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(Bj  Ultgrapk  to  Editor  &  Publisher) 

CAGO,  Ill.,  Feb.  19.— That  group 
of  sober  business  men  who  constitute 
Inland  Daily  Press  Association  for 
e  than  40  years  has  devoted  almost 
osive  attention  at  its  conventions  to 
downstairs  problems  of  newspapers 


By  ARTHUR  ROBB  .  asserted.  Give  the  editor  the  last  word 

on  free  publicity,  he  said,  and  it  will  dis- 

the  view  to  working  out  a  paid  adver-  are  the  newspaper  publishers  and  editors  appear  from  news  columns,  stop  the  ad- 
tisiiig  plan  and  eliminating  free  pub-  themselves.”  vertising  solicitor  from  accepting  the 

licity.  H.  L.  Williamson,  secretary  of  The  committee  was  ap|K)inted,  under  advertiser’s  handouts  with  a  half  prom- 
tlie  Illinois  Press  Association,  in  the  an  amendment  to  Mr.  Thayer’s  motion,  to  ise  and  the  intention  to  blame  the  edi- 
disc'ussioii  that  ensued,  described  his  confer  not  only  with  the  drain  store  or-  torial  department  for  failure  to  keep  his 


t  to  right:  Gene  Huse,  Norfolk  (Neb.)  News;  C.  H.  J.  Mitchell,  Huron 
D.)  Huronito;  John  Huston,  Ottumwa  (Iowa)  Courier,  snapped  at  Inland 
ronvention  in  Chicago  this  week. 


Left  to  right:  A.  W.  Essick,  Duquoin  (III.)  Call;  A.  L.  Richmond, 
Mt.  Carmel  (111.)  Republican  Register;  Oldham  Paisley,  Marion  (IlL) 
Republican,  photographed  at  Inland  convention. 


vertising,  circulation,  cost  account- 
prod^tion,  etc.  The  downstairs 
received  their  quota  of  attention 
ve  annual  meeting  here  today  and 
'day,  but  the  most  provocative  is- 
"ns  cratered  on  free  publicity  and 
f^'itnrial  functions  of  newspapers, 
it  was  the  trend  of  the  discussions 
iree  publicity  and  its  eradication  arc 
lillv  editorid  functions, 
le  free  publicity  question,  always  a 
[dag  to  Inlanders,  was  brought  to 
liore  by  J,  N,  Stonebraker,  pub- 
)  of  the  IVfbster  City  (la.)  Free- 
Uoumal,  in  a  carefully  prepared  re- 

Ion  Ae  publicity  plans  of  the  chain 
’•  Mr..  Stonezraker  gathered  ma- 
for  his  address  by  a  letter  ad- 
"d  fo  the  president  of  every  retail 
organization  in  the  United  States, 
his  own  views  on  the  question 
‘■'King  theirs.  While  some  of  the 
store  hrads  described  publicity, 
s  entered  into_  a  sturdy  defense  of 
practices,  giving  a  variety  of  rea- 
editors  should  regard  as  news 
sent  out  by  their  research 
j’  oi  public  relations, 

'.‘ifir  devices  which  have  supplanted 
(oryiemned  and  lamented  "press 

■  ^l®*’^rol<er  put  the  responsibility 
ree  rabhcity  in  newspapers  squarely 
-  publisher.  He  stated  that  no  pub- 
JjM  ever  lost  worthwhile  adver- 
L  *^?^“**'  fo  publish  free  pub- 
wtiether  he  had  the  one  news- 
ro  the  town  or  faced  competition. 
re»lution  presented  by  Frank 
I  (I*.)  Advertiser,  auth- 

w  appwntment  of  a  committee 
.  by  Mr.  Stonebraker,  to 

r  at  **2“*^''  committee  of  the 

Lnam  Store  Association,  with 


visit  to  a  large  chain  organization  as  a 
representative  of  his  association.  He 
was  informed  by  the  president  of  the 
chain  that  free  publicity  was  a  matter 
of  business  and  that  it  was  employed  be¬ 
cause  it  brought  results — results  which 
the  president  demonstrated  to  Mr.  Wil¬ 
liamson  by  exhibiting  thousands  of 
newspaper  clippings  from  a  widely  dis¬ 
tributed  number  of  newspapers. 

"The  committee  wastes  its  time  by 
talking  to  the  chain  store  iK'ople,”  Mr. 
Williamson  declared  amid  the  applause 
of  his  fellow-publishers.  ‘‘Those  who 
need  the  committee’s  attention  and  advice 


ganizations,  but  to  advise  with  Inland 
im-mbers  on  the  best  methods  of  dealing 
with  chain  store  publicity.  C.  F.  Eich- 
enauer,  vice-president  and  editor  of  the 
Quitwy  (Ill.)  Herald-Whig,  was  even 
more  specific  in  his  indictment  of  Inland 
newspaper  staffs.  He  could  not  con¬ 
ceive  of  a  man  trained  in  a  news  room 
giving  space  to  free  publicity  of  his  own 
will,  he  said.  The  source  of  most  free 
publicity  was  in  publishers  and  advertis¬ 
ing  staffs  \vhf>  lacked  liackbone  to  refuse 
unmerited  favors  to  advertisers,  or  who 
did  not  know  how  to  solicit  business  on 
the  straight  merits  of  their  papers,  he 


An  all-Illinois  group  at  Inland  convention.  Left  to  right:  Charles  F.  Eichen- 
auer,  vice-president  and  editor,  Quincy  (Ill.)  Herald  fChig;  George  M.  Clen- 
denin,  general  manager,  Springfield  (Ill.)  Slate  Register;  Perry  J.  LaBounty, 
advertising  director,  Bloomington  (IlL)  Pantagraph. 


pledge,  refu.se  all  free  publicity  and  the 
advertisers  will  not  only  cease  to  ex|)ect 
it  but  will  respect  the  paper  for  refusing. 

The  incident  of  the  National  Chain 
Store  Association,  which  was  reported 
some  time  ago  as  having  appropriated 
§250,000  for  publicity,  and  having  made 
an  agreement  with  the  Inter-Ocean 
Syndicate,  was  explained  by  Mr.  Stone¬ 
braker,  who  quoted  information  from 
the  files  of  the  chain  store  organization 
to  show  that  the  report  wa.s  erroneous. 
The  speaker  read  a  letter  written  by  R. 
W.  Lyons,  executive  secretary  of  the 
Chain  Store  Association,  to  Herman 
Roe  of  the  National  Editorial  Associa¬ 
tion,  in  which  the  former  said :  "This 
association  has  not  made  any  agreement 
to  employ  the  Inter-Ocean  Syndicate 
and  has  flatly  refused  to  consider  the 
employment  of  this  agency  or  any  simi¬ 
lar  agency  for  any  purpose  whatsoever. 
This  association  has  not  appropriated 
$250, (XIO  for  publicity;  it  has  not  appro¬ 
priated  as  much  as  ^5,000  for  publicity. 
Far  from  entering  upon  a  period  in 
which  we  expect  to  surfeit  the  news¬ 
papers  of  the  country  with  chain  store 
propaganda,  we  are  entering  a  period  of 
intensive  research  and  study  with  the 
hope  that  we  may  be  able  to  develop  the 
fundamental  data  of  marketing  and  dis¬ 
tribution,  and  place  the  chain  store 
therein,  so  that  we  can  say  a  few  things 
intelligently  which  will  be  informative 
and  interesting  to  the  public,  and  per¬ 
haps  to  the  newspaper  publishers  as 
well.” 

While  Mr.  Stonebraker  expressed  the 
opinion  that  the  chain  store  association 
is  perfectly  frank  in  the  matter  and  that 
they  are  probably  pursuing  their  plan  in 
good  faith,  he  pointed  out  that  they  had 
turned  down  a  paid  publicity  Imreau 
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TRIO  AT  CHICAGO  CONVENTION 


Participating  in  Inland  Press  convention  discussions  at  Chicago  this  week 
were  (left  to  right):  Roy  L.  Seright,  Harrisburg  (III.)  Register;  Verne  E. 
Joy,  Centralia  (III.)  Sentinel;  John  C.  Fisher,  Cairo  (IlL)  Citizen. 


that^  wOTks  on  a  commission  basis  but 
maintains  in  its  owm  offices  a  news  bu¬ 
reau  at  a  cost  of  something  less  than 
$25,000  a  year.  Furthermore,  he  said, 
many  of  the  chains  are  individually 
maintaining  the  equivalent  of  news  or 
information  bureaus,  and  all  are  present¬ 
ing  this  matter  to  the  newspapers  in 
very  convenient  form  for  use  in  the 
news  columns. 

The  final  and  most  philosophical  dis¬ 
cussion  of  the  meeting  was  delivered  by 
Lee  A  White,  of  the  Detroit  News  edi¬ 
torial  staff.  Assigned  to  discuss  “Read¬ 
er  Values^’  Mr.  White  confessed  his 
total  inability  to  do  so  in  concrete  terms, 
but  he  gave  iiu^d  a  long  list  of  human 
activities  wlij^^ve  not  receiving  from 
the  press  m^^Hian  superficial  atten¬ 
tion  while  acWPros  of  far  less  perma¬ 
nent  importance  were  getting  detailed 
specialized  treatment.  He  cited  the 
recent  charge  in  the  American  Mercury 
that  no  fundamental  changes  have  been 
made  in  the  editorial  formula  of  news¬ 
papers  since  the  dawn  of  this  century, 
and  stated  tliat  there  was  more  than  a 
little  cogent  truth  in  the  indictment. 

If  sports  and  finance  are  to  be  given 
a  million  words  on  occasion  and  pages 
of  space  as  routine,  why  should  not 
newspapers,  he  asked,  give  more  than 
shallow  treatment  to  education,  business 
(outside  of  the  stock  market),  mechan¬ 
ics,  the  activities  of  youth,  none  of  which 
receive  more  than  incidental  and  col¬ 
lateral  discussion  in  most  newspapers. 
Conservation  of  natural  resources  is  a 
subject  of  intense  personal  interest  to 
many  readers  and  one  of  intense  public 
concern  to  all,  he  said,  yet  less  than  10 
per  cent  of  the  newspapers  of  the  coun¬ 
try  are  giving  it  any  mention  and  less 
than  two  score  have  regular  editorial 
programs  dealing  with  this  subject. 

E.  H.  Harris,  publisher  of  the  Rich- 
fnond  (Ind.)  Palladium  and  Item,  was 
re-elected  president,  and  Fred  Schilplin, 
publisher  of  the  St.  Cloud  (Minn.) 
Times,  was  returned  as  vice-president. 
Wil  V.  Tufford  of  Clinton,  la.,  was  re¬ 
appointed  secretary-treasurer.  Three  di¬ 
rectors  were  re-elected  for  three-year 
terms,  as  follows :  T.  O.  Huckle,  Ca¬ 
dillac  (Mich.)  Netvs;  A.  O.  Lindsay. 
Quincy  (Ill.)  Herald-Whig;  and  C. 
Butler,  Mankato  (Minn.)  Free  Press. 

Territorial  vice-presidents  were  elected 
as  follows; 

Canada — A.  R.  Alloway,  Oshawa 
(Ont)  Times. 

Colorado — A.  H.  Hill,  Fort  Collins 
Gazette-  Telegraph. 

Kansas — John  Redmond,  Burlington 
IRepiiblican. 

Kentucky — E.  C.  Mitchell,  Paducah 
Sun. 

Illinois — H.  F.  Kendall,  Mattoon  Jour¬ 
nal-Gazette. 

Indiana — J.  M.  Stephenson,  South 
Bend  News-Times. 

Iowa — J.  N.  Stonebraker,  Webster 
City  Freeman-Journal. 

Michigan — John  Norton,  Escanaba 
Press. 

Missouri — Fred  Naeter,  Cape  Girard¬ 
eau  Southeast  Missourian. 

Nebraska — Henry  G.  Smith,  Hastings 
Tribune. 

Minnesota — Helen  L.  Bratton,  Fari¬ 
bault  News. 

North  Dakota — H.  S.  Davies,  Minot 
News  &  Optic-Reporter. 

Ohio — Gordon  K-  Bush,  Athens  Mes¬ 
senger. 

South  Dakota — C.  H.  J.  Mitchell, 
Huron  Huronite. 

Wisconsin — Mark  R.  Byers,  Two 
Rivers  Reporter  &  Chronicle. 

A.  M.  Snook,  Aurora  (Ill.)  Beacon- 
News,  was  re-elected  chairman  of  the 
board  and  Mr.  Huckle  was  re-elected 
secretary. 

That  the  editor  is  doomed  to  failure 
who  writes  down  to  the  public  was  the 
warning  issued  bv  Mr.  White.  He  may 
win  a  temporary  success,  Mr.  White 
said,  but  in  the  long  run  he  will  lose  out. 
liecause  he  is  challenging  the  capacity  of 
the  people  to  think  clearly  and  ration¬ 
ally.  The  difference  between  the  high¬ 
brow  and  the  lowbrow,  he  declared,  is 
largely  one  of  vocabulary.  What  is  im¬ 
portant  news  depends  upon  the  prepara¬ 
tion  of  the  person  who  reads  it,  Mr. 
White  said,  and  the  editor  of  a  daily  or 
weekly  has  the  problem  of  serving  all 


who  read.  What  he  often  fails  to  real¬ 
ize  is  that  the  public  is  not  the  Chamber 
of  Commerce  member  or,  at  the  other 
extreme,  the  blind  pig  habitue.  The  real 
public,  he  asserted,  is  darning  sox,  wash¬ 
ing  flivvers,  sprinting  to  the  “L”  on  the 
way  to  the  office,  and  otherwise  engag¬ 
ing  in  the  simple  tasks  which  make  up 
life. 

“Truth,  not  opinion,  is  the  first  need 
of  the  public,”  he  added. 

Mr.  White  questioned  whether  the  edi¬ 
tor  knows  just  what  he  is  offering  the 
public  and  whether  he  takes  inventory 
often  enough.  He  agreed  with  George 
H.  (iailup,  who  in  a  recent  issue  of  Edi¬ 
tor  &  Publisher  declared  that  there  is 
not  enough  research  or  fact-finding  on 
reader  interest. 

In  a  discussion  of  the  relative  import¬ 
ance  of  local  and  national  news,  Charles 
E.  Honce,  division  news  editor  of  the 
Ass(K;iated  Press  in  Chicago,  declared 
that  news  is  news  no  matter  where  it 
breaks,  and  that  the  real  answer  to  the 
question  lies  in  the  ability  and  news  judg¬ 
ment  of  the  new  editor,  managing  editor, 
telegraph  editor,  or  whoever  it  is  that 
makes  the  daily  decision  as  to  what 
news  is  to  he  played  and  how  it  is  to  be 
displayed. 

The  most  unsatisfactory  papers,  from 
an  editorial  standpoint,  he  said,  are  those 
that  fix  hard  and  fast  rules  in  differentiat¬ 
ing  between  local  and  telegraph  news. 

“There  really  is  no  relative  value  be¬ 
tween  local,  national  and  international 
news  that  can  be  fixed  by  a  set  rule,”  he 
said.  “A  local  murder  is  better  than  a 
murder  500  or  1,000  miles  away — ordi¬ 
narily.  But  show  me  the  local  murder 
that  could  crowd  the  Thaw,  the  Hall- 
Mills,  the  Desmond  Taylor  or  the  Sny¬ 
der  cases  off  page  one;  yet,  if  one  at¬ 
tempted  to  guide  makeup  by  rule,  that 
is  what  would  happen.” 

Mr.  Honce  pointed  out  that  possibly 
the  cry  for  local  news  is  a  direct  result 


of  the  hundreds  of  newspaper  consolida¬ 
tions  which  have  created  so  many  one- 
paper  towns,  thus  eliminating  the  feature 
of  local  competition  so  familiar  to  news¬ 
paper  men  who  started  out  ten  years  ago 
or  more.  He  cited  the  example  of  one 
publisher  in  a  one-paper  town  who  insists 
that  his  staff  turn  out  a  set  amount  of 
local  copy,  because  he  believes  that  other¬ 
wise  the  men  would  become  dilatory  in 
digging  up  local  news  through  the  op¬ 
portunity  of  making  up  their  pages  from 
the  great  mass  of  ready  made  material 
coming  to  their  desks. 

“Right  here  in  connection  with  the  one- 
paper  towns,”  Mr.  Honce  said,  “I  would 
like  to  add,  that  I  fear  a  deterioration  in 
good  news  writing  because  of  the  easy 
conditions  facing  reporters  producing 
news  with  no  competition.” 

“A  newspaper’s  character,”  C.  F. 
Eichenauer  said,  “the  attribute  that  gives 
it  color  and  tone  and  life,  is  primarily 
established  by  the  discrimination  that  the 
newspaper  exercises  in  its  selection  of 
news,  the  clearness  of  thought  and  vigor 
of  expression  of  its  editorials,  and  the  in¬ 
telligence  and  courage  of  its  leadership. 

M  r.  Eichenauer  declared  that  the  extra¬ 
ordinary  developments  of  the  news  asso¬ 
ciations  and  the  feature  syndicates  is  a 
factor  that  calls  for  a  readjustment  of 
the  functions  of  the  editor.  Neverthe¬ 
less,  he  said,  the  editor  of  a  newspaper 
still  has  duties  as  vital,  although  not  as 
personal  or  spectacular,  as  formerly,  and 
he  gives  to  his  newspaper  the  character 
that  remains  its  most  valuable  asset. 

“Policy,  cooperation,  organization  and 
consistence  will,  over  a  long  period  of 
time,  produce  astonishing  results  in 
building  sound  circulation,”  E.  R.  Chap¬ 
man,  manager  of  the  Kalamazoo 
(Mich.)  Gazette,  told  the  Inlanders.  A 
good,  far-reaching  executive  policy,  one 
consistent  with  the  needs  of  the  par¬ 
ticular  circumstances  which  prevail  in 
one’s  territory,  is  essential,  he  said. 
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“Next,  cooperatmn  of  all  departmtau 
of  the  paper,  and  careful  organia^ 
of  the  actual  circulation  and 


system  to  carry  out  this  policy  must  1^ 
had,”  he  continued.  “Then,  consistent 
in  the  actual  application  of  each  nha» 
of  the  plan  is  very  important.  Me^ 
will  adapt  themselves  to  your  peculiar 
conditions.  With  definite  lines  of  policy 
to  serve  as  guides,  practically  any  plan 
of  putting  on  circulation  may  be  moj. 
ified  to  serve  your  needs.” 

Mark  R.  Byers,  publisher  of  the  Two 
Rivers  (\Wis.)  Reporter  and  Chromk 
told  of  his  paper’s  recent  “Prosperity 
Edition”  which  aroused  considmbk 
favorable  comment  in  W’isconsin  news, 
paper  circles.  The  paper  suggested  to 
each  merchant  in  town  that  he  take 
space  in  the  special  edition,  not  to  sell 
anything,  but  merely  to  state  the  actual 
facts  about  his  own  business  and  its 
prospects.  The  same  proposition  was 
put  up  to  the  manufacturers,  and  there 
was  little  difficulty  in  selling  the  edition, 
a  28-page  paper  that  carried  1200 
inches  over  the  paper’s  normal  business 
for  the  day. 

C.  A.  PTench,  Holland,  Mich.,  chair¬ 
man  of  the  postal  committee,  advised 
publishers  to  watch  the  postal  rate  situa¬ 
tion  closely  lest  the  rates  be  raised  at 
any  time. 

Other  committee  reports  were  made  by 
A.  L.  Miller,  Battle  Creek,  Mich.,  for 
the  A.B.C.  committee;  A.  L.  Guesmer, 
Minneapolis  attorney,  income  tax  com¬ 
mittee;  A.  M.  Qapp,  Clinton,  la.,  ad¬ 
vertising  promotion  committee;  C.  R. 
Butler,  Mankato,  Minn.,  cost  finding 
committee.  Mr.  Miller’s  report  was 
made  by  mail,  as  he  is  vacationing  in 
Florida. 

F.  W.  Schwab,  Decatur,  Ill.,  chair¬ 
man  of  the  labor  and  production  com¬ 
mittee,  introduced  R.  G.  Leach  of  tht 
Milwaukee  Leader,  president  of  tlx 
Wisconsin  Newspaper  Composing  Room 
Executive  Association,  who  explained 
his  association’s  work  regarding  compos¬ 
ing  room  costs. 

Ways  in  w'hich  newspapers  can  in¬ 
crease  business  during  1930  were  dis¬ 
cussed  at  length  by  Hoyt  F.  Boylan, 
advertising  director  of  the  Richmond 
(Ind.)  Palladium,  who  illustrated  his 
talk  with  concrete  illustrations  of  what 
the  Palladium  had  done  to  develop  more 
business.  He  listed  five  essential  points 
for  the  newspaper  to  observe:  Organi¬ 
zation,  service  to  the  advertiser,  devel¬ 
opment  of  confidence  in  the  paper, 
promotional  advertising  by  the  paper, 
and  ideas. 

The  organization  is  the  foundation  of 
the  advertising  department,  Mr.  Boylan 
declared,  and  a  go^  organization  should 
not  fail  to  produce  the  business.  A 
good  organization,  he  said,  requires  keen, 
clean-cut  men  who  are  interested  in  their 
work,  progressive,  and  not  clock-watch- 
ers. 

There  are  many  wap  in  whra  a 
newspaper  can  give  service  to  its  adw- 
tisers,  he  pointed  out,  chief  among  them 
being  the  service  of  preparing  their  cW 
for  them,  planning  campaigns,  help 
them  by  suggestion  to  improve  their 
stores  and  thus  improve  their  busmes- 
The  newspaper  which  can  give  its  «• 
vertisers  the  service  of  copy 
will  get  a  lot  of  added  space,  he 
dared,  since  many  merchants  either  w 
not  know  how  or  do  not  have_  the  tiw 
to  prepare  their  own  advertising  cop! 

Mr.  Boylan  discussed  many  promotiw 
ideas  which  might  be  utilized  byW 
newspaper  to  advertise  its  own  proouc 
but  suggested  that  most  of  the 
tion  be  done  through  space  m  its  o 
columns.  .Advertisements  calling  att 
tion  to  the  merchants’  copy  and  adve  • 
tisements  emphasizing  upon  the  me 
ants  themselves  the  benefits  to 
derived  from  newspaper 
not  fail  to  bring  good  results,  he 

The  development  of  small  accounts  « 
an  excellent  way  to  increase  bus  ■ 
he  added,  and  suggested  a  meth 
calling  upon  prospects  once  a  weer 
ten  consecutive  weeks,  making  a 
only  a  few  minutes  at  first,  but 
ally  increasing  the  length  of  o"? 
and  the  amount  of  sales  talk, 
ing  the  reader  interest  of  ones 
(Continued  on  page  32) 
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FAINT  FIGHT  BALLYHOO  VEXES  GARDEN 
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<<600  Millionaires”  Rush  Publicity  Experts  to  Miami  as  Sports  Writers  Remain  Cold  to  Sharkey  Bout  — 
News  Men  Given  Cut  Rate  At  Hotel  Leased  By  Fight  Promoters 


rpHE  generous  doses  of  preliminary 
1  sport-page  ballyhoo,  which  have 
meant  so  much  in  past  seasons  to  hope¬ 
ful  fight  promoters  with  an  anxious  eye 
on  the  gate,  have  evaporated  m  the  case 
of  the  Sharkey-Scott  bout  to  be  held 
at  Miami,  Feb.  27,  until  they  range  from 
unenthusiastic  comment  on  training  camp 
activities  to  vigorous  “razzing’  of  the 
nrospective  bout.  This  turn  of  events, 
une.\pected  and  rather  irritating  to  the 
gentlemen  interested  in  the  gate  receipts, 
has  loomed  up  despite  reported  arrange¬ 
ments  bv  the  Madison  Square  Garden 
(orporation  to  curry  the  favor  of  sports 
writers  with  first-class  hotel  accommo¬ 
dations  at  surprisingly  low  rates. 

The  Garden  leased  the  Dade  Hotel  at 
Miami,  William  F.  Carey,  general  man¬ 
ager  of  the  sport-promoting  corporation, 
told  Editor  &  Publisher,  and  planed  to 
erant  cut  rates  on  accommodations  for 
sport  scribes  who  wished  to  take  advan¬ 
tage  of  the  hostelry’s  hospitality.  Ques¬ 
tioned  concerning  reports  that  the  cor¬ 
poration  was  paying  expenses  of  some 
of  the  newspaper  men,  Mr.  Carey  em¬ 
phatically  denied  that  this  was  so. 

“I  don’t  know  of  any  such  arrange¬ 
ments,"  he  declared.  “Writers  staying 
at  the  Dade  Hotel  will  be  given  a  cut 
rate.  The  Garden  just  breaks  even  on 
this  arrangement.  I  don’t  know;  of  any 
writers  whose  railroad  fare  is  being 
paid  by  this  corporation.” 

That  the  fight  promoters  were  offer¬ 
ing  to  pay  the  railroad  fares  of  news¬ 
paper  men  going  to  Miami  was  common 
knowledge  in  New  York  this  week. 
Editor  &  Publisher  learned  that  one 
reporter  ordered  by  his  newspaper  not  to 
accept  the  Garden’s  hospitality,  went  to 
the  railroad  ticket  office  to  buy  his  pas¬ 
sage  with  money  s'upplied  by  his  com¬ 
pany  but  found  a  reservation  already 
made  for  him  by  Mr.  Carey’s  organiza¬ 
tion.  He  will  reimburse  the  purchaser 
for  this,  it  was  stated. 

•Although  no  details  of  the  Garden’s 
arrangements  could  be  learned  in  New 


York,  Joe  Williams,  sports  editor  of  the 
.Voi’  York  Tckqram,  wrote  a  column 
of  comment  on  the  situation  from  Miami 
Beach,  stating  that  the  room  and  board 
charge  to  newspaper  men  availing  them¬ 
selves  of  the  Garden’s  generosity  was 
$20  a  week.  This  rate  was  extended 
also  to  "wives,  new  brides  and  blood 
kin"  of  the  writers,  Mr.  Williams  wrote. 
The  ^  millionaires  who  control  the 
destinies  of  the  Garden  feel  that  the 
gentlemen  of  the  press  are  not  showing 
proper  appreciation  of  this  kindness,  ac¬ 
cording  to  the  Telegram's  fight  expert. 

At  the  tirne  of  the  .Sharkey-Stribling 
strap  in  Miami  last  winter  the  gossip 
channels  were  flooded  with  talk  of  Gar¬ 
den-entertained  journalists.  Kent  Coop- 
rt,  general  manager  of  the  Assexiated 
“ress,  this  week  told  Editor  &  Pub- 
^  *he  difficulty  he  had  in  getting 
Mr.  Carey  to  send  the  A.P.  a  bill  cov- 
tfiDg  the  sojourn  of  the  A.P.  corres- 
pondent  at  a  house  leased  by  the  Garden, 
’Following  the  return  of  the  A.P 
man  from  Florida,”  Mr.  Cooper  said 
the  organization  requested  Mr.  Carey 
0  tumish  a  bill  for  his  expenses.  When 
the  declined  to  name  any  figure 

ne  .'t.H,  sent  him  a  voucher  covering 
^  daj^s  expenses  of  one  man  at  $15  pei 
J.  the  latter  being  the  estimated  cost 
accommodations  at  a  good  hotel  ii 
payment  was  accepted  by 
Garden  authorities.” 

rr/IHi-  of  the  Xew  Yorl 

at  f  living  at  the  Garden’s  hote 
fditn,.  Sullivan,  sporti 

tabloid,  told  th< 
ha«n«*  •  This,  however 

of  nnm-  with  his  expression! 

Scott  Cl?"  dubious  quality  of  th< 

Jtmttj^Sharkey  melee,  Mr.  Sullivan  de 

staying  at  the  hotel  leasee 
rate.”  i,.  *  "  Paying  a  minimun 
he  stated.  ‘The  fact  that  he’i 


By  JOHN  F.  ROCHE 


doing  this,  though,  does  not  stop  him 
from  panning  the  fight.  Jennings  has 
written  several  stories  hitting  the  poor 
quality  of  the  main  bout.  If  the  reduced 
rate  forced  us  to  run  exaggerated  stories 
whooping  up  the  fight,  we  wouldn’t  ac¬ 
cept  it. 

“It’s  the  same  thing  as  the  baseball 
clubs  do,”  he  continued.  “The  ideal 
state,  of  course,  would  be  for  the  news¬ 
papers  to  be  making  enough  money  to 
send  men  to  all  out-of-town  sport  events. 
I  don’t  see  anything  unethical  about  the 
present  arrangement  as  long  as  it  doesn’t 
affect  freedom  of  opinion.” 

The  Graphic’s  sport  chief  pointed  to 
the  discontent  of  the  Garden  forces  with 
the  tone  of  the  newspaper  stories  as  evi¬ 
dence  that  their  attempt  at  subsidy  had 
curdled. 

“The  fact  that  the  Garden  crowd  is 
squawking  shows  they’re  not  getting  the 
ballyhoo  they  expected,”  he  said.  “They 
sent  for  Walter  St.  Denis,  the  (iarden 
press  agent,  to  come  down  to  Miami,  and 
they  also  called  Max  Fleischer  to  the 
scene  to  take  a  hand  in  the  publicity.  If 
things  were  going  the  way  they  ex- 
liected,  they  wouldn’t  have  to  do  that.” 

Max  Fleischer,  Mr.  Sullivan  explained, 
is  the  publisher  of  Rinq,  a  prizefight 
magazine  and  handled  publicity  for  the 
Garden  at  last  year’s  Miami  fight.  He 
is  a  former  sports  editor  of  the  -Vcvt’ 
York  Morninq  Tclcpra/'li. 

“A  lot  of  the  writers  in  Miami  haven't 
even  covered  the  training  camp  stuff  or 
any  of  the  preliminary  fight  news,”  Mr. 
Sullivan  concluded.  “’They’ve  been  cover¬ 
ing  Babe  Ruth  and  Knute  Rockne  and 
a  lot  of  other  stuff.  They’ve  done  an 
excellent  job  of  rejiorting,  I  think.” 

Other  managing  editors  and  sports 
editors  interviewed  in  New  York  this 
week  declared  themselves  familiar  with 
the  gossip  and  expense-paying  by  the 
fight  promoters  but  declared  their  staff 
men  were  well  provided  with  expense 
vouchers  and  were  not  depending  on  the 
Garden  group  for  room  and  board. 
Several  of  them  declared  such  practice 
is  common  with  baseball  clubs,  which 
have  made  a  custom  of  paying  the  way 
of  writers  who  accompany  the  teams  on 
their  out-of-town  trips.  Some  of  the 
New  York  newspapers  did  not  send  staff 
writers  to  Miami  to  cover  the  training 
camps  and  preliminary  angles  of  next 
week’s  match,  but  declared  they  woukl 
wait  until  just  before  the  tight  date. 

Joe  \'ila,  sports  editor  of  the  Xcw 


York  Sun,  was  one  who  did  not  believe 
it  worth  while  to  send  a  man  to  Florida 
until  the  week  of  the  fight.  Wilbur 
Wood  will  take  the  assignment  when  it 
is  time,  Mr.  Vila  said. 

“The  Sun  isn’t  sending  anyone  down 
until  next  week,”  he  told  Editor  &  Pub¬ 
lisher.  “Wilbur  Wood  will  go  then, 
and  his  expenses  will  be  paid  by  the  Sun 
— not  by  the  Garden.  Their  policy  of 
paying  the  ballyhoo  with  hotel  and  meal 
accommodations  does  not  affect  the  Sun. 
\  \  e  never  accept  such  gratuities,  not 
even  in  the  case  of  baseball  W  orld  Series 
when  some  ball  clubs  pay  the  sports 
writers'  way.” 

Commenting  on  the  preliminary  bally¬ 
hoo,  Mr.  Vila  said: 

‘■\Ve  try  to  give  the  fight  only  what 
it's  worth.  It  IS  absolutely  necessary  to 
carry  something  on  it  before  it  comes 
off.  If  you  let  down  on  it  you  lose  read¬ 
ers.  Some  people  like  to  read  the  bally- 
hoo  regardless  of  how  tepid  it  is.  W  hen 
tne  time  comes  we'll  liave  first  rate 
coverage  of  the  fight.” 

The  expenses  oi  W.  S.  F'arnsworth, 
sports  editor  of  the  Aezu  York  Journal, 
now  in  Florida,  are  being  paid  by  the 
paper,  William  A.  Curley,  managing 
editor  declared.  Hype  Igoe  and  Bill 
Corum,  Journal  sports  specialists,  will 
be  on  the  scene  a  week  previous  to  the 
melee,  Mr.  Curley  said,  and  they  also 
will  be  armed  with  Journal  vouchers. 

l-imile  H.  Gauvreau,  managing  editor 
of  the  A'm'  York  Daily  Mirror,  feels 
that  the  highly-touted  ring  battle  isn’t 
even  worth  a  lead  sports  page  story  as 
far  as  its  real  quality  is  concerned. 

"But  we  have  to  cover  it,  training 
camp  ballyhoo  and  all,”  he  complained, 
“because  the  others  do.  It  isn’t  worth 
it,  but  we  can’t  afford  to  ignore  it.  The 
defeat  of  Phil  Scott  is  practically  a  fore¬ 
gone  conclusion,  but  nevertheless  the  pub¬ 
lic  is  avid  to  know  what’s  going  on  from 
day  to  day  in  Miami.” 

The  attitude  of  the  sports  department 
tyiiewriter  pounders  toward  the  forth¬ 
coming  fistic  festivities  was  summed  up 
by  Dan  Parker,  head  of  the  Mirror’s 
sport  department,  who  expressed  the 
opinion  that  most  of  the  writers  do  not 
think  Scott  a  worthy  opponent  of  Shar¬ 
key.  .An  added  factor,  he  declared,  is  a 
certain  absence  of  brotherly  love  in  the 
newspapeer  men’s  feelings  toward  James 
Johnston,  Scott’s  manager. 

“.Most  of  the  boys  feel  that  Campolo, 
Risko,  Paulino  and  others  deserve  con- 


The  Junior  League  of  Memphis  will  edit  the  April  6  issue  of  the  Memphis 
Commercial  Appeal,  the  major  part  of  the  proceeds  from  advertising  going 
to  charity.  The  picture  shows  the  signing  of  the  contract.  George  Morris, 
vice-president  of  the  paper,  is  signing  on  the  dotted  line.  Mrs.  Neely  Mallory, 
president  of  the  Junior  League,  is  peering  over  his  shoulder.  At  the  extreme 
left  is  Capt.  Enoch  Brown,  advertising  manager  of  the  Commercial  Appeal, 
Inc.,  publishers  of  the  Commercial  Appeal  and  Evening  Appeal,  and 
Mrs.  Jimmy  Vinton,  one  of  the  Junior  League  leaders. 
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sideration  before  the  British  fighter,” 
said  Mr.  Parker.  “The  only  thing  Scott 
did  to  earn  the  Miami  bout  was  to  get 
fouled  by  Von  Porat.  He  drew  a  big 
purse  for  that  show  and  should  have  put 
up  a  scrap  instead  of  claiming  a  foul. 
Despite  this  the  boxing  commission  sanc¬ 
tioned  him  as  a  contender  for  the 
American  heavyweight  crown.” 

Some  of  the  irritation  aroused  among 
the  writing  gentry  by  what  they  look 
upon  as  unfair  matching  of  Camera,  the 
Italian  giant,  has  probably  spilled  over 
into  the  Miami  affair,  too,  Mr.  Parker 
thought.  The  obvious  attempts  to  ride 
the  oversized  fighter  into  the  circle  of 
championship  contenders  on  a  train  of 
set-up  bouts  has  cooled  the  sports  writers’ 
enthusiasm  for  heavyweight  activities,  he 
said. 

Murray  Lewin,  who  is  sending  dis¬ 
patches  from  Miami  for  the  Mirror,  is 
being  regularly  supplied  with  checks  from 
the  tabloid’s  accounting  department,  Mr. 
Gauvreau  declared. 

The  Xnv  York  Daily  News  never  ac¬ 
cepts  financial  assistance  in  the  way  of 
room  and  board  money  from  the  Garden, 
Paul  Gallico,  sports  editor,  stated  this 
week.  The  events  leading  up  to  the 
tragedy  are  being  shunm-d  in  a  big  way 
by  the  tabloid,  Mr.  Gallico  informed 
this  reporter.  Jack  Farrell  will  be  pres¬ 
ent  for  a  few  days  before  the  much- 
heralded  evening  and  his  expenses  will 
be  paid  by  the  News. 

F.  T.  Birchall,  managing  editor  of  the 
Times,  declared  he  had  no  knowledge  of 
the  Garden  contributing  to  the  sports 
writers’  expenses.  “The  Times  pays  its 
own  expenses,”  he  stated.  “We  don’t 
accept  Madison  Square  Garden’s  favors. 
We  pay  our  own  way.” 

James  P.  Dawson,  left  this  week  to 
cover  the  Miami  story  for  the  Times, 
Mr.  Birchall  said. 

A  similar  attitude  was  taken  by  A.  R. 
Holcombe,  managing  editor  of  the 
Herald  Tribune,  who  declared: 

“Our  man  goes  to  Florida  at  the  ex¬ 
pense  of  the  Herald  Tribune  one  hun¬ 
dred  per  cent.  I  don’t  know  where  he 
stays  down  there,  but  we  pay  the  bills.” 

Don  Skene,  of  the  Herald  Tribune’s 
sport  staff,  will  handle  the  assignment. 

Ned  Brown,  who  has  been  south  for 
the  World  for  two  and  one-half  weeks  is 
paying  his  way  with  World  vouchers, 
according  to  Wood  Ballard,  sports  editor. 

“As  far  as  I  know  we’re  paying 
Brown’s  way,”  he  told  this  reporter,  “t 
don’t  know  whether  or  not  he’s  .staying 
at  the  Dade.  He  was  there  at  first,  but 
I’m  not  sure  if  he’s  still  staying  there. 
■At  anv  rate  the  Garden’s  not  contributing 
anything  to  his  expenses.  We  wouldn’t 
stand  for  it.” 

Ed  Frayne  sport  editor  of  the  Ameri¬ 
can.  declared : 

“Expenses  of  New  York  American 
men  never  have  been  paid  by  the  Garden. 
Mr.  Hearst  would  never  stand  for  it'.” 

Damon  Runyon,  special  sports  writer 
for  the  American,  has  been  in  Miami 
five  weeks,  Mr.  Frayn"  said,  and  will  re¬ 
main  there  to  cover  the  fight. 

Ixe  B.  Wood,  Teleqram  managing 
editor,  said  Joe  Williams  was  not  stay¬ 
ing  at  Dade  Hotel,  but  was  making  his 
headquarters  at  the  Park  I^ne  Apart¬ 
ments  in  Miami  Beach  and  carried  $500 
advance  expense  money  supplied  by  tbe 
paper.  Tom  Meaney,  covering  the  training 
camps  for  the  Scripps-H award  daily, 
was  given  $200  for  his  expenses,  Mr. 
Wood  revealed. 

The  Morninq  Teleqraph  is  also  com¬ 
pletely  financing  its  representative,  Clem 
McCarthy,  who  has  been  watching 
Miami  developments  for  a  couple  of 
weeks,  according  to  George  N.  Palmer, 
sports  editor. 

The  bewilderment'  of  the  Garden’s  600 
millionaires  over  the  failure  of  their 
heretofore  efficient  preparations  to  insure 
a  resounding  chorus  of  preliminary  en- 
(Continued  on  paqe  60) 
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MAY  CALL  EDITOR  IN 
NEW  UQUOR  PROBE 

City  Editor  of  Washington  Times 

May  Be  Subpoenaed  in  Trial  of 
Capital  Cop— Says  He  Won’t 
Betray  Confidence 

By  George  H.  Manning 

Washington  Correspondent,  Editob  &  Publishes 

Washington,  D.  C,  Feb.  20. — Wash¬ 
ington’s  law  enforcement  system,  which 
sent  three  IVashington  Times  reporters 
to  jail  for  45  days  last  fall  because  they 
refused  to  become  stool  pigeons,  now 
threatens  to  subject  Daniel  E.  O’Connell, 
city  editor  of  that  paper,  to  the  same  fate. 

Major  Henry  G.  Pratt,  superintendent 
of  police,  on  last  Tuesday  wrote  a  letter 
to  District  Attorney  Leo  A.  Rover  sug¬ 
gesting  that  O’Connell  be  called  before 
the  grand  jury  in  an  effort  to  wring 
from  him  the  names  of  “two  police  cap¬ 
tains  and  several  privates”  he  said  are 
engaged  in  the  liquor  racket,  “and  such 
evidence  as  he  may  have  tending  to  prove 
the  charges.” 

The  city  editor  made  the  charge  that 
the  policemen  are  engaged  in  the  liquor 
traffic  at  the  trial  of  Policeman  Robert 
F.  Langdon,  a  member  of  the  liquor  raid 
squad,  last  week,  at  which  he  made  the 
defense  that  he  was  framed  by  members 
of  the  Times  staff,  and  was  acquitted. 
Langdon  was  arrested  by  Federal  Prohi¬ 
bition  agents  after  O’Connell  and  Ralph 
E.  Benton,  managing  editor  of  the  Times, 
informed  them  that  the  “raider”  was 
himself  going  to  deliver  a  consignment 
of  liquor  at  a  certain  address.  He  could 
account  for  the  two  small  kegs  of 
liquor  found  in  his  car  and  insinuated 
at  the  trial  that  it  had  been  planted  there 
to  frame  him. 

However,  despite  his  acquittal  by  a 
jury  in  the  District  of  Columbia  Su¬ 
preme  Court,  Langdon  must  stand  trial 
before  the  Police  Trial  Board  next 
Wednesday. 

While  District  Attorney  Rover  has 
made  _  no  official  announcement  of  his 
intration  to  abide  by  the  suggestion  of 
Major  Pratt,  it  was  indicated  at  his 
office  that  he  would  call  the  city  editor 
before  the  grand  jury  to  substantiate 
the  charges. 

What  his  plans  are  O’Connell  would 
not  divulge,  but  whatever  he  does  tell 
the  grand  jury,  if  he  is  subpenaed,  he 
will  not  tell  them  where  he  got  that  in¬ 
formation,  which  Major  Pratt  asks  in 
the  request,  “and  such  evidence  as  he 
may  have  tending  to  prove  the  charges.” 

This  move  on  the  part  of  the  capital’s 
chief  of  police  is  the  latest  development 
in  the  rather  unsuccessful  campaign  of 
the  Washington  Times  to  rid  the  “model 
city”  of  sp^easies.  The  first  set-back 
the  campaign  received  was  the  jailing  of 
three  reporters  for  refusing  to  become 
prosecuting  witnesses  after  giving  to  the 
grand  jury  a  list  of  the  city’s  better 
known  gin  mills.  So  far  as  is  known 
the  police  took  no  action  on  the  report 
after  Justice  Peyton  Gordon  sentenced 
them  to  45  days  for  contempt  of  court. 

The  reporters — ^JcAn  E.  Nevin,  Linton 
Burkett,  and  Gordon  Hendricks — re¬ 
ceived  a  present  of  $1,000  and  a  gold 
watch  eadi  from  William  R.  Hearst, 
who  owns  the  Times,  in  appreciation  of 
their  adherence  to  the  ethics  of  the  pro¬ 
fession.  Hendricks  was  present  when 
the  Federal  agents  arrested  Langdon. 

WOMEN’S  CLUB  GIVES  LUNCHEON 

The  annual  luncheon  of  the  Women’s 
Press  Club  of  New  York  City  was  held 
at  the  Hotel  Astor,  Feb.  15.  Mrs.  Louis 
Reed  Welzmiller,  deputy  commissioner 
of  markets  for  New  York  and  president 
of  the  club,  presided. 

DETROIT  OFFICE  MOVED 

The  Detroit  district  sales  office  of 
Cutler-Hammer,  Inc.,  was  moved  Feb. 
10  to  2755  East  Grand  Boulevard.  The 
new  location  includes  warehouse  facilities. 

KEATON  ON  VACATION 

John  C.  Heaton,  associate  editor  of 
the  New  York  World,  was  to  sail  Feb. 
22  on  a  Mediterranean  cruise. 


JOHN  S.  YOUNG 

John  Sharp  Young,  44,  for  the  last  two 
months  business  manager  of  the  Sioux 
City  (la.)  Tribune,  died  Wednesday  of 
pneumonia  after  an  illness  of  only  a  few 
days.  Until  Jan.  1  he  was  business  man¬ 
ager  of  the  Cedar  Rapids  {let.)  Cacctte 
&  Republican,  having  been  with  that 
paper  for  16  years.  Before  that  he  was 
in  a  special  representatives  office  in  Chi¬ 
cago.  A  wife  and  three  children  survive. 

MEETING  TO  CONSIDER 
SYNDICATE  MERGER 

Director*  of  N.A.N.A.  Called  to  New 

York  on  Feb.  27 — ^Associated 
Newspaper*  and  Bell  Syn¬ 
dicate  InToIved 

Directors  of  the  North  American 
Newspaper  Alliance  have  been  called  to 
meet  in  New  York  Feb.  27  to  consider 
the  proposed  consolidation  of  the  organ¬ 
ization  with  the  Associated  Newspapers 
and  the  Bell  Syndicate,  Editor  &  IHjb- 
LiSHEX  was  informed  this  week.  The 
meeting  was  called  by  George  E.  Miller, 
editor  of  the  Detroit  News  and  pres¬ 
ident  of  the  Alliance,  early  this  week. 

The  meeting  will  have  two  objectives: 
First,  to  find  out  if  the  publisher  mem¬ 
bers  approve  of  the  merger,  and  second, 
to  decide  upon  what  form  the  new 
organization  will  take.  As  pointed  out 
previously,  it  is  generally  understood 
that,  should  the  merger  be  approved, 
each  of  the  syndicates  will  maintain  its 
own  identity  for  the  time  being  at  least 
to  fulfill  outstanding  contracts.  The 
question  of  whether  to  establish  a  cen¬ 
tral  clearing  house  and  board  of  direc¬ 
tors  will  probably  be  taken  up  at  the 
meeting. 

Metropolitan  Newspaper  Syndicate 
also  is  being  ccmsidered  in  the  merger. 
Merritt  Bond  of  the  N.A.N.A.  said 
there  had  been  no  new  developments  in 
the  plans. 

A.N.P.A.  STUDYING  LINAGE 

Bennyan  of  N.  Y.  Sun  Making  Investi¬ 
gation  for  Measurement  Committee 

Preliminary  work  on  the  investigation 
of  methods  of  advertising  linage  meas¬ 
urement  has  been  started  with  (ieorge 
Benneyan,  promotion  manager  of  the 
New  York  Sun,  gathering  figures  and 
information  from  publishers  and  other 
sources,  L.  K.  Nicholson,  president  of 
the  New  Orleans  Times-Puayune  and 
chairman  of  the  linage  measure  commit¬ 
tee  of  the  American  Newspaper  Pub¬ 
lishers’  Asociation,  informed  Editor  & 
Publisher  this  week. 

Mr.  Nicholson  said  Mr.  Benneyan’s 
services  had  been  obtained  through  the 
good  offices  of  Edwin  S.  Friendly, 
business  manager  of  the  Sun  and  a 
member  of  the  committee.  A  meeting 
of  the  committee  will  be  held  in  March, 
at  which  time  a  resolution  will  be  pre¬ 
pared  to  be  submitted  to  the  A.N.P.A. 
membership  at  the  annual  convention 
in  April. 

RAISES  CANADIAN  PRICE 

The  Buffalo  Times  this  week  raised  its 
sale  price  to  retail  dealers  in  Canada 
from  seven  to  eight  cents  a  copy.  Al¬ 
though  the  raise  effects  only  those  tak¬ 
ing  less  than  100  copies  a  week,  315 
newsboys.  It  was  reported  that  the 
raise  met  with  opposition  from  Toronto 
newsbodys.  It  was  reported  that  the 
Buffalo  News  and  the  Buffalo  Courier- 
Express  would  also  increase  their  price 
to  Canadian  retail  dealers. 

HEARST  DONATES  TO  ZOO 

William  Randolph  Hearst  has  pre¬ 
sented  to  the  San  Antonio  municipal  zoo 
a  royal  Bengal  tiger,  a  black  leopard 
and  a  cheetah.  The  San  Antonio  Light 
is  a  Hearst  paper. 

UNDERGOES  OPERATION 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  was  operated  on  for  removal  of 
his  tonsils  in  Flower  Hospital,  Toledo, 
Feb.  12. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  24-2S — Advertising  Depart¬ 
ment,  New  York  State  Publishers’ 
Assn.,  meeting,  S)rracu8e. 

March  3-4 — Midwest  Circulation 
Managers*  Assn.,  annual  meeting, 
Joplin,  Mo. 

March  4 — Theta  Sigma  Phi,  an¬ 
nual  Matrix  Table  Banquet,  Uni¬ 
versity  of  Illinois. 

March  7-8 — Financial  Advertisers’ 
Assn.,  officers’  and  directors*  meet¬ 
ing,  Louisville,  Ky. 

March  7-8 — Indiana  Republican 
Editorial  Assn.,  annual  meeting, 
Indianapolis. 

March  14-13 — Ozark  Press  Assn., 
meeting,  Springfield,  Mo. 

March  17-18 — Interstate  Circula¬ 
tion  Managers’  Assn.,  convention, 
Washington,  Pa. 


J.  M.  SCHMID  RESIGNS 
IN  CHICAGO 

R.  C.  Cornell,  City  Editor,  Succeed* 
Him  ns  Circulation  Director 
of  Herald  and  Ex- 


R.  C.  Cornell,  for  the  past  three  years 
city  editor  of  the  Chicago  Herald  and 
Examiner,  has  been  appointed  director  of 
circulation,  succeeding  John  M.  Schmid, 
who  resigned  from  tlut  position  Feb.  13. 

Mr.  Cornell  joined  the  Hearst  organi¬ 
zation  in  1902  following  his  graduation 
from  the  University  of  Chicago,  and  has 
filled  responsible  positions  in  various  de¬ 
partments  of  several  Hearst  newspapers 
without  interruption  since  that'  time. 

Mr.  Schmid  has  not  decided  as  to  his 
future  connections.  He  first  entered  the 
newspaper  field  as  a  reporter  for  the 
Cincinnati  Enquirer,  afterwards  serving 
successively  as  circulation  manager  of  the 
Cincinnati  Post,  the  Indiaitapolis  Sentinel, 
and  as  circulaticm  and  business  manager 
of  the  Indianapolis  News.  From  this  po¬ 
sition  he  resigned  in  1926  to  join  the 
Hearst  organization. 

Mr.  Schmid  is  a  member  of  the  Inter¬ 
national  Circulation  Managers’  Associa¬ 
tion,  of  which  he  was  at  one  time  presi¬ 
dent.  He  has  served  as  chairman  of  the 
association’s  Audit  Bureau  committee 
since  its  organization. 

DAILY  GOES  ON  AIR 

The  New  York  Herald  Tribune  on 
Feb.  17  began  a  series  of  15-minute 
broadcasts  of  late  news  from  its  news 
room  over  Station  WABC.  The  broad¬ 
cast  will  be  made  nightly  at  11  p.  m. 
except  on  Wednesday,  when  the  time 
will  be  10:45.  Miss  Ishbel  Ross,  of  the 
Herald  Tribune  staff,  was  introduced  at 
the  initial  broadcast. 

LEAVES  N.  Y.  EVENING  WORLD 

Ferdinand  Long,  staff  cartoonist  of  the 
New  York  Evening  World,  recently  left 
that  paper  after  35  years’  service,  which 
was  interrupted  only  by  two  years  dur¬ 
ing  which  he  worked  for  the  London 
Daily  Mail  at  the  time  of  its  inception. 
Mr.  Long  had  been  with  the  Evening 
World  about  eight  years  before  going  to 
London. 

J.  C.  WILMARTH 

J.  C.  Wilmarth,  formerly  general 
manager  of  the  El  Paso  (Tex.)  Herald, 
died  suddenly  in  El  Paso  Feb.  14.  He 
retired  from  active  business  several 
years  ago  and  since  then  had  devoted 
his  time  to  civic  affairs. 

A.  B.  C.  MEETING,  OCT.  2S-24 

The  1930  annual  meeting  of  the  Audit' 
Bureau  of  Circulations  will  be  held  at 
the  Stevens  hotel,  Chicago,  on  Oct.  23 
and  24,  it  has  been  announced  by  the 
board  of  directors. 

ADDS  TRUCK  ROUTES 

The  Des  Moines  (la.)  Register  this 
month  added  567  miles  of  truck  delivery 
service  to  its  already  extensive  delivery 
network  in  Iowa. 


ASKS  LESS  “KNOCKING"  ' 
OF  COMPETITORS  : 

Practice  of  Telling  What’s  WroM  ^ 

With  Rivals  Hurt*  All  New*, 
papers,  W.  A.  Thomson  Tell* 

Six-Point  League  t 

A  plea  to  newspapers  to  do  more  organ  i 
ized  selling  as  a  group  medium  for  : 
national  advertising  and  less  competitivt  ' 
“knocking”  of  other  newspapers  was  ■ 
voiced  at  a  luncheon  of  the  Six-Point  i 
league  on  Thursday,  Feb.  20,  by  Wil¬ 
liam  A,  Thomsoi^  director  of  tht 
Bureau  of  Advertising  of  the  .^rican 
Newspaper  Publishers’  Association.  The  f 
league,  which  is  made  up  of  special  ad-  > 
vertising  representatives  of  newspapers,  f 
met  at  the  Advertising  Club  of  New 
York. 

Mr.  Thomson  told  of  the  effect  fdt 
by  advertisers  when  continually  toM  hr  ' 
advertising  solicitors  just  what  is  wroig  ' 
with  rival  newspapers.  The  practice 
hurts  all  newspapers,  he  said. 

The  speaker  point«l  out  that  die  f 
work  of  the  special  representatives  is  ^ 
more  complex  and  more  expensive  than 
formerly,  and  urged  those  present  to  co¬ 
operate  with  the  Bureau  of  Advertising 
and  to  recommend  that  the  newspapers 
they  represent  join  the  bureau. 

Hil  F.  Best,  president  of  the  League, 
presided  at  the  luncheon.  (Juests  in 
addition  to  Mr.  Thomson  were  C.  C. 
Younggreen  of  Milwaukee,  president  of 
the  Advertising  Federation  of  America: 

T.  W,  LeQuatte,  executive  vice-president, 
Earle  Pearscm,  general  manager,  and 
Nathaniel  W.  Barnes,  research  (Urector 
of  the  Federation;  Louis  Wiley,  Sets 
York  Times;  E.  S.  Friendly  and  Gilbw 
T.  Hodges,  New  York  Sun;  Thomas  H 
Mcxire  and  Allen  B.  Sikes,  Bureau  oi 
Advertising:  and  James  Wright  Brown. 
Editor  &  Pubusher. 

KENDRICK  OPERATED  ON 

J.  M.  Kendrick,  executive  assistar.:  j 
of  Kent  Cooper,  general  manager  of  the 
.\ssociated  Press  in  charge  of  feature 
service,  is  convalescing  at  his  home  fol¬ 
lowing  a  minor  operation  at  Flower 
Hospital,  New  York,  last  week.  Mr. 
Kendrick  left  the  hospital  Monday  thi> 
week  and  is  expected  to  be  on  duty 
again  at  the  A.P.  offices  Feb.  24. 

TENANT  NAMED  SECRETARY 

S.  E.  Tenant  of  the  Colfax  (la.) 
Tribune  has  been  named  secretary  of 
the  Iowa  Press  Association  to  succeed 
O.  E.  Hull  of  Leon,  who  died  recently. 
Tenant  serves  until  the  annual  conven¬ 
tion  in  Des  Moines  May  1,  2,  and  3. 

CHANGES  IN  SAN  ANTONIO 

Ben  Pearse,  formerly  of  Milwaukee, 
has  joined  the  San  Antonio  Express sw- 
Miss  Penelope  Borden  has  rejoined  ttt 
Express  staff.  George  Marshall  ms 
resigned. 

NEW  TEXAS  DAILY 

The  Goose  Creek  (Tex.)  Coast  Dem¬ 
ocrat,  formerly  a  semi-weekly,  hw  ma* 
its  appearance  as  a  morning  daily. 
is  published  by  the  Tri-City  Publishing 
(Company,  with  C.  R.  Myers  as  president 
and  editor. 

McIntosh  at  rubio  inaugural 

William  M.  McIntosh,  publisher  of  the 
San  Antonio  Light,  attended  the 
ration  of  President  Ortiz  .  : 

Mexico,  presenting  to  the  Mexi^ 
president  a  letter  of  felicitations  v  , 
Governor  Moody  of  Texas. 

MclNTYRE  TO  SENTINEL 

Ronald  McIntyre,  formerly  assirtan^ 

the  sports  editors  of  the  Chicago 

Sentinel  Feb.  13. 

CHICAGO  OFFICES  MOVED 

The  Kimberly-Clark  Corporation  ^  t 
moved  their  Chicago  office  to  1 

loughby  Tower,  Eight  South  Michig*”  I 
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asks  dailies  to  work  hard  for  GILLETTE 

Agency  Announces  Prize  Contest  Offering  Elxtra  Linage  as  Reward  for  Extensive  Dealer  Promotion — 

Papers  Which  Balk  May  Lose  26,000  Line  Schedule 


A  CONTEST  among  newspapers  as 
to  which  will  do  the  most  free 
promotion  work  in  launching  the  new 
Gillette  safety  razor  campaign,  was  an¬ 
nounced  this  week  by  Batten,  Barton, 
Dorstine  &  Osborn,  Inc.,  New  York  ad¬ 
vertising  agency  in  charge  of  the 
account. 

Twelve  prizes  of  additional  adver¬ 
tising  linage  are  offered  to  the  winners 
in  four  classes  of  cities.  The  four  first 
prizes  consist  of  a  full  page  of  adver¬ 
tising  each,  second  prizes  are  six  col¬ 
umns  each,  and  third  prizes  four  col¬ 
umns  each.  Papers  which  compete  but 
fail  to  win  prizes  will  have  for  their 
reward  the  privilege  of  remaining  on  the 
Gillette  schedule,  according  to  a  letter 
sent  out  this  week  by  the  agency. 

The  letter,  outlining  the  promotion 
work  desired  from  each  newspaper,  was 
sent  to  about  285  newspapers  (includ¬ 
ing  80  in  foreign  languages)  in  a  few 
nwre  than  187  cities,  it  was  stated  at  the 
advertising  agency.  Each  newspaper 
was  notified  that  it  has  been  “tentatively 
selected  to  receive  over  26,000  lines’’  of 
Gillette  advertising  in  1930.  After  ask¬ 
ing  reports  from  these  newspapers  as  to 
the  amount  of  promotion  they  would  do, 
the  letter  concluded: 

“We  want  to  show  the  Gillette  Safety 
Razor  Company  the  responsiveness  of 
newspaper  advertising.  So  do  you.  To 
do  so  we  must  count  on  co-operation 
from  each  paper,  and  we  are  frank  to 
tell  you  that  the  final  selection  of  papers 
will  depend  to  a  considerable  extent 
upon  whether  the  desired  co-operation 
will  be  given. 

The  New  York  representatives  of  the 
papers  scheduled  met  at  the  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  office  Tuesday 
afternoon  and  heard  an  explanation  of 
the  plan.  About  60  or  70  were  present. 
None  of  them  voiced  any  objection  at 
the  meeting,  but  later  some  of  them 
privately  expressed  surprise  and  indig¬ 
nation  at  the  amount  of  “co-operation” 
requested  from  the  newspapers  and  the 
holding  of  a  contest,  with  points  award¬ 
ed  by  a  special  department  of  the  agency 
upon  proof  of  performance. 

The  meeting  was  presided  over  by 
Andrew  C.  Duffy,  of  the  advertising 
agency,  who  described  how  the  campaign 
would  be  launched.  Another  speaker 
was  George  Gouge,  account  executive, 
who  shovred  the  portfolio  prepared  for 
the  Gillette  salesmen.  E.  D.  Copeland, 
advertising  manager  of  the  Gillette  Saf¬ 
ety  Razor  Company,  was  also  present, 
and  was  introduced  to  the  audience. 


The  following  schedule  was  announced : 
March  6,  full  page;  March  13,  six  full 
columns ;  March  20,  five  full  columns ; 
March  26,  six  full  columns;  April  2,  9, 
16  and  23,  space  five  columns  wide  but 
less  than  column  deep.  Under  this 
schedule  these  two  months  would  contain 
nearly  half  of  the  26,000  lines  mentioned 
for  the  year.  A  summer  break  in  the 
advertising  is  expected,  with  the  cam¬ 
paign  resumed  later. 


Orders  for  the  space  will  not  go  oi 
to  the  newspapers  until  shortly  befor 
time  for  the  opening  of  the  campaigi 
^  March  6,  Mr.  Gouge  told  Editor  < 
ruBusHER.  He  said  there  was  no  it 
”**1  allotment  of  linage  a 

a  club  to  compel  newspapers  to  giv 
local  help  on  the  campaign,  but  that  i 
a  news^per  refuses  to  co-operate,  tl 
“itiay  consider  a  change”  in  th 
^edule.  He  said  he  considered  the  pla 
the  linage  were  m 
■orth  the  expense  and  effort  involve 
•or  the  newspaper. 

rr,  ”°t  asking  more  than  norm; 

“There  were  r 
Tuesday’s  meeting,  a 
representatives  preset 
•L  -  wanted  their  kicks,  if  any,  nt 
in  >k  **‘^^**-  ,  Our  experience  has  bee 
^  past  that  the  majority  of  new: 
If  ,  1  willing  to  give  co-operatioi 
newspaper  wins  one  of  the  prize 


it  will  certainly  use  that  fact  in  promot¬ 
ing  itself,  won’t  it?” 

Mr.  Gouge  said  he  could  not  tell  how 
much  the  total  newspaper  advertising  for 
the  year  would  amount  to,  but  that  news¬ 
papers  would  be  the  backbone  of  the 
campaign  and  would  receive  more  of  the 
appropriation  than  magazines.  Figures 
recently  given  out  at  the  agency  set  the 
appropriation  at  $7,500,000  for  the  United 
States,  and  $2,500,000  additional  for  ad¬ 
vertising  in  other  countries.  These 
amounts  were  to  cover  all  forms  of  ad¬ 
vertising,  including  newspapers,  maga¬ 
zines,  window  and  counter  displays. 

The  newspaper  contest  proposed  for 
the  Gillette  campaign  calls  for  a  detailed 
system  of  points  to  be  earned  by  giving 
Gillette  advertising  preferred  position,  by- 
mailing  announcements  to  dealers  at  the 
newspaper’s  expense,  and  by  placing  post¬ 
ers  in  dealers’  windows  and  in  the  news¬ 
paper’s  own  windows.  Newspaper  men 
declared  it  went  considerably  beyond 
most  other  requests  of  advertisers.  The 
letter  announcing  the  plan  follows: 

“Dear  Sirs :  The  Gillette  Safety  Razor 
Company  is  about  to  announce  a  new 
line  of  products  by  the  biggest  advertis¬ 
ing  campaign  that  they  or  any  other 
razor  manufacturer  has  ever  run. 

“Newspapers  form  a  very  big  part  of 
the  campaign  and  your  paper  is  among 
a  large  list  tentatively  selected  to  receive 
over  26,000  lines  during  the  year. 

“For  the  past  few  years  this  adver¬ 
tiser  has  not  used  newspapers  as  a  major 
medium  and  so  we  know  that  the  papers 
receiving  the  schedule  will  want  to  show 
Gillette  some  real  cooperation.  The  task 
of  launching  a  new  line  of  products  as 
well  known  and  as  widely  used  as  Gil¬ 
lette  razors  and  blades  is  a  tremendous 
one,  and  on  your  hearty  support  the 
success  of  this  campaign  is  dependent. 

“We  have  confined  the  cooperation 
desired  to  the  forms  of  merchandising 
which  are  acceptable  to  most  newspapers 
and  at  the  same  time  considered  by  us  as 
legitimate  backing  necessary  to  reach  the 
objectives  laid  down  for  the  campaign. 

“A  reward  for  Cooperation: 

“There  will  be  ample  reward  to  those 
papers  who  give  the  best  cooperation. 
Prizes  in  the  form  of  extra  lineage  will 
be  awarded.  To  make  these  prizes 
within  easy  reach  of  all  papers  we  have 
classified  the  cities  into  four  groups  based 
upon  population,  as  follows: 

“Group  1 — Papers  in  cities  over  250,000. 

“Group  2 — Papers  in  cities  from  150,- 
000-250,000. 


“Group  3 — Papers  in  cities  from 
75,000-150,000. 

“Group  4 — Papers  in  cities  of  75,000 
and  under. 

“Prizes : 

“Space  prizes  will  be  given  to  the  win¬ 
ners  of  each  of  the  four  groups  as  fol¬ 
lows  : 

“1st  prize — An  extra  full  page. 

“2nd  prize — An  extra  six  full  columns. 

“3rd  prize — An  extra  four  full  columns. 

“Length  of  Contest: 

“The  contest  starts  March  1 — six  days 
before  the  opening  announcement  adver¬ 
tisement  on  March  6 — and  ends  April  30 
at  midnight.  This  gives  every  paper 
which  offers  consistent  cooperation  ample 
opportunity  to  win  one  of  the  three  prizes 
in  its  respective  group. 

“Credits  for  Newspaper  Cooperation 
Requested: 

“Here  are  the  number  of  credits  given 
with  each  form  of  cooperation ;  the  news¬ 
papers  in  each  group  which  amass  the 
greatest  number  of  credits  will  win  the 
prizes : 

“For  Position  of  Advertisements : 

“No.  1 — Advertisements  on  page  2  or  3 
(per  advt.) — 10  points. 

“No.  2 — Advertisements  on  sporting 
page  (per  advt.) — 7  points. 

“No.  3 — Advertisements  next  to  reading 
matter  (per  advt.) — 5  points. 

"(Checking  by  B.  B.  D.  &  O.  Inc.) 

“For  Mailing  to  the  Trade: 

“No.  4 — Preparing  and  mailing  broad¬ 
side  to  trade  at  newspaper’s  own  cost 
(drug,  hardware,  tobacco  and  sporting 
goods  dealers) — 30  points. 

“No.  5 — Above  accompanied  by  proof 
of  full  page  announcement  advertisement 
— 15  points. 

“No.  6 — Newspaper  pay  postage — 30 
points. 

“(Checking  on  each  of  above  by  mail¬ 
ing  samples  to  B.  B.  D.  &  O.  Inc.,  ac¬ 
companied  by  letter  from  .Advertising 
Manager) 

“For  Dealer  Display  Help: 

“No.  7 — Poster  oi  clerk  (beckoning  to 
come  in  to  see  the  new  products)  placed 
by  newspaper  on  window  or  door  (per 
store) — 10  points. 

“(Checking  on  B.  B.  D.  &  O.  Inc. 
form  signed  by  each  dealer) 

“No.  8 — Full  page  announcement  ad¬ 
vertisement  pasted  on  window-  by  news¬ 
paper  (per  store) — 10  points. 

“(Checking  on  B.  B.  D.  &  O.  Inc. 
form  signed  by  each  dealer) 

“No.  9— Newspaper  furnishing  own  dis¬ 


Tom  Webster,  noted  English  Cartoonist  and  Mrs.  Webster  as  they  arrived 
on  the  S.  S.  Majestic  enroute  to  Miami  for  the  Scott-Sharkey  fight. 


BRITISH  CARTOONIST  VISITING  U.  S. 


play  window  (per  week  displayed) — 25 
points. 

“(Checking  by  furnishing  photo  with 
letter  from  advertising  Manager  stating 
time  displayed) 

“For  Newspaper’s  Trade  Supplement: 

“Story  of  Gillette  campaign  m  news¬ 
paper’s  own  dealer  supplement — 20  points. 

“(Checking  by  furnishing  sample) 

“We  are  holding  a  meeting  in  our  office 
with  all  the  New  York  representatives 
of  the  papers  scheduled  to  receive  the 
campaign  and  explaining  to  them  the  full 
details  of  the  campaign  and  the  coopera¬ 
tion  items  listed  above,  including  the 
forms  to  be  used  and  methods  for  check¬ 
ing  cooperation  given.  They  are  being 
given  also  a  copy  of  this  letter  and  told 
that  we  are  also  writing  to  you  direct, 
in  order  to  receive  your  written  acknowl¬ 
edgement  as  to  whether  you  agree  to 
enter  the  contest. 

“Also  will  you  tell  us: 

“(1)  Whether  or  not  you  will  prepare, 
print  and  mail  a  broadside  of  this  cam¬ 
paign  to  the  trade? 

“(2)  How  many  report  blanks  shall  we 
furnish  you  for  calls  on  the  trade? 
(Sample  form  attached) 

“(3)  How  many  Gillette  posters  of  the 
clerk  (to  go  on  the  door  or  window  of 
the  dealers’  stores)  will  you  require? 
(Sample  attached) 

“We  want  to  show  the  Gillette  Safety 
Razor  Co.  the  responsiveness  of  news¬ 
paper  advertising.  So  do  you.  To  do  so 
we  must  count  on  cooperation  from  each 
paper,  and  we  are  frank  to  tell  you  that 
final  selection  of  papers  will  depend  to  a 
considerable  extent  upon  whether  the  de¬ 
sired  cooperation  will  be  given. 

“May  we  hear  from  you  just  as  soon 
as  your  New  York  Representative  has 
acquainted  you  with  the  details  we  have 
given  him  ?  Very  truly  yours, 

(Signed)  “Andrew  C.  Duffy 
“Batten,  Barton,  Durs-hne  & 
Osborn,  Inc.” 


RUSSELL  OWEN  PRAISED 


Explorers*  Club  Passes  Resolution 
Citing  Byrd  Reporter’s  Competency 

The  work  of  Russell  Owen  in  report¬ 
ing  the  explorations  of  the  Byrd  Antarc¬ 
tic  Expedition  to  the  New  York  Times 
was  commended  in  a  resolution  passed 
by  the  Explorers’  Gub  in  New  York 
last  week. 

“His  assignment  to  cover  that  great 
venture,”  the  resolution  said,  “which  has 
been  crowned  with  notable  success,  was 
for  two  years,  a  record  period  of  time  in 
journalism,  it  is  believed,  for  one  story. 

“The  task  required  that  he  fit  himself 
to  report  scientific  subjects  in  a  way  to 
be  interesting  and  intelligible  to  the  lay¬ 
man,  and  to  command  the  respect  of 
.scientists  for  accuracy;  that  he  face  the 
hardships  of  an  Antarctic  winter  and  the 
perils  of  the  expedition. 

“Mr.  Owen’s  brilliant  reporting  of  Ae 
news  has  been  among  the  outstanding 
achievements  of  the  Byrd  expedition. 
His  dispatches  have  been  distinguished  by 
their  competence,  their  human  interest 
and  telling  descriptions. 


EUFAULA  CITIZEN  SUSPENDS 

The  Euf aula  (Ala.)  Daily  Citizen  sus¬ 
pended  publication  on  Saturday,  Feb.  15, 
according  to  announcement  made  by  the 
editor,  J.  K.  Simmons,  in  its  columns  on 
Saturday  evening.  Mr.  Simmons  and 
his  sons  recently  took  over  the  Cuthbert 
(Ala.)  leader.  'This  leaves  the  news¬ 
paper  field  in  Eufaula  to  the  Eufaula 
Tribune,  a  daily  organized  a  year  ago. 


McDonald  succeeds  bowman 

Arthur  Bowman,  city  editor  of  the 
Detroit  Free  Press,  has  left  that  paper 
to  join  the  copy  desk  of  the  Detr<^ 
News.  W.  R.  McDonald,  automobile 
editor,  has  succeeded  him  on  the  city 
desk. 
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KNOXVILLE  DAILIES  JOIN  IN  ADOPTING 
STRICT  LOCAL-NATIONAL  RULE 

Journal,  Owned  by  Luke  Lea,  and  News-Sentinel  of  Scripps- 
Howard  Group  Will  Charge  Local  Manufacturers 
National  Rate 


"TOLLOWING  the  sugRestions  of  the 
^  Newspaper  Advertising  Executives 
Association  which  went  on  record  as 
favoring  a  definite  standard  on  “Local” 
and  “National”  advertising,  the  Knox¬ 
ville  (Tenn.)  Journal,  morning,  pub¬ 
lished  by  Col.  Luke  Lea  and  the  News- 
Sentinel,  evening,  a  Scripps-Howard 
newspaper,  have  sent  out  announcements 
to  the  effect  that  in  the  future  all  ad¬ 
vertising  of  a  national  origin  shall  be 
charged  on  the  national  basis.  This 
ruling  was  made  to  eliminate  dis¬ 
crimination  in  the  national  field  and  to 
place  all  advertisers  in  the  proper  classi¬ 
fication,  it  was  stated. 

A  definite  set  of  rules  have  been  pre¬ 
pared  and  put  in  effect  by  the  news¬ 
papers  there,  which  closely  follows  the 
declarations  of  the  N.  A.  E.  A.  with 
the  exception  that  the  terms  “retail”  and 
“general”  are  eliminated  for  the  more 
familiar  terms  of  “Local”  and  “National” 
in  designating  the  various  classifications. 

“Both  newspapers  have  in  the  past 
accepted  national  advertising  on  local 
rates  in  some  classifications,  notably 
automobile  and  radio,  with  a  result  that 
attempts  were  made  this  year  to  further 
break  in  on  the  local  rate,”  William  W. 
Ayres,  manager  of  the  national  ad¬ 
vertising  department  of  the  Journal, 
stated:  “It  was  decided  to  eliminate 
any  possibility  of  using  a  subterfuge  to 
break  down  the  rates,  consequently  all 
manufacturers,  wholesalers  and  others 
having  a  general  distribution,  even  in¬ 
cluding  local  businesses,  were  auto¬ 
matically  placed  on  a  national  rate. 

“A  clause  in  the  hKal  contracts,  re¬ 
cently  added,  states.  Local  advertising 
rates  apply  only  on  retail -to-consumer 
advertising  actually  paid  for  by  retail 
outlet-owner.  After  signing  such  a  con¬ 
tract',  a  local  merchant  cannot  force  the 
Knoxville  newspapers  to  accept  national 
ropy  which  is  being  paid  for  in  whole  or 
in  part  by  the  manufacturer.” 

No  general  Scripps-Howard  policy  is 
involv^  in  the  Knoxville  arrangement, 
according  to  John  E.  Finneran,  director 
of  national  advertising  for  the  organ¬ 
ization. 

Such  matters,  he  said,  are  left  entirely 
in  the  hands  of  the  business  depart¬ 
ments  of  the  member  papers.  Each 
i«per  acts  as  an  individual  in  dealing 
with  local-national  definitions. 

The  conditions  under  which  the  Jour¬ 
nal  and  the  News-Sentinel  now  operate 
and  which  is  expected  to  bring  alwut  a 
more  equitable  distribution  of  rates 
without  discrimination  in  anv  classifica¬ 
tion  is  outlined  in  the  following  rules : 

First— The  local  rate  shall  apply  to  the 
advertising  of  a  firm  or  individual  in 
which  the  product  or  service  advertised 
is  offered  direct  to  consumer  through  a 
retail  outlet  or  outlets  owned  and  oper¬ 
ated  by  the  advertiser  in  the  city  of 
Knoxville,  Tenn. 

Second — The  national  rate  shall  apply 
to  all  advertisements  of  manufacturer  or 
wholesaler  whose  products  or  service  is 
advertised  for  sale,  either  partially  or 
entirely,  through  retail  outlets  not  owned 
by  the  firm  or  individual  who  is  paying 
for  the  advertising.  Even  though  the 
product  or  service  advertised  is  offered 
for  sale  through  some  outlets  owned  by 
the  manufacturer  or  wholesaler,  if  it  is 
also  offered  for  sale  in  any  outlets  not 
owned  by  the  manufacturer  or  whole¬ 
saler,  it  shall  be  considered  to  be  “gen¬ 
erally”  distributed  and  shall  take  the 
national  rate. 

In  other  words,  all  advertising  other 
than  that  of  bona  fide  retailers,  paid  for 
entirely  by  themselves  and  offering  goods 
for  service  at  outlets  owned  by  them¬ 
selves,  shall  be  considered  “national”  and 
shall  take  the  national  rate  without  ref¬ 
erence  to  whether  the  copy  is  placed  “di¬ 
rect”  or  through  an  advertising  agency. 

Third — Advertising  of  a  bona  fide  as¬ 
sociation  of  local  retailers,  in  which  the 
products  of  more  than  one  manufacturer 


or  wholesaler  are  advertised,  or  strictly 
institutional  co-operative  advertising  of  a 
group  of  retail  merchants,  shall  be  ac- 
cepttKl  at  the  local  rate,  provided  such 
advertising  is  actually  paid  for  by  the 
merchants  involved.  However,  any  ad¬ 
vertisement  over  the  signature  of  two  or 
more  retail  outlets  of  separate  owner¬ 
ship,  offering  the  product  or  service  of 
the  same  manufacturer  at  the  same  price, 
shall  be  assumed"  to  be  national  adver¬ 
tising  and  shall  take  the  national  rate, 
whether  it  is  admitted  that  the  manu¬ 
facturer  or  wholesaler  in  question  is 
paying  for  the  space  or  not. 

Fourth — All  advertisements  on  new 
automobiles  placed  through  agencies  or 
dealers  shall  take  the  national  rate. 


COPLEY  BUYS  PLANT  SITE 


Property  Adjoining  Publishing  Offices 
in  Ssm  Diego  Acquired 

Purchase  of  the  northeast  corner  of 
Second  and  hi  streets,  San  Diego,  Cal., 
containing  15,000  square  feet,  for  further 
expansion  of  the  San  Diego  Union  and 
Eivning  Tribune,  has  been  announced 
by  Col.  Ira  C.  Copley,  owner.  The 
corner  has  a  frontage  of  150  feet  on 
E  street  and  100  feet  on  Second,  and 
adjoins  the  property  now  held  by  the 
publishing  company.  The  amount  paid 
was  announced  as  $110,000. 

Col.  Copley  announced  that  plans  are 
in  preperation  for  a  new  building  ad¬ 
joining  the  present  Union  building  on 
the  south  and  running  through  the  block 
from  Second  to  Third  streets  on  a  lot 
.50  by  200. 


BRYAN'S  DAUGHTER  ENGAGED 

John  Stewart  Bryan,  president  and 
publisher  of  the  Richmond  (Va.)  Times- 
Dispatch,  and  Mrs.  Bryan  have  an¬ 
nounced  the  engagement  of  their  daugh¬ 
ter,  Amanda  Stewart,  to  Richmond 
Keith  Kane,  son  of  the  late  Daniel  H. 
Kane  and  Mrs.  Kane,  of  New  York 
City. 


GANNETT  A  BANK  DIRECTOR 

Frank  E.  Gannett,  publisher  of  the 
Gannett  Newspapers,  entered  the  banking 
field  last  week  when  he  was  elected  to 
the  directorate  of  the  Lincoln-Alliance 
Bank  and  Trust  Company  of  Rochester, 
his  residential  city. 


MENACING  CAMERA  HALTS 
WOULD-BE  SUICIDE 
HE  camera  of  a  newspaper  pho¬ 
tographer  became  an  instrument 
of  fate  which  helped  avert  a  tragedy 
in  Toledo  last  week. 

Mrs.  Mary  Haynes,  48,  a  guest  at 
the  Y.  W.  C.  A.,  came  out  on  a 
narrow  ledge  on  the  fourth  floor 
of  the  building  and  appeared  to 
be  preparing  to  leap  to  her  death. 
Firemen  and  police  were  called. 
Newspapers  were  notified  and 
rushed  reporters  and  photogra¬ 
phers  to  the  scene. 

A  huge  crowd  collected  on  the 
downtown  streeL  The  woman  had 
locked  her  door  and  no  one  could 
reach  her.  She  remained  nearly 
20  minutes  poised  on  the  narrow 
ledge.  Just  as  she  appeared  ready 
to  jump,  Gordon  Dressel,  Toledo 
Blade  photographer,  pointed  his 
camera  toward  her.  The  woman 
trembled  and  crawled  back  through 
the  window  into  her  room.  She 
told  police  separation  from  her 
children  prompted  her  thoughts  of 
suicide. 


INDIANA  GROUP  ELECTS 


Dick  Heller  of  Decatur  New  President 
of  Democratic  Editors 

Dick  Heller,  editor  of  the  Decatur 
(Ind.)  Democrat  was  elected  president 
of  the  Indiana  Democratic  Editorial 
A.ssociation  at  its  annual  meeting  Thurs¬ 
day  and  Friday  last  week  in  Indianapolis. 
Heller  succeeded  Miller  Ellingham  of 
the  Fort  IVayne  Journal-Gazette. 

C.  G.  Brodhccker,  of  the  Brownstown 
Banner,  was  elected  first  vice-president ; 
Ralph  S.  Hay  of  the  Rockville  Tribune, 
second  vice-president ;  Clarence  P.  Wolfe 
of  the  New  Harmony  Times,  third  vice- 
president;  Nelson  Poynter,  publisher  of 
the  Kokomo  Dispatch,  secretary,  and 
Wray  E.  Fleming  of  the  Shelbyville 
Democrat,  treasurer. 


COWLES  IN  ARIZONA 

Gardner  Cowles,  owner  and  publisher 
of  the  Dcs  Moines  (la.)  Register  and 
livening  Tribune,  with  Mrs.  Cowles  arc 
visiting  in  Phoenix,  .Ariz.  They  expect 
to  remain  in  Phoenix  for  five  or  six 
weeks. 

KIRBY  BACK  FROM  COAST 

Rollin  Kirby,  editorial  cartoonist  for 
the  Nezv  York  li’orld,  returned  this 
week  from  a  vacation  in  California. 


HELPED  DEDICATE  NEW  AIR  LINE 


Sherman  Bowles,  publisher  of  the  Springfield  (Mass.)  Republican,  and 
Francis  E.  Murphy,  business  manager  of  the  Hartford  (Conn.)  Times,  braved 
sub-zero  weather  with  a  party  of  aviation  enthusiasts  flying  between  Bridge¬ 
port,  Conn.,  Hartford  and  Springfield  to  Albany,  N.  Y.,  in  opening  a  new 
passenger  air  line  this  week.  The  group,  shown  at  the  Albany  airport, 
includes  (left  to  right)  Everett  Hawley,  Albany  Chamber  of  Commerce; 
Major  H.  Cunningham  Morris,  Bridgeport;  Henry  Lee,  Bridgeport  news¬ 
paper  man;  Thomas  J.  Wink,  Albany  airport  superintendent;  Miss  Maude 
Tait,  Springfield  aviatrix;  Sherman  Bowles,  Springfield  Republican;  Francis 
E.  Murphy,  Hartford  Times;  James  K  Gheen,  and  S.  T.  Jacobs,  pilot. 


PRINCESS  SUING  DAILY 
FOR  $100,000  DAMAGES 


Elaine  Ton  der  Lippe-LipsU  Cli«r|„ 
Feature  Story  in  Pittiburgli 
Sun-Telegraph  Libeled 
Her 


Or 


Princess  Elaine  von  der  Lippe-Lipsld 
of  Washington,  D.  C.,  has  entered  suit 
against  the  Pitt  Publishing  Compam 
publishers  of  the  Pittsburgh  Sun-TtU- 
graph,  Hearst  newspaper,  for  $100000 

The  princess  charges  that  a  full-jap 
article  accompanied  with  sketches  and 
pictures,  printed  Jan.  27,  1930,  was  pub¬ 
lished  “falsely,  maliciously  and  illegally," 
and  she  asks,  through  her  attorney, 
Ward  Bonsall,  both  compensatory  and  ^ 
punitive  damages.  A  photostatic  copy 
of  the  article  complained  of  was  filed 
in  common  pleas  court  of  Allegheny 
county,  Feb.  15,  along  with  the  statemett 
of  claim. 

The  article,  it  is  alleged,  imputes  to 
her  the  crimes  of  bigamy,  infidelity, 
perjury  and  subornation  of  perjury,  to 
the  prejudice  of  her  reputation,  feelings, 
business  activities  and  social  relation¬ 
ships. 

The  headline  of  the  story  reads: 
“Princess  Lippe-Lipski  Packs  Away 
Her  Family  Skeletons,”  and  it  is  accom¬ 
panied  with  a  “scandalously  humorous 
prtoon”  showing  the  plaintiff  attempt¬ 
ing  to  close  a  closet  door  against  a 
large  number  of  skeletons.  It  refers  to 
a  damage  suit  of  the  plaintiff  against 
her  sister. 

Princess  Lippe-Lipski,  in  her  suit,  d^ 
dares  she  has  no  such  family  skeletons, 
that  the  litigation  against  her  sister  was 
private  in  its  nature  and  the  public  had 
no  concern  therein,  and  that  it  was  not 
of  the  nature  intimated  by  the  defe^- 
ant  company. 

The  princess  avers  that  she  was  en¬ 
gaged  in  the  real  estate  and  inventing 
business  in  New  York  and  Washington, 
and  was  widely  known  in  the  business  . 
and  social  world  of  New  York  state,  ’ 
Pennsylvania,  and  elsewhere,  and  en¬ 
joyed  the  confidence  of  her  associates, 
customers,  banking  concerns  and  other 
individuals  and  institutions  with  which 
she  did  business. 

She  avers  she  was  never  guilty  of 
bigamy,  infidelity,  dishonesty,  perjury  or 
subornation  of  perjury,  and  had  never 
been  held  up  to  public  ridicule,  scorn  and 
laughter,  but  as  a  private  citizen  had 
always  discharged  her  duties  with  strict 
integrity. 


REDUCES  PAGE  SIZE 


London  Telegraph,  Big  Page  Cbtn- 

pion,  Reduced  to  Standard  Site 

With  its  Feb.  17th  issue  the  London 
Daily  Telegraph  surrendered  the  big- 
page  championship  of  Anglo-Saxon  jewr- 
nalism  which  it  has  held  for  a  generation. 
The  newspaper  arrived  at  British  break¬ 
fast  tables  in  unfamiliar  dress.  Us  cum¬ 
bersome  pages  reduced  to  standard,  but 
not  tabloid,  size. 

Long  after  the  huge  flapping  new^ 
paper  pages  had  gone  out  of  style  the 
Telegraph  persisted  in  appearing  two  ^ 
a  half  inches  longer  and  an  inch  widff  \ 
than  it's  rivals,  the  London  Times  and  the 
Morning  Post.  The  erection  of  a  nw 
building  in  Fleet  street  and  the  installa¬ 
tion  of  a  $1.000,(X)0  printing  plant  there 
have  given  the  Telegraph  its  reason  tor 
the  change.  I 


BUYS  OKLAHOMA  DAILY 

Paul  Porter  of  Clinton  has  bought  the 
merest  of  D.  O.  Vandiver  in  the  .W»' 
/MW  (Okla.)  Daily 
rditor  of  the  Clinton  (Okla.)  y  ■ 
WcTCS.  Vandiver  has  obtained  an  in 
:st  in  the  El  Reno  (Okla.)  Datly  Irui- 
me,  as  announced  last  week. 

H.  R.  SWARTZ  returns 

H.  R.  Swartz,  president  of  R-  H«  ® 
Co.,  Inc.  returned  from  England  aw^ 
the  Majestic,  Feb.  18.  Mr  S 
visited  the  London  plant  of  R-  Hoe  s 
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DAILIES  GET  ACTION  IN  WAR  ON  COURTS 


One  New  York  Magistrate  Retires  Pending  His  T  rial  for  Removal  from  Bench — District  Attorney 
Making  Thorough  Investigation — Bail  Bond  Practices  Elxposed 


Results  came  in  rapid  succession 
this  week  in  the  investigation  of 
magistrates’  court  and  bail  bonding  re¬ 
cently  begun  by  District  Attorney 
Thomas  C.  T.  Crain  on  information  un¬ 
covered  by  the  AVto  York  Telegram  and 
the  New  York  Evening  Post  in  a  re¬ 
lentless  and  far-reaching  crusade  which 
was  backed  up  by  the  other  New  York 
newspapers.  The  beginning  of  the  week 
brought  the  retirement  from  the  bench 
of  Magistrate  Albert  H.  Vitale,  who  is 
under  fire  as  a  result  of  the  newspapers’ 
exposures,  pending  the  outcome  of  his 
trial  before  the  appellate  division  of  the 
supreme  court,  Friday,  Feb.  21.  Monday 
also  marked  another  point  in  the  dailies’ 
\-ictory  when  Albert  C.  Bunner,  a  traffic 
oicer  in  the  Holland  tunnel,  was  in¬ 
dicted  for  manslaughter.  Bunner  had 
been  a  central  figure  in  the  investiga¬ 
tions  following  exposure  of  the  fact  that, 
although  he  had  appeared  before  Magis¬ 
trate  Vitale,  charged  with  knocking  down 
and  killing  an  aged  couple  while  driving 
his  car  last  August,  and  been  released  on 
$2,000  bail.  The  records  in  his  case 
were  filed  in  a  way  that  would  make  it 
difficult  for  it  to  come  to  trial. 

The  opening  gun  in  the  war  on  mis¬ 
conduct  of  the  magistrates  courts  was 
fired  last  November  during  the  mayor¬ 
alty  campaigns  by  Norman  Thomas, 
Socialist  candidate.  Thomas  was  in¬ 
sistent  in  his  statements  that  all  was  not 
sweet  and  clean  in  the  centers  of  justice. 
Early  in  January  the  newspapers  got 
busy  on  the  case.  The  Telegram  sent 
Frederick  Woltman  to  get  the  Socialist 
leader’s  views  on  conditions.  Woltman 
joined  the  Scripps-Howard  daily  last 
summer  after  being  dismissed  from  the 
University  of  Pittsburgh,  where  he  had 
been  instructor  in  philosophy,  because  of 
his  zeal  in  campaigning  for  Mooney  and 
Billings,  now  serving  jail  terms  in  Cali¬ 
fornia  for  the  Los  Angeles  Times  bomb¬ 
ing. 

Talcott  Powell,  special  assignment 
man  for  the  Telegram,  was  put  in  charge 
of  the  story.  The  Telegram  had  planned 
a  series  depicting  the  conditions  preval¬ 
ent  in  the  courts,  but  when  the  Evening 
Post  began  publication  of  a  similar 
series,  the  plan  was  changed  to  regular 
day-to-day  news  coverage.  Milton  Mac- 
Kaye  was  assigned  by  tlie  Evening  Post 
to  gather  information  for  the  Curtis- 
Martin  pair’s  campaign  and  when  offi¬ 
cial  mvestigations  began  to  loom  up. 
Cedric  Worth  was  put  on  the  work  with 
him. 


Almost  every  day  since  the  beginning 
of  January  both  newspapers  have  played 
the  crusade  on  page  one  with  by-line 
stories  turning  the  searchlight  on  the 
Mrk  and  srimy  corners  of  the  New 
lork  magistrates  courts. 

The  first  real  break  in  the  Telegram’s 
attack,  Powell  told  EniroR  &•  Pubi.ishkr 
came  when  an  anonymous  informer  tele¬ 
phoned  Woltman  and  told  him  of  miss- 
mg  records  in  Morrisania  Court  in  a 
Mse  involving  a  gypsv  fortune  teller 
Ine  hpster  had  previouslv  called  Nor¬ 
man  Thomas,  who  gave  him  Woltman’s 
nome  telephone  number.  He  subse- 
qumtly  deluged  the  Telegram  with  tips 
"e  still  don’t  know  who  he  is.’ 
Well  declared.  “.-Xt  first  we  consid- 
ecM  unmasking  him.  but  decided  that 
II  He  didn’t  tell  u< 

iMlly  that  any  records  were  missing 
m  the  fortune  teller  case.  He  merely 
y*”  Rn  up  to  Morrisania  Court 
records  and  something  Un¬ 
ocal  would  he  discovered.  Upon  inves- 
tiMtion  we  learned  the  records  had  dis¬ 
appeared. 

Gathering  momentum,  the  Telegram 
hrtn,  delved  into  the  relations 

een  bail  bondsman  and  the  police 
Pnf  Woltman’s  idea.  Powell  said 
wrtu'k "  have  the  power  tr 

rite  bonds  in  critninal  cases. 

investigation,”  Powel! 
iZ  D  ’  discovery  that  Wil- 

Bowen,  a  professional  bondsman 


By  JOHN  F.  ROCHE 


had  been  allowed  to  sign  bonds  in  ex¬ 
cess  of  $13,000  on  security  made  up  en¬ 
tirely  from  an  $11,000  equity  in  a  house. 
The  direct  result  of  this  exposure  was 
that  Police  Commissioner  Whalen  sum¬ 
moned  two  police  lieutenants  and  a  ser¬ 
geant  before  him  to  explain  the  transac¬ 
tion,  and  Albert  Conway,  state  superin¬ 
tendent  of  insurance,  revoked  Bowen’s 
license.” 

The  policemen  summoned  before  Com¬ 
missioner  Whalen  were  Lieutenants  Pat¬ 
rick  S.  Hickey  and  James  Quinlan,  Jr., 
and  Sergeant  Timothy  Lynch.  They 
were  charged  with  permitting  the  writ¬ 
ing  of  bonds  with  insufficient  securitv. 
Efforts  to  show  payments  to  police  offi¬ 
cers  by  bondsmen  have  so  far  been  of  no 
avail,  Powell  said. 

The  Evening  Post  opened  its  crusade 
with  a  series  of  10  stories  by  Mackaye 
titled  “The  Magistrate  Racket.”  These 
followed  a  dinner  given  to  Magistrate 
X’itale  at  which  a  hold-up  occurred 
bringing  a  flood  of  charges  of  grafting 
and  racketeering  by  city  magistrates. 
When  the  series  ended  the  Post  con¬ 
tinued  its  attack  with  daily  stories  bring¬ 
ing  to  light  new  evidences  of  corruption 
and  graft  among  police  officers  and  court 
attendants. 

Cedric  Worth  worked  with  Mackaye 
on  the  later  developments  and  lioth  re¬ 
porters  were  called  to  testify  before  the 
grand  jury  which  is  now’  investigating  the 
facts  dug  up  by  the  newspapers.  Powell 
was  also  put  on  the  witness  stand.  The 
(|uiz  of  the  newspaper  men  was  marked 
by  the  ruling  of  District'  Attorney  Crain 
and  Joseph  P.  Day,  foreman  of  the  grand 
jury,  that  the  reporters  had  a  right  to 
keep  secret  their  sources  of  information. 

Mackaye,  in  gathering  material  for  his 
series,  had  been  aided  by  many  attend¬ 
ants  and  others  in  close  touch  with  the 
daUy  routine  of  the  magistrates’  courts. 
The  information  was  given  him  confi¬ 
dentially  and  aided  him  greatly  in  un¬ 
covering  evidence  of  mishandling  of 
records  and  illegal  bonding. 

Revelations  poured  into  the  Telegram’s 
office  in  a  veritable  flood  of  tips.  .An¬ 
other  professional  bondsman  fell  victim  to 
an  official  axe  after  the  Telegram  fol¬ 


lowed  up  a  tip  brought  in  by  George 
Knepper,  convicted  of  usury,  but  out  on 
a  suspended  sentence.  Knepper  called  at' 
the  daily’s  city  room  and  asked  for 
Powell.  The  office  boy  had  been  in¬ 
structed  to  say  the  reporter  was  out',  but 
Powell  walking  by  recognized  the  caller 
and  questioned  him  as  to  how  he  received 
a  susiieiided  sentence.  Knepper  told  his 
story  and  produced  two  cancelled  checks 
and  a  receipt  for  a  bail  bond  as  evidence 
that  George  Levine,  Bronx  bonding 
agent,  had  charged  excessive  rates.  The 
Telegram  ran  the  story,  reproducing  the 
checks  on  its  front  page  and  George  Mc¬ 
Laughlin,  Bronx  district  attorney, 
swooped  down  on  the  magistrate’s  courts 
of  his  district  with  an  inquisitive  eye. 
He  ordered  that  no  bonds  should  be  ac¬ 
cepted  from  Ix?vine,  who  is  now  on  trial 
for  his  activities. 

.■\s  a  result  of  his  “spilling  the  beans” 
Knepper  received  several  letters  threat¬ 
ening  his  life  and  was  forced  to  leave 
New  York  until  the  investigation  shall 
be  completed. 

-Another  angle  of  the  illegal  handling 
of  hail  bonds  was  uncovered  by  Edward 
O’Toole,  Telegram  reporter  working  in 
Harlem  on  the  story.  This  was  the  prac¬ 
tice  of  “washing  bonds,”  by  which  the 
bond  is  returned  to  the  agent,  who  erases 
the  client’s  name,  substituting  another  and 
thereby  saving  the  premium  on  a  second 
bond.  This  questionable  economy  was 
brought  to  light  when  bonds'  supposed 
to  have  been  put  up  by  certain  persons 
awaiting  trial  failed  to  turn  up  in  the 
files. 

One  of  the  greatest  sensations  of  the 
crusade  was  supplied  by  Joseph  Wolf- 
man,  a  fugitive  from  justice  who  had 
practiced  law  in  New  York  three  years 
although  never  a  member  of  the  bar. 

In  a  little  red  memorandum  Ixiok  this 
man  had  kept  an  account  of  names, 
dates  and  amounts  of  illegal  bonding 
transactions  carried  on  by  himself  in  the 
magistrates’  court.s.  He  named  20 
policemen  and  20  court  atvciulants  who 
had  at  various  times  workeil  with  him. 

After  dfKlging  the  minions  of  the  law 
successfully,  XVolfman  one  day  wrote 
to  Powell  admitting  he  was  a  fugitive 


WON  OREGON  “BEST  WEEKLY”  CONTEST 


Verne  McKinney,  publisher  of  the  Hillsboro  (Ore.)  Arffus,  and  Mrs.  McKinney 
are  shown  holding  the  silver  cup  they  won  in  the  contest  for  the  best  weekly 
newspaper  held  in  connection  with  the  Oregon  Newspaper  Conference  last 
week  in  Eugene.  The  cup  was  presented  by  Sigma  Delta  Chi,  journalism 

fraternity. 


from  the  law  and  saying  he  was  going 
to  give  himself  up.  The  Telegram  re¬ 
porter  went  to  Wolf  man’s  address  across 
the  Hudson  River  in  New  Jersey.  He 
was  accompanied  by  Detective  Thomas 
Smith  who  had  been  searching  for  the 
fugitive  lawyer.  They  located  him  in 
a  Y.  M.  C.  A.  He  told  his  story  to 
Powell,  and  then  the  detective,  who  was 
waiting  outside,  entered  and  escorted 
Wolf  man  back  to  New  A’ork  and  prison. 
The  repentant  lawyer  signed  a  waiver 
of  immunity  in  the  grand  jury  investi¬ 
gation  and  was  declared  by  the  prosecu¬ 
tion  to  be  the  most  important  witness 
discovered. 

While  letting  daylight  into  the  shady 
activities  of  some  bondsmen  and  police 
officers,  the  Telegram  also  brought  to 
light  many  violations  of  the  rules  for 
handling  criminal  statistics.  A  New 
York  state  official  rule  called  “Schedule 
Three”  requires  that  every  criminal  case 
be  recorded  with  the  amount  of  Ixjnd, 
name  of  bondsman  and  number  of  ad¬ 
journments.  These  records  are  consid¬ 
ered  vital  by  the  Bureau  of  Criminal 
Statistics  and  violation  of  the  rule  is  a 
misdemeanor  under  the  Ba'umes  law. 
Improper  filling  out  of  these  forms  was 
discovered  by  the  Telegram  in  investiga¬ 
tion  of  court  records,  Powell  said. 

Two  new  rulings  by  Commissioner  of 
Insurance  Conway  have  been  put  in 
force  as  a  result  of  these  exposures. 
The  first  is  an  order  that  all  bondsmen 
keep  records  of  their  tran,sactions  which 
shall  be  open  to  the  police  at  all  times. 
Second,  all  bondsmen  are  ordered  to  give 
receipts  to  clients.  The  grand  jury  in¬ 
vestigation  is  expected  to  last  well  into 
March,  and  indictment  of  a  number  of 
Ixindsmen  and  court  attaches  is  looked 
for. 

District  .Attorney  Crain  has  asked  the 
Evening  Post  and  the  Telegram  to  work 
with  him  on  the  quiz.  Editor  &  Pub¬ 
lisher  learned.  He  has  granted  re¬ 
porters  the  use  of  a  room  in  his  offices 
and  has  facilitated  their  efforts  to  gather 
information  in  a  number  of  ways. 

One  of  the  interesting  results  of  the 
crusade  is  seen  by  the  reporters  con¬ 
cerned  in  the  fact  that  Tomibs  Prison  is 
at  present  filled  to  overflowing  with 
indicted  criminals  who  are  feeling  the 
stern  hand  of  awakened  magistrates. 

FLETCHER  IN  OMAHA 

Appointed  Circulation  Director  of 
W.  R.  Hearst’*  Bee-News 

James  G.  B.  Fletcher,  who  resigned 
in  January  as  circulation  manager  of  the 
Indianapolis  Nezi'S,  has  been  named  cir¬ 
culation  director  of  the  Omaha  Pee- 
Neivs,  it  was  announced  this  week  at 
headquarters  of  the  Hearst  newspapers 
in  New  York.  J.  H.  Theobald,  circula¬ 
tion  manager  of  the  Bee-News,  remains 
on  the  paper. 

Mr.  Fletcher  has  been  traveling  with 
his  family  since  his  resignation  from  the 
News.  He  was  at  one  time  circulation 
manager  of  the  Birmingham  Nezvs  and 
Age-I lerahi,  and  prior  to  his  Indianapo¬ 
lis  News  connection  was  on  the  Mil¬ 
waukee  Journal. 

BYERS  RETURNS 

Vincent  G.  Byers,  managing  editor  of 
the  Nezv  York  Ez’cning  Post,  returned 
last  week  from  a  cruise  to  the  West 
Indies.  He  was  accompanied  by  Mrs. 
Byers  and  visited  Porto  Rico,  Martinique, 
Trinidad,  Barbados,  Venezuela,  Jamaica 
and  Havana. 


STONG  NAMED  RADIO  EDITOR 

Phil  D.  Stong,  formerly  editor  of 
the  second  news  section  of  the  New  York 
World,  has  been  appointed  radio  editor, 
succeeding  John  Gordon,  who  will  join  a 
broadcasting  organization  as  program 
censor. 
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BUREAU  FILES  PRELIMINARY  REPORT 
ON  LOCAL-NATIONAL  RATE  STUDY 


Further  Action  on  Exhaustive  Survey  of  Situation  Rests  Upon 
Decision  of  Walter  A.  Strong,  Chicago  Daily  News 
Publisher 


A  PRELIMINARY  report  on  the  local-  can  formulate  some  suggestion  on  uni¬ 
national  advertising  rate  study  spon-  form  newspaper  practice  which  agencies 
sored  by  the  meeting  of  newspaper  will  support,  result  will  be  beneficial.” 
pt^lishers  and  advertising  men  in  New  A  different  note,  however,  was  sounded 
York  recently  has  been  completed  and  by  Edgar  T.  Bell,  Oklahoma  City  {Okla- 
placed  in  the  hands  of  Walter  A.  homan  and  Times),  as  follows:  “We 


Strong,  publisher  of  the  Chicago  Daily 
News,  who  called  the  original  meeting. 
Further  action  in  the  matter  awaits  the 
approval  of  Mr.  Strong. 

The  report  was  not  made  public,  but 
it  was  known  in  advance  that  it  would 
be  only  a  recommendation  of  methods 
to  be  followed  if  it  is  finally  determined 
to  make  a  serious  study  of  the  prob¬ 
lems  involved  in  the  rate  differentials. 
The  points  to  be  studied  were  outlined, 
methods  of  getting  information  were 
suggested,  and  the  expense  of  making 
the  survey  was  estimated. 

The  preliminary  report  was  compiled 
by  the  Bureau  of  Research  of  the  Ad¬ 
vertising  Federation  of  America  under 
the  direction  of  Nathaniel  W.  Barnes, 
the  head  of  the  bureau. 

If  the  outline  is  approved  and  the 
necessary  funds  guaranteed,  the  bureau 
will  proceed  with  the  real  survey.  The 
movement  was  initiated  on  Jan.  27, 
when  a  group  of  publishers  of  large 
newspapers  met  at  luncheon  at  the  St. 
Regis  Hotel  in  New  York  at  the  invita¬ 
tion  of  Mr.  Strong.  Present  also  were 
several  outstanding  advertising  agency 
men  and  representatives  of  national  ad¬ 
vertisers.  Difficulties  in  the  present 
local-national  advertising  rate  structure 
were  outlined  in  detail  by  John  Benson, 
president  of  the  American  Association 
of  Advertising  Agencies,  who  said  that 
not  only  the  advertisers  but  also  the 
agencies  and  the  newspapers  themselves 
suffered  when  local  and  national  rates 
were  too  far  apart.  The  meeting  then 
voted  to  begin  the  survey,  with  the  idea 
of  bringing  to  light  all  the  factors 
affecting  such  rate  differentials. 

Keen  interest  in  the  local-national  rate 
question,  but  little  agreement  on  desirable 
measures,  is  indicated  in  comments  ob¬ 
tained  by  I'Iditor  &  Publisher  since  the 
meeting  of  publishers  held  in  New  York 
at  Walter  Strong’s  invitation.  Some 
persons  queried  on  the  matter  declined 
to  make  statements,  but  the  following 
quotations  show  some  of  the  views  of 
both  newspaper  men  and  advertisers. 

Frank  E.  Tripp  of  the  Gannett  news¬ 
papers  reported  that  a  committee  repre¬ 
senting  his  group  was  making  a  study 
of  its  own  in  regard  to_rate  differentials. 

J.  K  Finneran,  director  of  national  ad¬ 
vertising  for  the  Scripps-Howard  news¬ 
papers,  said;  “Newspapers  should  have 
no  objection  to  a  smdy  of  advertising 
rates  and  should  be  open  minded  if  any 
constructive  suggestions  are  to  result.  I 
believe  few  mtional  advertisers  object 
to  a  differential  between  local  and  na¬ 
tional  rates.  They  have  a  valid  objec¬ 
tion,  however,  when  some  national  adver¬ 
tisers  secure  local  rates  and  other  do  not. 
Publishers  are  as  anxious  as  advertisers 
are  to  avoid  such  discrimination.  Scripps- 
Howard  would  welcome  a  plan  which 
would  solve  the  problem  in  a  practical 
way.” 

E.  H.  Harris,  president  of  the  Inland 
Press  Association  and  publisher  of  the 
Richmond  (Ind.)  Palladium-Item,  said: 
“Difficult  to  answer  question  briefly,  but 
differences  in  cost  of  solicitation,  regular¬ 
ity  of  insertion,  and  volume  all  should 
enter  into  decision.  Local  and  national 
rates  should  net  the  same  if  proper  al¬ 
lowances  for  the  foregoing  important 
factors  which  enter  into  the  cost  of  pro¬ 
duction  are  taken  int9  consideration.” 

J.  A.  Davidson,  Oregonian  Publishing 
Company,  Portland,  Ore. :  “I  f  pro- 
pros^  study  newspaper  rates  can  de¬ 
velop  method  by  which  agency  structure 
can  be  maintained  without  differential 
betw'een  local  and  national,  think  it  will 
tend  to  clarify  situation.  Otherwise,  if 


certainly  feel  that  the  differential  be¬ 
tween  national  and  local  advertising  rates 
is  thoroughly  justified.  Reasons  for  this 
differential  are  too  numerous  to  attempt 
to  give  in  telegram.  Maximum  differ¬ 
ential  would  no  doubt  vary  with  dif¬ 
ferent  papers  according  to  circum¬ 
stances  surrounding  publication,  trading 
area,  circulation,  etc.  First  the  com¬ 
mittee  should  determine  definitely  what 
constitutes  national  or  foreign  linage  as 
classified  from  that  which  constitutes 
local  linage.  This  is  most  perplexing 
problem  at  this  time.  Believe  a  great 
deal  of  present  difficulty  can  be  laid  to 
agency  for  having  created  distrust  be¬ 
tween  local  and  national  advertiser  by 
attempting  to  force  publishers  to  run 
national  business  at  local  rates  comou- 
flaging  copy  only  by  a  retailer’s  signa¬ 
ture.  The  equalizing  of  local  and  na¬ 
tional  rates  naturally  means  elimination 
of  agency  commissions  which  in  turn 
would  create  probably  more  difficult 
problems  than  those  now  confronting 
us.  After  all  discussion  has  ended  we 
will  still  insist  the  publisher  has  the 


right  to  nm  his  business  as  he  sees  fit.” 

The  viewpoint  of  the  Association  of 
National  Advertisers  was  expressed  as 
follows  by  its  president,  Bernard  Lich- 
tenberg,  of  the  Alexander  Hamilton 
Institute,  New  York: 

“The  meeting  held  in  New  York  rep¬ 
resents  progress  since  it  plainly  indicates 
that  publishers,  advertisers,  and  agents 
are  willing  to  meet  with  each  other  to 
discuss  their  problems  with  open  minds. 

“Rate-making  on  newspaper  space  is 
the  prerogative  of  the  individual  news¬ 
papers  and  it  is  not  the  desire  or  inten¬ 
tion  of  the  advertiser,  individually  or 
collectively,  to  enter  into  a  discussion  of 
what  any  individual  newspaper  or  group 
of  newspapers  should  charge  for  space. 

“Advertisers  are  interested  in  dis¬ 
cussing  the  local-national  rate  question 
with  publishers  and  agents  only  from 
the  broad  standpoint  of  pointing  out 
to  them  inequalities  and  injustices  in  a 
dual  rate  system  that  lead  to  unfair 
competition  and  which  by  leading  to 
that  condition  not  only  work  harm  to 
national  advertisers  but  also  affect  the 
future  welfare  of  newspapers,  agents 
and  the  public. 

“.\11  discussion  of  national-local  rates 
must  keep  in  mind  the  important  fact 
that  the  merchandising  structure  of  this 
country  today  is  vastly  different  from 
that  which  existed  in  the  latter  part  of 
the  nineteenth  century  when  the  dual 
rate  svstem  first  made  itself  known.” 

J.  C.  McQuiston,  Westinghouse  Elec¬ 
tric  &  Manufacturing  Company,  Pitts¬ 
burgh,  Pa.,  said :  “I  am  unalterably  of 
the  opinion  that  there  should  In*  but  one 
rate  to  all  advertisers,  and  that  is  the 
local  rate.” 


N.  Y.  NEWS  MOVING  TO 
36-STORY  PLANT 


TABLOID  SAYING  GOODBYE  TO  PARK  ROW 


Tabloid  Transferring  to  New  Sky> 
scraper  Structure  in  Grand 
Central  Zone  Over 
Week  End 


First  stages  of  removal  of  the  Nm 
York  Daily  News  to  its  palatial  new 
36-story  buildii^  on  East  42nd  Street 
were  begun  this  week  and  were  to  be 
completed  Sunday  night  with  the  first 
issue  from  the  new  plant  to  be  pub- 
lished  Monday  morning.  The  task  of 
moving  some  of  the  linotype  machines 
and  the  photo-engraving  department 
was  taken  up  first. 

Linotype  machines  are  being  moved 
intact,  packed  in  specially  constructed 
steel  crates.  They  are  lowered  out  of 
third-story  windows  of  the  tabloid’s  Park 
Place  plant  and  shipped  up-town  without 
being  disassembled.  Rubber  tires  plar^d 
on  the  floor  of  the  moving  truck  dead¬ 
ened  road  shocks.  Equipment  from  the 
engraving  shop  is  being  carried  to  the 
new  building  in  the  same  manner.  This 
material  was  hoisted  out  of  fifth-story 
windows.  The  majority  of  the  type-set- 
ting  machinery  will  not  be  moved  until 
the  latest  moment  possible.  Edward  J. 
Duffy,  mechanical  superintendent,  is 
directing  the  work. 

The  News  presses  are  not  being  moved- 
as  new  units  have  been  installed  in  the 
42nd  street  press  room.  The  Park  Place 
machines,  which  were  only  recently  pur¬ 
chased,  have  been  sold  to  the  New  York 
Telegram  for  use  in  its  new  uptown 
branch  plant,  Mr.  Duffy  said. 

The  news  department  of  the  Daily 
News  was  to  continue  to  operate  in  the 
old  city  room  until  Saturday  night 

The  News’  new  location  places  it  in 
the  Grand  Central  district  in  close  prox¬ 
imity  to  Grand  Central  Terminal  and 
not  far  from  Pennsylvania  Station,  mak¬ 
ing  for  greater  speed  in  shipping  out- 
of-town  editions.  The  building  will  be 
officially  opened  Feb.  24. 


PULITZER  SAILING 


Former  N.  Y.  World  President  Off 
for  Europe,  Saturday 


Rali)h  Pulitzer,  who  resigned  last 
week  a.s  president  of  the  Free  Press 
Publishing  Company,  publishers  of  the 
New  York  World,  on  the  advice  of  his 
physician,  was  to  sail  for  Italy,  Sat¬ 
urday,  Feb.  22,  aboard  the  S.  S.  Augus¬ 
tus.  Mr.  Pulitzer  will  remain  for  sev¬ 
eral  months  until  his  health  is  fully  re¬ 
stored. 

Herbert  Pulitzer,  yoimgest  of  the 
three  brothers,  was  elected  president  of 
the  World  by  the  directors  last  weA 
In  addition  he  is  continuing  his  duties 
as  publisher  of  the  Ez'ening  World. 


AGENCY  MEN  PROMOTED 

Three  promotions  have  been  announced 
by  Kenyon  &  Eckhardt.  Inc.,  New  York 
advertising  agency.  Stuart  Campbell, 
art  director,  has  been  made  vice-presi¬ 
dent  ;  Charles  H.  Vasoll,  business  man¬ 
ager.  has  also  been  made  a  vice-pr«s'j 
dent;  and  Joseph  Vessey,  manager  w 
the  media  department,  has  been  made 
secretary.  Aldrich  Taylor,  formerly  > 
vice-president,  has  resided  to  berome 
associated  with  the  Irving  Trust  Com- 
|)any. 


TIMES  PROMOTES  MORRIU* 

Clinton  E.  Morrill  has  been 
advertising  manager  of  the 
Times,  it  was  announced  this  ww- 
Morrill  has  been  with  the 
some  time  in  charge  of  other 
classifications.  Harry  E.  Pocock 
been  appointed  national  advertising  mam 
ager  and  all  advertising  activities  art 
headed,  as  in  the  past,_  by  Archie 
Nash,  director  of  advertising. 


Crated  linotype  machine  being  swung  from  third  story  window  of  News  plant 
for  removal  to  new  uptown  structure. 


NAMED  TO  ELECTION  BOARD 

Mrs.  Mabel  G.  Reinecke,  of  the^ 
torial  staff,  Chicago  Evening 
has  been  installed  as  a  member  ot 
board  of  election  commissioners, 
first  woman  to  be  so  honored. 
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THE  LOCAL  SOLICITOR'S  ROUND  TABLE 


Three  Useful  Rules  for  Space  Usage  When  Buying  Activity  Is  Below  Normal — Store  and  Day  Results 

Vary,  but  Types  of  Goods  Show  Uniform  Action 


At  times,  either  due  to  general  con¬ 
ditions  or  a  localized  situation, 
normal  buying  activity  on  the  part  of  a 
complete  population  lulls  noticeably. 
Every  local  outlet  for  goods  at  retail 
will  notice  the  slackening  in  dollar 
volume  and  in  pieces  sold.  At  such 
times  newspaper  advertising  results  are 
narrowly  scanned  by  consistent  users  of 
space  to  ascertain  just  what  effect  circu¬ 
lation  exerts  on  daily  volume.  The  idea 
seems  to  be  that  indications  will  be  more 
clearly  brought  out  when  the  pull  is 
hardest.  Or  it  may  be  that  some  adver¬ 
tisers  think  circulation  action  can  better 
be  analyz^  when  other  sales  factors  are 
working  at  lessened  pitch,  something 
like  testing  the  carburetor  of  a  car 
when  the  ignition  is  at  its  worst  and  the 
gas-pressure  pump  is  out  of  fix. 

This  does  not  mean  that  newspaper 
advertising  and  its  effect  on  direct  sales 
should  not  be  studied  both  when  busi- 
ess  is  normal  and  subnormal.  And  no 
implication  is  advanced  that  research 
and  study  during  subnormal  activity  is 
unfair  to  the  newspaper  and  that  inves¬ 
tigations  and  surveys  should  be  made 
only  when  space  and  circulation  reflect 
the.  benefit  of  excellent  business  con¬ 
ditions. 

What  is  suggested  is  that  no  one 
should  wait  until  one  extreme  or  another 
exists  but  that  study  should  be  made  at 
all  times,  under  all  conditions,  against  a 
standard  fitting  both  sets  of  conditions 
in  relation  to  specific  types  of  retail 
stores,  specific  population,  type  of  city 
and  community  and  so  on. 

As  a  matter  of  fact,  copy  for  copy 
and  inch  of  space  per  inch  circulation 
draws  better  in  dull  periods  than  at 
other  times.  That  is,  its  specific  effect 
is  more  direct  as  far  as  retail  sales  go. 
This  is  clear  if  one  keeps  in  mind  the 
differences  between  the  three  effects  of 
comistent  use  of  space:  (1)  prestige 
building,  (2)  volume  movement  of  mer¬ 
chandise,  and  (3)  direct  sales  results. 

While  few  retailers  have  ever  taken 
the  trouble  to  consciously  divide  the 
effect  into  these  three  divisions,  many 
are  subconsciously  aware  that  they  are 
separate  elements  if  measured  rightly. 

Prestige  or  good  will  is  a  growth,  the 
accumulative  effect  of  consistent  prac¬ 
tices  over  a  term  of  years.  It  is  hardly 
noticeable  until  it  is  fully  flowered  out. 

Volume  movement  of  goods  is  the 
rttult  of  good  merchandising — ^buying 
what  people  want  and  selling  it  the  way 
people  want  it 

Direct  returns  are  the  res'ult  of  cor¬ 
rect  use  of  space  day  by  day  in  terms  of 
nierchandise  offerings  and  values. 
Some  stores  develop  final  or  complete 
prestige  with  the  public  within  a  short 
time,  others  require  several,  maybe 
many  years  to  establish  good  will  that 
really  sells  merchandise. 

Again,  certain  types  of  stores  can  ad- 
'ertise  consistently  for  ten  years  and 
S’* j advance  in  prestige  yet 
their  daily  newspaper  advertising  shows 
response  day  by  day  on  ad¬ 
vertised  Items,  proof  that  the  newspaper 
*  giving  results  and  that  the  store  is 
sing  It  correctly.  The  newspaper  does 
prestige;  the  store  has  to 
The  paper  is  only  a  powerful 
“a  indispensable  means.  What  the 
taper  does  is  to  make  direct  (item) 
im'*  without  which  no  store  can  build 
degree  of  good  will. 
^  absorb  gocxl  will  or 
'V  ^ey  develop  it  from  satis- 
bought  from  the  store. 

®  commun- 
reasons  outlined  above  are  why 
advertising,  relatively  at  least, 
trni*.*.  u *han  in  normal 
h^use  thrifty  customers  read 
stiiH  V  *  *  "'■Th  more  care  and 

flvicst  of  the  most  and 
**t  for  the  money. 

all  connection:  Of 

tn  world  for  a  store 

trive  for  increased  prestige,  lull  or 


By  GUY  HUBBART 


ARTICLE  XXIV 

ARRANGING  SINGLE-DAY  OFFERINGS 

T'O  ILLUSTRATE  a  sin^e-day  set  of  advertised  items  in  correct  com- 
bination  to  draw  well  in  March. 

Price  ranges  here  are  merely  typical  to  show  correct  relation  of  upper, 
medium  and  low  levels. 

No.  1  Selection  is  idea  for  increasing  transactions  in  relation  to  dollar 
volume. 

No.  2  Selection  is  recommended  to  run  the  day  following  No.  1  in  a 
morning  edition  of  No.  1  ran  in  evening  edition. 

(No.  1  Seleclionl  (No.  2  Selection) 

A  C 

Children’s  Shoes .  $4.65  Waffle  Irons .  $8.50 

Men’s  Overcoats .  28.00  Toasters .  4.95 

Silk  Dresses .  16.00  Percolators .  7.50 

B  D 

Floor  Lamps .  $2.95  Slipon  Cloves .  $4.95 

Curtains,  pair .  2.45  Women's  Shoes .  6.85 

China  Dinner  Sets .  27.50  Hosiery .  1.15 

E  F 

Dresses .  $9.95  Hats .  $5.00 

Dresses .  14.95  Handbags .  4.95 

Dresses .  19.95  Morning  Frocks .  5.50 

Group  E  counts  as  one  item  at  three  ranges  on  style  goods;  A.  B  and  C 
combine  special-demand  items  and  D  and  F  typical  universal-demanded  goods. 
A  good  combination  for  Friday  can  be  made  by  selecting  A,  B,  C  and  D  as 
they  stand  or  in  part,  either  12  items  or  8.  As  they  stand  A,  B,  C  and  D 
make  the  ideal  selection  for  6  to  7  columns  in  March,  meaning  they  should 
normally  draw  high  in  direct  sales  on  items. 


dull  times  are  best.  This  leads  to  three 
simple  rules  for  space  usage  wherever 
a  lull  may  exist. 

No.  1.  Use  space,  even  if  daily  amount 
must  be  slightly  curtailed,  on  regular 
schedule,  meaning  every  day  if  possible 
and  if  not  on  the  same  days  of  the 
week. 

No.  2.  Feature  as  advertised  values 
goods  on  which  at  least  normal  profit 
per  sale  is  made  even  if  the  margin  is 
ever  so  slight ;  and  most  important 

No.  3.  Present,  daily  from  8  to  15 
featured  items  in  space  (one  typical 
value  from  each  of  8  to  15  stocks  pre¬ 
ferably)  and  in  proper  combination  to 
reflect  wide  variety  in  type  of  needs 
represented  by  the  selection  or  set  of 
items  as  shown  on  the  chart. 


PRINTING  WAR  HUMOR 

Three  Scripps-Howard  Newspapers 

Running  Funny  Stories  by  Vets 

World  War  veterans  are  getting  a 
chance  to  tell  some  of  the  funny  things 
that  happened  to  them  in  France  in  a 
series  started  this  week  by  the  New 
York  Telegram.  Two  dollars  each  is 
paid  for  the  yarns  and  they  are  grouped 
10  a  day  under  the  heading  “Yankee 
Spirit  of  the  War.’’ 

Similar  series  are  being  run  by  the 
Clcrelami  Press  and  the  Memphis  Press- 
Scimitar  of  the  Scripps-Howard  group, 
and  it  is  expected  others  of  the  group 
will  take  it  up  shortly.  The  idea  orig¬ 


SPENT  VACATION  IN  HAVANA 


Photographed  recently  at  the  races.  Oriental  Park,  Havana,  was  the  above 
group,  including  several  well-known  newspaper  men.  In  the  picture  are 
(L  to  r.,  front):  Mrs.  John  Myers,  sister  of  E.  S.  Beck,  managing  editor  of  the 
Chicago  Tribune;  Miguel  Suraz,  Havana  Jockey  Cluh;  ^  S.  Beck;  Mrs. 
Westbrook  Pegler  and  Mrs.  Don  Maxwell.  Rear  Row  (1.  to  r.):  Fred  M. 
Stefano,  New  York  Herald  Tribune;  Westbrook  Pegler,  Chicjigo  Tribune 
sports  writer;  and  Don  Maxwell,  sports  editor,  Chicago  Tribune. 


inated  in  a  series  carried  in  the  London 
Evening  News,  called  “Cockney  Spirit  of 
the  War,”  which  ran  four  rntmths,  ac¬ 
cording  to  Lee  B.  Wood,  managing  edi¬ 
tor  of  the  Telegram.  George  Wieda, 
Telegram  staff  man,  is  in  charge  of  the 
feature. 

In  addition  to  the  daily  two  dollar 
awards,  the  Telegram  is  giving  $10  for 
the  story  judged  best  of  the  week,  and 
$200  is  ^ing  turned  over  to  the  Ameri¬ 
can  Legion  to  be  presented  to  the  post 
whose  members  send  in  the  most  yarns. 
Promotion  posters  have  been  placed  in 
all  post  headquarters. 


DAILY  ESTABLISHES  AN 
ARBITRATION  COURT 


Denver  Post  Sponsors  Plan  to  Settle 
Quickly  and  Honestly  Actions 
That  Might  Take  Years 
in  Court 


The  Denver  Post  has  announced  it  will 
establish  an  “Arbitration  Court”  to  sub¬ 
stitute  free  arbitration  for  expensive 
litigation.  The  Post  said  it  believed  this 
unique  service  would  save  Coloradians 
an  enormous  sum  annually  and  “will  en¬ 
able  many  poor  people  to  obtain  justice 
in  settlement  of  their  controversies  which 
expense  of  litigation  now  prevents  them 
from  getting.” 

In  announcing  the  plan  the  Post  said, 
“Every  citizen,  rich  or  poor,  will  stand 
upon  an  equal  plane  and  right  will  ^ 
supreme.” 

The  state  legislature  forty-three  years 
;igo  passed  an  act  providing  for  arbitra¬ 
tion  of  disputes  which  might  be  made  the 
basis  of  civil  action  in  courts.  Four  years 
ago  the  federal  arbitration  act  became 
effective. 

In  accordance  with  the  law,  disputants 
must  sign  arbitration  agreement  and 
submit  to  the  Post  court.  They  will 
choose  their  own  arbitrator.  The  bureau 
will  merely  submit  a  list  of  fair,  compe¬ 
tent  men  whose  services  can  be  had  with¬ 
out  cost.  The  arbitrator  is  vested  with 
powers  of  a  court.  His  decision  will  be 
final  and  may  be  filed  in  court.  When  so 
filed  the  court  must  enter  judgment 
thereon. 

The  Post  in  its  announcement  said: 
“The  Post  believes  one  arbitrator  sitting 
possibly  at'  night  when  working  people 
could  more  conveniently  submit  their 
controversies,  can  settle  more  disputes 
than  half  a  dozen  courts  could.  A  con¬ 
troversy  which,  in  courts,  might  take 
years  to  settle  can  be  ended  in  an  hour  by 
arbitration.  There  is  no  red  tape  or  de¬ 
lays,  no  technicalities.  Facts  and  com¬ 
mon  sense  are  supreme.” 

The  Post  plan  has  been  endorsed  by 
leading  attorneys  and  civic  leaders. 


TO  HONOR  CONNELLY 

New  York  circulation  managers  will 
honor  Howard  Connelly,  recently  retir^ 
as  superintendent  of  second  class  mail¬ 
ing  in  the  City  Hall  branch  of  the  New 
York  Post  Office,  with  a  luncheon  at 
the  Hardware  Club.  No  date  for  the 
event  has  yet  been  announced.  James  E. 
Hasenack,  of  the  Sun,  is  chairman  of 
the  luncheon  committee.  Other  commit¬ 
tee  members  are  Thomas  Dowling, 
Telegram;  Charles  Flannagan,  Times; 
and  Norman  R.  Hoover,  World  and 
Evening  World. 


PLANNING  BIG  CAMPAIGN 

E.  T.  Wright  &  Co.,  Inc.,  Rockland, 
Mass.,  makers  of  men’s  arch  preserver 
shoes,  co-operating  with  Wright  dealers 
in  more  than  sixty  cities,  will  begin  a 
newspaper  advertising  campaign  in 
March  which  may  later  spread  to  eveiy 
section  of  the  country.  The  account  is 
handled  by  the  Procter  &  Collier  Com¬ 
pany,  Cincinnati  advertising  agency. 


Romances  of  American  Journalism  j 

^  .  /*  "ww  r  -i  T  t  ■ 


Stories  of  Success  Won  by  Leaders  of  the  Press 


T  T  is  not  customary  with  the  public  to 

watch  the  editorial  pa^e  for  romance 
in  journalism.  Wisdom,  rather  than 
drama,  is  supposed  to  prevail  there, 
where  the  readers  look  for  enlight¬ 
enment,  instead  of  action,  in  pro-  ' ' 

found  opinions.  But  there  is  at  least 
one  great  American  editor  who  has  ‘ 
fcmnd  it  to  be  an  abundant  field  of  dyna-  i;  ! 
mics,  and  during  his  epoch  the  plebians  Ijt’ 

and  plutocrats,  the  educated  and  un-  f§ 

tutor^,  the  good  and  bad,  have  been  in  ..J/ 

the  habit  of  looking  to  the  editorial  page 
dir^ted  by  him  for  much  of  the  most 
thrilling  of  every-day  romance.  I* 

There  is  a  happy  combination  of  cir-  i,<|; 
cumstances  at  the  source  of  the  wide- 
spread  esteem  in  wfiich  George  S.  Johns, 
associate  editor  of  the  Si.  Louis  Post-  ..1 
Dispatch,  is  held.  The  first  is,  of  course, 
the  institution  itself,  a  powerful  daily 
with  a  large  following.  Another  is  the  v;  | 
platform  of  Joseph  Pulitzer,  published 
day  after  da3'  at  the  top  of  the  first  col- 
umn  of  the  editorial  page.  .Another  is  '*1.1 

the  strong  compatibility  between  the  irs 
doctrines  therein  expressed  and  those  'V 
cherished  by  Mr.  Johns.  Still  another  is 
Mr.  Jones  himself,  who  has  wielded  a 
trenchant,  fearless  and  convincing  pen  * 
for  30  years,  in  the  firm  faith  that  the 
newspaper  belongs  to  the  public  and  the 
public  to  the  newspaper.  i 

Mr.  Johns  has  just  been  promoted,  "* 
and  he  appears  to  be  bfrth  sorry  and  \ 
glad.  His  new  title,  after  30  years  of 
hard  fighting  for  the  common  good,  is  •  ui 
associate  editor,  which  links  him  most  in-  i «' 
timately  with  the  head  of  the  Post- 
Dispatch,  Joseph  Pulitzer  the  younger. 

“Old  Fundamental’’  is  the  sobriquet 
by  which  he  is  known  amrmg  close  w 
friends,  those  who  take  the  liberty  of 
bantering  him.  It  was  originated  by 
United  States  Senator  Harry  B.  Hawes, 
and  the  inspiration  was  the  editor’s 
promptness  and  virility  in  defending  all 
ideals  of  liberalism,  especially  those 
bearing  on  personal  liberty,  and  those 
guaranteed  in  the  Constitution  of  the 
United  States. 

Mr.  Johns  undertook  journalism  as  a 
pastime  while  attending  Princeton  Uni¬ 
versity.  He  was  an  ordinary  reporter 
on  The  Princctonian  under  Woodrow 
Wilson,  a  classmate,  who  was  managing 
editor.  When  the  future  President  of 
the  United  States  resigned  the  office, 

Mr.  Johns  succeeded  him.  Afterwards, 
when  the  nation  signally  honored  Mr. 

Wilson,  Mr.  Johns  said  to  him,  “You 
taught  me  all  that  I  know  about  journal¬ 
ism,  and  I  taught  you  all  that  you  know 
about  statesmanship.”  President  Wilson 
laughed  and  replied.  “You  may  be  right. 

That  declaration  of  mine  which  fetched 
cheers  from  the  people  today  was  yours. 

You  wrote  it  in  The  Princetonian  years 
ago,  and  I’ve  borne  it  in  mind  ever 
since.” 

During  the  summer  after  being 
graduated  young  Johns  worked  on  the 
Philadelphia  News  as  a  reporter.  How¬ 
ever,  the  experience  did  not  enthuse  him,  the  staff,  and  M: 
and  he  returned  to  his  home  in  St.  a  belter  dramatist 
Charles,  Mo.,  virtually  a  suburb  of  St.  the  playwright  di 
Louis,  and  began  the  study  of  law*.  His  Together  they 
brother,  who  published  the  St.  Charles  Preller  murder  < 

Journal,  became  ill  and  it  devolved  on  day,  Mr.  Thon 

him  to  take  charge  of  the  paper.  The  color  sketches  c_  _ _  ...  _  _  ... _ _ ^ _ 

policy  of  the  editor  pro  tempore  kept  the  Mr.  Johns  writing  the  news  report'.  and  Joseph  A.  Graham  as  managing 

town  at  fever  heat  all  the  time,  and  after  “The  managing  editor  was  delighted  editor, 

two  years  he  thought  it  the  part  of  with  our  work,”  said  Mr.  Johns,  “and  On  the  Republic  he  duplicated  the 

wisdom  to  sell  out  to  the  St.  Charles  summoned  us  to  his  office.  Gus  threw  methods  by  which  he  had  aroused  the 

Cosmos.  out  his  chest  and  gave  the  reporters  a  readers  of  the  St.  Charles  Journal.  He 

Mr.  Johns  cros^  the  Missouri  river  supercilious  glance.  The  chief  suggested  attacked  influential  politicians  for  mis- 
to  capture  St.  Louis,  and  applied  to  John  that  we  might  appreciate  monetary  re-  deeds  and  vigorously  criticized  a  promi- 
A.  Cockerill.  then  editor  of  the  Post-  ward  for  our  outstanding  efforts.  We  nent  officer  of  the  public  school  system. 
Dispatch,  for  a  job.  Mr.  Cockerill  gave  were  not  averse  to  the  id^  He  pulled  The  latter  editorial  brought  on  a  libel 
him  permission  to  slay  around  and  bring  some  currency  out  of  his  pocket'  and  suit,  and  a  scorching  excoriation  of  a 

in  what  he  could  find.  He  wrote  odds  gave  us — really,  I  shouldn’t  tell  it — ^three  powerful  political  boss  nearly  brought  on 

and  ends  of  news,  paragraphs  and  gossip  dollars  each.  When  we  returned  to  the  another.  “But  we  were  right,”  he  de- 
from  the  viewpoint  of  a  stranger,  and,  local  room,  Gus  held  his  chin  on  his  dared.  “The  Republic  won  the  libel 
after  two  of  his  once-a-week  effusions  chest  and  wabbled  to  his  desk.”  suit.  And  the  political  boss  shrewdly 

were  used,  Mr.  Cockerill  gave  him  $12  Mr.  Johns  remembers  a  little  incident  concluded  to  take  his  medicine  without 

a  week.  The  managing  editor  of  that  of  his  brief  reign  as  city  j  editor  with  yelping  in  court'.” 

time,  Henry  W.  Moore,  admitted  him  to  special  pleasure.  A  drawer  in  his  prede-  When  Florence  White  came  back  to 
the  regular  staff.  cessor’s  desk  was  crammed  with  literary  St.  Louis  from  New  York  City,  .super- 


By  JOSEPH  H.  FINING 


seding  Mr.  Jones,  he  put  Mr.  Johns  in 
charge  of  the  editorial  page.  That  was 
in  1899,  as  well  as  he  can  remember 
and  he  continued  in  this  position  until  a 
few  months  ago.  It  was  30  years  of 
romance  for  the  Post-Dispatch  readers 
and  30  years  of  romance  for  him. 

The  editorial  page  of  the  Post- 
Dispatch  has  been  well-known  to  news¬ 
paper  men  across  the  country  during  this 
stretch  of  time.  It  has  been  of  technial 
value,  as  well  as  literary  interest,  to 
them,  and  they  have  observed  it  r^- 
larly  for  inspiration  and  pleasure.  That 
it  has  exercised  great  power  in  St.  Louis 
and  throughout  the  contiguous  territory 
is  a  fact  which  is  generally  recognized. 
Even  those  who  disagree  with  the  prin¬ 
ciples  and  opinions  stated,  and  those  who 
wax  angry  at  the  vigorous,  smarting 
style  of  expression,  give  credit  to  the 
ability  and  courage  displayed.  "The  aver¬ 
age  person  of  this  class,  whether  a 
journalist  or  layman,  volunteers  the 
assertion:  “I  don’t  agree  with  all  that 
the  Post-Dispatch  says  editorially,  but  I 
admire  it  for  saying  what  it  thinks,  and 
everybody  must  admit  that  it  knows  how 
to  fight.” 

Such  praise  is  part  of  the  romance 
which  Mr.  Johns  has  discovered  in 
journalism.  It  shows  that  the  opinions 
are  read  generally  and  cause  people  to 
think.  Opposition  is  one  of  the  con¬ 
ditions  by  which  victory  is  won.  He 
likes  it. 

Because  the  work  has  been  romantic, 
and  in  many  ways  largely  and  con¬ 
tinually  resultful,  Mr.  Johns  takes  pleas¬ 
ure  in  discussing  some  of  the  most  im- 
,1  j  portant  things  done. 

1  y  j  “You  understand,  as  I  well  do,"  he 

|Ri'  explains,  “that  we  could  not  have 

tisIX  attempted  objectives  for  the  common 

Ri"  ■  weal  except  by  means  of  the  newspaper. 

We  have  had  the  instrument.  The 
achievements  must  be  credited  to  the 
j  Post-Dispatch.  Our  efforts  would  have 

been  futile  without  this  strong  and  daring 
institution.  While  we  claim  no  glory 
for  ourselves,  we  are,  of  course,  proud 
of  our  work  and  of  the  organ  by  which 
we  have  been  enabled  to  do  it  effectively 
ilMln  3"'*  effectually.” 

illiyi  Some  of  the  highlights  in  the  thirty 

years’  war  in  support  of  “fundamentals” 
and  against  corruption,  greed  and  other 
evils  indicate  the  policy  which  has 
prevailed. 

The  City  Hall  boodle  cases  were  the 
sensation  of  the  hour  shortly  after  Mr. 
Johns  took  charge  of  the  editorial  page. 
Two  of  the  ring-leaders  had  fled  to 
Mexico  City,  and  Circuit  Attorney 

Joseph  W.  Folk  could  not  extradite 
chatty  efforts  of  Mr.  Thomas,  among  them  them.  Frank  O’Neill,  who  had  been 
1  later  being  a  play.  prominent  on  the  Post-Dispatch  and  Stv 

le  was  “  ‘Gus’,  I  said,  ‘this  is  too  good  to  York  World,  was  in  St.  Louis,  anxious 
as  a  throw  away;  you  may  make  something  to  return  to  newspaper  work.  O’Neill 
editor,  out  of  it.’  He  worked  it  up,  and  it  had  persuaded  Jesse  James  to  surrender, 
I  ordi-  turned  out  to  be  his  first  great  success,  and  Mr.  Johns  thought  that  Mr.  O'Neill 
Maurice  Barrymore  starred  in  it.”  could  induce  Murrell,  one  of  the  ex- 

ber  of  Mr.  Johns  got  his  first  chance  about  patriates,  to  return.  He  commissioned 
;d  him  1895  in  the  line  in  which  he  became  Mr.  O’Neill  to  go  to  Mexico  City  and 
though  noted.  Sam  Williams,  then  editor  of  the  bring  Murrell  back.  O’Neill  succeeded 
orting.  Post-Dispatch,  made  him  his  assistant,  and  Mr.  Pulitzer,  Sr.,  rewarded  O’Neill 
xwell-  Charles  H.  Jones,  who  succeeded  Mr.  with  appointment  as’  manager  of  the 
of  the  Williams,  discharged  him,  and  in  1898  Post-Dispatch.  . 

resting  he  became  editorial  writer  on  the  Repub-  Another  fugitive,  Kratz,  resisted  the 
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More  than  $350,000 


Rejected— 
But  not  Lost 


IN  1929  The  New  York 
Times  declined  more  than  $350,000  of 
advertising  because  it  did  not  meet  its 
standards,  strictly  maintained  to  keep 
The  New  York  Times  advertising 
columns  free  of  announcements  question¬ 
able  as  to  trustworthiness  and  decency* 
But — 

The  New  York  Times  does  not  regard 
this  as  a  loss  because  in  keeping  its 
advertising  columns  honest  and  clean 
many  times  that  amount  is  added  to 
the  value  of  the  advertisements  accepted* 
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LINKING  OF  GORILLA  AND  WRESTLER  IN 
PICTURES  IS  HELD  LIBELOUS 

New  York  Court  Upholds  $250,000  Action  Brought  Against 
New  York  American  hy  Stanislaus  Zbyszko  for 
Evolution  Article 


USE  of  a  i^tograph  of  Stanislaus 
Zbyszko,  former  wrestling  champion 
of  the  world,  alongside  that  of  a  gorilla 
in  a  story  on  the  theory  of  evolution 
published  in  the  American  Weekly  maga¬ 
zine  section  of  the  New  York  American 
on  March  31,  1929,  is  held  to  be  libelous 
per  se  in  an  opinion  just  handed  down 
by  the  Appellate  Division  of  the  Supreme 
Court,  New  York  county. 

The  Appellate  Division  overrules  the 
lower  court  and  reinstates  the  complaint 
as  a  valid  basis  for  action.  Damages  of 
$250,000  are  asked  by  the  plaintiff.  The 
Supreme  Court  originally  gifted  a  mo¬ 
tion  on  pleadings  to  dismiss  the  com¬ 
plaint  on  the  ground  that  it  appeared  on 
its  face  that  it  did  not  state  facts  suffi¬ 
cient  to  constitute  a  cause  of  action. 

Writing  the  opinion,  in  which  all  mem¬ 
bers  of  the  higher  court  concurred.  Jus¬ 
tice  John  V.  McAvoy  related  that  the 
defendant  published  an  educational  ar¬ 
ticle  setting  forth  the  scientific  theory  of 
Evolution  under  the  title,  “How  Science 
Proves  Its  Theory  of  Evolution.” 

The  article  outlined  the  theory  that 
man  in  his  present  form  developed  by  a 
series  of  progressive  steps  from  earlier, 
rude  and  simple  beginnings.  The  body 
of  the  article  made  no  reference,  either 
directly  or  indirectly,  to  the  plaintiff. 
It  discussed  man  in  a  generic  sense  and 
the  fundamental  similarity  found  in  the 
physical  construction  of  man  and  in  cer¬ 
tain  lower  forms  of  life.  There  were 
pictorial  illustrations  showing  the  de¬ 
velopment  in  the  main  stages  of  parts  of 
the  human  and  animal  body. 

“The  article  presents  such  facts  as  the 
various  branches  of  science  assert  have 
been  discovered  which  tend  to  show  that 
man,  in  his  present  state,  is  a  develop¬ 
ment  of  a  lower  form  of  life,”  wrote 
ttistice  McAvoy. 

The  publication  called  attention  to  the 
structural  resemblance  between  man  and 
gorilla.  It  declared  that  science  regards 
the  gorillas  as  “remote  cousins  of  man¬ 
kind  rather  than  direct  ancestors.” 

Near  the  top  of  the  page  was  a  photo¬ 
graph  of  Zbyszko  in  wrestling  pose.  The 
underlines  read :  “Stanislaus  Zbyszko, 
the  wrestler,  not  fundamentally  different 
from  the  gorilla  in  physique.” 

“In  close  proximity  was  a  photograph 
of  a  hideous  looking  gorilla,”  the  court 
pointed  out.  This  was  capitoned :  “A 
mounted  specimen  of  the  Great  Kivu 
Gorilla  in  Lord  Rothschild’s  private 
museum  at  Tring,  Hertfordshire,  Eng¬ 
land.” 

The  plaintiff  asserted  that  the  two  pic¬ 
tures  were  so  placed  and  arranged  in 
design  and  pose  as  to  create  in  the  minds 
of  readers  an  association  of  ideas  which 
would  result  in  the  judgment  that  the 
gorilla  and  the  plaintiff  were  akin  to 
and  not  different  from  one  another  in 
most  important'  respects. 

No  allegations  or  special  damages 
were  made. 

The  court  held: 

“We  think  that  the  publication  is  libel 
per  sc.  because  its  tendency  is  to  disgrace 
the  plaintiff  and  bring  him  into  ridicule 
and  contempt  and  that  therefore  it  is 
actionable  without  alleging  special  dam¬ 
ages.  The  rule  is  that  any  written  article 


is  actionable  without  alleging  special 
damages  if  it  tends  to  expose  the  plain¬ 
tiff  to  public  contempt,  ridicule,  aversion 
or  disgrace,  or  induce  an  evil  opinion  of 
him  in  the  minds  of  others  and  deprives 
him  of  their  society.  It  is  not  necessary 
that  words  impute  disgraceful  conduct  to 
the  plaintiff.  If  they  render  him  con¬ 
temptible  or  ridiculous  he  is  equally  en¬ 
title  to  redress. 

“When  the  language  of  the  alleged 
libel  is  ambiguous  and  capable  of  an 
innocent  as  well  as  of  a  disgraceful 
meaning,  the  question  is  for  a  fact  find¬ 
ing  and  may  not  be  ruled  as  a  law  point.” 


LINDSLEY  RELEASED 


Former  Publisher  Served  10  Month* 

for  Impersonating  U.  S.  Officer 

After  serving  ten  of  a  12  months’ 
sentence  in  the  Hiunboldt  county  jail  for 
impersonating  Federal  officers  in  San 
Francisco,  Alfred  E.  Lindsley,  former 
publisher  of  the  Eureka  (Cal.)  Hum¬ 
boldt  News,  has  been  released. 

The  alleged  impersonation  was  in  con¬ 
nection  with  an  investigation  Lindsley 
was  carrying  on  to  obtain  information 
in  connection  with  liquor  conditions  in 
San  Francisco,  with  the  idea  of  future 
publication.  He  denied  committing  any 
crime,  but  allowed  a  guilty  plea  to  go 
through,  saying  he  had  no  money  to  hire 
an  attorney. 

Several  years  ago,  Lindsley  served  a 
year’s  sentence  for  contempt  of  court  in 
connection  with  statements  published  in 
his  paper  during  his  trial  for  libel 
against  a  dry  squad  member.  In  the 
subsequent  campaign  waged  by  the 
Humboldt  News,  more  than  a  score  of 
public  officials  were  ousted,  including 
the  sheriff  and  district  attorney  of  Hum¬ 
boldt  county. 


MARY  RENNELS  RESIGNS 

Wife  of  H.  B.  Snyder,  Gary  Editor, 
to  Tour  World  With  Husband 

Mary  Kennels,  literary  critic  of  the 
New  York  Telegram,  who  recently  be¬ 
came  the  wife  of  H.  Burgess  Snyder, 
editor  of  the  Gary  (Ind.)  Post-Tribune, 
resigned  from  the  Scripps-Howard  daily, 
Feb.  19.  George  Britt,  Telegram  feature 
writer,  has  been  placed  temporarily  in 
charge  of  the  book  section,  it  was  an¬ 
nounced  by  Lee  B.  Wood,  managing 
editor. 

Mrs.  Snyder  left  for  Gary,  where  she 
will  stay  for  a  few  weeks  before  she 
and  her  husband  start  on  a  world 
cruise. 

It  is  planned  to  treat  the  daily  l^k 
column  and  the  Saturday  book  ppge  in  a 
feature  manner,  Mr.  Wood  told  Editor 
&  Publisher. 


COFFIN  JOINS  “SPECIAL” 

Harry  P.  Coffin,  formerly  with  the 
Chicago  Herald  &  Examiner,  and  the 
Denver  Post,  has  joined  the  Chicago 
office  of  Ingraham-Powers,  Inc.,  special 
advertising  representatives. 


mhe  Clmtlatte  ®b9eim 

FIRST  IN  AMERICA 

The  Charlotte  Observer  leads  in  circulation  All  newspapers.  Morning 
and  Evening,  in  the  States  of  North  and  South  Carolina.  It  is  the 
largest  newspaper  between  Richmond  and  Atlanta  and ,  Washington 
and  Birmingham.  The  Observer  occupies  the  unique  position  of  being 
the  only  morning  newspaper  in  AMERICA  published  in  a  city  of 
less  than  100,000  population  having  a  circulation  in  excess  of  48,000 
daily  and  more  than  50,000  Sunday.  The  Observer  leads  all  news¬ 
papers,  both  Morning  and  Evening,  in  the  two  states,  in  volume  of 
advertising  carried  each  year. 


HILL  JOINS  GANNETT 

David  L.  Hill,  former  city  editor  of 
the  old  Rochester  (N.Y.)  Union  and  Ad¬ 
vertiser  and  former  western  New  York 
editor  of  the  old  Rochester  Herald  and 
lately  connected  with  the  Rochester  Daily 
Record,  legal  newspaper,  has  left  for 
London,  England,  where  he  will  repre¬ 
sent  the  Gannett  Newspapers.  Prior  to 
his  leave,  many  of  his  intimate  Roches¬ 
ter  newspaper  friends  gave  a  dinner  in 
his  honor. 


OUTPUT  OF  NEWSPRINT 
DROPS  IN  JANUARY 


Total  North  American  Production, 
356,147  Tons,  4,648  Under  Preceding 
January,  but  Represents  Gun  Over 
Corresponding  Month  of  1928 


Newsprint  producticm  in  North 
America  in  January  totaled  356,147  tons, 
a  loss  of  4,648  tons  over  January,  1929, 
and  a  gain  of  29,266  tons  over  the  corre¬ 
sponding  month  of  1928,  according  to 
figures  released  this  week  by  the  News 
Print  Service  Bureau,  New  York. 

Production  in  Canada  during  January 
1930  amounted  to  206,305  tons  and  ship¬ 
ments  to  202,008  tons.  Production  in  the 
United  States  was  124,851  tons  and  ship¬ 
ments  124,262  tons,  making  a  total 
United  States  and  Canadian  news  print 
production  of  331,156  tons  and  shipments 
of  326,270  tons.  During  January,  23,263 
tons  of  news  print  were  made  in  New¬ 
foundland  and  1,728  tons  in  Meixco,  so 
that  the  total  North  American  produc¬ 
tion  for  the  month  amounted  to  356,147 
tons. 

The  Canadian  mills  produced  8,138 
tons  less  in  January  1930  than  in  January 
1929,  which  was  a  decrease  of  4  per 
cent.  The  output  in  the  United  States 
was  1,029  tons  or  1  per  cent  more  than 
in  January  1929,  in  Newfoundland  2,615 
tons  or  13  per  cent  more,  and  in  Mexico 
154  tons  less,  making  a  total  decrease  of 


4^  tons  or  1  per  cent  from  Januar, 

During  January  the  Canadian  mills 
operated  at  71.4  per  cent  of  rated  anac 
ity,  the  United  States  mills  at  853^ 
cent  and  Newfoundland  mills  at  97.1 
cent.  Stocks  of  news  print  paper  at 
Canadian  mills  totalled  29,1M  tons  at  thr 
end  of  January  and  at  United  Stat« 
mills  18,778  tons,  making  a  coiribined 
total  of  47,932  tons  which  was  equivalent 
to  2.9  days’  average  production. 

CANADIAN  MILLS 

IirHENTs 
Mill 
Stocu 
»,154 
23, Ml 
37,731 
17,255 
14,602 
20,9» 

16.493 
9,409 

18,771 
40,335 
25,905 
15,960 
16,350 
26,260 
28,680 
23,009 

UNITED  STATES  AND  CANADIAN  MILLS 

47,932 
64,000 
63,630 
33,223 
30,952 
47,252 
45.173 

32.493 

NORTH  AMERICAN  PRODUCTION 
Ntw 
fnni- 
taut 
23,263 
20,640 
17,939 
17,500 
13,862 
5452 
5,834 
5.602 


1930—1 

fanuary. . 

PRODUCTION  SHIPII 

Actual  Tons  Tons  Per 
Per  Month  Month 
. .  206,305  202.008 

1929—1 

[anuary. . 

..  214,443 

208,427 

1928—1 

fanuary. . 

...  187,849 

187,348 

1927—1 

[anuary. , 

, ..  161,724 

158,866 

1926— J 

anuary , , 

..  139,688 

136,498 

1925—5 

anuary. . 

..  121,605 

122,234 

1924—1 

[anuary. . 

...  110,529 

108,620 

1923— J 

[anuary. . 

, . .  99,587 

96,905 

UNITED  STATES 

MILLS 

1930— J 

January . . 

..  124,851 

124,262 

1929—1 

anuary. . 

. .  123,822 

119,431 

1928—5 

January. , 

..  119,525 

114,211 

1927—1 

[anuary, , 

..  135,395 

130.973 

1926—1 

[anuary. , 

. .  140,003 

138,964 

1925—5 

January. . 

..  129,442 

127,297 

1924—1 

fanuary. , 

..  131,172 

125,576 

1923—5 

[anuary. . 

. .  127,452 

123,656 

1930 — January. . . 

.  331,156 

326,270 

1929 — January. . . 

.  338,265 

327,858 

1928 — January. . . 

.  307,374 

301,559 

1927 — ^January. . . 

.  297,119 

289.839 

1926 — January. . . 

.  279,691 

275,462 

1925 — January. . . 

.  251,047 

249,531 

1924 — ^January. . . 

.  241,701 

234,196 

1923 — ^5 anuary. . . 

.  227,039 

220,561 

1930 — January. . . 
1929 — ^January. . . 
1928 — January, . . 
1927 — ^January, . . 
1926 — ^January. . . 
192S — January. . . 
1924 — January. . . 
1923 — ^January. . . 


1930 — January. 
1929 — January. 
1928 — January. 
1927 — January. 
1926 — January. 
1925 — January. 
1924 — January. 
1923 — January. 


Canada 

206,305 

214,443 

187,849 

161,724 

139,688 

121,605 

110,529 

99,587 


United 
States 
124,851 
123,822 
119,525 
135  395 
140,003 
129,442 
131,172 
127,452 
Mexico  Tetd 
.  1,72  8  356,147 
.  1,882  360,795 
.  1,168  326,481 
.  1,112  315;37 
935  294,480 
.  759  257,150 

.  958  248,493 

.  1,000  233,641 
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A  thriving  factory  at  LaCrosse 


Home-Owning  City 

Loyal  to  Its  Home  Newspaper 


The  prosperous  and  isolated 
city  of  LaCrosse,  Wiscon¬ 
sin,  offers  many  attractions  to 
advertisers.  LaCrosse  is  essen¬ 
tially  a  city  of  homes,  there 
being  8000  houses  here,  mostly 
single-family  homes.  Only 
about  10  per  cent  are  of  the 
duiffex  type,  and  fully  60  per 
cent  of  all  LaCrosse  homes  are 
occupied  by  owners. 

LaCrosse  is  an  important 
railroad  center  where  31  pas¬ 
senger  trains  arrive  and  depart 
daily.  The  nearest  <nty  is  a 
5-hour  ride  distant.  The  yearly 
output  of  LaCrosse  factories 


amounts  to  $22,306,000,  and 
5,148  factory  wage  earners  share 
in  an  annu^  factory  payroll  of 
$5,400,000.  Besides,  LaCrosse 
is  located  in  one  of  the  richest 
agricultural  regions  in  the 
United  States. 

The  Tribune  &  Leader-Pre«. 
the  only  daily  published  in 
LaCrosse,  has  a  city  circulation 
of  8,17^— better  than  one  news¬ 
paper  for  each  home.  The 
total  circulation  is  14,416.  A 
campaign  in  the  Tribune  « 
Leader-Press  will  get  results— 
just  as  it  will  in  the  entire  list 
of  Lee  Sjmdicate  Newspapers. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage — Plus  Responsiveness 


Dsvcnport,  lows,  Timaa 

Davenport,  Iowa,  Datna- 
crat 

Sadlson,  Wisconsin, 
State  Jourtttd 


La  Crosse,  Wisconsin, 
Tribnna 

Ottumwa,  Iowa,  Cattriar 

Mason  City,  Iowa, 
Globa-Cmaatta 


Muscatine,  Irn, 
Jotssmal  , 

Hannibal.  Miss^v*. 

Courier-Poet 
Kewanee.  Illlnei*,  Stm 
Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  Yerk 

Foreign  Advertieing  Repreeentatioee 


I 

f 


) 


! 
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nTie  Press  Has 
the  Habit  of 
Producing^ 
Results, 


/ 


CLOTHIER.S 


“Therefore,  we  decided  to  use  The 
Pres?  exclusively  for  a  second  sea¬ 
son.  The  decision  was  the  wisest  one 
we  ever  made.  Business  has  increased 
by  leaps  and  hounds. 

\^e  have  avoided  big  headlines  and 
emphatic  statements.  .4nd  yet  the 
response  has  been  big  enough  to  sur¬ 
prise  even  us.  The  answer  is — when 
you  have  a  story  worth  telling,  first 
tell  it  in  The  Press  and  then  keep 
on  telling  it  in  The  Press.” 

An  extract  from  a  signed 
letter  on  file  in  the  office 
of  The  Prass. 


^  The  Pittsbiirgli  branch  of  a  nationally  known  clothing  organiza¬ 
tion  with  stores  throughout  the  country  and  with  more  than  a 
hundred  years  of  merchandising  experience,  gives  the  key  to  pro¬ 
ductive  use  of  newspaper  space  in  Pittsburgh  when  it  says, 
“First  tell  it  in  The  Press  and  then  keep  on  telling  it  in  The  Press” 

^  It  is  a  key  that  anyone  with  goods  of  any  kind  to  sell  can  use. 
Consistent,  intelligent  advertising  in  The  Pittsburgh  Press  opens 
and  keeps  open  the  profitable  Pittsburgh  market. 

^During  1929,  more  than  900  successful  manufacturers,  distrib¬ 
utors.  dealers  and  merchants  supported  the  testimony  of  this 
Pittsburgh’s  men’s  clothing  store  by  advertising  exclusively  in 
The  Pittsburgh  Press. 


The  Pittsburgh  Press 

A  SCRIPPS  .  HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING  |  MEMBERS  OF  THE  AUDIT 

department  of  SjT  -  5  BUREAU  OF  CIRCUIATIONS 

SCRIPPS-HOWARD  F^'l  ...OFIHEUNdEDPRESS 

NEWSPAPERS  Of 

230  PARK  AVENUE,  N  Y*  C  t  MEDIABECORDS  INC. 

CR'CAOO  SAN  FRANCISCO  LOSANOBLBS  DALLAS  DBTBOtT  PHIIADBLPHIA  BUFFALO  ATLANTA 


During  1929,  The  Pitts¬ 
burgh  Press  published 
379,471  lines  of  men’s 
wear  advertising,  almost 
as  much  as  both  other 
Pittsburgh  papers  com¬ 
bined. 


MEDIABECORDS  INC. 
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LORILLARD  ENTERS  CIGAR  ADVERTISING 
WAR  ATTACKING  CREMO  COPY 


National  B.B.B.  Makes  New  Criticisms  of  Lucky  Strike  Copy  and 
Calls  for  Action  by  Advertising  Field  to  Halt  Growing  Public 
Indignation — Attorneys  Defend  Cremo  Announcements 


'T'HREE  new  developments  this  week 
entered  the  controversy  over  tobacco 
advertising,  which  was  recently  marked 
by  issuance  of  a  bulletin  by  the  National 
Better  Business  Bureau  severely  criticis- 


This  bogey  mail  curled  upi 
his  toes  long  ago  I 


Rocky  Ford 

tktktUtr  ) 


New  copy  for  Rocky  Ford  cigars  in 
anti-saliva  campaign. 

ing  the  advertising  practices  of  the 
American  Cigar  Company,  makers  of 
Cremo  cigars,  and  the  American  Tobac¬ 
co  Company,  makers  of  Lucky  Strike 
cigarettes. 

One  of  these  developments  was  the 
launching  of  an  advertising  campaign 
by  P.  Lorillard  Company  defending  the 
cleanliness  of  “all  reputable  5-cent 
cigars”  and  more  or  less  incidentally 
seeking  to  sell  Rocky  k'ord  Cigars. 

Another  was  the  issuance  of  an  open 
letter  by  Edward  L.  Green,  general  man¬ 
ager  of  the  National  Better  Business 
Bureau,  making  new  criticisms  of  Lucky 
Strike  advertising  in  its  present  form 
and  askng  for  “ct)mment  and  assistance” 
from  national  advertisers  in  general.  In 
addition.  Mr.  Greene  made  public  a  batch 
of  correspondence  between  his  office,  the 
American  Cigar  Company,  the  cigar 
company’s  attorneys,  and  the  cigar  com¬ 
pany’s  advertising  agency.  Lord  & 
Thomas  and  Logan.  Included  in  this 
correspondence  was  a  letter  from  the 
company’s  attorneys  which  contained 
the  first  formal  defense  of  the  Cremo 
campaign  to  be  made  public. 

Mr.  Greene’s  letter  reproduced  a  news¬ 
paper  account  of  a  proposal  that  cigar¬ 
ette  advertisers  be  brought  under  the  pro¬ 
visions  of  the  pure  food  and  drugs  act. 
the  proposal  being  urged  by  the  Board  of 
Temperance,  Prohibition  and  Public  Mor¬ 
als  of  the  Methodist  Episcopal  Church 
through  its  secretary  Dr  Oarence  True 
VV’ilson.  It  also  reproduced  a  recent 
Lucky  Strike  advertisement  showing  the 
present  wording  used  in  regard  to  cigar¬ 
ettes  and  slenderness. 

“Lucky  Strike  advertising  has  already 
drawn  the  fire  of  legislative  attention  and 
appears  to  be  aiding  in  molding  organ¬ 
ized  public  opposition  to  cigarette  adver¬ 
tising,”  says  Mr.  Greene’s  letter.  “Indig¬ 
nant  public  opinion  is  being  definitely 
crystallized  to  oppose  advef’tising  which 
is  detrimental  to  public  w'elfare.  The 
advertising  industry  must  act  and  act 
promptly  It  must  clean  its  own  house 
or  have  it  cleaned  by  an  indignant  public. 
I  believe  that  the  time  has  come  for  the 
advertising  industry  to  make  a  public 
pronouncement  which  would  clearly  state 
its  views  on  advertising,  justifying  public 
criticism,  and  should  support  this  pro¬ 
nouncement  by  putting  into  effect  a  sound 
system  of  self-regulation.  Acting  on  be¬ 


half  of  advertisers  and  publishers  who 
believe  in  and  support  self  regulation. 
I  will  welcome  your  comment  and 
assistance.” 

The  defense  of  the  Cremo  advertising 
was  contained  in  a  letter  from  Chad- 
bourne,  Stanchfield,  &  Levy,  New  York 
attorneys,  to  George  W.  Hill,  president 
of  the  American  Cigar  Company.  It  was 
based  on  a  copy  of  the  Better  Business 
Bureau’s  Cremo  bulletin,  in  which  the 
attorneys,  to  George  W.  Hill,  president  of 
occasional  instances  of  spit-tipping  found, 
and  of  improvements  in  sanitary  con¬ 
ditions. 

The  letter  says :  “The  most  striking 
fact  about  this  bulletin  is  that,  although 
written  in  bitter  criticism  of  your  Cremo 
campaign,  it  furnishes  the  most  con¬ 
clusive  evidence  of  the  existence  of  those 
conditions  in  the  industry  against  which 
your  cam])aign  is  directed,  and  all  the 
improvement  in  the  indu.stry  which  your 
campaign  has  already  begun  to  accom¬ 
plish.  By  some  amazingly  distorted  rea¬ 
soning,  the  National  Better  Business 
Bureau  asserts  that  the  result  of  its 
investigations  is  adverse  to  the  Cremo 
advertising.  How  it  comes  to  such  a 
conclusion  is  beyond  my  power  of  dis¬ 
cernment,  as  the  evidence  contained  in  the 
retKirts  made  in  these  investigations  and 
printed  in  the  Bulletin  itself  appears  to 
me  to  prove  convincingly  that  spit-tip- 
ping  exists  and  is  widespread,  and  that 
your  Cremo  advertising  is  truthful  and 
is  directed  against  an  actual  and  vital 
peril  to  the  cigar  smoker.” 

Letters  from  Mr.  Greene  are  also  in¬ 
cluded  in  the  correspondence,  reiterating 
the  Bureau’s  criticism  of  the  Cremo 
advertising. 

The  Lorillard  campaign  for  Rocky 
Ford  cigars  mentioned  above  is  in  direct 
reply  to  the  Cremo  “anti-spit”  copy. 
Where  the  Cremo  advertisements  were 
based  on  the  dangers  of  hand-rolled, 
“spit-tipped”  cigars,  the  Rocky  Ford 
campaign  ridicules  the  idea  as  being  out 
of  date. 

“This  bogey  man  curled  up  his  toes 
long  ago,”  says  one  of  the  Rocky  Ford 
advertisements,  showing  a  cartoon  of  an 
expiring  “saliva-sealed  cigar.”  Others  in 
the  series  compare  the  spit-tipped  cigar 
with  mustache  cups,  tandem  bicycles,  and 
bustles  as  something  no  longer  heard  of. 

“Reputable  makers  replaced  hand-and- 
lip  cigar  rolling  with  modern  machine 
methods  many  years  ago,”  is  the  wording 
of  one  piece  of  copy.”  Sanitary  codes  fol¬ 
lowed,  prohibiting  spit-tipped  cigars  by 
law.  Rocky  Ford  says  that,  for  all  rep¬ 
utable  .'i-cent  cigars.  .\nd  adds  this,  for 
itself  .  .  .  .”  Then  follows  the  Rocky 
Ford  sales  talk. 

This  campaign  is  being  run  during  the 
spring  in  about  45  newspapers  from  coast 
to  coast,  under  the  direction  of  Lennen  & 
Mitchell,  Inc.,  New  York  agency. 


Do  you  need  a 
practical  circulation 
manager  with  years 
of  experience? 

Put  on  50,000 
Home  Delivery  in 
Three  Years. 
Interview  desired. 

E.  R.  GOWDY 

477  Woodlawn  Avc. 

Glencoe 

Ill. 


PRINTERS  IN  WORKING  GARB 
WITNESS  MARRIAGE 
C'  MPLOYES  of  New  York  news- 
"  paper  composing  rooms,  at¬ 
tending  the  famous  early  morning 
mass  at  St.  Andrew’s  Catholic 
Church,  near  Park  Row,  were  in¬ 
vited  to  stay  and  witness  the  mar¬ 
riage  of  Francis  J.  Corbett,  of  the 
Acu'  York  If  or  Id  composing  room, 
to  Miss  Margaret  Morrison,  at 
3:3(t  A.  M.,  Feb.  16. 

The  couple,  with  their  attend¬ 
ants,  were  met  at  the  altar  by  the 
Rev.  William  E.  t^shin,  surrounded 
hy  about  2(1(1  printers  nil  in  their 
working  gurh.  Men  and  women 
in  formal  evening  clothes,  after  a 
night  at  various  social  functions, 
mingled  with  the  crowd. 


PLANNING  A.  F.  A.  PROGRAM 


President  C.  C.  Younggreen  Attends 
Conference  in  New  York 

Charles  C.  Younggreen  of  Milwaukee, 
president  of  the  Advertising  Federation 
of  America,  was  expected  at  the  federa¬ 
tion’s  headquarters  in  New  York  this 
week  to  begin  preparations  for  the  an¬ 
nual  convention,  which  will  be  held  this 
year  in  Washington,  D.  C.,  May  18-21. 
Convention  committees  will  be  announced 
soon. 

Mr.  Younggreen  spoke  at  a  recent 
meeting  of  the  .Advertisers’  Club  of 
Cincinnati  on  ".Advertising  Charted  for 
Progress.” 


HEARST  RADIO  CHAIN  DENIED 


Publisher  Not  Contemplating  Boyi^ 
Stations,  Connolly  Declares 

Reports  that  W'illiam  Randolph  Heart' 
was  forming  a  radio  broadcasting  chair 
to  be  operated  in  conjunction  with  his 
newspapers  were  denied  this  week  by  I 
\'.  Connolly,  editor  and  general  i4n 
ager  of  King  Features  Syndicate  m-ho 
has  been  placed  in  charge  of  all  radio 
matters  by  Col.  Frank  Knox,  general 
manager  of  the  Hearst  newspapers 

E.  G.  Gough,  of  the  San  Fraticisa 
I'.xammer,  has  been  transferred  to  Ne* 
A'ork  to  work  with  Mr.  Connolly  m 
radio  affairs,  the  King  Features  executive 
told  EiinoR  &  Publisher,  Imt  at  the  I 
present  time  there  are  no  definite  plans  1 
111  existence  for  broadcasting.  M 

GRIDIRON  DINNER  IN  TOLEDO  t 

Sixty  members  of  the  editorial  de-  I' 
Iiartment  of  the  Toledo  Blade  attended  I 
the  Blade’s  second  annual  gridiron  ban-  1 
quet  Feb.  8.  Following  a  four-course  f 
dinner  a  program  of  10  acts  was  pm  |j 
on  by  staff  members.  The  committee  in  ll 
charge  was  composed  of  Norman  Hau-  l.\ 
ger,  chairman;  W.  E.  Hall,  Urban  L| 
Murphy,  Helen  .Murphy,  Kenneth  Hamel  |l 
and  Plummer  Whipple.  f  \ 


PROPOSED  FOR  U.  S.  POST  I' 

Edward  E.  Neal,  publisher  of  the  [■ 
.\obles7'ille  find.)  Daily  Ledger  ior  int  ». 
last  30  years  and  former  president  oi  ' 
the  Indiana  Republican  Editorial  Asso-  -  i 
ciation,  has  been  endorsed  for  United 
States  Collector  of  Internal  Revenue  for  < 
Indiana. 


The  Hare  Likewise 
Was  Asleep 


By  R.  F.  R. 


Suite  New  York  jieople  are  still 
trying  vainly  to  get  somewhere  in 
a  Broadway  car,  and  some  adver¬ 
tisers  are  trying  to  sell  goods  in 
the  Bronx  withotit  advertising  in 
the  Bronx  Home  Nnes. 

'I'hey  may  succeed — but  if  they 
ever  are  successful  the  chances  are 
that  they’ll  be  too  old  to  enjoy  any 
money  they  acquire  thereby. 

I'he  hare  was  beaten  by  the  tor¬ 
toise  because  the  hare  was  asleep. 

Slow,  but  sure,  is  a  good  motto — 
if  you  have  the  time — but  it  is  not 
modernistic  hy  any  means. 

The  Bronx  is  the  fastest  growing 
borough  in  Greater  New  York,  and 
there  are  statistics  galore  to  prove  it. 

The  building  of  fine  apartments 
there  is  a  stupendous  program  of 
development  unsurpassed  in  New 
York. 

The  trade  outlets  in  the  Bronx 
increase  amazingly  to  care  for  the 
rapid  growth  of  this  population  of 
money-making  and  money-spending 
New  Yorkers. 

Here  is  a  concentrated  market 
so  large  that  one  is  astounded  when 
learning  that  it  may  be  covered  by 
one  newspaper — The  Bronx  Home 
Neivs. 

In  a  market  of  such  size  in  any 
other  section  of  the  United  States 
you  must  use  two — perhaps  three — 


Huxtsm.ax 


large  newspapers  to  reach  all  b  j 
people.  ! 

The  Home  Neu's  “Carrier  De-  t 
livery’’  in  the  Bronx  is  a  splendidly  I 
organized  regiment  of  young  stu-  j 
dents  in  the  various  High  Schools  j 
and  Universities.  Other  newspapers  j 
may  have  its  equal — none  its  supe-  | 
rior.  .  j 

It  is  costly  and  it  is  good.  So  j:j 
costly  that  thus  far  the  Home  News  j 
has  no  competitor  in  the  field.  ,  j 

-Ut  4  o’clock  every  afternoon  and 
at  7  o’clock  ever)'  Sunday  morning  [ ; 
150,000  families  in  the  Bron.x  find  | 
the  Home  News  at  their  doors. 

Here  is  a  perfection  of  newspaper 
service  that  many  advertisers  are 
still  dreaming  about.  They  do  not 
know  it  really  is  accomplished— not  i 

once,  but  365  times  yearly — some-  [ 
times  366  times. 

In  the  Bronx  they  .say :  “You  (an 
set  your  clock  by  the  Bronx  Hosu 
News  boy.” 

Such  a  newspaper  as  this  sdls 
goods,  sells  them  now' — quickly. 

I  would  not  write  this  if  it 
not  so. 

R.}.  ft.  inc.  I 

Wool  worth  Tower,  N.  Y. 

Tel.:  Filz  Roy  0840 

National  Representative 
"The  Home  News” 
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The  Directors  are  in  Conference 


A  FAMILY  buying  conference.  An  important 
purchase  to  be  considered. 

That  he  may  atterid  the  meeting  by  proxy— that, 
he  may  influence  a  decision  favorable  to  his  prod¬ 
uct— the  national  advertiser  seeks  to  know  what 
newspaper  the  family  prefers.  Selling  to  the  home, 
his  purchase  of  newspaper  space  hinges  on  the 
question,  “Is  this  a  home  paper?” 

Daily  circulation  figures  usually  give  the  answer. 
Not  in  Boston.  Here  daily  circulations  don’t  help 
a  bit.  The  bulk  of  the  evening  papers  are  bought 
in  downtown  Boston.  Impossible  to  tell  where 
they  go  .  .  .  impossible  to  determine  how  many 
copies  of  any  one  paper  actually  reach  the  buyers’ 
homes. 

Readers  of  morning  editions?  You  can’t  count 
them.  Two  Boston  papers  sell  space  on  a  com¬ 
bination  basis.  Their  circulation  figures  are  com¬ 
bined  morning  and  evening  totals. 

You’ll  agree  that  Sunday  papers  are  home  papers, 
delivered  to  the  front  doorstep  or  purchased  in  the 
neighborhood — read  leisurely — carefully — in  the 
home,  by  the  entire  family. 

Assuming  then  that  there  is  no  radical  difference 


in  editorial  content  as  between  week  day  and  Sun¬ 
day,  isn’t  it  obvious  that  a  paper  which  can  hold  its 
readers  on  Sunday,  the  home  reading  day,  is  a 
home  paper  seven  days  a  week? 

The  Globe  is  the  only  Boston  newspaper  that 
holds  its  weekday  audience  intact  over  Sunday  in 
the  Trading  Area.  The  other  two  papers  (which 
with  the  Globe  carry  the  bulk  of  the  advertising 
in  this  trading  area)  lose  on  Sunday  20%  and 
53%  respectively  of  their  weekday  readers.  And 
no  other.Sunday  paper  picks  up  the  loss! 

On  this  basis  the  Globe  would  seem  to  be  Boston's 
home  paper.  That  it  rV,  in  fact,  was  long  ago 
proved  by  Boston’s  department  stores.  The  de¬ 
partment  store  must  reach  the  home.  The  depart¬ 
ment  store  buys  space  only  on  results  proved  in 
actual  returns.  Satisfied  that  the  Globe  is  Boston’s 
strongest  home  paper,  the  city’s  department  stores 
use  more  space  in  the  Globe,  daily  and  Sunday^ 
than  in  any  other  paper. 

The  whole  interesting  story  is  told  in  the  book¬ 
let,  “Reaching  Buying  Power  in  the  Boston 
Market.”  Write  for  your  free  copy. 

THE  BOSTON  GLOBE 
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HOLMES,  BACK  FROM  NAVAL  PARLEY, 
PRAISES  PRESS  ARRANGEMENTS 

Latin  and  English  Delegates  Di£Fer  on  “Official"  Announce* 
ments — Historic  Rooms  of  St.  James’  Palace 
Resound  With  Clatter  of  Typewriters 


COVERAGE  of  the  Naval  Disarma¬ 
ment  Conference  in  London  is  being 
effected  smoothly  and  efficiently  by  use 
of  American 
press  methods 
with  the  only 
real  difficulty  re¬ 
sulting  from  the 
different  concep¬ 
tions  of  official 
publicity  held  by 
Anglo-Saxon  and 
Latin  minds,  ac¬ 
cording  to  George 
K.  Holmes,  chief 
of  the  Interna¬ 
tional  News 
Service  \V  a  s  h- 
_  _  „  ington  Bureau, 

Ge.,.geR.  Holmes  returned 

last  week  from  London.  The  Latin  dele¬ 
gates  look  ujKMi  the  agreement  that 
Prime  Minister  MacDonald  of  Britain 
should  act  as  spokesman  for  the  “Big 
Five”  as  covering  only  strictly  official 
announcements,  Mr.  Holmes  told  Editor 
&  Publisher,  with  the  result  that  repre¬ 
sentatives  of  their  native  press  receive 
elaborate  “unofficial’’  information. 

“The  secret  meetings  of  the  ‘Big  Five,’ 
i.  e.,  the  heads  of  delegations,  were  nat¬ 
urally  most  important  events,”  he  de¬ 
clared  “At  the  outset  it  was  agreed 
that  Mr.  MacDonald,  as  the  host,  should 
be  the  spokesman  and  make  all  the  an¬ 
nouncements  of  what  went  on  in  those 
meetings. 

“The  inevitable  result  of  this  was,  of 
course,  that  where  the  Anglo-Saxon  mind 
took  this  literally,  not  so  the  Latin  mind. 
To  the  Latin  statesmen  this  merely 
meant  that  they  were  to  make  no  ‘official’ 
pronouncements.  They  saw  to  it,  how¬ 
ever,  that  their  nationals  obtained  a  most 
minute,  even  though  ‘unofficial,’  account 
of  what  went  on.  But  news  travels  fast 
these  days,  so  it  really  didn’t  matter 
much  whether  it  came  from  Colonel 
Stimson  or  Signor  Grandi,  save  perhaps 
for  some  occasional  and  acute  American 
irritation.” 

Facilities  for  the  large  staff  of  resi¬ 
dent  and  visiting  correspondents  marked 
a  revolutionary  departure  in  European 
press  methods,  Mr.  Holmes  remarked. 
The  extensive  arrangements  were  car¬ 
ried  out  in  the  most  modern  American 
style  and  proved  a  hit  of  a  novelty  to 
the  European  and  resident  American 


newspajier  men. 

“.American  press  methods,  like  Amer¬ 
ican  slang  and  .American  chewing  gum, 
arc  lieginning  to  penerate  abroad,”  Mr. 
Holmes  said.  “It  is  only  a  slight  pene¬ 
tration  as  yet,  but  it  is  a  start. 

“Press  arrangements  for  the  London 
Naval  Conference,  to  which  several 
hundred  newspaper  men  from  all  parts 
of  the  world  were  assigned,  more  nearly 
approximated  what  Americans  have  long 
hwn  accustomed  to  than  any  world  con¬ 
ference  ever  held  abroad. 

“To  the  Americans,  who  accompanied 
the  U.  S.  delegation,  they  were  ordinary 
enough,  even  less  than  ordinary  per¬ 
haps,  but  to  the  Europeans,  the  English, 
and  the  resident  American  correspond¬ 
ents  abroad  they  were  little  short  of 
revolutionary  and  marvellous. 

“Imagine  one  whole  wing  of  historic 
St.  James’  Palace  being  given  over  to  a 
press  room,  filled  with  the  clack  of  a 
hundred  typewriters.  Imagine  scores  of 
reporters  dashing  in  and  out  of  that 
austere  edifice,  throwing  copy  paper  on 
the  floor  and  yelling,  ‘Boy,  rush  it!’ 
while  the  ancient  portraits  of  long  dead 
kings  and  queens  looked  down  in  utter 
amazement ! 

“There  was  even  a  refreshment  room 
as  well  as  a  specially  assigned  wash¬ 
room  for  the  ‘press  men.’  And  if  you 
think  that  isn’t  .something  for  St.  James’ 
Palace,  then  you’ve  never  covered  a  story 
in  London.” 

“Even  the  communications  companies. 


radio  and  cable,  were  permitted  to  install 
sending  apparatus  in  one  room  of  the 
palace,  and  thousands  of  words  were  al¬ 
most  instantaneously  transmitted  direct 
from  the  scene  of  the  conference  to  the 
capitals  of  the  world.  Mellxiurne  and 
Tokio  received  their  news  almost  as 
quickly  as  London  and  New  York. 

“The  British  government  under  Ram¬ 
say  MacDonald  tried  to  model  the  ar¬ 
rangements  after  those  which  the  Stand¬ 
ing  Committee  of  Correspondents  at 
Washington  made  for  the  first  naval 
conference  in  1921,  and  it  must  be  con¬ 
ceded  that,  considering  British  custom 
and  tradition  they  did  a  very  satisfac¬ 
tory  job. 

“Admission  of  the  press  to  the  plenary 
sessions  of  the  conference  was  not  ac¬ 
complished,  however,  without  a  skirmish. 

“The  American  delegation  favored  it 
from  the  outset,  the  British  were  willing 
but  less  enthusiastic,  but  in  the  end  the 
.\merican  view  prevailed.  And  for  this 
a  good  share  of  the  credit  should  go  to 
Senators  Josenh  T.  Robinson  and  David 
A.  Reed,  whose  Ion"'  experience  with 
Washington  correspondents  have  made 
them  less  fearful  than  others  of  dealing 
more  or  less  frankly,  with  newspaper 
men.” 


TO  MAINTAIN  OFFICE 


Indiana  Weeklies  Approve  Resolution 
to  Establish  Headquarters 

.•\  resolution  providing  for  the  establish¬ 
ment  of  a  central  office  and  the  employing 
of  a  field  secretary  was  passed  by  the 
Indiana  Weekly  Press  Association  at  its 
annual  convention  in  Indianapolis  last 
week. 

E.  C.  Gorrell,  editor  of  the  IVinamac 
Pulaski  County  Democrat  was  elected 
president,  succeeding  G.  Guy  Campbell 
of  the  Brownsburg  Record.  Other  new 
officers  are  Walter  S.  Crim  of  the  Salem 
Ret>ublican-Leader,  vice  president;  Harry 
Thompson,  Versailles  Republican,  trea¬ 
surer:  Paul  Feltus,  Bloomington  .‘itar, 
IMiblicity  director  and  C.  E.  Van  Valer 
of  the  Gas  City  Journal,  secretary. 


CO-OPERATING  TO  AID  NEEDY 

Future  apiieals  for  funds  to  aid  vic¬ 
tims  of  tragedies  will  be  made  jointly  in 
•South  Bend  by  the  Nc7vs-']'imcs  and  the 
Tribune,  it  was  decided  recently,  follow¬ 
ing  an  eight-day  campaign  in  which 
$1,675  was  raised  for  the  family  of  Wil¬ 
liam  Hoover.  His  home  was  burned  and 
four  of  eight  children  died  in  the  fire. 
Confusion  which  resulted  from  the  sep¬ 
arate  funds,  started  on  the  same  day, 
brought  the  agreement  by  publishers 
that  all  campaigns  will  be  conducted 
jointly  in  the  future. 


Mention  of  a 

million  dollars 
awakened  awe  when 
The  Florida  Times- 
Union  was  in  the  first 
year  of  its  three  score  and 
five.  But  in  1930  $33,000,- 
000  is  the  Florida  forecast  thus 
far  for  major  public  and 
private  improvements. 
Many  pay  •  rolls  for 
much  purchasing  power 
- — and  one  all  -  state 
newspaper.  “Flor¬ 
ida’s  Foremost 
Newspaper”  1 


^hc  ^lori^ia^uncs-tluion 

JACKSONVILLE.  FLA. 


REPORTER  AND  SHERIFF 
BATTLE  OVER  STORY 

'Y^HEN  William  R.  Emslie,  re- 
”  porter  for  the  Richmond 
(Ind.)  Palladium,  wrote  a  story 
for  his  paper  recently  exposing 
the  long  police  record  of  one  of 
Sheriff  Long’s  newly  appointed 
deputies,  the  sheriff  took  offense. 
The  day  after  the  story  was  pub¬ 
lished,  the  sheriff,  on  seeing 
Emslie  enter  headquarters,  called 
him  a  vile  name  and  struck  at  him. 
Emslie,  described  as  100  pounds 
lighter  than  the  sheriff,  landed  a 
blow  in  the  latter’s  eye,  and  was 
immediately  trundled  off  to  a  cell 
under  $500  bond.  He  was  released 
however  as  soon  as  word  reached 
the  Palladium’s  attorney.  An  edi¬ 
torial  in  the  paper  the  next  day 
condemned  the  sheriff’s  action. 


AUTHOR  INCORPORATES 

St.  John  Ervine,  the  well-known  Brit¬ 
ish  playwright,  and  guest  dramatic  critic 
last  season  of  the  New  York  IVorld,  has 
incorporated  himself  in  order  to  evade 
part  of  the  burden  of  taxation.  Hence¬ 
forth  his  business  transactions  will  be 
under  the  name  St.  John  Ervine,  Ltd. 


JOINS  COLUMBIA  SCHOOL 

Roscoe  B.  Ellard,  since  1925  director 
of  the  Lee  School  of  Journalism  at  the 
Washington  and  Lee  University,  will 
join  the  journalism  department  of  the 
University  of  Missouri  at  Columbia, 
Sept.  1. 


DAILY’S  BRANCH  PLAm 
NEARS  COMPLETION 

N.  Y.  Telegram’s  Auxiliary  Proda^ 
tion  Unit  on  East  4Sth  Street  to 
Be  Ready  for  Occupancy 
May  1 


the  New  York  Telegram  was  a  stet 
nearer  completion  this  Week  when  work 
men  began  placing  the  steel  supports  for 
the  12  units  of  Goss  presses  which  will 
be  installed  shortly.  The  new  produc¬ 
tion  unit  is  located  on  4Sth  street  be¬ 
tween  First  and  Second  .^venues  and 
runs  through  to  46th  street.  It  «  ex. 
pected  to  be  ready  for  use  about  May  1 

The  Telegram  leased  part  of  a  build¬ 
ing  in  the  first  stages  of  constructioo 
for  its  new  plant  and  had  the  basement 
and  lower  floor  arranged  to  meet  its 
needs. 

Twelve  units  of  presses  recently  pur¬ 
chased  by  the  New  York  Daily 
were  bought  by  the  Telegram,  when  it 
was  learned  the  tabloid  would  not  move 
them  to  its  new  42nd  street  building 
They  are  being  overhauled  for  the 
Scripps-Howard  daily. 


HOLDING  POSTER  CONTEST 

A  poster  competition  on  the  subject 
“Israel’s  Mission  Is  Peace”  has  been  an¬ 
nounced  by  the  peace  committee  of  the 
Women’s  Organization  of  Central  Syna¬ 
gogue,  35  E.  62nd  Street,  New  York 
City.  Three  prizes,  $100,  $75  and  $W, 
are  offered.  Entries  close  April  5. 


New  England* s  Second  Largest  Market 

A  Good  Start  for  1930 

The  Providence  Journal-The  Evening 
Bulletin  started  1930  with  the  greatest 
^  circulation  in  their  history,  the  average 
net  paid  for  December  being 

128,933 

The  Providence  Sunday  Journal’s  net 
paid  circulation  for  December  was 

86,991 

These  great  newspapers  have  a  greater 
net  paid  circulation  than  all  the  other 
dailies  in  the  state  combined — yet  they 
have  never  given  a  premium  to  a  single 
subscriber.  They  are  good  newspapers. 
They  are  also  good  advertising  mediums. 

Member  Audit  Bureau  of  Circulations. 

Providence  Journal  Company 

Providence,  R.  I. 

Representati  vet 

CHAS.  H.  EDDY  COMPANY  R.  J.  BIDWELL  COMPANY 

Boston  New  York  Chicago  Log  Angelea  San  Francisco  Seattle 
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New*  Aerial  Photo. 


43.7  percent  of  all  the 
Cleveland  people  who 
who  buy  an  evening  neu's- 
paper  buy  The  NEWS 


The  Cleveland  News 


JFhcther  it’s  foods,  fashions  or  musical 
instruments,  if  you  want  to  reach  all  your 
potential  customers  it’s  necessary  to  adver¬ 
tise  in  the  evening — and  in  The  News. 


Based  on  figures  of  Media  Records,  Inc. 


Geo.  A.  McDevitt  Co. 

NATIONAL  REPRESENTATIVES 


In  January,  1930,  they  again  placed 
91  percent  of  their  advertising  in 
evening  newspapers  .  .  .  and  39.5  per¬ 
cent  of  it  in  The  NEWS. 


YOU 

CANNOT 

COVER 

CLEVELAND 
WITHOUT  THE 
CLEVELAND 

NEWS 


•  -■  ■ 

SSm 

£or  example, , . . 
National  IR^tailers 

TNURING  1929  the  Cleveland  retail 
^  stores  of  such  recognized  national 
organizations  as  Oppenheim-Collins 
Co.  ,  .  .  Bedell’s  .  .  .  Sears-Roehuck 
.  .  .  the  Atlantic  &  Pacific  Tea  Co.  .  .  . 
Kroger’s  .  .  .  Lyon  &  Healy  and  Wur- 
litzer  used  1,358,012  lines  of  adver¬ 
tising  in  Cleveland  daily  papers. 

They  placed  90  percent  of  this  adver¬ 
tising  in  the  evening  newspapers  and 
37.9  percent  of  it  in  The  CLEVELAND 
NEWS. 
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ILLINOIS  PRESS  ASSN. 
ANALYZES  NEWS 


Speakers  Consider  Problems  of  Ed¬ 
itors  in  Make-up  of  First 
Page  —  Recommended 
Reading  List 


(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Feb.  20. — Questions  of  edi¬ 
torial  policy,  the  relationship  of  the 
daily  to  the  weekly  newspaper,  what 
constitutes  news  and  what  advertising, 
and  the  problem  of  making  the  most  out 
of  the  "eight  spots  of  interest  on  the 
front  page”  received  the  attention  of 
members  of  the  Illinois  Press  Associa¬ 
tion  today  at  their  semi-annual  meeting 
here. 

Newspaper  editors  who  fail  to  play 
their  news  honestly,  de'feat  their  own 

Purposes  by  deceiving  the  reader,  there- 
y  losing  his  confidence,  David  \'.  Felts, 
editorial  writer  and  columnist  of  the 
Illinoh  Slate  Journal,  Springfield, 
warned.  When  the  editor  wishes  to  give 
usual  emphasis  to  an  outstanding  news 
story,  he  said,  he  has  difficulty  in  doing 
so  if  he  customarily  inflates  second-rate 
stories  and  attempts  to  make  them  look 
like  first-rate  news.  He  advi.sed  the 
editors  to  balance  their  page  by  content 
and  discrimination  in  news  values  as  well 
as  by  the  mechanics  of  typography. 

The  era  of  newspaper  standardization 
has  reached  its  peak  and  is  waning,  C. 
W.  Orcutt,  managing  editor  of  the 
Bloomington  (Ill.)  Daily  Pantograph, 
declared.  The  elements  of  standardiza¬ 
tion  have  not  been  removed,  he  added, 
but  individual  newspapers  today  are  so 
distinguishing  themselves  from  their 
competitors  locally  and  in  adjacent  ter- 
ritor>'  as  to  revert  almost  to  the  indi¬ 
vidualism  as  extant  in  the  days  of  per¬ 
sonal  journalism. 

Mr.  Orcutt  stressed  the  importance  of 
co-operative  organization  journalism  and 
explained  how  the  plan  works  on  the 
Pantagraph.  Every  member  of  the 
paper,  through  suggestion  boxes  placed 
on  each  floor  of  the  building,  has  a  part 
in  shaping  the  policies  and  year-to-year 
programs  of  the  organization.  During 
the  two  years  this  practice  has  been  in 
effect  the  suggestion  boxes  have  pro¬ 
duced  average  of  50  suggestions  a 
month,  aliout  half  of  which  have  been 
accepted  and  put  in  effect. 

Charles  F.  Eichenauer  of  the  Quincy 
Herald-lVItig  spoke  liefore  the  Illinois 
Press  on  the  question  of  editorial 
policies.  Among  the  questions,  which 
aroused  discussion  and  comment,  were : 

Is  a  policy  of  strict  party  regularity 
ever  defensible? 

Does  expediency,  in  order  to  prevent 
community  turmoil,  with  no  other  defi¬ 
nite  immediate  result  in  sight,  warrant 
a  newspaper’s  silence  at  conditions  that 
it  does  not  approve? 

How  far  may  a  newspaper  go,  in  other 
ways  than  through  its  editorial  columns, 
toward  supporting  its  policies  on  disputed 
issues  ? 

The  case  cited  on  the  last  question  was 
that  of  a  newspaper  opposed  to  the  Vol¬ 
stead  act.  Should  it  seek  news  stories 


about  dry  law  shootings,  Mr.  Eichenauer 
asked.  Should  it  display  such  stories  be¬ 
yond  their  ordinary  news  values  ?  Should 
its  headlines  editorialize?  Or  should  it 
instruct  its  news  editors  to  handle  all 
news  without  consideration  as  to  the 
newspaper’s  policies  and  confine  its  com¬ 
ment  to  its  editorial  columns? 

Edward  A.  Chappel,  Iowa  City  (la.) 
Press-Citizen,  assailed  the  policy  of  some 
publishers  of  running  free  publicity  for 
advertisers  in  the  guise  of  news,  and  de¬ 
clared  these  publishers  would  regret  it 
in  time  to  come. 

What  an  editor  can  and  should  read 
was  considered  by  Warren  F.  Hardy, 
Decatur  (Ill.)  Herald,  who  declared 
biography  and  history  are  of  vital  im¬ 
portance  to  them  in  their  work.  Many 
editors,  Mr.  Hardy  asserted,  distort  re¬ 
ligious  views  in  their  papers  because  they 
are  lacking  in  religious  reading. 

It  was  suggested  following  Mr. 
Hardy’s  talk  that  a  committee  be  ap¬ 
pointed,  with  the  speakers  as  chairman, 
to  prepare  a  suggested  reading  list  for 
newsjiaiier  rejKirtcrs  and  writers. 

The  reception  committee  for  the  Illi¬ 
nois  press  meeting  consisted  of  W.  W. 
Lfiomis,  La  Grange  Citizen,  chairman ; 
Homer  B.  Clemmons,  Blue  Islattd  Snn- 
Stamiard;  King  Williams,  Chicago 
Heights  Star;  Harris  Dante,  Harvey 
Tribune;  Harold  J.  Cruger;  Elmhurst 
Press;  Hugh  M.  Walter,  Oak  Park  Oak 
Parker;  George  M.  Smith,  ll'hcaton  Pro¬ 
gressive;  John  L.  Udell,  Highland  Park 
Press,  and  Floyd  Haas,  Chicago  Calumet 
City  Index. 


OHIO  GROUPS  ELECT 


K.  H.  Bull  Heads  Newspaper  Associa¬ 
tion — Buckeye  Press  Re-elects  Mohler 

Karl  H.  Bull,  editor  of  the  Cedarville 
(O.)  Herald,  was  re-elected  president  of 
the  Ohio  Xewsiiaper  Association  at  its 
closing  meeting  in  Columbus  last  week. 

G.  H.  Towitsley  of  the  Lebanon  Star 
was  named  treasurer  and  Granville  Bar- 
rere,  Hillsboro  Nexvs-Hcrald,  chairman 
of  the  board  of  directors.  Forest  Rich- 
nHHid  of  the  Toronto  Tribune,  was 
chosen  a  member  of  the  board.  H.  E.  C. 
Rowe  is  secretary  of  both  the  Ohio 
Newspajicr  Association  and  Buckeye 
Press. 

Paul  G.  Molder  was  re-elected  presi¬ 
dent  of  the  Buckeye  Press,  h'ive  vice- 
presidents  were  chosen  as  follows :  G.  W. 
Groswold,  Columbiana  Ledger;  Oliver 
Hartley,  Pomeroy  Democrat;  Leonard 
Indsley,  W  orthington  Sews;  H.  C.  Rams- 
dell.  Sycamore  Leader;  Tames  S.  May, 
.\V«’  Concord  Enterprise. 

Under  the  direction  of  Prof.  O.  C. 
Hooiicr  of  Ohio  State  University,  a  new's- 
jiaiK'r  exhibit  was  held,  and  tlie  awards 
were  made  as  follows:  Class  A — Arch¬ 
bold  Buckeye,  Freeport  Press,  Cardington 
hidependcnt,  Sttwiton  Enterprise. 

Qass  B — Harrow  County  Sentinel, 
Millcrsburg  Hub-Farmer,  Logan  Repub¬ 
lican,  Berea  Netos. 

Class  C — Greenfield  Republican,  Iron- 
ton  Xczvs,  Hillsboro  News-Herald,  Pros¬ 
pect  Monitor. 


In  1929 

The  St.  Paul  Dispatch-Pioneer  Press 

GRAND  TOTAL  OF  ADVERTISING 
again  was  GREATER  THAN  THAT 
OF  ANY  OTHER  TWIN  CITY  PAPER 

— Gaining  1,248,880  Lines  Over  1928 

GRAND  TOTAL  OF  ADVERTISING— 1929 

Dispatch-Pioneer  Press . 17,702,790  Lines 

Minneapolis  Tribune . 15,021,836  Lines 

Minneapolis  Journal . 14,763,731  Lines 

St,  Paul  New's . .  8,572,564  Lines 


EWALD  APPOINTED 


Named  Vice-President,  Advertising 
Federation  of  America 

William  R.  Ewald,  president  of  the 
.Adcraft  Club  of  Detroit,  has  been  named 
vice-president  of  the  Advertising  Feder¬ 
ation  of  America 
and  chairman  of 
the  Advertising 
Club  Board.  He 
succeeds  Clinton 
F.  Berry,  also  of 
Detroit,  who  re¬ 
signed  because  of 
business  p  r  e  s- 
sure. 

Mr.  Ewald  is 
director  of  the 
Travel  Service 
of  the  Campbell- 
Ewald  Company, 
Detroit  advertis¬ 
ing  agency.  In 
this  work  he  visits  every  part  of  the 
country,  and  expects  to  visit  as  many  as 
possilile  of  the  Federation’s  affiliated 
clubs. 

His  active  connection  with  the  Feder¬ 
ation  began  in  1928  when  he  served  as 
vice-chairman  of  the  general  convention 
committee  for  tlie  International  Adver¬ 
tising  convention  held  in  Detroit.  He 
will  head  the  Detroit  delegation  to  the 
fiftl)  District  A.F.A.  convention  in  Bat- 
the  Creek  next  week. 

A.P.  MEN  SHIFTED 

Eldon  K.  Butler,  night  news  editor  of 
the  Bloomington  (Ill.)  Pantagraph,  was 
appointed  feature  editor  of  the  Asso¬ 
ciated  Press  at  St.  Louis  this  week,  suc¬ 
ceeding  F.  A.  Resch,  who  has  been 
transferred  to  the  New  York  feature 
desk.  M.  E.  Stanley,  feature  editor  at 
Atlanta,  was  also  .shifted  to  the  New 
York  feature  desk  this  week.  He  was 
succeeded  by  Paul  Sanders,  assistant 
feature  editor.  W.  J.  Davis  of  the 
tn7/c  (N.C.)  Citizat,  joined  the  Atlanta 
staff. 
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J.  J.  SPURGEON,  N01TD 
EDITOR,  DIES  AT  61 


Once  Managing  Editor  of  New  Yia 
World  and  Washington  Pou' 
Editor  of  Philadelphia 
Public  Ledger 


John  J.  Spurgeon,  former  managb 
editor  of  the  Ncio  York  World  and  f» 
25  years  an  executive  on  newspapers  in 
several  cities,  died  Feb.  19  after  i 
lingering  illness  in  Lawrence  Hospital 
Bronxville,  N.  Y.  He  was  in  his  stun, 
first  year. 

Born  in  Bracon  Ash,  Norfolk,  Ent- 
land,  Mr.  Spurgeon  came  to  this  counirr 
with  his  mother  and  father,  Robert  aix! 
Mary  E.  Spurgeon,  iti  1881  and  settled  > 
in  Washington,  D.  C  . 

He  entered  the  newspaper  bus» 
four  years  later  on  Philadelphia  Prtst. 

He  did  street  work  for  the  Press  for 
six  years,  coming  in  contact  with  sudi 
men  as  Richard  Harding  Davis,  .^ndreti 
PL  Watrous,  Harry  Brown,  Bradford 
Merrill,  Hamiltoti  Peltz,  George  Xoi 
McCain  and  Chris  P'itzgerald.  Thei 
Mr.  Spurgeon  came  to  New  York  and, 
for  a  brief  period,  worked  oti  the  old 
Mail  and  E.rprcss,  leaving  at  the  age  of 
twenty-four  to  become  managing  editor 
of  the  Cleveland  (O.)  World. 

Subsequently  he  returned  to  New 
York,  worked  for  a  titne  oti  the  .Mail 
and  Express  atid  the  Herald  and  in  lOOli 
joitied  the  staff  of  the  World.  He  be¬ 
came  matiaging  editor  in  191.1  and  sened 
iti  this  capacity  for  two  years. 

In  1915,  at  the  invitation  of  Cyrus  H 
K.  Curtis,_  Mr.  Spurgeon  returned  to 
Philadelphia  as  editor  of  the  Pvbk 
Ledger.  He  remained  in  that  capacity 
for  eight  years. 

In  1923  Mr.  Spurgeon  went  to  Wash¬ 
ington  as  managing  editor  of  the  IPask- 
ington  Post,  owned  by  E.  B.  McLean 

Returning  to  New  York,  Mr.  Spur¬ 
geon  became  chairman  of  the  Editorial 
(Council  of  Fox  News  as  well  as  foreign 
editor.  j 
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LET  CERTIFIED  STEREOTYPING  * 

HELP  «= 

YOUR  BUSINESS  OFFICE  - 


The  cost  of  newsprint  has  recently  been  actively  dis¬ 
cussed  by  newspaper  publishers. 

Thru  the  shrinkage  which  takes  place  in  the  width  of 
Certified  Dry  Mats  publishers  are  realizing  a  saving 
of  D2%  on  the  cost  of  the  newsprint  used. 

At  the  rate  of  $55.00  per  ton  f.  o.  b.  mill  this  means  a 
saving  of  78  cents  per  ton  on  the  f.  o.  b.  price.  Of 
course,  this  ^^%  saving  applies  to  the  inward  freight, 
and  it  also  applies  to  the  outward  postage  and  trans¬ 
portation  charges — newspapers  as  ready  for  distribution. 

Since  with  Certified  Dry  Mats  the  shrinkage  is  uniform 
and  under  control,  the  composing  room  by  making  the 
composition  “strong”  to  the  required  degree  eliminates 
all  friction  with  advertisers  because  of  linage  shortage. 

The  use  of  Certified  Dry  Mats  relieves  the  business  man¬ 
ager  of  some*  of  his  worries.  That  is  why  business  man¬ 
agers  in  several  hundred  plants  throughout  the  country 
specify  Certifieds  for  their  stereotype  foundries. 

Certifieds  can  help  you  lighten  your  burdens,  too,  so  we 
respectfully  suggest  that  you  get  acquainted  with  them. 
There  is  a  difference. 


m 

-0 


To  compare  is  to  know. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.V 

Fordep^ndabto  stereotyping  use  Certified  Dry  Mats 


MADE  IN  THE  USA. 
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FIRST  IN  BUFFALO 
SECOND  IN  THE  U.  S. 

Again  in  1929,  the  Buffalo  Evening  News  led  all  Buffalo 
newspapers,  daily,  as  well  as  daily  and  Sunday  combined,  in 
Automotive  Advertising — by  a  margin  of  over  300,000  lines. 

The  Figures  Issued  by  Media  Records,  Inc.,  for  the  City  of  Buffalo  are: 


The  NEWS,  published  six  days  a  week .  1,730,715  lines 

Second  paper,  mornings  and  Sundays .  1,418,050  lines 

Third  paper,  evenings  and  Sundays .  1,039,970  lines 


In  the  United  States,  this  volume  of  Automotive  lineage  was  exceeded  by  only  one  six-day  newspaper  and  by  only  four  seven-day  newspapers. 


The  First  Ten  Leaders  In  Automotive  Advertising, 
According  to  Media  Records,  Inc.,  Were: 


Detroit  News .  1,991,775  lines 

Chicago  Tribune .  1,935,455  lines 

Cleveland  Plain  Dealer .  1,916,443  lines 

Kansas  City  Star .  1,785,596  lines 

*  Newark  News  .  1,778,395  lines 

"BUFFALO  EVENING  NEWS  ....  1,730,715  lines 

Washington  Star .  1,723,598  lines 

Los  Angeles  Examiner .  1,717,999  lines 

New  York  Times .  1,618,527  lines 

Detroit  Free  Press .  1,586,112  lines 


* — Six-day  newspapers. 

These  figures  clearly  indicate  that  the  Automotive  industry  values  the  NEWS  coverage  of  nine  out  of  ten  fami¬ 
lies  in  Metropolitan  Buffalo.  The  fact  that  more  Automotive  advertising  appeared  in  the  BUFFALO  EVE¬ 
NING  NEWS  than  in  any  other  six-day  newspaper  in  the  country,  with  one  exception,  is  an  indication  that 
automotive  people  consider  Buffalo  one  of  the  most  important  markets  to  cultivate. 

Buffalo  is  Easy  to  Sell — both  because  one  newspaper  covers  it  so  thoroughly  as  well  as  because  Buffalo’s  diver¬ 
sified  industries  keep  Buffalo  people  busy  all  of  the  time  —  and  busy  people  have  money  to  spend. 

Buffalo  evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  Neiv  York's  Greatest  Newspaper 
KELLY-SMITH  COMPANY,  National  Representatives 

new  YORK  CHICAGO  BOSTON  DETROIT  PHILADELPHIA 
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WOMEN  LEAVING  SMALL  TOWNS  TO  SEEK 
NEW  YORK  JOBS,  CITY  EDITOR  SAYS 

Spiro  of  Evening  Journal  Notes  Steady  Increase  in  Reporter 
Applicants — Blames  It  on  Premature  Exposure  to  By>Lines 
— Suggests  More  Experience  Before  Trying  Gotham 


Although  there  are  several  hun¬ 
dred  more  newspaper  men  and 
women  in  New  York  right  now  than 
there  are  jobs  on  Gotham’s  newspapers, 
every  arriving  railroad  train  seems  to 
unload  a  fresh  batch  of  hopeful  boys 
and  girls  eager  to  try  their  fortune  in 
Gotham  journalism.  They  are  more  evi¬ 
dent  than  ever  before  in  the  daily  stream 
that  trickles  into  the  New  York  Evening 
Journal  city  room,  according  to  Amster 
Spiro,  city  editor. 

“Dozens  of  them  come  in  every  week," 
he  told  Editor  &  Publisher,  “and  if 
they’d  only  stay  in  their  home  towns  and 
get  more  training  on  the  local  papers, 
they’d  be  far  better  off.” 

During  the  past  few  weeks  a  new 
high  in  the  number  of  applicants  has 
been  reached  with  the  male  classification 
divided  aliout  50-50  between  old  timers 
and  aspiring  journalism  school  gradu¬ 
ates,  the  Journal  executive  said.  He  has 
also  noticed  that  the  number  of  women 
writers  seem  much  larger  this  season 
than  ever  before. 

“I  don’t  know  why  there  is  such  an 
increase  among  the  girls,”  he  declared, 
“but  I  do  know  that  the  majority  of 
them  have  some  amazingly  naive  ideas 
about  breaking  into  metropolitan  news¬ 
paper  work.  They  seem  to  think  they’re 
qualified  to  hold  down  a  first  string  job  in 
New  York  when  they’ve  attained  a  cer¬ 
tain  degree  of  sophistication  in  their 
writing.  A  girl  may  be  writing  society 
and  doing  interviews  for  her  hometown 
paper.  She  gets  a  few  by-lines  and  then 
she  liegins  to  pose. 

“In  the  samples  of  their  work  many  of 
them  have  shown  me.  I’ve  noticed  one 
fault  that’s  quite  common.  When  they 
write  an  interview  practically  all  of  them 
fall  victim  to  an  old  cliche.  They  start 
with  a  flat  statement  of  fact  and  then 
follow  with  ‘That  in  a  nutshell  is  the 
opinion  of  Mr.  Whoozis.’  Interview 
after  interview  starts  this  way.  Nearly 
all  the  girls  turn  one  or  two  commenda¬ 
ble  pieces,  but  the  majority  of  their 
work  is  too  stereotyped.” 

But  still  they  breeze  into  Manhattan 
confident  they’re  going  to  take  Park  Row 
by  storm.  Why  the  confidence?  The 
answer  is  easy,  says  Mr.  Spiro.  The  by¬ 
line  does  it. 

“That’s  what  puts  their  heads  in  the 
clouds,  the  by-line.  It’s  the  worst  thing 
in  newspaper  work.  The  girls  aren’t  the 
only  ones  that  fall  for  it.  Most  of  the 
boys  have  trouble  putting  on  their  hats 
after  they  see  their  names  over  a  story. 
And  half  the  time  it  doesn’t  mean  any¬ 
thing. 

“By-lines  are  very  often  handed  out 
indiscriminately  as  a  substitute  for  a 
raise  in  salary.” 

With  a  final  word  of  advice  to  the 
young  ladies,  urging  them  to  specialize 
in  one  branch  of  newspaper  writing,  if 
they  want  to  get  a  foothold  in  New 
York,  Mr.  Spiro  took  up  the  case  of  the 
eager  young  out-of-town  gentlemen 
who  knock  at  the  portals  of  the  city  room 
each  day. 

“If  they’d  get  some  experience  in  a 
small  town  before  they  come  here,  they’d 
do  much  better.”  he  prophesied.  “A  lot 
of  them  come  here  fresh  from  journal¬ 
ism  schools.  With  New  York  over¬ 
crowded  as  it  is,  they  don’t  stand  a 
chance.  Experience  gets  the  break  all 
the  time. 

“Some  young  fellows  leave  fairly 
good  jobs  on  small  dailies  to  try  their 
luck  in  New  York,  but  in  the  end  they’d 
probably  do  much  better  if  they  had 
staved  where  they  were.  Of  course.  I 
don’t  blame  them  for  wanting  to  work 
in  New  York,  but  most  of  them  come 
too  soon.  If  they  would  stay  on  a  small 
newspaper  a  couple  of  years  longer 
they’d  get  far  more  experience  than 
they  can  in  New  York.  In  a  small  city 
a  reporter  gets  a  chance  to  cover  police, 
city  hall,  and  general  assignments,  in¬ 
terview  all  sorts  of  people,  perhaps  write 


sports  and  even  get  a  shot  at  movie  re¬ 
viewing  and  special  articles.  When  he 
goes  out  on  a  story  his  paper  depends  on 
him  to  do  the  whole  job ;  to  get  every 
angle.  The  story  is  all  his  and  it’s  up 
to  him  to  develop  it.  In  New  York, 
though,  there’s  so  much  distance  to 
cover,  several  reporters  are  usually  as- 
sip'ned  to  cover  a  big  story.  Each  one 
gets  a  single  angle  and  a  rewrite  man 
puts  the  story  together. 

youngster  doesn’t  learn  nearly  the 
variety  of  things  here  that  he  could  back 
in  the  ‘sticks.’  No  one  has  time  enough 
to  teach  him.  No  one  can  spare  time 
from  the  daily  rush.  I  wish  boys  with 
their  eyes  on  the  big  town  would  think 
of  that  before  they  blow  their  savings 
on  a  railroad  ticket.” 


ATTACKING  LIQUOR  PRICES 

The  newspapers  of  British  Columbia 
are  charging  the  British  Columbia  Liquor 
Board  with  permitting  an  excessive 
charge  for  b^r,  whiskey  and  other 
liquors,  sold  by  the  various  stores  of  the 
province,  averring  that  the  liquor  boards 
of  other  provinces  are  selling  liquor  for 
little  more  than  half  that  charged  British 
Columbians.  The  newspapers  are  de¬ 
manding  that  the  legislature  now  in  ses¬ 
sion  in  Victoria  provide  for  cheaper 
liquor. 


ACTIVE  YEAR  PLANNED 

Nine  projects  for  1930  have  been 
announced  by  the  Oklahoma  Press 
Association.  They  are :  An  official 
monthly  publicaticm  devoted  to  the  in¬ 
terests  of  Oklahoma  newspapers,  an  ad¬ 
vertising  rate  book,  survey  in  relation 
to  desire  for  a  state  newspaper  audit, 
a  drive  for  state  and  national  advertis¬ 
ing  accounts,  and  development  of  polit¬ 
ical  advertising. 


PLANNING  SPANISH  DAILY 

Wjth  $50,000  authorized  capital  El 
Mexicano  Publishing  Company  of  San 
Antonio  has  been  incorporated  by  Dr. 
J.  W.  MacMaster,  Henry  B.  Cline  and 
Roy  O.  Hatley.  It  is  stated  that  the 
company  next  month  will  launch  an 
evening  Spanish  daily  called  E/ i’lff.nVano 
(The  Mexican.)  Cline  is  an  attorney, 
Hately  a  high  school  journalism  teacher. 


H.  A.  STEIN  PROMOTED 

H.  A.  Stein,  for  many  years  managing 
editor  of  the  Vancouver  (B.C.)  Sun,  has 
l^en  promoted  to  the  newly  created  posi¬ 
tion  of  executive  editor  of  the  Sun  and 
W.  T.  Maxwell,  formerly  of  the  London 
Daily  Express  staff,  has  joined  the  staff 
of  the  Sun  as  managing  editor,  succeed¬ 
ing  Stein. 


There  Are  Two  KINDS 
of  HOMES 

There  is  no  question  that  the 
Boston  Evening  Transcript  goes 
into  the  hornet.  There  is  also 
no  question  about  the  kind  of 
homes  into  which  it  goes. 

Transcript  homes  are  character¬ 
ized  by  a  broad  interest  in  the 
best — the  best  people,  the  best 
art,  the  best  investments,  and 
the  best  in  the  way  of  the  ma¬ 
terial  accessories  of  life. 

Hirhest  ratio  of  BUYERS  to  readers 

CHARLES  H.  EDDY  CO. 
Boston  New  York  Chicago 
R.  .1.  BtDWELI.  CO. 

San  Francisc*)  Los  Angeles  Seattle 


DEAN  OF  AIR  EDITORS 


Ada  Gilkey  Credited  With  Being  First 
Feminine  Aviation  Editor 

Ada  Gilkey,  special  writer  for  the 
Memphis  Press-Scimitar,  is  credited  with 
being  the  first  woman  aviation  editor  of 
the  United  States. 
In  a  recent  letter 
sent  out  by  the 
Curtiss  -  Wright 
Company  to  all 
pilots,  Miss  Gil¬ 
key  was  called 
the  “dean  of  the 
women  aviation 
editors,”  the  let¬ 
ter  naming  two 
other  women  avi¬ 
ator  editors, 
Mary  M  c  C  o  r  - 
mick  of  the  Jack¬ 
sonville  (Fla.) 
Journal,  and  Ann 
Mcllhenny  of  the  Buffalo  Courier-Ex¬ 
press. 

Miss  Gilkey  began  newspaper  work  in 
1925,  and  in  addition  to  her  aviation 
work,  writes  the  lovelorn  column  and  is 
the  “Mary  Lee”  editor  of  the  food  page 
of  the  Press-Scimitar.  She  began  writing 
aviation  in  the  summer  of  1925. 

Her  first  airplane  ride  was  taken  with 
Mrs.  Phoebe  Omlie,  the  first  licensed 
woman  air  transport  pilot  in  the  country 
at  the  stick,  and  has  taken  several  lessons 
from  Mrs.  Omlie.  She  has  interviewed 
and  ridden  with  most  of  the  famous 
American  pilots. 

Her  chief  ambition  is  to  gather  to¬ 
gether  enough  money  to  buy  a  plane  so 
that  she  can  get'  a  transport  license. 


OFFICE  BOY  PROMOTED 

Dick  Jones,  long  the  head  office  boy 
in  the  Seattle  Times  editorial  depart¬ 
ment,  has  been  graduated.  Dick  has  a 
desk  of  his  own  now  and  is  editing  the 
radio  and  church  pages  of  the  Times. 
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STORE  TELLS  WHY  FT 
USES  NEWSPAPERS 

Space  Taken  in  Colorado  Daily  ^ 
Merchant  to  Explain  HU  Policy 
of  Using  Newspapers  Exclu¬ 
sively  for  Advertising 


Five-clumn  space  was  taken  recently 
in  the  Colorado  Springs  (Colo.)  Gasttu 
by  Kaufman’s,  a  local  department  store, 
to  tell  its  reasons  for  using  newspaper 
space  almost  exclusively  for  advertising 
The  copy,  which  was  headed  “Why  Do 
We  Use  the  Newspapers  Almost  Exdn- 
sively  for  Our  Store  News?"  follows 

“Have  you  ever  wondered  why  yon 
never  see  an  advertising  message  from 
Kaufman’s  on  a  billboard,  in  a  street 
car,  or  on  any  outdoor  medium  save  our 
corner  benches?  .  .  .  Have  you  ever 
wondered  why  we  do  not  send  yon 
‘ballyhoo’  sales  circulars?  Why  you 
seldom  hear  from  us  over  the  radio? 
...  in  short,  why  we  use  the  news¬ 
papers  almost  exclusively  for  our  store 
news? 

“The  reason  is  simple.  Newspaper 
advertising  is  the  most  economical  way 
for  us  to  reach  the  greatest  number  oi 
prospects  for  our  merchandise.  .  .  We 
have  found  that  by  concentrating  our 
expenditure  in  the  newspapers  we  cu 
bring  our  store  news  to  the  attention 
of  the  most  people  at  the  least  cost  and 
as  often  as  every  day.  To  use  the  othw 
mediums  to  any  great  extent  would  be 
for  us  largely  a  duplication— and  it  is 
because  of  this  and  other  of  our  effi¬ 
ciency  methods  of  reducing  operating 
costs  that  we  are  notable  for  reasonable 
prices.  .  .  We  ask  you  to  look  for  our 
messages  mainly  in  the  newspapers." 


ADVOCATES  REFORESTATION 

The  Salt  Lake  Telegram  has  com¬ 
menced  a  campaign  for  the  reforestation 
of  300  acres  of  federal  government  land 
skirting  the  east  side  of  Salt  Lake  City. 


AGAIN  IN  1929  . . . 

THE  SEATTLE  TIMES 

Evening  and  Sunday 


FIRST  in  NATIONAL  Linage . 4,102,387  LINES 

Post-Intelligencer  (Hearst  Morning) . 2,829,542  Linei 

Star  (Scripps  Evening) . 1,454,124  Lines 

FIRST  in  LOCAL  Linage . 9,423,230  LINES 

Post-Intelligencer  (Hearst  Morning) . 4,907,599  Linei 

Star  (Scripps  Evening)  . 4,341,546  Linei 

FIRST  in  CLASSIHED  Linage . 3,997,527  LINES 

Post-Intelligencer  (Hearst  Morning) . 2,469,451  Linei 

Star  (Scripps  Evening)  . 1,208,822  Linei 

MEMBER 


AUDIT  BUREAU  CIRCULATIONS 
FIRST  IN  CIRCULATION! 

In  the  Seattle  Trading  Area,  which  contains  40%  of 
the  state's  population  and  52%  of  the  state's  savings, 
The  Seattle  Times  circulation  lead  is  almost  1 4.000 
daily. 


National  Representatives 

O'MARA  &  ORMSBEE,  INC. 

New  York  Detroit  Chicago 

San  Francisco  Los  Angeles 


Ada  Gii-kev 


33X  Gain 


CHICAGO 


TOURING  1929, the  BALTIMORE 
POST  gained  more  than  33% 
in  National  advertising  ...  an 
increasing  recognition  by  Na¬ 
tional  advertisers  of  the  special 
value  of  POST  circulation  con¬ 
centrated  in  city  and  market. 


Baltimore  Post 


A  Scripps  •  Howard  News pla per 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


SAN  FRANCISCO 


LOS  ANGELES 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
...  OF  THE  UNITED  PRESS 
and  of 

MEDIA  RECORDS.  INC. 
ROIT  •  PHILADELPHIA  •  Bl 
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THE  LAW  OF  LIBEL 

What  Newspaper  Men  Should  Know  About  It 


The  follounng  series  on  Libel  was  zvritten  in  1885  by  the  late  Henry  IVoodz^'ard 
Sackett,  lecturer  on  the  laze  of  libel  in  the  School  of  J oiimalism.  Columbia  Univer¬ 
sity,  at^d  attorney  for  the  New  York  Tribune  and  Herald  Tribune,  as  a  guide  for 
Tribune  staff  men.  It  has  been  several  times  reprinted  by  newspapers  and  by  jour¬ 
nalism  schools.  At  one  time  Mr.  Sackett  planned  to  rez  ise  his  work  but  felt  that  its 
chief  merit,  brevity,  would  be  lost  by  revision.  As  it  stands  it  is  considered  one  of 
the  best  condettsed  treatises  on  libel  ever  zvritten.  It  has  just  been  rcpnnted  in  booklet 
form  by  Columbia. 


Article  II 


T  F  matter  libelous  per  se  is  published 
falsely  concerning  a  person  he  is  pre¬ 
sumed  to  have  suffered  loss  without 
proving  the  specific  amount  or  the  man¬ 
ner  of  loss,  the  amount  of  damages 
being  found  by  the  jury  in  accordance 
with  the  circumstances  of  the  case  and 
various  legal  rules. 

If  the  language  complained  of  does 
not  come  within  the  foregoing  defini¬ 
tions  and  limitations,  and  is  not  there¬ 
fore  libelous  per  se,  still,  if  untrue,  it 
may  furnish  the  basis  for  a  libel  suit 
where  it  has  resulted  in  pecuniary  loss 
or  the  loss  of  other  material  adz'antage. 

“Any  false  words  are  actionable,”  say 
the  courts,  “by  which  the  party  has  sus¬ 
tained  special  damage.” 

But  special  damages  have  to  be 
proved.  That  is  to  say,  in  such  case 
the  exact  character  and  manner  of  the 
loss  and  the  amount  of  dollars  and  cents 
must  be  proved,  and  the  verdict  cannot 
exceed  such  amount. 

This  is  a  class  of  cases  which  gives 
the  publisher  least  concern;  for  while 
the  utmost  vigilance  and  care  cannot 
prevent  the  publication  of  articles  that 
result  in  “special  damage.”  the  bringing 
of  such  suits  upon  such  publications  is 
rare,  because  of  the  difficulty  in  proving 
substantial  loss.  It  might  almost  be  said 
that  the  recovery  of  any  considerable 
verdicts  in  such  cases  is  never  heard  of 
in  our  courts. 

A  single  ilhistration  will  be  sufficient 
for  this  class. 

A  newspaper  falsely  publishes  that  a 
man  has  died  of  the  smallpox  at  a  cer¬ 
tain  hotel.  The  proprietor  brings  a  libel 
suit,  claiming  loss  of  custom  by  way  of 
special  damage.  He  is  obliged  to  specify 
and  prove  each  specific  instance  in 
which  he  has  lost  a  customer  from  this 
cause  and  the  amounts  of  profits  which 
he  would  have  realized  in  each  case. 
And  his  recovery  would  be  limited  to 
such  proof. 

Defenses 


Libel  has  been  defined  alxjve  as 
"malicious  defamation,”  etc.  But  it  is 
not  generally  necessary  that  the  injured 
complainant  should  prove  actual  malice. 
If  the  defamatory  matter  complained  of 
is  false,  the  law  presumes  that  the  pub¬ 
lication  was  malicious,  unless  it  can  be 
shown  either  that  it  was  “privileged” 
by  statute  or  other-wise,  or  the  pre¬ 
sumption  of  malice  is  overcome  by 
actual  proof.  That  is  to  say,  if  the  pub¬ 
lisher  claims  that,  although  false  and 
not  privileged,  the  defamatory  publica¬ 
tion  was  not  malicious,  he  must  prove  it. 

Of  course,  if  it  was  not  false,  it 
would  not  be  legally  malicious. 

The  defenses  to  libel  suits,  therefore, 
are  three,  namely: 

(1)  To  prove  the  published  charge  to 
be  true.  This  is  called  a  “justification.” 

(2)  To  show  that  the  publication  was 
“privileged.” 

(3)  To  prove  circumstances  connected 
with  the  publication  tending  to  show 
that  it  was  not  malicious  or  was  pro¬ 
voked  and  _  excused  by  the  conduct  of 
the  complainant.  This  is  called  a  de¬ 
fense  “in  mitigation  of  damages.” 

Justification,  or  the  Truth  as  a 
Defense 


_  To  prove  that  the  defamatory  publica¬ 
tion  complained  of  is  true  is  an  absolute 
and  complete  defense. 

The  old  maxim  of  the  English  crim¬ 
inal  law,  “The  greater  the  truth  the 
greater  the  libel,”  frequently  quoted 
erroneously  in  this  connection,  has  no 
applicaticHi  to  actions  in  the  civil  courts, 
and  at  the  present  time  would  scarcely 
be  invoked  even  in  any  of  the  criminal 
courts  of  this  country,  except  under  the 
most  extraordinary  circumstances. 

But  it  is  not  enough  that  the  writer 


of  defamatory  articles  himself  knows 
that  they  are  true,  unless  he  is  able  to 
produce,  when  required,  competent  legal 
proof  of  their  truth.  What  he  himself 
has  witnessed  is,  of  course,  competent 
evidence  as  far  as  it  goes;  when  such 
proof  can  be  strengthened  by  official 
records  or  other  documentary  proof,  and 
by  the  evidence  of  other  persons  who 
can  testify  of  their  personal  knowledge 
to  the  truth  of  the  publications,  a  de¬ 
fense  of  the  strongest  character  is  pre¬ 
sented. 

But  one  distinction  should  be  ob- 
serveti  carefully,  a  misconception  in 
regard  to  which  has  given  rise  to  many 
libel  suits  that  have  been  difficult  to 
defend.  W'hen  it  is  said  that  “the 
truth  is  a  complete  defense,”  the  literal 
truth  of  the  published  statement  is  not 
meant;  but  the  truth  of  the  defamatory 
charge. 

To  illustrate:  A  prominent  official,  say 
a  judge,  during  the  progress  of  a  politi¬ 
cal  campaign,  either  in  the  course  of  an 
interview  or  of  a  public  speech,  makes 
the  charge  against  a  candidate  for  an  im¬ 
portant  office  that  he  (the  candidate)  ob¬ 
tained  his  naturalization  papers  either 
through  perjury  or  subornation  of  per¬ 
jury.  A  newspaper  publishes  the  inter¬ 
view  or  the  speech,  giving  the  speaker’s 
name  and  the  exact  language  he  used. 
If  the  candidate  referred  to  should 
.sue  the  newspaper  for  libel  be¬ 
cause  of  this  publication,  it  would  be 
no  defense  for  the  publi.shers  to  show 
that  it  was  true  that  the  speaker  had 
said  just  exactly  what  the  newspaper 
represente<I  him  to  have  said.  In  order 
to  justify  they  would  have  to  show  that 
the  defamatory  charge  was  true.  i.  e., 
that  the  candidate  had  been  guilty  of  per¬ 
jury  or  subornation  of  perjury  in  obtain¬ 
ing  his  naturalization  papers. 

In  other  words,  no  publishers  or  writ¬ 
ers  can  e.scape  responsibility  for  defam¬ 
ing  a  man’s  character  by  showing  that  it 
was  on  the  authority  of  some  other  indi¬ 
vidual. 

The  same  principle  applies  to  defama¬ 
tory  accusations  republished  from  another 
newspaper,  whether  the  name  of  the 
newspaper  from  which  they  are  copied  is 
given  or  not. 

Privileged  Publications 

There  is  a  certain  class  of  publications 
concerning  official  proceedings  which, 
although  they  be  defamatory  in  charac¬ 
ter,  public  policy  demands  that  publishers 
should  be  protected  in  making,  entirely 
regardless  of  the  question  whether  the 
defamatory  matter  be  true  or  false. 
These  are  termed  “privileged  publica¬ 
tions”  and  are  defined  by  law : 


For  Sale 

HOE 

SEXTUPLE 

PRESS 

Now  running  in  Urge  city  news¬ 
paper  plant  within  100  miles 
of  New  York.  Press  is  in  good 
condition  and  rendering  sound 
service.  Complete  installation 
of  new  equipment  creates  this 
opportunity  to  acquire  a  bar¬ 
gain. 

Box  E-600 

Editor  &  Publisher 


The  statute  on  this  subject  reads  as 
follows : 

“.\n  action,  civil  or  criminal,  cannot  be 
maintained  against  a  reporter,  editor, 
publisher,  or  proprietor  of  a  newspaper, 
for  the  publication  therein  of  a  fair  and 
true  report  of  any  judicial,  legislative, 
or  other  public  official  proceedings,  with¬ 
out  prozing  actual  malice  in  making  the 
report.” 

This  provision,  however,  is  qualified 
by  another  section,  which  deserves  espe¬ 
cial  mention.  It  reads : 

“The  last  section  does  not  apply  to  a 
libel,  contained  in  the  heading  of  the  re¬ 
port  ;  or  in  any  other  matter,  added  by 
any  per.son  concerned  in  the  publication ; 
or  in  the  report  of  anything  said  or  done, 
at  the  time  and  place  of  the  public  and 
official  proceedings,  which  was  not  a  part 
thereof.” 

Many  liliel  suits  have  been  sustained 
which  were  based  alone  upon  the  libelous 
headings  of  articles,  where  the  articles 
themselves  were  completely  protected  by 
the  first  statute  quoted  above. 

Illustration:  A  wife  seeks  a  separation 
from  her  husband  on  the  ground  of  his 
cruel  treatment.  The  first  day  of  the 
trial  damaging  testimony  is  produced 
against  the  man  which  is  properly  re¬ 
ported.  But  it  is  published  with  the 
heading  “A  Brutal  and  Inhuman  Hus¬ 
band.”  The  next  day  the  husband  pro¬ 
duces  his  opposing  testimony,  gets  a  ver¬ 
dict  in  his  favor  from  the  jury,  and 
afterwards  brings  a  libel  suit  against  the 
newspaper  publishers  because  of  the 
above  libelous  heading.  The  publishers 
in  defense  could  not  plead  that  the  head¬ 
ing  was  “privileged,”  but  in  order  to 
make  a  complete  defense  would  find  it 
necessary  to  nrove  it  true  that  it  was 
true  that  the  complainant  zvas  “a  brutal 
and  inhuman  husband”  ; — an  undertaking 
which  in  view  of  the  contrary  verdict 
of  the  jury  might  be  an  awkward  and 
disastrous  thing  to  attempt. 

It  may  not  be  amiss  to  add  another 
suggestion  in  this  connection.  The  mere 
fact  that  a  paper  is  entitled  as  being  in  a 
certain  suit  or  that  its  contents  are  szvorn 
to  does  not  necessarilv  make  it  a  part  of 
any  “judicial,  legislative  or  other  public 


and  official  proceedings.”  Such  proceta. 
ings  must  actually  and  legally  have  been 
instituted  before  it  becomes  entitled  to 
the  privilege. 

An  instance  would  be  the  publication 
of  libelous  statements  taken  front  a  com¬ 
plaint  or  affidavit  that  had  been  sworn 
to  in  a  suit  but  before  the  papers  had 
yet  been  served  or  filed.  Here  there 
would  be  no  privilege. 

The  same  would  be  true  of  an  affidavit 
charging  crime  upon  a  person  which  hai 
not  before  the  publication  of  it  been  pre¬ 
sented  to  and  judicially  recognized  by  the 
committing  or  police  magistrate. 


DAILIES  BROADCASTING 


“Editorial  New  England”  Series  SUrted 

by  Waterbury  Republican-American 

New  England  newspapers  began  Feb 
15  a  weekly  broadcast  over  Sutions 
WBZ-WBZA  in  a  series  called  “Editor¬ 
ial  New  England,”  an  announcement 
from  the  Westinghouse  station  says. 
One-half  hour  is  being  donated  each 
week  by  the  stations.  The  series  was  in¬ 
augurated  by  the  IVaterbury  (Conn.) 
Republican  and  American  with  E.  Robert 
Stevenson,  editor-in-chief  in  charge  of 
the  program.  A  humorous  sketch  “F.x- 
citement  in  a  Newspaper  Office.”  was  put 
on  by  the  paper’s  staff. 

Newspapers  in  every  state  are  ex¬ 
pected  to  share  in  the  series.  .\mon(t 
these  are  tht ‘Spring field  (Mass.)  Vnum. 
Pittsfield  (Mass.)  Berk-thire  Eactle, 
Hartford  (Conn.)  Times.  Paziiuckel 
(R.I.)  Times.  Concord  (N.H.)  Monitor. 
Patriot,  Nashua  (N.H.)  Union-Leader, 
Prozndence  (R.I.)  Journal.  Clirij!ti,m 
.Science  Monitor,  Burlington  (Vt.)  Free 
Press  and  others. 


JOINING  FARM  BOARD 

.\ppointment  of  Miss  Anna  M.  Mich- 
ener,  associate  editor  of  the  .Vra’  York 
Journal  of  Commerce,  as  economic  sta¬ 
tistician,  effective  March  1,  has  been 
announced  by  the  Federal  Farm  Board. 
Miss  Michener  will  be  on  the  staff  of 
the  board’s  chief  economist. 


IN  THE  ROUGH 

'll  plWmiaidEimm 


LEDGER  SYNDICATE 

independence  square  .  •  •  PHILADELPHIA,  PA. 


So  that  IOWA  may 

have  a  better  Sunday  newspaper 


In  the  hours  before  daylight  on  Sunday  morning 
more  than  two  hundred  trucks  and  motor  cars 
loaded  with  Des  Moines  Sunday  Registers  are 
speeding  over  Iowa  highways. 


One  truck  carries  3,0(K)  copies  to  Mason  City  and 
many  more  for  towns  along  the  way.  Another  is 
bound  southeast  with  2,500  copies  for  Ottumwa 
and  i,9(X)  for  Oskaloosa.  Other  trucks  are  on  their 
way  to  Ft.  Dodge,  Grinnell,  Creston,  Boone,  Mar¬ 
shalltown,  Sioux  City  and  several  hundred  other 
Iowa  cities  and  towns. 


This  motor  truck  service  makes  possible  the 
delivery  of  a  later  Sunday  newspaper.  It  places 
Sunday  Registers  in  Yellow  Boxes  before  hun¬ 
dreds  of  farm  homes,  extending  a  distance  of  more 
than  5,000  miles. 


Another  (food  rea¬ 
son  iL'hy  The  Des 
Moines  S II  n d a  v 
Register  circula¬ 
tion  ts  nearing  the 
200,000  mark. 


In  January  197,914  copies  of  The  Sunday  Regis¬ 
ter  were  sold  . . .  twenty  thousand  more  than  a 
year  ago. 
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NEWS  THAT  POSTOFFICE  WOULD  ‘‘KILL” 
PRESS  AGENTRY  PROVES  BUT  A  RUMOR 


Wichita  Postmaster,  Receiving  Copies  of  Old  Law,  Sends 
One  to  Publishers  Who  Notes  That  Publicity  Must 
Be  Labelled  “Adv.” — No  Policy  Change,  P.  O.  States 


icals.”  There  is  nothing  new  about  the 
situation  except  the  excitement  at 
Wichita, 

Some  months  ago  at  New  Orleans  the 
local  postmaster  decided  that  commer¬ 
cial  free  publicity  should  be  weighed  up 
as  advertising,  but  he  W’as  over-ruled. 


ANNOUNCES  BIG  G.  E. 


Two  Million  to  Be  Used  in  Newipap^ 
During  1930 


T 

fund  I 


The  rumor  originated  in  Wichita, 

Wan  anil  hv  the  time  it  reachetl 


Kan.,  and  by  the  time  it  reached 
New  York  it  had  developed  cyclonic  pro¬ 
portions — ^the  Government  of  the  United 
States  was  out  to  exterminate  the  Press 
Agent  1 

But,  after  an  investigation,  the  cyclone 
simmered  down  to  a  balmy  May  breeze, 
the  Press  Agent  still  lives,  the  editor  can 
still  use  his  wastebasket,  and  everything 
is  just  as  it  was  before. 

It  seems  that  Stewart  M.  Young,  post¬ 
master  at  Wichita,  was  not  making  cor¬ 
rect  reports  on  second-class  matter  filed 
at  his  office,  and  was  allowing  a  paper 
there  to  class  as  reading  matter  stories 
boosting  things  that  had  been  advertised. 
Tlie  auditing  department  at  Washington 
caught  him  up,  and  sent  him  a  copy  of 
the  regulations  that  stipulated  the  law 
on  the  matter — that  such  material  is 
legally  classified  as  advertising,  and  that 
it  should  have  the  "Adv.”  tag  on  it. 

The  postmaster  sent  copies  of  a  special 
order  telling  of  the  rule,  to  the  news¬ 
paper  publisher,  probably  with  a  line  or 
two  of  advice. 

The  publisher  Uxiked  over  the  regu¬ 
lations  and  read: 

"Hereafter,  with  respect  to  publica¬ 
tions  entered  as  second-class  matter,  the 


We  Specialize 


in  just  one  type  of  news — 
the  Scientific 


Consequently 


We  offer  you  expert  cover¬ 
age  of  all  scientific  achiev^e- 
nients  —  adventures  in  dis¬ 
coveries  and  inventions  that 
make  Page  One. 

Write  us  for  information  on 
our  news  service  (by  wire 
and  mail),  and  our  daily, 
weekly  and  monthly  features. 


SCIENCE 

SERVICE 

Washington,  D.  C. 


lishers  adhere  to  the  letter  of  the  law. 

The  possibilities  of  embarrassment 
with  the  destruction  of  the  much  dis- 
cusscxl  hairline  that  exists  between  news 
and  publicity  became  immediately  ap¬ 
parent.  As  one  publisher  expressed  it : 

“A  paper  might  be  carrying  what  is 
termed  legitimate  commercial  news  and 
do  everything  it  possibly  could  to  main¬ 
tain  a  strict  semblance  of  news  all 
through  the  article,  .and  maintain  this 
policy  and  hold  down  its  publicity  in 
every  way  possible.  With  the  more  ven¬ 
turesome  competitor  taking  a  chance 
and  publishing  publicity  and  gaining  ad¬ 
vertising  patronage  time  and  time  again 
will  make  it  mighty  embarrassing  from 
a  sales  standpoint  to  a  publisher  who 
is  trying  to  do  the  square  thing.” 

Regarding  the  rumc-r.  Editor  &  Pub¬ 
lisher  obtained  the  following  statement 
from  the  postal  department :  “There  has 
been  no  new  interpretation  of  the  law 
regarding  the  rate  of  postage  on  adver¬ 
tising  matter  in  newspapers  and  period- 


CHANGES  IN  NORFOLK 

Regent  changes  on  the  staff  of  the 
Norfolk  (Va.)  Ledger-Dispatch  include 
transfer  of  Harry  Nash  of  the  Ports¬ 
mouth  bureau  of  the  paper  to  the  city 
staff,  succeeding  Gladys  McGrath  Max¬ 
well,  ship  news  reporter.  W.  Robertson 
Hanckel,  who  for  the  last  five  years  has 
been  in  charge  of  the  Befkely  bureau  has 
resigned  to  become  deputy  clerk  of  the 
Norfolk  Gty  Circuit  court.  He  is  suc¬ 
ceeded  in  the  Berkley  office  by  W.  H. 
Butler,  formerly  of  the  old  Norfolk 
Latuhmrk. 


GANNETT  ASKS  DRY  LAW 

Frank  E.  Gannett,  publisher  of  the 
Gannett  papers,  this  week  addressed  a 
letter  to  the  New  York  State  legislature 
appealing  for  enactment  of  a  new  State 
prohibition  enforcement  law.  The  letter 
was  read  at  a  hearing  on  the  Jenks  bills 
in  judiciary  committee.  Gannett  news¬ 
papers  in  New  York  State  concurrently 
published  editorials  calling  on  the  legis¬ 
lature  to  enact  the  dry  laws. 


question  as  to  whether,  under  the  law  of 
Oct.  3,  1917,  requiring  a  higher  rate  of 
postage  on  the  portion  devoted  to  adver¬ 
tisements,  editorial  and  other  reading 
matter  is  advertising  will  be  decided  by 
whether  or  not  the  publisher  has  been 
or  is  to  be  directly  or  indirectly  com¬ 
pensated,  either  by  money  or  other  valu¬ 
able  consideration,  for  its  insertion.  In 
all  cases  where  the  publisher  has  been 
or  is  to  be  compensated  in  any  form 
whatever  the  advertising  rate  of  postage 
will  be  charged.  Articles,  items  and 
notices  in  the  form  of  reading  matter 
inserted  in  accordance  with  a  custom  or 
under.standing,  explicit  or  tacit,  that  a 
“reader”  is  to  be  given  the  advertiser  or 
his  products  in  the  publication  in  which 
the  display  advertisement  appears  are 
advertising  within  the  meaning  of  the 
law. 

“Display  advertising  is  obvious  in  its 
character  and  must  pay  the  advertising 
mailing  rate. 

“Attention  is  specifically  called  to  the 
law  of  1912,  which  requires  that  edi¬ 
torial  or  other  reading  matter  for  which 
the  publisher  is  compensated,  directly  or 
indirectly,  must  be  plainly  marked  with 
the  word,  ‘Advertisement.’ 

“The  Postmaster  General  desires  it  to 
1»  thoroughly  understood  by  all  pub¬ 
lishers  that  this  law  of  1912  is  most 
earnestly  called  to  their  attention  and 
will  be  most  vigorously  enforced  by  his 
department.” 

The  line  “and  will  be  vigorously  en¬ 
forced  by  this  department,”  looked  new. 
The  Government  was  out  to  make  pub- 


The  third  consecutive  year 


of  record-breaking  endorsement 


For  more  than  35  years.  The  News  has  been  the 
emphatically  preferred  advertising  medium  in  the 
great  Indianapolis  market.  Yet  each  year,  for  the  past 
three  consecutive  years,  the  margin  of  advertising  pref¬ 
erence  has  touched  new  record  peaks.  Expressed  in 
agate  lines,  they  are: 


In  1927—5,232,165 


— greatest  margin  in  The  News 
68-year  history 


In  1928—5,493,263 


— greatest  margin  in  The  News 
59-year  history 


In  1929—5,552,574 


— greatest  margin  in  The  News  60-year  history 


Increasing  leadership  because,  in  Indianapolis, 


The  News  . . .  ALONE  . . .  Does  the  Job! 


lniDBiN4Poiis  Mews 


IndiMapalis  itadins 


member  of  the  100,000  group  of  Ameriean  cities 


D.vn  a.  C akroll 


110  Ka.st  42tul  St. 


Don  Bridoe 
Adrerlirinij  Director 


J.  E.  Lutz 

ncago.  Michigan  Bldg. 


I 


Two  million  dollars  has  been  set  as  I 
the  amount  to  be  distributed  in  newspaper  I 
advertising  by  General  Electric  Refrw.  I 
erator  during  1930,  Walter  J.  Daily,  sal«  I 
promotion  manager,  announced  at  the  «.  I 
ganization’s  third  annual  convention  at  I 
Cleveland,  Feb.  19. 

Daily  in  his  address  said  that  nearly 
every  large  newspaiK-r  in  the  United 
States  is  included  in  the  company’s  adver¬ 
tising  program. 

“VVe  have  found  the  newsiaper  a  val¬ 
uable  medium,  one  around  which  we 
build  our  entire  localized  effort,”  he  said. 

'  The  combined  expenditure  for  all  ad¬ 
vertising  and  sales  promotion  to  be  ex- 
])cnded  by  General  Electric  refrigerator  ' 
will  aggregate  $6.000, (XK).  It  will  be 

divided  between  radio,  direct  mail,  maga¬ 
zines,  posters,  newsitapcrs  and  miscella-  ■ 
neous  activities.  Daily  explained  | 

The  largest  single  appropriation,  that 
of  $2,(XX),000,  is  for  newspainrs. 


LITTELL  RETURNS 

W.  B.  Littell,  of  Littell-Murray- 
Barnhill,  Inc.,  publishers’  representatives, 
New  York,  has  returned  from  a  trip  to 
Havana. 


■  ■  r 
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TELEPHONES 
Tell  of  a  City’s  Activity 


There  are  in  use  in  the 
National  Capital  159,360 
telephones,  the  equivalent  of 
one  to  each  3.2  people  —  who 
during  1929  made  over  200,- 
000,000  local  calls  and  600,000 
long-distance  calls. 


Indicative  of  the  growth  of 
Washington,  the  telephone 


company  has  planned  to  ex¬ 
pend  over  $3,000,000  in  the 
immediate  future,  for  extension 
and  improvement  of  service 
and  to  provide  for  the  instal¬ 
lation  of  170,000  phones  which, 
it  estimates,  will  be  required 
to  serve  this  public  before  the 
end  of  the  coming  year. 


The  direct  way  into  the  homes  of  the  560,000  people  in  Washington  City 
and  the  800,000  embraced  in  the  Washington  shopping  area  is  through 
THE  STAR  —  Evening  and  Sunday. 


V  ^  J  V _ WITH  SUNDAY  MDDNINO  EDITION  ' 


EaDtem  Representative 
Dan  A.  Carroll 
1  1 0  E.  42nd  Street 
New  York,  N.  Y. 


WASHINGTON,  D.  C. 


Member  of  The  Aeeoeiated  Prete 


Western  Representative 
J.  E.  Lutz 

Lake  Michigan  Building 
Chicago,  III. 


V:, .  ^  ' 

^  ■  I 


l 
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NATURE  FAKERS  ARE 
RECALLED  BY  WRITER 

Lateat  Winated,  Conn.,  Dateline  Movea 
World  Editorial  Writer  to  Re¬ 
view  Paat  of  Imaginative 
I  Journaliatic  Artiata 


The  most  recent  nature  pl-.enoniena 
from  Winsted,  Conn.,  stirred  an  editor¬ 
ial  writer  in  the  AVtc  York’  It  arid  to 
review  the  past  ol  journalistic  nature 
faking,  and  to  recall  the  predecessors  of 
Louis  T.  Stone,  of  the  IVinsled  Citizen 
whose  facile  imagination  has  made  the 
Winsted  dateline  known  throughout  the 
country.  The  editorial,  published  Feb. 
18,  follows : 

“Readers  of  the  World  may  have  been 
mildly  surprised  yesterday  to  learn  from 
a  despatch  out  of  Winsted,  Conn.,  that  a 
numl^r  of  carp,  frozen  in  the  ice,  had 
rememlieri-d  their  carpenter  trade  and 
‘used  the  sharp  teeth  of  their  congealed 
fins  to  saw  their  way  out.’  But  if  they 
were  newspaper  men  they  were  not  sur¬ 
prised.  For  they  knew  this  was  merely 
Louis  T.  Stone,  the  most  celebrated  na¬ 
ture  faker  in  the  profession,  doing  his 
bit  for  suffering  humanity.  It  is  a  curi¬ 
ous  fraternitv,  this  one  of  which  Mr. 
Stone  is  a  member.  He  is  by  no  means 
the  first  man  to  win  fame  by  writing 
preposterous  stories  about  the  fauna  of 
his  neighborhood.  One  of  the  best  was 
the  Pike  County  correspondent  of  the 
old  Sun,  although  what  his  name  was  we 
have  forgotten.  And  then  there  is  Henry 
P.  Powers  of  Middletown,  who  is  quite 
as  gifted  as  Mr.  Stone  himself.  And 
one  who  showed  brilliant  promise,  until 
he  began  to  carry  a  stick  and  wear 
gpats,  was  William  McClenahan  of  Port 
Deposit,  Md. 

“The  circumstance  of  Mr.  McClcna- 
han's  debut  may  be  worth  relating.  For 
a  time  he  had  been  doing  a  little  corre¬ 
spondence  for  the  Baltimore  Sun,  but 
got  into  a  wrangle  as  to  whether  his 
check  for  a  certain  month  should  be 
$3.75  or  $4.50.  Presently  he  felt  that 
dignity  compelled  him  to  write  an  insult¬ 
ing  letter.  In  reply  he  got  a  check  for 
$3.75.  Convinced  that  the  first  insult 
had  not  taken,  he  compased  another.  It 
related  simply  that  a  ’ocal  goat  had 
learned  how  to  sing  tenor,  but  had  died 
of  the  affliction ;  a  post  mortem  indicated 
that  it  had  chewed  up  a  phonograph 
record  of  ‘Mother  o’  Mine,’  by  John  Mc¬ 
Cormack.  This  he  sent  by  wire,  night 
press  rate  collect.  Somewhat  to  his 
astonishment,  he  found  this  prominently 
displayed  in  the  paper  next  morning.  So 
he  composed  another  about  a  sheep,_  a 
distant  relative  of  the  goat,  which  died 
of  grief  at  the  funeral,  and  wired  that 
down.  Next  morning  this  was  on  Page 
1,  and  five  other  papers  wired  him  orders 
for  similar  stories.  He  came  to  the 
conclusion  that  it  was  impossible  to  in¬ 
sult  an  editor  and  embraced  his  career 
as  biographer  of  the  animals.  It  was 
interrupted  when  the  Sun  drafted  him, 
gave  him  an  expense  account  and  a  cat 
and  sent  him  hither  and  yon  to  write 
special  articles.  That  was  the  end  of 
one  fine  faker.’’ 


COMBATING  LUMBER  WASTE 

Dailies  Hold  Competition  of  Articles 
Made  from  Wooden  Boxes 

The  Mobile  (Ala.)  Register  and  Nerv- 
Itein  are  sponsoring  a  “You  Can  Make 
It”  contest,  the  object  of  which  is  to  help 
eliminate  waste  of  lumber  caused  by  the 
destruction  of  wcMiden  containers,  crates, 
lioxes  and  other  similar  articles.  The 
U.  S.  bureau  of  foreign  and  domestic 
conimerce  is  cooperating  in  the  campaign. 

Boys  between  the  ages  of  eight  and  17 
are  eligible  to  enter.  I’nder  the  rules 
all  articles  must  be  made  from  wooden 
containers  and  must'  be  subject  to  classi¬ 
fication  as  follows:  articles  for  use  in  the 
home,  in  the  garden,  in  the  camp  and  for 
amusement. 

The  contest  ojiened  Jan.  20  and  closes 
Feb.  1.  A  total  of  13  prizes  will  be 
awarded  including  three  for  each  four 
classifications  and  one  grand  prize. 

MAYOR  TO  ATTEND  RECEPTION 

Mayor  James  J.  Walker,  of  New 
York,  and  Mrs.  Walker,  this  week  ac¬ 
cepted  an  invitation  to  attend  the  annual 
reception  of  the  New  York  Newspaper 
Women’s  Club  at  Delmonico’s,  March 
28.  Mr.  and  Mrs.  Walker  will  head  the 
list  of  honor  guests  which  will  include 
officials  of  the  army  and  navy  and  others 
prominent  in  public  life. 


PLANNING  NEWSPAPER 
TO  HGHT  CHAINS 


Memphis  Man  Says  Publication  Will 
Promote  Interest  of  Independent 
Merchants — Not  a  Circular, 

He  States 


Memphis  is  to  have  a  new  newspaper, 
according  to  W.  B.  Kosenfield,  attorney 
for  the  Memphis  Independent  Publish¬ 
ing  Company,  an  organization  that  is 
planning  to  print  and  circulate  the 
Memt'his  Independent. 

The  new  paper  will  be  devoted  to  the 
interests  of  the  independent  merchants 
and  opposed  to  chains,  Joe  Rosenfield, 
Jr.,  publisher  and  ow'ner,  says.  Its 
slogan  will  be  “For  Mempliis  and 
.Against  Chains.” 

“The  new  paper  will  not  be  an  adver¬ 
tising  circular,  but  will  be  a  complete 
newspaper  with  sports,  society,  local  and 
national  news,”  Mr.  Rosenfield  says. 
“The  new  paper  will  be  devoted  largely 
to  local  news.  An  attempt  is  being 
made  now  to  get  United  Press  service. 
The  paper  will  have  a  special  Washing- 
t(jn  correspondent. 

“More  than  300  grocers,  150  drug¬ 
gists,  the  entire  hardware  association. 
Furniture  Men’s  Association  and  dealers 
in  men’s  clothing  have  pledged  support. 


“No  stock  has  been  sold  or  will  h- 
sold.  I  am  the  sole  owner  of  the  news 
paper.” 

Publication  date  will  be  March  15 
For  three  issues  the  paper  will  be  a 
weekly  of  36  pages.  “From  then  on  it 
will  be  a  morning  newspaper,"  Rosen¬ 
field  says.  The  paper  will  be  printed 
for  a  time  by  the  Western  Newspaner 
Union. 

Joe  Rosenfield,  Jr.,  has  been  a  Mem¬ 
phis  newspaper  man  for  several  years 
He  formerly  was  with  the  old  Memphis 
.\'eii's-Scimitar  advertising  department 
On  consolidation  of  that  newspaper  iii 
1926  with  the  Memphis  Press  he  became 
associated  with  the  advertising  depart¬ 
ment  of  the  Memphis  Commercial  Ap¬ 
peal  and  Erening  Appeal. 

VANCOUVER  GROUP  ELECTS 

Noel  Robinson  was  elected  chairman 
of  the  N’ancouver  branch  of  the  British 
Columbia  Institute  of  Journalists  at  the 
annual  meeting  of  that  organization  at 
the  Hotel  V’ancouver  recently.  Cecil 
.Scott  was  elected  vice-chairman  and 
second  vice-president  and  Miss  Myrtle 
Patterson  secretary  of  the  Vancouver 
branch.  William  F.  Findlay  was  re¬ 
elected  treasurer  of  the  local  branch  and 
I.  Fdward  Xorcross  was  named  dele¬ 
gate-at-large  to  the  provincial  Ixxly. 
P.  W.  Luce  was  re-elected  historian  of 
the  group. 


MAGAZINE  FIRM  ACCUSED 

Fraudulent  stock  manipulations,  infla¬ 
tion  of  assets  and  misrepresentation  to 
prospective  stockholders  were  among  the 
charges  brought  against  the  Pe<iple’s 
Home  Tournal.  Inc.,  in  New  York  last 
week,  by  Deputy  Attorney  Cieneral  David 
Wohl.  An  injunction  temimrarily  re¬ 
straining  the  publication’s  officers  and 
two  brokerage  houses,  who  offered  the 
magazine’s  stock  for  sale,  was  signed  in 
Supreme  Court.  Brooklyn,  by  Justice 
Fawcett.  A  hearing  for  a  permanent 
stay  for  further  deals  in  the  stock  was 
set  for  Feb.  24. 


DAILY  IN  NEW  DRESS 

The  Dallas  News  recently  changed  its 
dress.  The  News’  body  type  is  now 
7*point  “Textype”  replacing  the  less  bold 
and  more  extended  7-point  previously 
,used.  At  the  same  time  the  New'S 
adopted  wider  editorial  page  columns. 


UNDISPUTED  LEADERSHIP 

IN  THE 

ENTIRE  WEST 

TThE  year  1930  again  finds  the  Tribune  leading  the  field  of 
evening  newspapers  on  the  Pacific  Coast  in  volume  of  paid  adver¬ 
tising. 

During  1929,  the  Tribune  carried  a  total  of  18,282,656  lines  of 
local  display,  national  and  classified  advertising.  The  nearest  to 
this  record  was  a  Los  Angeles  evening  newspaper  which  published 
15,952,706  lines  of  advertising. 

This  fact  alone  certainly  is  proof  of  the  importance  of  the  Oakland 
Market  as  a  consumer  field  and  of  the  ability  of  the  Tribune  to 
reach  its  567,000  residents. 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast's  third 
largest  market.  The  leading  newspaper  in  this 
field,  both  in  circulation  and  advertising,  is  the 
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Comparatit>e  Foodstuffs 

All  Los  Anf{elt.*  Sewspapt^rs,  1929 

\.  LOS  ANGELES  EVLNINi;  HKKALl) 

2.  Second  Paper  (Mornmi;  nnc*  Sunday) 

3.  Third  Paper  (Mornin){  and  Sunday) 

4.  Fourth  Paper  vEveninfi/ 

5.  Fifth  Pape:  » Evening) 

6.  Sixth  Ptr.f  ^lornin^' 


NE  of  the  largest  and  most  im- 
)  portant  classifications  of  news- 
paper  advertising  is  “Grocery 
Products.”  Last  year,  according  to 
Media  Records,  Inc.,  the  six  Los  Angeles 
newspapers  carried  4,470,760  agate 
lines  of  Foodstuffs  advertising. 

Of  this  total.  THE  EVENING  HERALD 
alone,  (in  six  issues  a  week)  carried  1,630,- 
077  lines  or  36.5%.  This  was  663,532 
lines  MORE  than  the  second  newspaper  (a 
morning  paper,  with  a  Sunday  issue),  and 
1,002,789  lines  MORE — or  times  as 

much  as  the  second  afternoon  newspaper. 

For  the  large  grocery  chain  organizations 
alone,  THE  EVENING  HERALD  carried 
513,865  lines  of  advertising  as  compared 
with  510,923  lines  carried  by  ALL  OF  THE 
OTHER  FIVE  Los  Angeles  newspapers 
COMBINED — including  the  Sunday  issues. 


Here  are  the  Figures  taken  from  Media 
Records’  Report  for  1929.  They  are  important 
to  every  advertiser  in  the  Los  Angeles  Market. 


Total  Foodstuffs  Advertising 

All  Los  Angeles  Newspapers — 1929 

(From  Media  Records,  Inc.) 

AGATE  LINES 

LOS  ANGELES  EVENING  HERALD  1,630,077 
Second  paper  (morning  and  Sunday)  966,545 
Third  paper  (morning  and  Sunday)  795,759 
Fourth  paper  (evening)  ....  627,288 

Fifth  paper  (evening)  ....  423,249 

Sixth  paper  (morning)  ....  27,842 


The  Circulation  of  The  Evening  Herald  for  the  Six 
Months  ending  Sept.  30,  1929,  was  22S,525.  It  is  now  well 
over  230,000.  This  is,  by  many  thousands,  the  largest 
circulation  of  any  Daily  Newspaper,  not  only  In  Los 
Angeles,  but  In  the  entire  West. 

Any  Schedule  Designed  to  Cover 
Los  Angeles  Must  Begin  With  T he 


LOS  ANGELES 

EVENING  HERALD 


Repreaenled  in 

New  York 
by 

HERBERT  W.  MOLONEY 
342  Madison  Ave. 

Detroit 

by 

RAY  MILLER 
General  Motors  Bldg. 


Chicago 

by 

JOHN  H.  LEDERER 
Hears!  Bldg. 

San  Francisco 
by 

A.  J.  NORRIS  HILL 
Hearst  Bldg. 
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(Continued  from  page  6) 
by  printing  more  news  or  special  fea¬ 
tures,  and  by  calling  this  fact  to  the 
advertiser’s  attention,  is  another  method 
of  increasing  business,  in  Mr.  Boylan’s 
opinion. 

Similar  sentiments  were  expressed  by 
A.  M.  Clapp,  Clinton  (la.)  Herald, 
chairman  of  the  advertising  promotion 
committee,  who  confidently  predicted  that 
1930  will  be  a  good  year  for  go-getters 
in  the  newspaper  business.  He  empha¬ 
sized  the  importance  of  a  promotion 
program  on  the  ^rt  of  the  newspaper, 
and  the  possibilities  for  developing  the 
small  account.  “You  can’t  expect  adver¬ 
tising  to  develop  if  the  paper  doesn’t  go 
out  after  it,”  he  said. 

The  relationship  of  radio  advertising 
to  other  forms  of  advertising  and  its 
inroads  on  newspaper  linage  were  con¬ 
sidered  by  Charles  H.  J.  Mitchell,  gen¬ 
eral  manager  of  the  Lusk-Mitchell 
Newspapers  of  South  Dakota,  who 
quoted  replies  to  a  questicmnaire  on  the 
subject  to  members  of  the  Inland,  as 
well  as  to  advertising  agencies,  national 
representatives,  publishers  owning  broad¬ 
casting  stations,  publishers  in  cities 
where  others  operate  broadcasting  sta¬ 
tions,  to  national  advertisers,  to  local 
advertisers  and  to  the  Bureau  of  Ad¬ 
vertising. 

Mr  Mitchell  expressed  the  opinion  that 
a  greater  uniformity  in  national  and  local 
rates  would  minimize  the  danger  of  in¬ 
roads  by  ratio  advertising. 

“I  firmly  believe  that  the  great  diver¬ 
sity  in  local  advertising  rates  has  a  harm¬ 
ful  effect  upon  our  advertising  and  that 
we  should,  as  an  association,  give  careful 
thought  to  this  phase  of  the  situation. 
Our  rates  should  at  least  approach  con¬ 
sistency,”  he  said. 

“.\nothcr  way  in  which  to  impress  the 
national  advertiser  favorably  and  at  the 
same  time  do  something  to  meet  the  radio 
advertising  threat,  if  such  it  may  be 
called,  is  to  give  careful  thought  to  the 
spread  between  local  and  national  rates. 
If  we  are  to  maintain  our  present  high 
standing  in  national  advertising,  we  must 
get  these  rates  closer  together.  If  we 
do  not,  it  is  my  opinion  that  more  of  the 
national  advertisers  will  be  driven  to  the 
radio  to  circumvent  what  the  national 
advertiser  holds  to  be  an  unfair  practice.” 

“In  answer  to  the  question:  ‘Have  you 
lost  any  copy  on  account  of  radio  adver¬ 
tising?’  many  of  the  publishers  were  not' 
sure,  but  there  were  46  unequivocal  af¬ 
firmative  answers  and  61  as  unequivocal 
negative  answers,”  Mr.  Mitchell  reported. 
“Those  who  answered  ‘Yes’  elaborated 
Ml  their  statements,  some  to  say  that 
they  had  lost  national  copy,  and  others 
to  say  that  they  had  lost  local.  If  I  were 
tn  express  a  personal  opinion,  it  would 
be  that  we  have  all  lost  national  copy. 

“It  is  not  a  sufficient  answer  upon  the 
part  of  those  w'ho  replied  in  the  nega¬ 
tive  that  their  national  linage  has  in¬ 
creased  during  the  past  year.  Accept¬ 
ing  that  observation  as  true,  it  is  my  con¬ 
tention  that'  linage  would  have  been  still 
greater  had  there  been  no  radio  adver¬ 
tising.  Continuing  on  the  review  of  the 
questionnaire,  an  Iowa  publisher  wrote 
that  he  lost  one  department'  store  account 
temporarily  but  that  this  advertiser  con¬ 
vinced  himself  without  argument  upon 
the  part  of  the  publisher  or  his  advertis¬ 
ing  staff,  that  radio  advertising  did  not 
do  the  job.  A  Wisconsin  publisher  ex¬ 
pressed  the  interesting  opinion,  in  which 
I  concur,  that  advertising  begets  adver¬ 
tising  and  that  some  local  institutions 
bought  radio  time  before  they  went  into 
the  newspaper  and  were  M  into  the 
newspaper  later  because  they  started  to 
advertise  over  the  radio.  The  publishers 
of  the  Southeast  Missourian  at  Cape 
Giradeau,  Mo.,  write  that  several  local 
accounts  cut  their  linage  and  that  the 
radio  station  reduced  their  Christmas 
and  New  Year  greeting  advertising.  This 
publisher  further  expresses  the  convic¬ 
tion  that  “radio  stations  are  cutting  news¬ 
paper  advertising,  both  national  and 
local,  and  newspapers  should  consider 
such  stations  as  competitors  and  treat 
them  so.” 

“One  Iowa  publisher  believes  that  ‘ra¬ 


dio  advertising  will  reduce  our  linage  if 
all  newspapers  continue  to  boost  radio.’  ” 
However,  the  general  sentiment  expressed 
by  those  wbo  replied  to  the  question- 


W.  G.  Mercier,  Ft.  Wayne  (Ind.) 
Journal-Gazette,  president  of  the  Cen¬ 
tral  Stales  Cirrulation  Managers’ 
Assoriation,  one  of  the  speakers  at 
Inland  convention  in  Chicago  this 
week. 


naire  seems  to  be  that  radio  advertising 
is  merely  a  passing  phase  and  that  it 
will  decrease  rather  than  increase.  An 
Indiana  publisher  writes  that  he  has 
“succeeded  in  developing  new  local  ad¬ 
vertising  by  tie-ups  with  broadcasts  of 
national  prominence.”  That  is  what 
might  be  called  converting  our  liabilities 
into  assets. 

“Answers  to  the  question:  ‘Do  you 
publish  the  names  of  advertisers  in  radio 
programs?’  brought  many  interesting  re¬ 
plies.  Twenty-seven  publish  the  names. 
Eighty  do  not.  A  surprising  number  do 
not  even  publish  programs.  The  wisdom 
of  the  latter  is  open  to  question.  If  one 
is  to  consult  the  box  office,  those  who 
publish  no  programs  are  on  tenable 
ground.  If  it  is  a  matter  of  reader  in¬ 
terest,  their  ground  is  not  so  secure.  If 
I  were  to  hazard  a  personal  opinion,  I 
would  hold  with  the  reader.  To  look 
first  to  the  welfare  of  the  reader  is  sound 
policy  from  every  standpoint.  If  t'he 
reader  wants  radio  programs,  I  will  be 
disposed  to  give  them  to  him,  even  though 
some  linage  may  be  hazarded.  Experi¬ 
ence  proclaims  rather  loudly  that  those 
newspapers  which  hew  to  the  line  of 
reader  interest  and  service  do  not'  suffer 
in  the  long  race. 

“Only  one  publisher  quotes  from  ex¬ 
perience  to  give  advice  as  to  the  proper 
policy  to  pursue  as  to  the  publication  of 
programs.  A  Michigan  publisher  omitted 
the  programs  for  a  week  and  carefully 
checked  results,  and  he  reports  that 
neither  reader  nor  advertiser  complained. 
Several  insist  that  to  publish  programs 
has  the  net  effect  of  strengthening  our 
common  competitor.  Several  others 
urge  that  they  believe  that  if  all  news¬ 
papers  ceased  from  publishing  the  pro¬ 
grams,  broadcasting  stations  would 
soon  t)C  in  our  advertising  columns 
with  announcements  of  programs.  Only 
one  publisher,  and  he  is  in  rather  an 
important  Wisconsin  field,  reports  the 
loss  of  linage  because  he  refuses  to  pub¬ 
lish  the  programs. 

“.\n  Indiana  publisher  believes  that 
the  merchant  who  uses  radio  advertis¬ 
ing  is  of  the  same  type  as  those  people 
who  clip  coupons  asking  for  souvenir 
booklets  and  free  soap  samples,  and 
that  we  have  nothing  to  fear,  and  he 
adds:  ‘The  .shrewd  advertiser  may  create 
an  added  interest  by  the  radio  but  the 
local  tie-up  with  the  dealer  is  absolutely 
essential.’  An  Illinois  publisher  writes 
that  ‘we  have  a  small  broadcasting  sta¬ 
tion  near  this  city,  Marion,  Ill.,  and 
have  sold  copy  to  its  operators  and  have 


sold  almost  every  local  firm  that  uses 
the  station  additional  copy.’  Another 
instance  of  changing  a  liability  into  an 
asset. 

“In  the  comment  of  the  publishers 
there  is  constant  repetition  of  the  desire 
for  uniform  acticxi  alcmg  all  lines  upon 
the  part  of  the  members  of  this  group. 

“An  Iowa  publisher  asks :  ‘Could  a 
united  plan  be  worked  out  whereby  the 
newspapers  might  sell  the  chains  on  the 
use  of  newspaper  space  announcing  their 
outstanding  broadcasts  ?’ 

“Another  Iowa  publisher,  and  incident¬ 
ally  in  one  of  the  largest  fields  in  the 
state,  says.  ‘Openly  to  oppose  radio  ad¬ 
vertising  is  to  give  it  better  standing  in 
the  eyes  of  the  prospective  or  actual 
user.  It  has  its  place  and  that  place 
does  not  interfere  with  the  progress  of 
the  local  newspaper.’  If  my  own  views 
were  to  be  summarized,  that  would  be 
about  the  way  I  would  do  it. 

“So  much  for  the  questionnaire.  Let 
us  turn  to  other  phases  of  the  discus¬ 
sion. 

“I  found  the  agencies  reluctant  to  dis¬ 
cuss  radio  advertising.  They  seem  to 
be  feeling  their  way  and  they  were  un¬ 
willing  to  write  frankly  upon  the  sub¬ 
ject. 

“Following  are  excerpts  from  a  letter 
from  a  publisher  who  was  influential  in 
IfK'ating  a  radio  station  in  his  town,  but 
who  maintained  his  relationship  to  the 
station  for  but  three  months: 

“  ‘In  my  judgment,  a  newspaper  in  a 
small  city  should  not  take  on  any  radio 
connection.  A  radio  station  is  expensive 
to  operate,  if  it  is  to  be  the  least  bit 
effective. 

“  ‘You  find  quickly  that  real  radio  sta¬ 
tions,  with  worth-while  programs,  and 
that  ‘come  in’  good,  will  get  the  lis¬ 
teners,  and  that  the  listeners  divide  their 
interest  between  a  lot  of  good  stations — 
some  preferring  one,  and  some  another.” 

".\n  entirely  new  idea  is  suggested  in 
the  following  from  an  Indiana  publisher 
who  does  not  wish  to  be  quoted : 

“  ‘We  have  only  to  add  that  we  con¬ 
sider  radio  advertising  a  dangerous  com¬ 
petitor  to  newspaper  space  for  the  reason 
that  it  is  possible  to  spot  programs  in 
various  sections  of  the  country  where 
distribution  is  good.  In  this  way  it  has 
an  advantage  over  magazine  advertising 
and  is  directly  in  the  newspaper  field. 
\\'e‘  feel  that  newspapers  are  contribut¬ 
ing  to;  their  own  discredit  by  publishing 
the  names  of  advertisers  in  radio  pro¬ 
grams,  and  we  know  of  a  certainty  that 
this  is  a  part  of  the  sales  talk  of  the 
radio  advertising  salesmen  who  can  point 
to  the  fact  that  in  radio  programs  all 
over  the  nation  the  names  of  the  adver¬ 
tiser  is  mentioned,  thus  contributing 
thousands  of  lines  of  newspaper  space 
without  a  return  to  the  newspaper. 

“Naturally,  one  of  the  questions  upper¬ 
most  in  our  minds  and  possibly  the  out¬ 
standing  one  has  to  do  with  the  relative 
increase  or  decrease  of  radio  and  news¬ 
paper  advertising.  We  should  squarely 
face  the  fact  that  radio  advertising  is 
increasing,  but  we  can  console  ourselves 
with  the  fact  that  newspaper  advertising 
is  doing  likewise.  I  am  convinced  that 
institutions  which  merchandise  nationally 
will  continue  to  broadcast  nationally,  but 
I  am  not  at  all  convinced  that  it  will 
materially  decrease  newspaper  linage.  I 
believe  it  will  deter  the  expansion  of 
newspaper  linage  and  in  this  measure  I 
believe  it  to  be  a  threat  to  advertising.” 

E.  P.  Adler,  Davenport,  la.,  in  his  re¬ 
port  as  chairman  of  the  paper  commit¬ 
tee,  reviewed  the  successful  steps  taken 
to  prevent  a  boost  of  $5  and  the  demand 
for  three-year  contracts  on  the  part  of 
the  paper  manufacturers.  For  the  first 
six  months  of  the  year,  he  said,  by  the 
agreement  with  the  paper  mills,  the  price 
will  remain  unchang^.  He  expressed 
hope  for  an  arrangement  for  the  re¬ 
mainder  of  this  year  and  for  next  year. 
Mr.  Adler  sees  little  chance  of  an  in¬ 
crease  in  the  price  of  paner  within  the 
near  future.  The  problem  of  the  price 
of  paper,  he  declared,  should  be  settled 
between  the  publishers  and  the  manufac¬ 
turers,  without  the  aid  of  governments. 


Paper  production  in  January  and  for  the 
first  part  of  February,  he  reported,  has 
shown  a  material  decrease. 


What  to  put  into  a  daily  newspaper  to 
make  it  sell  was  summarized  under  four 
main  headings  by  John  Huston,  pub- 
Usher  of  the  Ottumwa  (la.)  Courier 
and  how  to  sell  newspaper  circulation 
under  the  business  conditions  of  1930 
was  described  by  W.  G.  Mercier,  circu¬ 
lation  manager  of  the  Fort  IVayne 
(Ind.)  Journal-Gazette  and  president  of 
the  Central  States  Circulation  Manag¬ 
ers’  Association. 

Four  main  circulation  points  to  be 
watched  by  publishers,  in  the  opinion  of 
Mr.  Huston,  are:  Country  correspond¬ 
ence,  sports  news,  advertising  of  loal 
merchants,  and  continued  stories. 

Country  correspondence,  once  referred 
to  as  “cornfield,”  now  has  a  primar> 
place  in  the  Courier’s  columns,  Mr 
Huston  stated.  It  is  handled  by  the 
state  news  editor  exclusively,  and  this 
executive  makes  frequent  trips  to  all 
points  in  the  territory,  finding  that  per¬ 
sonal  acquaintance  with  correspondents 
produces  greater  co-operation  than  con¬ 
tact  by  letter.  The  speaker  advised  that 
correspondents  be  assembled  at  the  main 
office  once  a  year  or  more,  given  some 
entertainment  and  plenty  of  instruction 
in  news  writing.  Strength  in  this  de¬ 
partment  is  one  of  the  most  effective 
methods  of  meeting  metropolitan  compe¬ 
tition,  he  said. 

Intensive  coverage  of  local  sports  is 
a  similar  barrier  against  outside  papers, 
Mr.  Huston  declared.  Only  by  prompt 
and  accurate  reports  of  games  in  which 
local  people  are  deeply  interested  can 
some  subscribers  be  kept  on  the  list,  and 
the  expense  involved  is  much  less  than 
that  of  getting  and  keeping  the  names 
without  the  service. 

Advertising  of  local  merchants  is  an 
effective  means  of  increasing  circula¬ 
tion,  if  solicitors  are  trained  to  stress 
the  paper’s  part  in  presenting  the  oppor¬ 
tunities  offered  by  local  stores. 

Continued  stories,  preferably  those  of 
romance,  thrill,  and  love,  if  kept  in  the 
paper  without  interruption,  make  diffi¬ 
cult  the  task  of  a  competitor  who  tries 
to  switch  the  subscriber  to  another 
paper. 

Much  circulation  success  rests  with 
the  solicitor,  Mr.  Huston  said,  and  the 
circulation  staff  should  be  trained  to 
sell  the  paper’s  features  individually  to 
the  prospective  subscriber,  and  to  direct 
the  mind  of  the  subscriber  to  regular 
day  by  day  reading  of  the  features  and 
departments.  The  best  solicitors,  he  has 
found,  are  those  trained  in  the  paper’s 
own  office.  Carrier  boys  in  the  Courier 
office  are  advanced  not  only  in  the  cir¬ 
culation  department,  but  in  all  depart¬ 
ments  of  the  paper,  he  said. 

Advertisers  intend  to  check  newspaper 
circulation  more  closely  than  ever  in 
1930,  Mr.  Mercier  declared,  in  view  of 
the  recession  in  production  noted  in 
several  important  industries.  The  old 
chase  of  volume  sales  will  be  displaced 
by  search  for  profitable  sales  and  adver¬ 
tising  costs  are  certain  to  be  included  in 
sales  cost  adjustments,  he  said.  Volume 
circulation  built  up  without  regard  to 
its  productive  quality  for  the  advertiser 
will  -no  longer  receive  the  preference 
because  of  its  size,  and  the  coming  y^ 
will  open  many  opportunities  to  the 
small  city  daily  which  concentrates  on 
building  a  list  in  city  and  surrouMing 
territory  which  will  produce  immediate 
and  direct  results  for  the  buyer  ot 


space. 

Dr.  A.  D.  Beittel  of  Earlham  Col¬ 
lege,  Richmond,  Ind.,  addressed  the 
Inland  members  at  the  Tuesday  lunch^ 
on  “The  Dawn  of  a  New  Eiducatiflo. 

The  following  new  members  were  a  • 
mitted  to  the  Inland :  . 

Alfred  G.  Hill,  Fort  Collm  (W 
Express  Courier;  James  W.  Wi^ 
Carroll  (la.)  Herald;  Tom  H.  K  , 
Elkhart  (Ind.)  Truth;  L.  H.  Henrv  airf 
Sons,  Charles  City  (I®;) 

Pringle,  South  Haven  Z  nalcl 

and  M.  W.  Lusk.  Yankton  (S.Uat; 
Press  and  Dakotan. 
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But  that 
was  yesterday 


Yesterday  the  marketing  of  goods  was  largely  a 
matter  of  producing  enough  to  meet  demand. 

Today  it’s  a  matter  of  finding  enough  demand 
to  keep  machines  and  men  in  motion. 

Yesterday  markets  like  Chicago  were  covered 
on  a  mass  basis— a  sale  missed  here  and  there 
was  all  in  the  game. 

Today  circumstances  force  the  closest  scrutiny 
of  such  a  market’s  remotest  corners— and  such 
scrutiny  requires  a  minutely  detailed  knowledge 
of  that  market. 

Such  knowledge  of  the  Chicago  market  is 
best  available  through  the  Chicago  Evening 
American.  Challenge  the  Boone  Man  to  prove 
that  to  you. 

CHICAliiO  EVEXIXO 

AMERICAN 

a  good  newspaper 


Now  in  its  ninth  year  of  circulation  leadership, 
in  Chicago’s  evening  field,  the  Chicago  Evening 
American  gives  to  those  who  use  it  wisely,  un¬ 
equalled  access  to  Chicago’s  great  home  market. 


"  National  Representatives:— RODNEY  E.  BOONE  ORGANIZATION 


ANNOU 


We  beg  to  announce  tl 
Newspaper  Machinery  C 
(distributors  of  the  Morley 

We  unhesitatingly  rec( 
for  uniform  ancd  economic 
printing  plates  of  unusual  | 
withstands  the  hard  weai; 

i 

casting. 

Orders  for  this  mat  in 
Newspaper  Machinery  Coi 
New  York  City. 

MORLEY  BUTTON  MANUFACTURING  COMPANY 

Portsmouth,  New  Hampshire 
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CEMENT 


after  March  1  st  the  Wood 
)oration  will  be  the  sole 


mend  the  use  of  this  mat 
I  stereotyping.  It  provides 
Ipographical  excellence  and 
and  tear  of  rapid  machine 


be  sent  direct  to  Wood 
•ration,  501  Fifth  Avenue, 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York  City 
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ALASKA  SPRUCE 

SIGNIFICANT  resolution  was  presented  in  the 
United  States  Senate  on  Feb.  14  by  Mr.  Mc- 
Kellar  of  Tennessee.  It  reads  as  follows: 

Resolved,  That  the  Secretary  of  the  Interior  and  the 
Secretary  of  Commerce  be  ana  they  are  hereby  directed 
to  assemble  all  the  data  that  they  may  have  in  reftard 
to  the  wood-pulp  supply,  power  sites,  transportation,  and 
other  matters  entering  into  the  possible  projection  of  the 
newsprint  industry  into  Alaska,  and  report  their  findings 
and  the  data  to  the  Senate  at  the  earliest  possible 
moment. 

In  a  brief  supporting  statement  the  Senator  said 
he  had  been  informed  that  the  flow  of  newsprint 
from  Canada  is  “menaced  by  a  combination  of  Cana¬ 
dian  newsprint  manufacturers  and  price  fixing."  He 
commented  on  the  difficulty  of  getting  jurisdiction 
in  our  courts  to  control  such  an  evil. 

Concerning  Alaska  the  Senator  said:  The  popula¬ 
tion  is  today  less  than  years  ago,  despite  an  amaz¬ 
ing  wealth  of  natural  resources.  The  Government 
has  built  a  railroad  and  this,  with  water  routes, 
makes  Alaskan  products  easily  available  to  all  parts 
of  the  United  States,  through  the  use  of  the  Panama 
Canal  and  Atlantic  and  Gulf  ports.  Government  and 
privately  owned  barge  lines  make  cheap  water  trans¬ 
portation  available  to  many  interior  cities.  Finally, 
he  said,  if  wood  peculiarly  suited  for  newsprint 
abounds  in  Alaska  it  should  be  made  available. 

We  do  not  think  there  is  any  need  of  an  investi¬ 
gation  to  determine  whether  or  not  spruce  fit  for 
newsprint  exists  in  Alaska.  Every  authority  agrees 
that  a  huge  stock  exists  there.  The  whole  question 
is  that  of  a  manufacturing  set-up  and  transportation 
at  rates  which  would  compete  with  the  relatively 
short  haul  from  the  well-equipped  mills  of  Canada. 
Does  Uncle  Sam  desire  to  go  into  the  newsprint 
business?  We  have  our  doubts,  yet  this  is  far  from 
saying  that  it  might  not  be  a  good  thing  for  him  to 
do  so  in  order  to  protect  the  medium  which  makes 
popular  government  possible.  It  all  depends  on  how 
far  Canada  will  drive  the  newspaper  industry  and 
whether  it  is  true  that  a  price-fixing  combination 
on  foreign  soil  cannot  be  reached  under  our  laws. 
Our  contrary  view  is  that  if  there  is  a  violation  of 
the  anti-trust  law  by  a  Canadian  combine  its  agents 
here  can  be  reached  and  its  practices  controlled. 

The  McKellar  resolution  is,  however,  a  move  in 
the  right  direction.  The  United  States  does  not  by 
any  means  lack  real  and  potential  spruce  supply,  and 
Alaska  is,  of  course,  a  factor  not  to  be  ignored. 
Now  if  some  other  kind  Senator  will  introduce  a 
resolution  which  will  look  to  a  real  conservation  and 
reforestation  policy,  not  in  far-off  Alaska,  but  right 
at  the  northern  front  door  of  the  nation’s  most 
populous  states,  we  shall  commence  to  believe  Can¬ 
ada’s  price  squeeze  plan  is  not  without  its  blessings. 


Question  from  “regular  reader”:  Does  E&P 
think  it  good  practice  to  gh>e  an  insurance 
policy  au<ay  with  every  subscription,  as  is  being 
done  in  this  state?  Answer:  The  charitable 
capacity  of  the  average  circulation  or  adver¬ 
tising  man  is  immeasurable. 

ALEXANDER  P.  MOORE 

LEX.\NDER  P.  MOORE,  whose  death  came 
as  a  shock  to  many  friends  this  week,  started 
his  career  at  the  age  of  12  as  a  copy-boy  in 
the  office  of  the  Pittsburgh  Telegraph.  His  educa¬ 
tion  was  gained  in  the  editorial  office.  He  became 
a  reporter  of  such  ability  that  old-timers  of  his 
native  city  still  tell  stories  of  his  exploits.  He  did 
every  job  that  writing  men  are  called  on  to  do  and 
finally  became  editor  of  Pittslrurgh  Press  and  then 
editor,  publisher  and  proprietor  of  Pittsburgh 
Leader.  Probably  no  man,  before  or  since,  has  been 
more  dearly  beloved  in  his  home  city  by  all  classes 
of  people.  He  was  a  forceful  writer  and  a  good 
manager.  Graces  which  were  developed  in  this  quasi¬ 
public  life  made  him  a  talented  Ambassador  and  his 
service  for  the  nation  in  foreign  lands  was  of  high 
quality.  There  was  warm  personal  friendship  be¬ 
tween  Ambassador  Moore  and  King  Alfonso.  Mr. 
Moore  will  be  remembered  as  a  successful  diplomat 
and  a  self-made  newspaper  man. 


Irving  fisher  says  it  7i'as  London  that  started 
the  October  panic,  hut  it  rear  Hoover’s  .sensible 
application  of  psychology,  carried  out  through 
the  public  sendee  press,  that  stopped  it  from 
being  a  dire  calamity. 


Let  nothing  be  done  through  strife  or  vain¬ 
glory;  but  in  lowliness  of  mind  let  each  esteem 
other  better  than  themselves. — Philippians,!!;  3. 


LIBEL  THREATENED 

TUDENTS  of  free  press  rights  will  watch  with 
interest  and  concern  the  battle  between  the 
Motion  Picture  Producers  and  Distributors  of 
.America,  headed  by  Will  H.  Hays,  and  The  Church¬ 
man,  Episcopal  church  weekly,  edited  by  Rev.  Guy 
Emery  Shipler,  former  Boston  newspaper  man. 
For  months  Rev.  Shipler  has  been  campaigning  in 
his  weekly  for  decency  in  motion  picture  entertain¬ 
ment.  His  fight  has  attracted  national  attention. 
He  has  been  a  severe  critic  of  movies  which  dish 
up  romantic  crime  and  gilded  vice  for  box-office 
results  and  has  particularly  complained  because  the 
Hays  organization  employed  an  ordained  minister  to 
act  as  press  agent  to  keep  religious  papers  lined  up 
in  favorable  attitudes. 

We  note  in  the  issue  of  The  Churchman  for  Feb. 
15  that  “Czar”  Hays  is  now  threatening  to  bring 
legal  action  against  the  clergyman-editor.  On  Feb. 
6  a  New  York  firm  of  lawyers  sent  to  Rev.  Shipler 
a  letter  which  characterized  his  movie  expose  as 
intemperate,  malicious,  unfair,  untrue  and  all  that 
sort  of  thing,  and  sought  to  show  that  The  Church¬ 
man  had  religious  prejudice  against  Will  H.  Hays 
I)ecause  he  is  a  Presbyterian,  Carl  E.  Milliken,  as  a 
Baptist,  Col.  Jayson  S.  Joy,  as  a  Methodist  and 

certain  producers  as  of  the  Hebrew  faith.  Unless 
he  published  a  blanket  retracticMi  of  the  many  pages 
of  the  stuff  he  has  written  about  motion  pictures  and 
the  Hays  business  the  lawyers  asserted  they  would, 
on  the  order  of  Hays,  start  suit.  Copies  of  the 

letter  to  the  editor  were,  of  course,  broadcast  among 
influential  persons  in  the  church.  A  suggestion  of 
censorship  crept  into  the  letter,  in  the  following 
language:  “Unless  retraction  is  forthcoming  in  your 
paper,  and  I  (the  lawyer)  can  have  prompt  assur¬ 
ance  of  such  a  change  in  the  character  of  your 

articles  that  they  will  hereafter  substitute  for 

defamation  that  fair  comment  and  criticism  which  is 
everyone’s  right  ♦  *  *  I  have  been  instructed  to  in¬ 
stitute  against  The  Churchman  Company  and  you 
and  your  associates  the  proceedings  which  the  law 
provides.” 

Rev.  Shipler  spread  the  lawyers’  letter  over  the 
entire  first  page  of  the  next  issue  of  The  Church¬ 
man,  and  answered  it  in  black-face,  10-point.  Here 
is  what  he  wrote: 

“In  reply  to  the  above  communication  The  Churchman 
can  say  only  that  its  sole  motive  in  dealing  with  the 
motion  picture  moblem  and  the  men  who  are  responsible 
for  creating  it  has  been  to  promote  the  interest  of  public 
morality,  the  welfare  of  the  young,  the  protection  of  the 
American  home;  to  prevent  the  spreading  of  ill  fame 
abroad,  and  to  aid  the  churches  in  resisting  the  de-moral- 
izing  influences  arrayed  against  them  in  the  interest  of 
a  sordid  money-making  combination  which  stands  con¬ 
victed  in  the  United  States  Courts  of  conspiracy  and 
coercion.  It  has  done  this,  and  proposes  to  continue, 
under  the  right  of  a  newspaper  as  laid  down  by  Alex- 
.inder  Hamilton,  in  the  case  of  Thomas  Jefferson,  Pres¬ 
ident  of  the  United  States,  against  Henry  Croswell,  to 
wit;  ‘It  consists  in  the  right  to  publish  with  impunity, 
truth,  with  good  motives,  for  justifiable  endSj  though 
reflecting  on  government,  magistracy,  or  individuals.*  ’’ 

The  next  move  is  up  to  Hays.  The  lines  are 
clearly  drawn.  Editor  &  Publisher  has  only  one 
suggestion  to  make.  If  and  when  suit  is  brought, 
Madison  Square  Garden  should  be  leased  for  the 
hearing.  No  court  less  commodious  would  accom¬ 
modate  the  people  who  are  interested  in  the  public 
issues  involved  in  this  case. 


Ohio  newspapers  are  being  taunted  for  per¬ 
mitting  a  freak  law  to  pass  the  legislature  pro- 
siding  that  a  newspaper  must  give  any  candidate 
for  public  office  equal  space  and  display  for 
reply  to  any  charge  printed  about  his  fitness  for 
the  fob,  but  while  extreme  this  is  only  fust 
another  instance  of  how  all  newspapers  are  too 
busy  protecting  public  interests  to  care  for  their 

OZiH. 
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SMALL-BORE  EFFICIENCY 

LETTER,  appearing  on  another  page  of  this 
issue,  from  Russell  K.  Lowry,  advertising 
manager  of  Montgomery  Ward  &  Co.,  asks 
Editor  &  Publisher  to  ascertain  why  it  is  that 
“many  newspapers”  should  require  daily  insertion  of 
advertising  copy  before  they  will  grant  the  minimum 
local  rate.  He  wants  to  know  if  it  is  sensible  to 
compel  an  advertiser  to  “earn”  a  rate  through  fre¬ 
quency  of  insertion.  Evidently  Mr.  Lowry  is  of  the 
opinion  that  this  is  an  imposition  or  uneconomic. 

One  of  the  stumbling  blocks  in  advertising  is  the 
persistent  notion  on  the  part  of  some  advertisers  that 
newspaper  space  is  a  commodity,  like  materials  that  ’ 
are  bought  and  sold  under  the  giant  roofs  of  Mont-  ■ 
gomery  Ward  &  Co.  These  men  think  a  column  of  “ 
space  is  a  column  of  space,  worth  so  many  dollars 
and  the  matter  ends  there.  But,  of  course,  advertis¬ 
ing  is  not  strictly  a  commodity — it  is  a  service. 

Viewed  as  a  service  the  idea  of  daily  insertion  to 
earn  a  rate  will  not  appear  to  be  the  imposition  Mr. 
Lowry  believes  it  to  be.  He  would  not  expect  the 
telephone  company  to  install  a  line  for  use  only  on 
rush  days,  say  Tuesdays  and  Saturdays,  and  be  paid 
for  on  a  two-day  basis.  If  telephones  were  merely 
commodities  we  would  pay  for  them  only  when  we 
use  them.  They  represent  service. 

Like  the  telephone  service,  and  many  other  services 
which  might  be  cited,  the  newspaper  operates  daily. 

It  does  provide  emergency  service  for  the  casual 
advertiser.  He  pays  for  that  privilege.  He  is  a  bird 
of  flight,  or  his  need  of  a  public  announcement  is 
only  occasional.  But  a  Montgomery  Ward  store  is 
stationary,  there  doing  business  every  business  day. 
Each  day  the  newspaper  serves  it.  The  principle  of 
earning  a  minimum  rate  by  frequency  of  insertion  is 
a  plan  in  the  true  interest  of  such  concerns  as  Mont¬ 
gomery  Ward  &  Co.  Strange  that  Mr.  I^wry  should 
quarrel  with  it  1  The  occasional  advertiser  might  be 
expected  to  complain:  “Why  give  the  minimum  rate 
to  that  big  mail  order  man,  just  because  he  runs 
something  with  you  every  day?  Isn’t  my  business 
once  a  week  as  good  as  his  on  any  one  of  the  seven 
days  that  he  uses  equal  space  ?  The  reply  is  that  the 
regular  space  user  has  earned  his  rate  by  recogniz¬ 
ing  the  service  idea,  is  willing  to  travel  in  fair  as 
well  as  foul  weather  with  the  newspaper  which  must 
do  its  job  every  day  despite  conditions.  That  is  a 
fair  and  true  answer  to  the  occasional  advertiser. 
Mr,  Lowry  does  not  claim  there  is  any  discrimina¬ 
tion  against  chain  stores  in  this  matter  of  earning 
a  rate  by  frequency  of  insertion.  We  know  of  no 
such  discrimination. 

Our  correspondent  asserts  he  does  not  “hope  to 
change  the  rate  selling  policies  of  these  many  un¬ 
reasonable  mediums.”  Why  should  he  want  to?  The 
system  is  decidedly  in  his  favor,  viewed  broadly. 
Viewed  narrowly,  on  the  basis  of  the  purchase  of  a 
commodity,  it  is  a  little  “leak,”  we  suppose.  From 
our  neutral  position  we  might  observe  that  the 
boasted  “efficiency”  of  the  chain  store  movement  in 
this  country  is,  at  present,  its  greatest  menace. 
Science  is  all  right,  but  there  is  such  a  thing  as  kill¬ 
ing  the  guinea-pig  with  an  overdose  before  an  expen- 
ment  has  been  completed.  The  disposition  on  the 
part  of  chain  stores  to  force  their  will,  sometime 
for  small  and  obscure  objects,  is  meeting  a  public 
reaction,  particularly  in  the  middle  west,  which  is 
far  from  wholesome.  Many  people  are  beginning  to 
say  that  chain  store  methods  are  ruthless.  The  on¬ 
rush  of  science  cannot  be  stopped,  of  course,  but  m 
the  final  analysis  Americans  prefer  justice  and  the 
live-and-let-live  policy  to  “pitiless  efficiency”  done  up 
in  sanitary  packages  and  sold  at  astonishingly  low 
prices. 

Since  opinions  on  this  subject  are  solicited  we 
would  say  to  Mr.  Lowry:  The  opportunity  for  your 
great  service  house  to  make  dividends  is  unlimited  ® 
your  own  field,  without  any  thought  on  your  part  of 
reforming  the  rate  policies  of  “unreasonable”  daib' 
newspapers.  Use  these  newspapers  as  a  service^ 
do  not  consider  that  you  are  buying  piece  g^ 
when  you  buy  space.  A  little  less  time  and  efio 
spent  on  trying  to  break  down  a  newspaper  rate 
structure,  for  a  trifling  gain,  and  much  more  effo 
in  trying  to  make  space  bring  in  the  business— 
whether  that  space  is  a  couple  of  inches  or  a  coupe 
of  pages,  published  every  day  or  once  a  week  is  on 
solemn  suggestion. 
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PURELY  PERSONAL 


Beach,  where  they  will  spend  a  few  weeks  ,  , 

at  the  Everglades  Club.  I  FOLKS  WORTH  KNOWING  1 


,  IN  THE  BUSINESS  OFFICE 

was^Dr^scd  for  his  T  ^l^ILHES,  business  manager  of 
r Toledo  was  P^>?cd  tor  ns  Shrcx>eport  (La.)  Times,  and 

contribution  towards  r  A  Ricliard  Hale,  national  advertising 

Indiana  aveiiuebra^  Vrihias  nf  manager,  have  returned  from  a  business 

in  Toledo  by  Dr.  Tobias  of  Chicago,  111. 

\'ew  York,  m  an  address  before  the  x  a  nr  j  j  • 
kiwanis  club  last  week.  J-  A-  J(I.cCurdy,  advertising  manager 

Mwanis  L  Halifax  (N.S.)  Herald  and  Mail, 

Mrs.  Emma  L.  Hoffman  wte  ot  become  publisher  of  the  Citizen,  a 

William  Hoffman,  publisher  of  the  Long  published  in  Halifax. 

Islaiid  Daily  V  ‘  Jamaica  James  Cushman,  formerly  advertising 

been  ap^nit^  a  member  of  the  manager  of  the  Newport  (Ark.)  Uide- 

^Borough  o^‘  Queens’,  joined  the  Camden  (Ark.) 

presioOTi  *>  ^  News  in  the  same  capacity. 

New  or  ly.  H.  C.  McConkey,  formerly  of  the 

Frank  Baldwin  editor  ^ Spencer  (la.)  News-Herald,  has  been 
(Tt%..)hews-TrihutuandT  -  .  earned  advertising  manager  of  the 

was  toastmaster  last  w^k  at  the  annual  County  Tribune  at  Sibley, 

banouet  of  the  \Vaco  Chamber  of  Com-  x  •  tx  i  i  *• 

^  Lewis  M.  Palmer,  circulation  manager 

^  ,  ..  f  r  j-  X  ;•  for  the  Portsmouth  (Va.)  Star,  and  Mrs. 

Boyd  Gurley,  editor  of  the /ndion^o/i.r  Palmer  are  the  parents  of  a  daughter 
TiwcSf  addressed  the  Toledo  Round  Table  born  last  weelc. 


last  week,  discussing  Lincoln  and  news¬ 
paper  activities  in  Lincoln’s  time. 

M.  M.  Harris,  editor  of  the  San 
Antonio  Express  and  Evening  News, 
has  been  appointed  a  member  of  the  city 
library  board  in  San  Antonio. 


IN  THE  BUSINESS  OFFICE  RIDGE  is  his  hobby.  And  Capt. 

r  A.  MAILHES,  business  manager  of  Jj  Thomas  Fauntleroy,  42,  managing 
the  Shreveport  (La.)  Times,  and  editor  of  the  Memphis  Commercial  Ap~ 
Ricliard  Hale,  national  advertising  peal,  is  one  of 

the  South’s  best. 
Recently  he  and 
Clarence  Saund¬ 
ers,  of  chain 
store  fame,  de¬ 
feated  Milton 
Work,  bridge  ex¬ 
pert,  and  Mrs. 
Saunders  some 
1,100  to  500. 

But  his  real 
love  is  newspa¬ 
per  work.  He 

- ^ - ^  - °  f... ;  started  back  in 

Osceola  County  Tribune  at  Sibley.  Capt. Thos. Faui.tlej.ov  1908  on  the  old 

Lewis  M.  Palmer,  circulation  manager  Nashville  Ameri- 

for  the  Portsmouth  (Va.)  Star,  and  Mrs.  can  along  with  Jim  Chappell,  now  man- 
Palmer  are  the  parents  of  a  daughter  aging  editor  of  the  Birmington  Neivs. 
born  last  week.  After  two  years  as  editor  and  owner  of 

Stanleigh  C.  Sherritt  has  resigned  from  the  Springfield  (Tenn.)  Robertson 
the  classified  advertising  department  of  County  News,  Fauntleroy  came  to  Mem- 
the  Norfolk  (Va.)  Virginian-Pilot  to  phis.  From  1913  to  1916  he  was  Nash- 


Stanleigh  C.  Sherritt  has  resigned  from 
the  classified  advertising  department  of 
the  Norfolk  (Va.)  Virginian-Pilot  to 


take  a  course  in  advertising  at  Columbia  ville  correspondent  for  the  Commercial 


has  been  appointed  a  member  ot  the  city  University. 

library  board  in  San  Antonio.  Blankenburg  of  Lemmon,  S.  D., 

H.  H.  Fris,  publisher  of  the  Albany  Bas  joined  the  Spencer  (la.)  News- 
(X.Y.)  Tinies-l’nion,  spent  several  days  Herald  as  advertising  manager, 
recently  at  Lake  Placid  during  the  winter  Dean  Wilhelm,  classified  advertising 
sports  carnival.  mandigQr,  South  Bend  (Ind.) News-Times, 


I.  A.  Kautz,  publisher  of  the  Kokomo  spoke  before  the  University  of  Notre 


(Ind.)  Tribune,  and  Mrs.  Kautz,  will  Dame  Press  club  last  week, 
spend  the  month  of  March  in  Florida.  Harry  D.  Guy,  foreign  advertising 

L.  Brainard,  publisher  of  the  Ken-  manager  of  the  Dallas  (Tex.)  Morning 
more  (N.Y.)  Record  and  P.  D.  F'ahne-  A^ews,  is  in  New  York  on  a  business 
stock,  publisher  of  the  Kenmore  hide-  trip. 

pendent,  have  been  appointed  members  George  R.  Miller,  of  the  Bridgeport 


pendent,  have  been  appointed  members 
of  a  special  commission  of  nine  members 


(Conn.)  Post-Telegram,  has  been  trans- 


which  has  been  created  to  submit  a  report  ferred  from  the  front  counter  to  street 
on  the  advisabilty  of  converting  Kenmore.  solicitation  in  the  classified  department. 


Buffalo’s  largest  suburb,  into  a  city.  It 


Arnold,  of  the  Seattle  Star 


is  now  a  village  with  more  than  15,000  advertising  staff,  ’has  been  made  adver- 


population.  tising  manager  of  the  Coeur  d’  Alence 

W.  C.  Johnston,  editor  of  the  Suffolk  (Idaho)  Press. 

News-Herald  ye3sho%\.  to  Mr.  Harry  E.  Marshall,  advertising  director 
and  Mrs.  W.  Jeffries  Chewmng,  of  of  the  Seattle  Star,  is  back  on  the  job 
Washington,  D.  C,  recently.  Mrs.  after  two  months’  absence  as  a  result 
Qewning  was  before  her  marriage  on  of  a  severe  attack  of  rheumatism. 


Appeal. 

During  this  period  Memphis  ousted  a 
mayor  and  some  other  officials  and 
politics  were  hot. 

In  the  World  war  he  served  as 
captain  in  the  30th  division,  returning 
to  the  Commercial  Appeal  as  assistant 
managing  editor  under  the  late  C.  P.  J. 
Mooney.  He  married  Miss  Elizabeth 
Berlin,  of  Memphis,  in  1921. 

Capt.  Fauntleroy  was  made  managing 
editor  of  the  Commercial  Appeal  fol¬ 
lowing  death  of  Mr.  Mooney  and  sub¬ 
sequent  purchase  of  the  Memphis  Com¬ 
mercial  Appeal  and  Memphis  Evening 
Appeal  by  Col.  Luke  Lea,  of  Nashville. 

Tom  Mahoney,  city  editor  of  the  El 
Paso  (Tex.)  Post,  attended  the  inaugu¬ 
ration  of  Oritz  Rubio  as  President  of 
Mexico,  as  representative  of  the  Scripps- 
Howard  newspapers. 

M.  B.  Miller,  assistant  city  editor, 
Scslt  Lake  Tribune,  is  acting  editor  in 
place  of  State  Exlitor,  M.  L.  Wilson, 


Feb._  1st’  Miss  Margaret  Couzens  Lester  M.  Hart,  advertising  manager  now  covering  the  special  session  of  the 
?tll  u  Couzens,  of  of  the  (Me.)  Kennebec  Jourtial.  Utah  state  legislature. 

IMrort,  Mich.  Mr.  Johnston  is  an  uncle  has  been  elected  worthy  patron  of  Rose  Miss  Ruth  Ridenour,  reporter  for  the 
ot  the  bridegroom.  of  Sharon  Chapter,  O.  E.  S.  Neiv  York  Evening  Post,  is  visiting  her 

Senator  J.  D.  Taylor,  editor  and  owner  _ - _  parents,  Mr.  and  Mrs.  E.  M.  Ridenour 

of  the  New  IVestminster  (B.C.)  Dailv  IN  THE  EDITORIAI  RnnM«  af  Kansas  City.  Miss  Ridenour  made 
British  Columbian,  will  leave  soon  for  W7IT  RTTR  WHITT?  ,  •  a  ,.  the  trip  west  by  plane. 

Ottawa  to  attend  a  short  session  of  the  W  *he  Toledo  Ti’nu^  'tl!!-  Donald  Starr  has  been  shifted  from 

Canadian  parliament.  Senators  of  the  naval  narlev  in  an  nddrpss  bpfnrp  thp  sports  department  to  the  copy  desk 
Miament  are  appointed  for  life,  and  To^^nighis  oT  ^  the  Des  .Moines  (la.)  Register. 

Senator  Taylor  has  held  the  position  for  Club  last  week  Starr  came  to  the  paper  last  May  from 

a  long  term  of  years.  u  ia  -o-  r  i  r  l  o  the  Anderson  (Ind.)  Daily  Bulletin. 

MgTand”m'^re’'recLtTv  wkh  ^  Elliott  Hough,  slot  man  on  the  AVte 
(Ark.)  5/ar,  has  been  appointed  by  Gov-  the  Associated  Press  at  Kansas  City  Orleans  (La.)  Morning  Tribune,  has 


V  ca  T  u  J-  r  .  .x  Harold  Young,  formerly  of  the  San 

r  A  1,  \  ®*titor  of  the  Mena  Antonio  Light  and  more  recently  w'ith 

u  been  appointed  by  Gov-  the  Associated  Press  at  Kansas  City 

cT'?*'  ®  trustee  of  the  and  Detroit,  has  joined  the  San  Antonio 


State  A.  and  M.  College  being  established 
m  that  city, 

}y-  Ci.  Anderson,  publisher  of  the 
ly  infield  (Kan.)  Courier,  has  been 
apjwinted  a  member  of  the  Kansas  state 
highly  commission  by  Governor  Reed 
\r  1  unexpired  term  of  Tohn  C. 
-Mack,  Newton,  Kan.  editor,  who  died 
recently. 

(w-  editor  of  the  Kenosha 

I  W  is.  )  Evening  News,  has  been  re¬ 
elected  president  of  the  Kenosha  Com- 
which  recently 
raised  $101,000  for  distribution  to  social 
ana  welfare  agencies  during  1930. 

U  ®!ackadar,  publisher  and  editor 
Pe  Halifax  (N.S.)  Acadian  Recorder, 
*he  deans  of  newspaper  pub- 
Iipp,  r’’  Canada,  is  convalescing  at  his 
home  after  a  serious  illness. 

publisher  of  the  Van 
ani^'  has  been  re- 

Ppointed  by  Gov.  Young  as  a  director 

AssoJi’ation^”'*^  Agricultural 

president  and 
uianager  of  the  Seattle  Star. 

which  ®  u®"’  residence 

'»nich  he  built  at  a  cost  of  $25,000. 

Strassburger,  publisher 
Md  )  Times-Herald, 

Peter  ^ifrassburger  and  their  son 

wr  itrassburger  have  left  for  Palm 


Miss  Ruth  Ridenour,  reporter  for  the 
New  York  Evening  Post,  is  visiting  her 
parents,  Mr.  and  Mrs.  E.  M.  Ridenour 
at  Kansas  City.  Miss  Ridenour  made 
the  trip  west  by  plane. 

Donald  Starr  has  been  shifted  from 
the  sports  department  to  the  copy  desk 
of  the  Dcs  Moines  (la.)  Register. 
Starr  came  to  the  paper  last  May  from 
the  Anderson  (Ind.)  Daily  Bulletin. 

Elliott  Hough,  slot  man  on  the  New 
Orleans  (La.)  Morning  Tribune,  has 
resigned  and  left  this  week  on  an  ex- 


Evening  Nexvs’  staff,  succeeding  Rob-  tended  motor  tour  of  tbe  W  est. 


ert  Rosenfield,  resigned. 


(Continued  on  next  page) 


Animal  Antics 

By  Ralph  Wolfe 

is  an  amusing  strip  for  children — but  watch  the  kids 
try  to  get  it  when  Dad  gets  at  the  paper  first! 

We  suggest  you  send  for  samples  of  Animal  Antics. 


Notes  for  busy  Ffditors:  Dixie  Dugan  continues  to  hang 
up  records  for  sales.  .  .  .  O.  O.  McIntyre  is  one  of  the  hardest 
workers  in  the  syndicate  world.  .  .  .  Ken  Kling’s  Windy  Riley 
is  going  briskly  into  a  new  continuity  story.  .  .  .  Doctor  Rock¬ 
well  never  wears  either  hat  or  overcoat. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


Chablss  V.  McAimm 
Genersl  Manager 


Take  Her  Either  Way — 


ELLA 

CINDERS 

always  cashes  in  for 
newsptajjers  with  heart 
appeal,  comedy  and 
continuity  that  keeps 
readers  coming. 


In  the  matter  of  eontinu- 
ity,  the  George  (iallup  an- 
alyxis  of  reader  •  response 
published  Feb.  8  said  that, 
while  the  best  eomie  strip 
in  a  new'spaper  averaged 
more  adult  readers  than 
the  front  page  banner 
story,  the  continuity  strips 
have  greater  followings 
than  the  (strictly)  comic 
^strips.  ^ 

The 

ELLA  CINDERS 
Strip  and  Page 

By  Bill  Conselman 
and  Charlie  Plumb 

Metropolitan  Newspaper 
Service 

Maximilian  EUer,  Jr.. 

General  Manager 

150  Nassau  Street,  New  York 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A  N.  P.  A”  service  numbers  last  two 
Saturdays  in  ApriL 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
Saturday  in  November. 
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one  time;  40c  per  agate  line  three  times 
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^bscription  rates:  By  mail.  United 
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year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Mem^r  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 
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(Continued  from  page  37) 


Richard  G.  Harris,  of  the  New  Orleans 
(Im.)  Times-Picayune  staff,  has  enrolled 
in  Tulane  University,  taking  special 
studies  while  continuing  his  work. 

Sam  Lang,  formerly  of  the  sports  de¬ 
partment,  New  Orleans  (La.)  Times- 
Picayune  has  been  permanently  trans- 
ferr^  to  the  editorial  department. 

Roland  T.  Patten,  former  editor  of 
the  Independent  Reporter-Journal  of 
Skowhegan,  Me.,  has  been  named  editor 
of  the  Presque  Isle  (Me.)  Star-Herald, 
to  succeed  the  late  George  H.  Collins. 
Mr.  Patten  was  secretary  of  the  Maine 
Press  Association  for  seven  years. 

Harold  L.  Cail  of  the  editorial  staff, 
Portland  (Me.)  Evening  News  has  been 
elected  president  of  the  Jefferson  Work¬ 
shop,  an  organization  formed  some  years 
ago  for  study  of  the  drama. 

Maurice  Rosenfeld,  music  editor  of  the 
Chicago  Daily  News,  spent  this  week  in 
New  York. 

William  D.  I>wy^  of  the  editorial 
staff.  Fall  River  (Mass.)  Herald  News, 
spoke  before  the  Fall  River  Quota  Qub 
last  week. 

Irving  Pat  Spiegel  of  the  New  York 
Times,  for  two  years  at  the  city  desk, 
has  been  transferred  to  police  head¬ 
quarters. 

Jimmy  Thomason,  assistant  sports 
editor  of  the  Shreveport  (La.)  Times, 
has  resigned. 

C.  Norman,  Sr.,  political  reporter  of 
the  Vancouver  (B.C.)  Sun,  is  covering 
the  present  session  of  the  British  Colum¬ 
bia  legislature  at  Victoria  for  the  Sun. 

William  M.  Emery,  of  the  editorial 
staff,  Boston  Evening  Transcript,  has 
been  chosen  president  of  the  Bowdoin 
Alumni  Association  of  Boston  and 
vicinity. 

A.  J.  Philpott,  of  the  Boston  Globe 
staff,  spoke  at  the  meeting  of  the  Metro¬ 
politan  Driving  Club  in  Brightman,  Mass., 
recently. 

Alfred  Bruce  has  resigned  from  the 
news  staff  of  the  New  York  Times  to 
join  the  New  York  office  of  the  Christian 
Sciettce  Monitor. 

Arthur  E.  MacMaster,  courthouse  re¬ 
porter  for  the  Utica  (N.Y.)  Daily  Press, 
observed  his  63rd  birthday  Feb.  11  by 
covering  his  usual  beat. 

James  S.  Powers,  for  five  years  libra¬ 
rian  and  a  member  of  the  Providence 
(R.I.)  Journal  and  Evening  Bulletin 
staff,  has  been  appointed  general  manager 
of  the  Radio-Keith-Orpheum  theaters  in 
New  Brunswick,  N.  J. 

Rev.  Frederick  Wilmot,  religious  editor 
of  the  Providence  (R.I.)  Journal,  spake 
before  the  weekly  assembly  of  students 
at  the  Rhode  Island  State  College  at 
Kingston,  R.  L,  recently. 

Ken  Binns,  formerly  sports  editor  of 
the  Portland  (Ore.)  Telegram,  has  joined 
the  sports  staff  of  the  Seattle  Times. 
He  is  succeeded  by  Don  McLeod,  of  the 
Portland  Oregonian. 

Fred  Lynch,  of  the  Seattle  Times  staff, 
is  confined  to  a  hospital  where  he  under¬ 
went  an  operation  for  appendicitis. 

Paul  C.  Hardman,  former  courthouse 
reporter  for  the  Kansas  City  Journal- 
Post,  has  been  made  special  agent  for  the 
Fidelity  &  Deposit  Ojmpany  of  Mary¬ 
land,  with  offices  at  Kansas  City. 

Ed  Peltret  has  been  transferred  from 
the  sports  department  of  the  Seattle 
Times,  to  the  copy  desk. 

Erie  E  Beeson,  formerly  news  editor 
of  the  Hoquian  (Wash.)  Grays  Harbor 
Washingtonian,  lias  joined  the  staff  of 
the  Seattle  Times.  He  is  on  the  copy 
desk. 

Paul  G.  Shanahan,  formerly  of  the 
South  Bend  (Ind.)  News-Times  and 
Rockford  (Ill.)  Rcpublicm  is  now  as¬ 
sistant  publicity  director,  Chicago  Cham¬ 
ber  of  Commerce. 

John  C.  Derks  has  returned  to  the  Salt 
Jjjke  Tribune  following  several  weeks  on 
the  Pacific  Coast  during  w'hich  he  covered 
an  athletic  meet. 


Maurice  T.  Andrews,  formerly  night 
editor  of  the  Elizabeth  (N.J.)  Times  and 
recently  of  the  copy  desk  on  the  Worces¬ 
ter  (Mass.)  Gazette,  has  joined  the  tele¬ 
graph  desk  of  the  New  York  Herald 
Tribune. 

Edmund  Travis,  Houston  (Tex.)  Post- 
Dispatch  editorial  writer,  recently  ad¬ 
dressed  the  Downtown  Club  in  Houston 
on  the  life  of  O.  Henry. 

Bruce  Hutchison,  of  the  Vancouver 
(B.C.)  Daily  Province  staff,  is  covering 
the  session  of  the  province  legislature 
at  Victoria. 

Bert  N.  Leonard,  financial  editor  of  the 
Shreveport  (La.)  Times,  has  resigned. 

Joe  Stoddard,  of  the  Waterville 
(Wash.)  Gazette-Times,  has  turned  his 
business  over  to  an  assistant,  to  do  poli¬ 
tics  for  the  Seattle  Star. 

Paul  Prodis,  Greek  newspaper  man  of 
New  York,  has  been  appointed  editor  of 
The  Hellenic  Mercury,  official  organ  of 
the  American  Society  of  Greek  Arts  and 
Letters.  He  has  been  contributor  for 
several  years  to  the  Greek  National  Daily 
Herald  of  New  York;  Atlantis,  Greek 
daily,  New  York,  and  the  Courier  des 
Etats-Unis,  French  daily  of  New  York. 

Miss  Margaret  Sherman,  formerly 
woman’s  page  editor  for  the  Pittsburgh 
Post-Gazette,  is  now  associated  with  the 
Detroit  News  as  assistant  society  editor. 

Mrs.  Idalea  Andrews  Hunt,  for  many 
years  art  editor  of  the  Dallas  News,  but 
who  resigned  some  months  ago  on  ac¬ 
count  of  failing  health,  has  gone  to  Albu¬ 
querque,  N.  M. 

James  H.  Power,  veteran  reporter  of 
the  Worcester  (Mass.)  Evening  Post. 
has  been  made  secretary  to  Chief  of 
Police  Thomas  F.  Foley  of  Worcester. 

Martin  Glenn,  formerly  with  the  Asso¬ 
ciated  Press  at  San  Antonio,  Dallas  and 
other  Texas  cities,  has  joined  the  Houston 
Post-Dispatch. 

Felix  McKnight,  who  has  been  attend¬ 
ing  Texas  A.  &  M.  College  since  he  left 
the  San  Antonio  Evening  News  sports 
department,  has  joined  the  San  Antonio 
Light  local  staff. 

Walter  Fenton,  assistant  city  editor  of 
the  New  York  Times,  left  on  a  two 
week  vacation  in  the  South  following 
the  return  to  duty  last  week  of  David  H. 
Joseph,  city  editor,  who  was  away  for 
several  weeks  after  an  automobile  acci¬ 
dent. 

James  Linnane  has  been  named  head 
of  the  Torrington  news  bureau  of  the 
Waterbury  (Conn.)  American-Republi¬ 
can.  He  fills  the  position  left  vacant  by 
the  sudden  death  in  Norwalk  Feb.  3,  of 
Frank  E.  McDermott. 

J.  Dana  Jones  has  been  named  editor 
and  manager  of  the  Clay  County  Times, 
Green  Cx)ve  Springs,  Fla.  He  left  the 
Brunswick  (Ga.)  Daily  News  to  go  to 
Green  Cove  Springs. 

Miss  Maurine  Osburn,  for  some  time 
editor  of  the  woman’s  pages  of  the  Aus¬ 
tin  (Tex.)  American  and  Statesman,  and 
later  with  the  Lubbock  (Tex.)  Ava¬ 
lanche,  has  joined  the  staff  of  the  Dallas 
(Tex.)  News  as  assistant  music  and  art 
editor. 

George  J.  Martin  has  resigned  as  re¬ 
porter  from  the  Dallas  (Tex.)  Times- 
Hcrald,  where  he  has  been  employed  for 
the  last  five  years. 

Victor  Moore,  Jr.,  formerly  of  the 
Dallas  (Tex.)  Morning  News  staff,  has 
gone  to  Central  America  as  superintend¬ 
ent  of  a  plantation  of  the  United  Fruit 
Company. 

Flora  Ward  Hineline  and  Ruth  Elgut- 
ter,  of  the  Toledo  Times  staff,  addressed 
the  Toledo  Writers’  Club  at  a  luncheon 
meeting  last  week. 

Ralph  Smith,  author  of  the  “Crack- 
land”  column  of  the  Atlanta  Journal,  is 
in  Florida  enjoying  a  few  days  fishing. 

Paul  Edward  Moyer  of  the  editorial 
staff.  Providence  (R.I.)  Journal,  spoke 
before  the  Kalmia  Qub  of  North  Attle¬ 
boro  at  its  guest  night  recently. 

May  McCormick,  aviation  editor  of  the 
Jacksonville  (Fla.)  Journal,  was  slightly 
injured  a  few  days  ago  when  a  glider 
which  she  was  learning  to  operate  landed 
in  four  feet  of  water. 


Samuel  D.  Fuson,  formerly  on  the 
staff  of  the  Chicago  Tribune  and  other 
newspapers  in  the  middle  west  and  south, 
has  been  named  managing  editor  of  the 
Christian  Herald,  New  York.  He  has 
been  service  edtior  of  the  magazine  for 
three  years.  He  was  succeeded  as  service 
editor  by  Wayne  G.  Miller,  of  the  adver¬ 
tising  department,  Truscon  Steel  Com¬ 
pany,  Youngstown,  O. 

Thomas  Coleman,  court  reporter 
Bridgeport  (Conn.)  Post,  recently  un¬ 
derwent  a  minor  operation. 

Thomas  S.  Rice,  formerly  of  the 
news  staff  of  the  Brooklyn  (N.Y.) 
Eagle  and  member  of  the  New  York 
Bar,  is  now  head  of  the  new  department 
of  Law  and  Justice,  an  auxiliary  of  the 
Board  of  Trade  of  the  City  of  New 
York. 

Guy  Frost  of  the  reportorial  staff, 
I^ynn  (Mass.)  Daily  Evening  Item  and 
Jack  Beckwith,  cartoonist  on  the  same 
paper,  are  both  back  on  duty  after  ill¬ 
nesses. 

Franklin  E.  Jordan,  reporter  on  the 
Boston  Transcript,  has  been  made  avia¬ 
tion  editor  of  the  paper,  filling  the 
vacancy  made  by  the  resignation  of 
Daniel  Rockford. 

Arthur  Hogan,  formerly  with  the 
Lynn  Tele  gram- News,  is  now  managing 
editor  of  the  Everett  (Mass.)  Evening 
News.  Arthur  Peabody,  former  manag¬ 
ing  editor ,  is  now  city  editor  of  the 
Lynn  Telegram-News,  filling  the  place 
formerly  occupied  by  Osman  W.  Brown. 

William  Murphy,  formerly  of  the 
Worcester  (Mass.)  Evening  Gazette, 
has  joined  the  Worcester  (Mass.)  Post 
as  a  reporter. 

Fred  Green  of  the  Boston  Transcript 
staff  is  recovering  from  a  major  opera¬ 
tion  in  the  Eliot  Hospital,  Boston. 

Mrs.  Gladys  McGrath  Maxwell, 
woman’s  page  editor  for  the  Vor/ott 
(Va.)  Ledger-Dispatch,  has  resigned  to 
devote  her  time  to  free-lance  feature 
work. 

Alexander  Mayo,  formerly  financial 
editor  of  the  Madison  (Wis.)  St(de- 
Joumal,  is  now  editorial  assistant  on  the 
Western  Region  edition  of  the  Pennsyl- 
iKsnia  News,  published  at  Chicago  by  the 
Pennsylvania  railroad  for  its  employes. 

Peter  Hayes,  city  editor  for  the 
Suffolk  (Va.)  News-Herald,  left  last 
week  for  Honolulu.  He  will  drive 
across  country  to  San  Francisco. 

Mrs.  George  O.  Williams,  wife  of  the 
managing  editor  of  the  Albany  (N.Y.) 
Thnes-Union,  is  vacationing  in  Bermuda. 

H.  C.  McConaughy,  Ft.  Morgan,  Cx)l, 
has  become  news  editor  of  the  Osceok 
(la.)  County  Tribune,  succeeding  Gor¬ 
don  MacNab  who  resigned  to  join  the 
Worthington  (Minn.)  Globe. 


FLASHES 


Stanley  Baldwin  says  his  best  speeches 
are  made  when  there  are  no  reporters 
present.  That  holds  for  a  couple  of 
other  fellows,  too,  Stanley. — New  York 
Telegram. 


The  time  has  come  when  a  1929  a^ 
license  plate  Irwks  older  than  a  1929 
straw  hat. — Indianapolis  News. 

Americanism  :  Smiling  at  England: 
respect  for  royalty,  yearning  to  shjue 
hands  with  any  small-fry  ward  politi¬ 
cian  the  bosses  have  placed  in  a  high 
office. — Buffalo  Evening  News. 


A  youth  of  18  in  Des  Moines  con¬ 
fessed  in  court  the  other  day  that 
moment  of  weakness”  he  stole  ^ 
pounds  of  lead.  We  hate  to  think  vw 
he  might  have  done  had  he  felt  M® 
strong  and  wicked. — Des  Moines  Ktp 
ister. 


Safecrackers  are  likely  to  be  scard 
pink  at  the  news  that  violet  rays  . 
employed  as  burglar  alarms. — New  sor 
Evening  World. 


A  critic  declares  modern  P®***yp— 
one  great  fault  in  common. 
noticed  that  too ;  nearly  all  of  tn 
w-riti"  — Bradenton  (Fla.)  Henna' 
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A  view  of  a  small 
portion  of  the  Hoe 
replacement  parts 
stock  room 


GENUINE  HOE 
REPLACEMENT  PARTS 

It  is  of  prime  importance  that  only  genuine  Hoe  replacement  parts 
be  used  on  Hoe  Presses,  for  only  Hoe  replacement  parts  can  dupli¬ 
cate  the  quality,  the  design  and  the  service  of  your  original  Hoe 
parts. 

Experience  points  out  that  under  practically  every  circumstance  the 
most  economical,  expeditious  and  satisfactory  thing  to  do  is  to  use 
only  genuine  Hoe  replacement  parts. 

Our  Service  Department,  operating  on  a  24  hour,  night  and  day 
schedule,  is  fully  equipped  to  make  immediate  emergency  shipments 
from  a  large  and  complete  stock  of  replacement  parts. 

Have  your  presses  inspected,  regularly  and  thoroughly,  by  your 
pressman  or  a  competent  mechanic 

Replace  all  parts  that  show  wear — at  once. 

Always  keep  an  ample  supply  of  genuine  Hoe  replacement  parts  in 
stock. 

R.  HOE  &  CO.,  INC., 

Cmnmral  OfRemt 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 

BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 
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PRESS  ASSOCIATION  NOTES 

Barky  FARIS,  vice-president  and 
general  news  manager  of  Interna¬ 
tional  News  Service,  has  returned  from  a 
business  trip  to  West  Virginia.  While  in 
West  Virginia  Mr.  Paris  addressed  the 
Charleston  Rotary  Club  Feb.  14,  and  the 
annual  Journalism  Congress  of  West 
Virginia  Feb.  15. 

Leo  Dolan,  bureau  manager  for  Inter¬ 
national  News  Service  in  Harrisburg, 
Pa.,  has  been  made  state  manager  in 
charge  of  the  Pittsburgh  bureau  replac¬ 
ing  C.  B.  Yorke,  resigned.  Edward  D. 
Smithers  has  replaced  Dolan  in  the  Har¬ 
risburg  bureau. 

Adam  F.  Long,  formerly  with  the 
Standard  News,  lias  joined  New  York 
headquarters  staff  of  International  News 
Service. 

Arthur  C.  O'Neill  has  joined  the  gen¬ 
eral  news  staff  in  the  Chicago  bureau 
of  International  News  Service. 

R.  T.  Bulkeley,  New  Haven  bureau 
manager  for  International  News  Service, 
has  returned  to  his  post  after  two  weeks’ 
vacation  in  Montreal. 

Dan  Carey,  Buenos  Aires  representa¬ 
tive  of  International  News  Service,  is  in 
New  York  on  business. 

Ralph  Wheatley,  manager  of  the  Asso¬ 
ciated  Press  Bureau  at  New  Orleans,  re¬ 
cently  addressed  the  journalism  depart¬ 
ment  of  Tulane  University. 

Robert  Wear,  reporter  on  the  Dallas 
(Tex.)  Morning  News,  has  joined  the 
Associated  Press  in  the  Dallas  bureau. 
He  will  be  editor  of  the  Texas  state  wire, 
succeeding  E.  J.  Stuart. 

Jack  Bradbury,  assistant  manager  of 
the  International  News  Service  bureau  at 
Kansas  City,  has  been  transferred  to  the 
Chicago  bureau. 

Guy  E.  Rhoades,  formerly  aviation  edi¬ 
tor  of  the  Ottawa  (Ont.)  Citizen,  and 
recently  of  the  Ottawa  bureau  of  the 
Canadian  Press  Association,  has  been 
transferred  to  the  New  York  office  of  the 
C.  P. 

R.  Pelletier,  formerly  of  the  editorial 
staff  of  Le  Droit,  F'rench  language  daily 
of  Ottawa,  has  joined  the  Ottawa  staff 
of  the  Canadian  Press  Association. 

William  H.  Doherty  has  been  placed 
in  charge  of  press  relations  for  the  Co¬ 
lumbia  Broadcasting  System  in  Washing¬ 
ton.  Doherty  for  more  than  two  years 
was  a  reporter  in  the  Washington  bureau 
of  the  Associated  Press,  resigning  Jan. 
15  of  this  year.  He  formerly  was  on 
the  staffs  of  the  Minneapolis  Tribune 
and  the  Washington  Post. 

Luther  Huston,  sales  director  of 
International  News  Service  and  (3arl 
Turner,  Ohio-Pennsylvania  superintend¬ 
ent,  attended  the  Associated  Ohio  Dailies 
convention  in  Columbus  recently. 

Alfred  E.  Lyons,  formerly  with  the 
Kansas  City  Journal-Post,  has  joined  the 
Kansas  City  bureau  of  International 
News  Service  as  assistant  to  Dick  Wil¬ 
son,  manager. 

Edward  Fox,  of  Torrington,  Conn., 
formerly  a  reporter  for  the  Waterbury 
(Conn.)  American-Republican  and  the 
New  Haven  ((3onn.)  Times,  has  joined 
the  United  Press,  being  assigned  to  the 
New  Haven  office. 

SCHOOLS 

T  LOYD  BELL,  advertising  manager 
^  of  the  Brutistvick  (Ga.)  Ncivs  from 
Feb.  1,  1928,  till  Feb.  1  of  this  year,  has 
been  appointed  to  succeed  Thomas  L. 
Yates  as  instructor  in  advertising  service 
and  promotion  and  in  advertising  sales¬ 
manship  on  the  faculty  of  the  School  of 
Journalism.  Yates  was  forced  to  resign 
because  of  ill  health. 

For  the  second  consecutive  year  the 
Industrial  Collegian,  student  paper  pub¬ 
lished  at  South  Dakota  State  College, 
Brookings,  won  the  North  Central  Col¬ 
legiate  Press  Association  cup  for  the  best 
all-around  college  paper,  at  the  confer¬ 
ence  held  in  Vermilion,  S.  D.,  Feb.  7 
and  8. 

Students  in  the  course  in  newspaper 
reporting  at  Ohio  Wesleyan  university, 
Delaware,  Ohio,  had  more  than  7,800 
column  inches  of  new'S  matter  published 
during  the  first  semester,  measurement' 
of  the  “strings”  kept  by  the  students  has 


revealed.  Prof.  Douglass  W.  Miller  is  in 
charge  of  the  course. 

Paul  Brooks  of  Cedarhurst,  Long 
Island,  has  been  elected  president  of  the 
Harnard  Lampoon,  the  Harvard  Uni¬ 
versity  undergraduate  comic,  to  succeed 
A.  G.  Churchill. 

Plans  for  an  exchange  lectureship  be¬ 
tween  the  University  of  Missouri  School 
of  Journalism  and  the  National  Univer¬ 
sity  of  Mexico  on  a  similar  basis  with 
other  exchange  lectureships  between  the 
Missouri  school  and  institutions  of  other 
foreign  nations  has  recently  been  ap¬ 
proved. 


ASSOCIATIONS 

Mrs.  W.  G.  BROWN  of  the  Balti¬ 
more  and  Ohio  Railroad,  has  been 
appointed  chairman  of  the  “On-to-Wash- 
in^on”  committee  of  the  Women's  Ad¬ 
vertising  Club  of  Chicago. 

Anne  P.  Keil,  for  11  years  executive 
secretary  of  the  Advertising  Club  of 
Portland,  Ore.,  has  resigned  to  take  ef¬ 
fect  June  30  next.  Her  engagement  was 
announced  some  time  ago  to  H.  B.  Robin¬ 
son,  prominent  in  the  Portland  Adver¬ 
tising  Oub  and  vice-president  of  the 
Pacific  Association  of  Advertising  clubs. 

Semi-annual  Ohio  Typographical 
CoNFFBENCE  will  be  held  in  Marion  April 
12  and  13,  W'ith  headquarters  in  the 
Hotel  Marion.  .Mxiut  275  persons  are 
expected  to  attend.  R.  P.  Murphy  is 
chairman  of  the  Marion  union’s  conven¬ 
tion  committee. 

Fred  Barker,  Spokane.  Wash.,  received 
indorsement  of  Toledo  printers  as  a  candi¬ 
date  for  president  of  the  Intfbnational 
Typographical  Union  at  a  meeting  of 
the  Toledo  organization  last  week. 

.^bout  125  members  and  friends  of  the 
North  Suburban  Press  Club  gathered 
at  the  Oielsea,  Mass.  Y.M.C.A.  building 
last  week  for  the  second  annual  ladies’ 
night  program.  President  William  Mc- 
Gunnigle  of  the  club  was  toastmaster. 

Third  annual  meeting  of  the  South¬ 
western  Journalism  (Congress  will  he 
held  April  4  and  5  in  Fort  Worth, 
according  to  Prof.  J.  Willard  Ridings, 
head  of  the  Texas  Christian  University 
journalism  department  and  president  of 
the  congress. 

A  party  of  .St'.  Louis  business  men. 
led  by  “Joseph  T.  Licklider,  president  of 
the  Advt.rtising  Club  of  St.  Lotus, 
were  guests  of  honor  of  the  Advertising 
r LUB  OF  Kansas  City  at  a  luncheon  Feb. 
10.  The  St.  I>ouis  party  made  the  trip 
by  plane.  Flights  are  being  made  weekly 
to  visit  advertising  clubs  of  other  cit'ies. 

\'crnon  C.  Norton  has  been  elected 
president  of  the  Rhode  Island  State 
House  Press  Club,  Providence,  succeed¬ 
ing  Stephen  A.  Greene  who  served  for 
three  successive  terms. 

New  England  Woman’s  Press  Asso¬ 
ciation  held  a  meeting  at  the  studio  of 
its  president,  Mrs.  Joseph  A.  Mahoney, 
in  Bo.ston.  Mass.,  recently. 

Newly  organized  PoR'n.AND  (Me.) 
Press  Club  has  opened  club  rooms  in 
The  Wadsworth.  N.  E.  Gordon.  Jr., 
managing  editor  of  the  Portland  Press 
Herald,  Evening  Express  and  Sunday 
Telegram,  is  the  editor. 

Ravmond  Kimball  of  Norman.  Okla., 
has  lieen  na^ied  as  assistant  to  H.  B. 
Rutledge,  field  manager  for  the  Okla¬ 
homa  Press  .\ssoriATioN. 


CHANGES  OF  OWNERSHIP 

SALE  of  the  Leon  (la.)  Reporter  to 
the  Leon  Jourttal  has  been  approved 
in  district  court.  The  Reporter,  published 
by  O.  E.  Hull,  who  died  Jan.  25.  was  be¬ 
queathed  to  his  daughter.  Mrs.  J.  C.  Par¬ 
sons.  W.  F.  Lindsey,  editor  of  the  Jour¬ 
nal.  will  edit  the  combined  papers. 

Scott  N.  Swisher  has  sold  the  LeSueur 
Center  (Minn.)  Leader,  to  W.  J.  Baker. 
Mr.  Swisher  edited  the  Leader  for  16 
years. 

.\.  T..  Horling.  lately  associated  with 
the  Alton  (la.)  Demoerat,  has  purchased 
the  Whiting  (la.)  Argus  from  E.  E. 
Taylor. 

C.  H.  Smirl  and  M.  N.  Griffith  have 
purchased  the  Elliott  (la.)  Graphic  from 
Earl  Starr. 

Arthur  Pope,  former  editor  of  the 


Greenwich  (O.)  Enterprise-Review,  who 
sold  the  paper  early  last  summer  to  Jack 
Page,  has  taken  over  the  publication 
again. 

Thomas  J.  McCabe,  editor  and  pub¬ 
lisher  of  the  Pittsburg  (Cal.)  Post  for 
the  past  two  years,  has  sold  his  interests 
to  Fred  J.  Walker,  former  Washington 
I.  N.  S.  correspondent  and  well-known 
San  Francisco  newspaper  man. 

Percey  Torrey,  one-time  owner  and 
editor  of  the  Eorgan  (Okla.)  Advocate, 
has  purchased  the  Towanda  (Kan.)  West¬ 
ern  Butler  County  News  from  Flory  Sel¬ 
lers,  who  has  retired  because  of  illness. 

Blooming  Prairie  (Minn.)  Times,  a 
weekly,  has  been  leased  by  Mrs.  (}er- 
aldine  Rasmussen  of  Austin,  Minn.,  to 
Clement  &  Brown,  publishers  of  the 
Waseca  (Minn.)  Journal.  Marvin  Cle¬ 
ment  will  be  editor,  succeeding  Walter 
Beadell. 

A.  E.  Carter  of  Little  Rock,  formerly 
an  advertising  solicitor,  has  purchased  the 
Stephens  (Ark.)  Netvs  Herald  from  the 
C.  E.  Palmer  publications  and  its  name 
bas  been  changed  to  the  Beacon  Ne^vs- 
Herald.  A.  L.  Katz  formerly  was  editor 
of  the  News-Herald. 

J.  W.  Hubin,  publisher  of  the  Lamber- 
ton  (Minn.)  Northern  Light,  has  pur¬ 
chased  the  Sanborn  (Minn.)  Sentinel. 
Roth  papers  are  weeklies. 

Stewart  (Minn.)  Tribune,  a  weekly, 
has  been  sold  by  L.  A.  and  P.  L.  Hakes 
to  J.  W.  Skinner  of  Quincy,  Ill.,  who 
formerly  published  weeklies  in  Isanti, 
Hartland  and  other  Minnesota  towns. 

Joseph  Berdel  has  bought  the  Lyons 
(N.Y.)  Times  and  Clyde  Republican. 


ON  THE  MECHANICAL  SIDE 

TTARRY  D.  RINSBERG  has  been 
named  mechanical  superintendent  of 
the  Cincinnati  Enquirer. 

Ted  Lowther,  veteran  foreman  of  the 
Des  Moines  (la.)  Register  and  Tribune 
jf)b  printing  department,  has  been  pro¬ 
moted  to  superintendent  of  the  depart¬ 
ment. 


WEDDING  BELLS 


I  financial 

^  and  banking  editor  of  the  Business 

^b^*8  Davis  at  Indianapolis 


Carl  Grove,  of  the  Cincinnati  Enquirer 
classified  department,  and  formerly\iti, 
the  Columbus  Ohio  State  Journal  to  Xtl« 
Helen  Wells  of  Columbus,  recently. 

Edward  A.  Mahar,  of  the  staff,  Rew 
York  Evening  Journal,  to  Miss  Edna 
Donnelly  of  Albany,  N,  Y.,  Feb.  17.  Mr 
Mahar  was  formerly  assistant  city  editor 
of  the  Albany  Times-Union. 

Marc  D.  Johnson,  editor  of  the  Ran¬ 
dolph  (N.Y.)  Register,  to  Mrs.  Jessie 
McClenathan  Barker  of  Geveland 
Heights,  O.,  last  week  in  the  bride’s 
home.  They  sailed  Feb.  15  from  New 
York  on  the  Caledonia  for  a  cruise  of 
South  American  ports. 


John  R.  Johnson,  Sydney  (N.S.)  Post 
mechanical  department,  to  Xliss  Euphemia 
Petrie,  in  Sydney  recently. 


SPECIAL  EDITIONS 

■p* AIRFIELD  (Conn.)  NEWS,  week- 
ly,  10-page  auto  show  edition,  Feb  8. 

Ansonia  (Conn.)  Evening  Sentinel, 
24-page  automobile  section,  Feb.  12. 

Ely  (Nev.)  Daily  Times,  16-page  Ne¬ 
vada  state  farm  bureau,  extension 
servipe  agents,  banker- farmer  confer¬ 
ences  edition,  Feb.  6. 

Mankato  (Minn.)  Tree  Press,  44-page 
automobile  show’ edition,  Feb.  7. 

Boston  Sunday  Herald,  annual  motor 
boat  show  edition,  eight  pages. 

Newport  (R.  1.)  Daily  News,  radio 
number,  six  pages ;  1930  automobile 

show  section,  12  pages. 

Lawrence  (Mass.)  Telegram,  auto¬ 
mobile  edition,  in  color,  eight  pages,  re¬ 
cently. 

Providence  (R.  I.)  Sunday  Journal, 
annual  Rhode  Island  automobile  show 
number,  four  sections,  48  pages,  Feb.  16. 

Williamson  (W.  Va.)  Daily  News, 
16-page  tabloid  rotogravure  special  edi¬ 
tion,  Feb.  15. 


Encourage  Your  Advertisers 
With  Better  Picture  Reproduction 

SO  MUCH  depiends  upon  the 
quality  or  lack  of  quality  in 
the  mats  you  use,  that  it  is  worth 
money  to  you  to  know  how  satis¬ 
fying  Wood  Dry  Mats  have  proven 
with  other  publishers. 

A  Wood  Service  Man  can  tell 
you  how  Wood  Dry  Mats  will  help 
your  men.  Shall  we  send  him  to 
your  plant? 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


Moistening 

Equipment 


Scorchers 


ALWAYS  UNIFORM 


Cork  and  Felt 
Molding  Blankets 


No.  64  Parting  Powder 
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h  Rochester— 


Coverage 
At  One  Cost . 


THE  ROCHESTER  EVENING  JOURNAL 
offers  this  splendid  coverage  of  city  of 
ROCHESTER  to  national  advertisers. 

Local  merchants  expressed  continued  confidence  in  Even¬ 
ing  Journal  during  1929  by  an  increase  of  881,751  lines. 

HERE  IS  THE  SCORE! 

1929  1928  GAIN  LOSS 

EVENING  JOURNAL...  5,550,773  4,669,022  881,751 

Morning  Paper .  5,214,549  5»634340  4^9 

Other  Evening  Paper .  9,091,770  8,257,149  834,621 

r  I.  Journal  shows  largest  gain  local  advertising. 
TWO  SALIENT  POINTS:^  2.  Journal  strongly  entrenched — 2nd  position 

^  local  advertising. 

NATIONAL  ADVERTISERS  should  need  no  further 
proof  of  productiveness  of  ROCHESTER  EVENING 
JOURNAL,  than  this  strong  endorsement  of  local 
ROCHESTER  MERCHANTS. 

ASK  THE  BOONE  MAN 
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SENATOR  SEES  ALASKA 
AS  NEWSPRINT  SOURCE 


Tennes*«e  Legislator  Sponsors  Reso¬ 
lution  Calling  Department  to  Col¬ 
lect  Its  Data  on  Subject — 

Sees  Big  Opportunity 


(Special  to  Editor  &  Pcblishu) 

Washington,  D.  C.,  Feb.  20. — Possi¬ 
bilities  of  developing  a  dependable  sup¬ 
ply  of  wood-pulp  from  the  .Maskan  for¬ 
ests  have  challenged  the  attention  of  Sen¬ 
ator  Kenneth  McKellar  of  Tennessee. 
At  his  instigation,  the  Senate  has  passed 
a  resolution  calling  upon  the  Departments 
of  Interior  and  Commerce  “to  assemble 
all  the  data  that  they  have  in  regard  to 
the  wood-pulp  supply,  power  sites,  trans¬ 
portation,  and  other  matters  entering  into 
the  possible  projection  of  the  newsprint 
industry  into  Alaska.”  This  data  under 
the  resolution  would  Ite  made  available 
for  the  Senate. 

In  asking  favorable  consideration  for 
the  resolution.  Senator  McKellar  said: 

“.\s  we  all  know,  newsprint  now 'carries 
no  dutv  under  the  tariff  law  and  none 
is  proposed  in  the  pending  tariff  bill. 
We  all  know  that  it  is  essential  from  the 
standpoint  of  public  interest  that  Ameri¬ 
can  newspapers  continue  to  be  supplied 
with  an  uninterrupted  flow  of  newsprint. 

“I  have  been  informed  that  this  flow 
has  been  menaced  by  a  combination  of 
Canadian  newsprint  manufacturers,  and 
especially,  as  I  am  told,  of  their  attempt 
at  price  fixing  of  newsprint  paper.  Of 
course,  this  cannot  be  done  legally  under 
the  anti-trust  laws  of  the  United  States; 
but  the  difficulty  is  in  getting  jurisdic¬ 
tion  in  our  courts. 

“Reports  indicate  that  the  population  of 
Alaska  is  actually  less  now  than  in  years 
past,  although  the  territory  is  important 
economically  and  otherwise  as  I’nited 
States  territory.  The  government  has  al¬ 
ready  built  a  railroad  in  .\laska,  which, 
together  with  water  routes,  makes 
Alaskan  products  available  at  reasonable 
transportation  charges  to  all  parts  of  the 
Unit^  States  through  the  use  of  the 
Panama  Canal  and  .Atlantic  and  Gulf 
ports.  The  operation  of  government  and 
privately  owTied  barge  lines,  of  course, 
makes  available  cheap  water  transporta¬ 
tion  to  the  interior  cities.  It  is  believed 
that  wood  peculiarly  adapted  to  the  manu¬ 
facture  of  newsprint  can  be  found  in 
Alaska.  If  it  can  be  found,  we  should 
have  the  advantage  of  it.” 

The  McKellar  resolution  (S.  R.  212) 
does  not  call  for  an  investigation  of  the 
new'sprint  industry  but  asks  only  that  the 
data  now  available  on  the  probable  wood- 
pulp  supply  in  Alaska,  be  reported  to  the 
Senate.  The  Federal  Trade  Commission, 
for  some  time,  has  been  investigating  the 
newsprint  industrv  under  a  Senate  reso¬ 
lution  passed  in  February,  1929. 


COLUMNIST  RESIGNS 

Richard  .\twater,  column  conductor 
for  the  Chicago  Evening  Post  under  the 
name  of  “Riq,”  has  left  that  paper  and 
is  writing  a  novel. 


WOOD  HEADS  COAST  GROUP 

Homer  Wood,  publisher  of  the 
Porterville  (Cal.)  Recorder,  has  been 
elected  chairman  of  the  Central  Cali¬ 
fornia  section,  California  Newspaper 
Publishers’  .Association,  succeeding  Ford 
E.  Chatters,  recently  elected  president 
of  the  state  association. 

DAILY  GETS  ACTION 
IN  VICE  CRUSADE 

Grand  Jury  Investigation  Follows 
N.  Y.  Journal’s  Expose  of  Boot¬ 
legging  and  White  Slave  Traffic 
in  Atlantic  City 

Working  on  evidence  gathered  in  an 
anti-vice  campaign  started  in  .Atlantic 
City  by  the  Nciv  York  Evening  Journal, 
a  grand  jury  recently  liegan  investiga¬ 
tion  of  Anthony  P.  Ruffu,  Mayor  of  the 
New  Jersey  coast  resort.  The  Journal’s 
efforts  and  stories  and  pictures  published 
by  the  Atlantic  City  Press-Union  brought 
demands  from  local  hotel  owners  and 
nine  civic  organizations  for  the  resigna¬ 
tion  of  Mayor  Ruffu,  Commissioner  of 
Public  Safety  Cuthbert  and  Commis¬ 
sioner  of  Revenue  and  b'inances  Paxsoii, 
I.X)uis  .A.  Reppi’tto,  county  prosecuting 
attorney,  and  Judge  Joseph  Corio. 

At  a  mass  meeting  of  Atlantic  City 
residents  held  shortly  after  the  expose 
began  the  resignation  of  Enoch  Johnson, 
county  treasurer  and  Republican  leader, 
was  demanded. 

A  new  development  arose  last  week 
when  United  States  .Attorney  General 
Mitchell  announced  that  he  would  begin 
an  investigation  into  the  white  slave  con¬ 
ditions,  upon  which  the  Journal  had 
turned  the  spotlight,  and  recommend  a 
treasury  department  inquiry  into  the  nar¬ 
cotic  traffic. 

The  Hearst  newspaper  sent  five  men  to 
the  famous  vacation  city  several  weeks 
ago  to  dig  out  facts  concerning  the  white 
slave,  narcotic  and  bootleg  traffic  re¬ 
ported  as  being  carried  on  without  inter¬ 
ference  of  local  authorities.  Harry  Payn- 
ter  wrote  a  series  of  articles  presenting 
the  facts  as  they  were  uncovered.  How¬ 
ard  MacGowan,  Eidward  Mahar,  William 
Wright'  and  George  Biehl  were  the  under¬ 
cover  men  for  the  paper. 

Threats  were  made  and  bribes  were  of¬ 
fered  the  reporters  when  the  crusade 
started,  according  to  Amster  Spiro,  city 
editor.  The  series  liegaii  with  a  general 
picture  of  conditions  and  then  presented 
specific  cases  of  law  violation  as  they 
were  unearthed  by  the  staff. 

Mr.  Spiro  praised  the  work  of  the 
.Atlantic  City  Press-Union  in  aiding  the 
crusade  with  front'  page  spreads  of  text 
and  pictures.  More  than  5,000  letters 
were  received  by  the  Journal,  he  said, 
commenting  on  the  campaign. 


MARTIN  WRITES  BOOK 

“Expectant  Fathers”  is  the  title  of  a 
humorous  book  which  has  been  written 
and  published  by  Douglas  V.  Martin, 
Jr.,  manager  of  the  promotion  depart¬ 
ment  of  the  St.  Louis  Globe-Democrat. 


Ucdl  publisher. . 


KEOKUrCOUN^'^CSIGOURNEY,  IOWA)  NEWS: 

Comp.,.?  .nd  »-;y  8"“'"'  W- c.n  h,.nily 

culation-building  campaign. 


(Ehe  (Hharlesiartoe  Olonipani) 

Member ,  Better  Business  B  urea  u  ^ 


Sxitli  Fleer  Occidental 


Indianapalia.IndtaAa 


REPUBLICAN  GROUP  TO  MEET 


Vice-President  Curtis  to  Attend  In¬ 
diana  Press  Meeting 

Plans  for  the  52nd  annual  meeting  of 
the  Indiana  Republican  Editorial  Associa¬ 
tion  to  be  held  in  Indianapolis  March  7 
and  8  were  completed  this  week.  The 
meeting  will  be  climaxed  on  the  second 
night  with  \'ice- President  Charles  C. 
Curtis  and  his  sister,  Mrs.  Dorothy  Gann, 
as  guests  of  honor,  and  Curtis  and 
Claudius  H.  Huston,  Republican  national 
chairman,  as  principal  speakers. 

.Allen  C.  Hiner,  editor  of  the  New¬ 
castle  Courier,  president  of  the  associa¬ 
tion,  will  give  the  address  of  welcome, 
and  Walter  H.  Crim,  editor  of  the 
Salem  Republican-Leader,  will  preside  at 
a  luncheon  March  7,  which  will  o|)en  the 
convention. 

GOLDEN  GLOVES  BOUTS 
SET  NEW  RECORD 

Paid  Admistiona  Reach  $41,264  at 

New  York  Daily  Newt  Tourney 
in  Madiaon  Square  Garden — 
20,000  See  Fighta 


Nearly  20,000  spectators  witnessed  the 
finals  of  the  Nezv  York  Daily  Neivs 
Golden  Gloves  boxing  tournament  at 
Madison  Square  Garden,  New  York,  Feb. 
19.  Paid  admissions  totalled  $41,264, 
a  new  indoor  record  for  a  $3  top  price. 
The  arena  was  jiacked  to  capacity  and 
a  large  crowd  was  turned  away  at  the 
gate.  .Nineteen  bouts  lietween  amateur 
light,  middle  and  heavy  weight  fighters 
resulted  in  one  actual  knockout  and  sev¬ 
eral  technical  k.o’s. 

Winners  of  Wednesday  contests  will 
go  to  Chicago  at  the  expense  of  the 
Daily  News  to  compete  in  the  inter-city 
championships  with  winners  of  the  Chi¬ 
cago  Tribune's  Golden  Gloves  bouts, 
March  19. 

Tickets  for  the  News’  show  were  sold 
out  far  in  advance  of  the  scheduled  night. 
Elimination  contests  had  been  carried  on 
at  arenas  in  all  sections  of  the  metro¬ 
politan  district  for  several  weeks  past. 
Paul  Gallico,  sports  editor  of  the  News, 
directed  the  tournament. 


CANCER  CURE  STORIES 
ARE  CONDEMNED 

American  Medical  A»Rociation  Jouriul 
Say*  Publicity  on  California 
Doctors’  Discoveries  Is 
“Criminal’’ 


Publicity  that  has  been  givcMi  experi¬ 
mental  cancer  treatments  by  Drs.  Walter 
B.  Coffey  and  John  D.  Humber  at 
San  Francisco  was  condemned  this  week 
in  an  editorial  released  to  the  United 
Press  by  the  American  Medical  Associa¬ 
tion.  The  editorial  is  to  appear  in  the 
forthcoming  issue  of  the  Association’s 
journal,  it  was  said. 

"Regardless  of  the  fact  that  Drs. 
Coffey  and  Humber  have  stated  in  their 
communication  to  the  journal  and  in  let¬ 
ters  sent  to  patients  that  their  work  is 
purely  experimental;  that  they  have  no 
evidence  their  preparation  is  anything 
more  than  a  substance  which  produces 
l.vtic  changes  in  cancer  cells  following 
injection,  the  great  trek  of  cancer  suffer¬ 
ers  across  the  continent  has  begun  and 
physicians  everywhere  are  being  sought 
by  their  patients  to  procure  this  remedy," 
the  journal  commented. 

“As  the  journal  has  pointed  out,  vari¬ 
ous  substances  have  been  developed  in 
the  past  that  will  produce  lytic  changes 
in  cancer  cells. 

“Under  these  circumstances  it  is  noth¬ 
ing  less  than  criminal  to  arouse  the  hopes 
of  cancer  sufferers  and  to  cause  the 
families  of  such  sufferers  to  expend  the 
limit  of  their  funds  to  make  the  journey 
to  California.” 

Detailed  accounts  of  the  cancer  cure 
and  treatment  of  patients  have  been  pub¬ 
lished  under  copyrights  by  the  i'an 
Francisco  (Cal.)  Examiner  and  have  been 
syndicated  to  Hearst  newspapers.  The 
stories  have  been  written  by  Gobind  Be- 
hari  I.al,  staff  correspondent  for  the 
Examiner. 


BRINGS  TITLE  SUIT 

Action  to  quiet  title  to  10  acres  of 
property  in  W’eston,  Conn.,  recently  pur¬ 
chased  by  Franklin  P.  Adams,  New 
York  World  columnist,  has  been  filed  in 
Fairfield  county  superior  court  by  Mr. 
Adams. 


- 

The 

Archineer 


Real  Help  to  Publishers 

IT’S  no  news  to  newspaper  publishers  that  they  have 
to  cut  costs  to  meet  competition.  But  how.^  That 
is  something.  Here  w'e  come  in  as  Archineers  and 
show  how  an  old  plant  can  be  re-vamped  to  do  better 
or  a  new  plant  laid  out  to  do  best.  That’s  real  help 
to  any  publisher. 

As  for  our  reliability,  publisher  Harry  Grant  of  the 
Milwaukee  Journal,  whose  exceptionally  successful 
new  plant  we  built,  wrote  us  “We  would  unhesitat¬ 
ingly  recommend  you  for  any  similar  line  of  work 
which  you  would  care  to  undertake.” 

The  Oklahoman  (E.  K.  Gaylord,  Publisher),  is  our 
latest  newspaper  job,  now  nearing  completion.  Why 
not  at  least  have  a  talk  with  us  about  your  own  pro- 
gram.>  It’s  easily  arranged. 

Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

PRODUCTION^DESIGNrAND  CONSTRUCTION 
\ _ _ _ ^ 
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HY  DID  3.297  EYE  SPECIALISTS 


VOTE  IONIC  No.  5 

THE  MOST  LEGIBLE 
NEWS  FACE? 


Thf  blackface  type  is  Ionic  No.  5;  the  outline  is  Roman  No.  2 


L 


Eye  specialists  are  not  given  to  idle  praise.  Their  business  is  the 
saving  of  eyesight — their  opinions  on  the  easy  reading  qualities  of 
newspaper  type  faces  and  their  effed:  upon  eyesight  are  entirely 
scientific,  and  are  based  upon  sound,  basic  optical  laws. 

Why  then,  did  3 ,297  eye  specialids  endorse  Linotype  Ionic  No. 
5  as  the  mod  legible  of  news  faces?  For  the  excellent  reason  that 
Ionic  is  more  legible  than  other  news  faces — it  has  a  larger  lower 
case,  in  proportion  to  its  capitals — it  has  evenness  of  color,  with  no 
dazzle  and  flicker  to  irritate  the  eye — its  letters  are  pleasingly 
rounded,  with  better  didribution  of  white  space  within  the  letter, 
rather  than  merely  around  it. 

The  careful  fitting  of  Ionic,  in  comparison  with  ordinary  news 
faces,  is  apparent  by  the  enlarged  illudration  above.  Here,  7  point 
Ionic  No.  5  is  superimposed  upon  7  point  Roman  No.  2.  You  can 
didinguish  between  Ionic  and  the  ordinary  face  indantly:  the 
letters  are  larger,  yet  they  take  up  no  more  space  (even  less  in  fad, 
for  Ionic  has  maximum  word  count) — the  serifs  are  dronger  and 
do  not  break  under  dereotyping  or  mat-making  pressure — the 
capitals  are  durdy  and  well-proportioned. 

Ionic  is  kind  to  the  eyes,  that  is  the  net  of  eye  specialids’  opin¬ 
ions,  and  that  is  the  reason  why  more  than  1 ,700  newspapers  have 
changed  to  Ionic  since  this  revolutionary,  eye-saving  news  face 
was  introduced. 


The  following  excerpts  from  letters 
received  from  eye  specialists  and  oc- 
culists  of  national  reputation  tell  what 
the  scientific  mind  thinks  of  Linotype 
Ionic  No.  5.  The  comments  of  many 
other  eye  specialists,  among  the  3,297 
who  certified  that  Ionic  is  more  legible, 
are  printed  in  a  booklet  that  is  avail¬ 
able  upon  request.  Write  the  nearest 
Linotype  agency. 

“For  many  years  I  have  been  won¬ 
dering  when  the  newspapers  of  this 
country  would  try  to  consider  the  com¬ 
fort  of  their  readers  and  change  their 
type  or  the  paper  so  that  the  reader 
could  read  in  absolute  comfort. 

“I  feel  sure  that  you  have  discovered 
the  type,  and  it  is  just  a  matter  of  time 
before  the  newspapers  of  the  country 
will  all  be  using  it.  That  is,  those 
papers  who  will  consider  the  eyes  of 
their  readers. 

“Ionic  No.  5  will  do  the  work.  It  is  the 
best  and  clearest  type  I  have  ever  seen 
for  use  on  any  newspaper. . . Bernard 
A.  Baer,  Past  President,  District  of 
Columbia  Optometric  Society. 

“There  is  such  a  vast  difference  in 
the  readability  of  Ionic  No.  5  and  the 
other  types  that  a  comparison  is  im¬ 
possible.  My  opinion,  based  on  my  ex¬ 
perience  in  eyesight,  would  be  that  a 
whole  page  printed  in  Ionic  No.  5 
would  cause  less  strain  and  effort  than 
one  column  of  the  present  types.  .  . 
Dr.  O.  J.  Melvin,  Omaha,  Neb. 

“You  are  to  be  congratulated  upon 
initiating  the  movement  for  using 
Ionic  No.  5  type.  It  is  more  distinct, 
more  legible  and  not  only  gives  the 
printed  column  more  neatness  and  dis¬ 
tinctness,  but  ease  of  perception  and 
Interpretation,  which  I  consider  to  be 
the  two  most  important  factors  in 
reading  . . .”  J.  I.  Kurtz,  Associate  Edi¬ 
tor,  American  Journal  of  Optometry. 

“The  new  type,  Ionic  No.  5,  is  a  vast 
Improvement  on  the  type  in  use  by 
most  newspapers  throughout  the  coun¬ 
try.  There  is  no  question  as  to  its  ad¬ 
vantage  from  a  standpoint  of  eye¬ 
sight  conservation.  For  this  reason 
optometrists  all  over  the  country  are 
interested.  It  will  no  doubt  have  the 
endorsement  of  every  one  who  realizes 
the  importance  of  protecting  the  eyes 
from  unnecessary  strain.”  J.  H.  Sprat- 
ling,  Georgia  State  Board  of  Examiners 
in  Optometry. 

“Ionic  No.  5  is  a  marked  improve¬ 
ment.  I  hope  all  newspapers  will  adopt 
this  new  type.  We  who  have  the  care 
of  the  nation’s  eyesight  in  our  hands 


LINOTYPE 


MERCENTHALER  LINOTYPE 
COMPANY  ;  Brooklyn,  n.  y. 

SAN  FRANCISCO  t  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO  2 
Representatives  in  the  Principal  Cities  of  the  World 
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BOYKIN  IS  PROMOTED 
BY  PRESBREY 


Vice-President  of  Agency  Elected  to 
Board  of  Directors — Once  a 
Reporter  on  New  York 
Journal 


Edward  C.  Boykin,  vice-president  of 
the  Frank  Presbrey  Company,  New  York 
ad^•ertising  agency,  has  been  elected  to 


Edwasd  C.  Boykin  Cliffosd  R.  Hast 


the  company’s  board  of  directors.  This 
is  the  second  promotion  announced  re¬ 
cently  by  the  agency,  Clifford  R.  Hart 
having  ix;en  made  a  vice-president,  as 
told  in  last  week’s  Editor  &  Publisher. 

Mr.  Boykin,  a  Virginian  and  a  former 
West  Pointer,  has  been  with  the  Pres¬ 
brey  company  for  eight  years.  One  of 
his  biggest  jobs  in  that  time  was  ccm- 
ducting  the  national  piano  promotion 
plan,  'packed  by  the  National  Piano 
Manufacturers’  Association,  to  combat 
the  inroads  made  on  the  piano  industry 
by  the  automobile,  the  radio,  and  chang¬ 
ing  habits  of  life. 

Much  of  his  attention  at  present  is 
given  to  obtaining  new  accounts  for  his 
agency. 

He  was  formerly  a  reporter  on  the 
New  York  Ezvning  Journal,  and  became 
assistant  city  editor  before  resigning  to 
go  into  publicity  and  sales  work  for 
’Thomas  A.  EMison.  From  there  he 
went  to  the  Presbrey  Company. 


MOON  AGENCY  EXPANDS 


Directors  Vote  to  Enlarge  New  York 

Office — To  Specialize  in  Textiles 

Directors  of  the  Byron  G.  Moon  Com¬ 
pany,  Inc.,  Troy,  N.  Y.,  advertising 
agency,  have  vot^  to  enlarge  their  New 
York  City  office  and  to  make  it  the 
executive  headquarters  for  textile  ac¬ 
counts,  it  is  announced  by  the  president, 
Byron  G.  Moon.  The  New  York  office 
heretofore  has  been  chiefly  occupied  with 
giving  counsel  on  merchandising  and  edu¬ 
cational  activities. 

The  Moon  organization  will  concen¬ 
trate  on  the  promotion  of  textile  indus¬ 
tries,  both  working  with  individual 
manufacturers  and  helping  organize  and 
operate  “guilds.”  The  company  has 
served  as  merchandising  and  advertising 
counsel  for  the  Scottish  Woolen  Trade¬ 
mark  Association,  the  Durene  Associa¬ 
tion  of  America,  the  Hosiery  Guild,  Inc., 
and  groups  representing  the  suspenders 
industry,  the  knit  underwear  industry, 
and  the  fine  leather  glove  industry. 


PREPARING  OIL  BURNER  COPY 

MacFarland  Agency  Handling  $100,- 
000  Kleen-Heet  Campaign 

Hays  MacFarland  &  Co.,  Chicago  ad¬ 
vertising  agency,  will  use  newspapers, 
magazines,  trade  papers  and  direct  mail 
in  the  $100,000  advertising  campaign  this 
year  of  Winslow  Boiler  and  Engineering 
Company,  makers  of  Kleen-Heet  auto¬ 
matic  oil  burners  for  homes,  and  of  in¬ 
dustrial  oil  burners. 

Newspapers  will  be  localizeil  to  terri¬ 
tories  of  the  dealers,  most  of  whom  are 
situated  east  of  the  Mississippi  and  north 
of  the  Ohio  river.  The  lead  product  to 
be  featured  is  the  Challenger  automatic 
oil  burners,  which  was  designed  last 
year  and  tested  during  the  winter 
months. 


NEW  FOREIGN  ACCOUNTS 


J.  Walter  Thompson  Adds  Clients  in 
Poland,  Britain,  Egypt 

Standard  Nobel  Company,  Polish  out¬ 
let  of  the  Standard  Oil  Company  of 
New  Jersey,  has  retained  the  Warsaw 
office  of  the  J.  Walter  Thompson  Com¬ 
pany  to  conduct  its  advertising  in 
Poland.  Another  new  client  of  the  War¬ 
saw  office  is  M.  Arct,  book  publisher  of 
Poland. 

The  I.xjndon  office  has  been  retained 
by  Keystone  Knitting  Mills  for  adver¬ 
tising  of  its  hosiery  in  the  British  Isles. 

New  accounts  to  the  Buenos  Aires 
office,  covering  Argentina,  are  El  Do¬ 
rado  Land  Company  and  Sud  America 
Insurance  Company. 

The  recently  established  Thompson 
office  in  Sydney  has  lieen  appointed  to 
advertise  A.  G.  Spalding  athletic  sup¬ 
plies  in  Australia,  and  the  Alexandria 
office  has  been  retained  by  Ch.  Cantoni 
&  Co.  to  advertise  Macan  shoes  in 
Egypt. 


PLANNING  AGENCY  MERGER 


Buffalo  and  New  York  Firm*  to 
Consolidate 

Negotiations  for  a  merger  of  the 
J.  Jay  Fuller  Advertising  .\gency.  Inc.,  of 
Buffalo,  N.  Y.,  with  Lyddon  &  Hanford 
&  Kimball,  Inc.,  of  New  York  City  and 
Rochester,  are  under  way  although  not 
yet  completed,  it  was  said  this  week  at 
the  latter’s  New  York  office. 

A  dispatch  from  Buffalo  to  Editor  & 
Publisher  said  it  was  expected  that  Mr. 
Fuller  would  become  a  vice-president  of 
Lyddon  &  Hanford  &  Kimball,  Inc.,  and 
would  remain  in  charge  of  the  Buffalo 
office.  Norton  E.  Forgie,  treasurer  of 
the  Fuller  agency,  it  was  said,  would  be¬ 
come  assistant  treasurer  of  the  larger 
company. 


Placing  Steamboat  Copy 

Lewis  Edwin  Ryan,  Inc.,  advertising 
agency,  of  Washington,  D.  C.,  is  now 
handling  the  advertising  for  the  Nor¬ 
folk  &  Washington  Steamboat  Company, 
which  operates  daily  through  service 
both  ways  between  Washington,  Norfolk, 
Old  Point  Comfort,  and  Virginia  Beach. 
Newspaper  and  magazine  copy  averaging 
two  columns  by  90  lines  will  feature  the 
romance  and  history  of  the  Potomac 
River  and  Chesapeake  Bay.  J.  R.  Corry 
is  the  account  executive  in  charge. 


Frank  &  Co.  Merge*  Coa*t  Firm 

Announcement  has  been  made  of  the 
consolidation  of  the  C.  A.  Home  Com¬ 
pany,  advertising  firm  of  San  Francisco, 
with  the  Albert  Frank  &  Co.  The 
merged  firm  has  moved  to  the  latter 
company’s  offices  on  the  eighth  floor  of 
the  San  Francisco  Stock  Exchange 
Building.  Horne  has  become  associated 
with  E.  E.  Albertson  in  the  management 
of  the  company’s  California  offices. 


Get*  Paint  Account 

Nelson,  DuiKan  &  Harlow,  Boston, 
has  been  appointed  to  handle  the  adver¬ 
tising  account  of  the  Briggs-Maroney 
Company  of  Everett,  Mass.,  manufac¬ 
turer  of  paints  and  varnishes.  News¬ 
papers,  direct  mail  and  radio  will  be 
us^. 


Menadier  Join*  Bo*ton  Company 

.\rthur  M.  Menadier,  formerly  with 
the  Boston  Globe  and  the  American  Op¬ 
tical  Company  at  Southhridge,  Mass.,  has 
joined  the  staff  of  Nelson,  Duncan  & 
Harlow,  Boston  agency. 


Boston  Agency  Appointed 

Edmund  S.  Whitten.  Inc.,  Boston,  has 
iKcn  appointed  to  handle  the  advertis¬ 
ing  of  the  U.  S.  Bohhin  &  Shuttle  Co. 
of  Manchester,  N.  H. 


Chilton  Pen  Move*  To  N.  Y. 

The  Chilton  Pen  Company,  for  sev¬ 
eral  years  located  at  Boston.  Mass.,  has 
moved  to  Long  Island  City,  N.  Y., 
where  the  general  offices  and  all  activi¬ 
ties  of  the  company  will  be  centralized. 


New  Winningham  Account 

C.  C.  Winningham,  Inc.,  Detroit,  has 
been  appointed  advertising,  merchandis¬ 
ing  and  public  relations  counsel  for  the 
Wilcox-Rich  Corporation,  manufacturers 
of  Rich  valves,  Wilcox  tappets  and  Wil- 
Rich  piston  rings.  An  extensive  cam¬ 
paign  is  planned. 


Ha*  Mortgage  Company  Account 

The  New  York  Title.  &  Mortgage 
Company,  New  York,  has  placed  the 
advertising  of  its  subsidiary  company, 
the  National  Mortgage  Corporation  of 
Newark,  N.  J.,  with  the  Joseph  E.  Han¬ 
son  Company,  of  that  city. 


AD  TIPS 


Atherton  tc  Currier,  Inc.,  420  I.«xinf;ton 
avenue.  New  York.  Placing  account  for  Ix>uiBe 
Leighton,  Inc.,  New  York. 

N.  W.  Ayer  tc  Son.  Waablngton  Square, 
Piiiladelpliia.  Again  placing  copy  with  newa- 
papera  in  varioua  aectiona  for  the  Kellogg  Com¬ 
pany,  cereals.  Battle  Creek,  Michigan. 

Baum  Advertiiing  Company,  Ix>b  .Sngeles, 
Cal.  Is  now  placing  the  account  of  Wolfe 
laiboratories,  Los  Angeles. 

Bigelow,  Burton,  Inc,,  296  Delaware  avenue, 
Buffalo,  N.  Y.  Again  iilacing  orders  with  news¬ 
papers  in  selected  sections  for  the  Maritime 
Milling  Company,  Buffalo. 

Thomas  M.  Bowers  Company,  2.T  East  Jackson 
boulevard,  Chicago.  Is  Issuing  SO.OOO  line  con¬ 
tracts  to  metropolitan  newspapers  on  C.  F. 
Mueller  Macaroni  Company,  Jersey  City,  N.  J. 

Campbell,  Lowitz  Sc  Whiteley,  20.')  East  42nd 
street.  New  York.  Placing  account  for  R.  H. 
I.sird  Company,  toilet  preparations.  New  York. 

Carlysle  Company,  47  West  34th  street.  New 
York.  Now  placing  account  for  the  Majestic 
Silk  Mills,  Inc.,  New  York. 

Nelson  Cheaman  Sc  Co.,  1127  Pine  street,  St. 
Ixniis,  Mo.  Is  sending  orders  to  newspapers  In 
scattered  territory  on  the  Peoples  1‘opular 
Monthly,  Dee  Moines,  Iowa. 

Cole’s,  Ino.,  Royal  Union  Life  Building,  Dee 
Moines,  Iowa.  Placing  orders  with  newai)apers 
in  various  sections  for  the  Harper  Brush  Works, 
Kairfleld,  Iowa. 

Andrew  Cono  General  Advertising  Agency,  18 
East  41st  Street,  New  York.  Has  secured  ac¬ 
count  of  Zucca’e  Italian  Gardens,  food  products. 
New  York. 

Cramer-Krasselt  Company,  42.5  Van  Buren 
street.  Milwaukee,  Wis.  Is  using  a  few  news¬ 
papers  on  Maytag  Company,  Newton,  Iowa, 
makers  of  washing  machines. 


David.  Inc.,  Merchants  Bank  bldg.,  gt  p,., 
Minn.  Is  now  handling  the  account  of  the  Tm 
Thousand  Lakes  of  Minnesota,  St.  Paul  Ui? 
neeota.  ’  “■ 


Eckford  Advertising  Company,  W.Tnne  Clin.), 
ton  building,  Atlanta,  Ga.  Is  now  htnd^ 
the  account  of  the  Nunnaliy  Candy  Comnss? 
Atlanta,  Georgia. 


Erwin,  Wasey  Sc  Co.  of  Pacidc  Coast  IIms 
Building,  Seattle,  Wash.  Now  handling  acooMt 
for  the  Liberty  Orchards  Company,  Caahmws' 
W  ashington.  ” 


Richard  A.  Foley  Advertising  Agency  lann 
Arch  street,  Philadelphia.  Now  placing ’ordm 
with  some  Pennsylvania  newsi>a|iers  for  Ak 
bott's  Dairies,  Inc.,  Philadelphia. 


Geyer  Advertising  Company,  Third  National 
bldg.,  Dayton,  O.  Is  incrensing  the  list  of 
newspapers  on  Frlgidalre  Conmratlon,  Dayton. 

Guenther-Comer  Company,  St.  Joseph,  Mo.  h 
issuing  one-time  onlers  to  some  southwest  nevi 
papers  on  the  Murray  C.  Kalla  Company,  St 
Joseph. 


Hays  MacFarland  Company,  ;i;i3  North  Mlohl. 
gan  avenue,  Chicago.  Will  place  the  acconnt 
of  the  Winslow  Boiler  and  Engineering  Com¬ 
pany,  Chicago,  in  the  future. 

Keath-Seehof  Company,  211  West  Wacktr 
Drive,  Chicago.  Is  now  placing  the  acconnt  of 
Gypsy  Dyes,  Inc.,  Chicago. 


E.  T.  Howard  Company,  420  I.,exington  ave¬ 
nue,  New  York.  Placing  orders  with  new*, 
papers  in  various  sections  for  the  Carbons  Prod, 
ucts  Comimny,  New  York. 


Husband  Sc  Thomas  Company,  Inc.,  122  Eiit 
42ndd  street.  New  York.  Placing  onlers  with 
newspapers  in  various  sections  for  the  Cllalcil 
Laboratories,  Rinex,  New  York. 


Kling-Gibson  Company,  8  South  Michigan  ave¬ 
nue,  Cliicago.  May  conduct  a  test  campaign  ns 
the  Battle  Creek  Food  Products  Company,  Battle 
Creek,  Michigan. 

Lord  Sc  Thomas  and  Logan,  919  North  Michi¬ 
gan  avenue,  Chicago.  Placing  account  for  the 
Clean  Home  Products  Corporation,  Chicago. 

Lyon  Advertising  Agency,  270  Madison  ave¬ 
nue,  New  York.  Has  secured  account  of  the 
Browning  Drake  Company,  radio,  Waltham. 
Massachusetts. 

0.  W,  HcKennee  Corporation,  122  East  42nd 
street.  New  York.  Placing  account  of  the 
Teutonoplione  Company,  liearing  appliances, 
New  York. 


Richardson,  Alley  Sc  Richards  Company,  Stat- 
ler  Building,  Boston.  Placing  account  for  An¬ 
nette's  Perfect  Cleaner  Company,  Boston. 

Roche  Advertising  Company,  310  South  Michi¬ 
gan  avenue,  Cliicago.  Is  preparing  a  list  of 
newspapers  on  the  National  Toilet  Company, 
Paris,  Tennessee. 

J.  Walter  Thompson  Company,  410  North 
Michigan  avenue,  Chicago.  Will  use  a  list  of 
metropolitan  newspapers,  roto  copy  only,  on 
Berkey  &  Gay  Company,  Grand  Rapids,  Michi¬ 
gan,  manufacturer*  of  furniture. 


What’s 

A 

Newspaper  Doctor 

If  there  is  such  an  animal,  I  would  say 
It’s  a  he-man,  who  knows  the  ins  and  outs 
of  newspapers,  one  who  without  loss  of 
time,  can  diagnose  the  newspaper’s  ail¬ 
ments,  and  better  yet  cure  them. 

The  writer  of  this  advertisement  has  been 
called  a  Newspaper  Doctor.  He  knows 
newspaper  from  the  press  room  up. 

Three  times  now  within  the  past  few  years, 
he  has  taken  over  newspapers  in  bad  shape 
and  put  them  on  their  feet  in  short  order. 

In  his  last  connection,  he  took  over  a  bank¬ 
rupt  paper  in  a  town  of  200,000,  and  in  six 
months'  time  cut  its  losses  in  half,  not  by 
cutting,  but  by  spending,  and  more  than 
doubled  its  revenue. 

This  man  has  had  seventeen  years  experi¬ 
ence,  covering  all  phases  of  publishing  and 
advertising — newspapers  both  smalltown 
and  metropolitan. 

He  is  well  known  to  the  trade  and  has  a 
reputation  of  being  both  a  live  wire  and  an 
exceptional  producer. 

Hugh  Bailie,  Vice-President  of  The  United 
Press.  J.  W.  Brown  of  EDITOR  &  PUB¬ 
LISHER.  and  L.  B.  Balnier  of  the  A.N.P.A. 
all  know  this  man  and  will  verify  his 
statements. 

Box  E-616 
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BIG  XAMES! 

Francesco  F* 

Nephew  of  Cost-War  Crime  >linister.  WriO^s-— 

j 

THREE  SMASH  DOUBLE-TRUCK  FEATURES  FOR  SATURDAY  OR  SUNDAY  RELEASE  MARCH  2,  9  AND  16  i 

1.  Sentenced  to  the  Fascist  DeviFs  Islands. 

2.  My  Life  on  the  Fascist  Devil^s  Islands. 

3.  Escape  From  the  Fascist  Devil*s  Islands. 

Roger  liV*  Babson 

Exclusive  Interviews  With  a  Cre-eiiiinent  Ec^oiitmiist 

I 

i 

FOUR  SINGLE-PAGE  LEAD  FEATURES  FOR  SATURDAY  OR  SUNDAY  RELEASE  MARCH  16,  23  AND  30  AND  APRIL  6  I 

I 

i 

1.  Bahson’^s  Statistics  on  Reliji^ion.  I 

2.  Bahson^s  Theory  of  Snccess. 

3.  Protecting  Fathers  Fr^im  Worthless  Sons. 

4.  Training  the  Heiress  h»r  Her  «loh. 


The  NEA  >laga%ine  •  •  •  NEA  Si^rviee.  Inc*.. 
1200  W«*sl  Tliiril  Street,  t'hwelaiifl.  Ohio 


<  ‘ 


46  E  d  i  t  o  r  & 


NOW  IS  VITAL  TIME  TO 
ADVERTISE— BABSON 


Economic*  Expert  Say*  Well-Directed 
AdTerti*inc  Can  Do  Muck  to  Aid 
in  a  Bu*ine**  Recovery  —  Cut 
Frill*  from  Copy,  He  Urge* 


W  ell  directed  advertising  can  do  more 
than  any  other  one  factor  to  hasten 
economic  recovery  in  the  United  States, 
Roger  \V.  Babson,  noted  economics 
authority,  said  in  an  article  in  the 
Boston  Evening  Transcript  Feb.  15. 

“This  year,”  he  stated,  “offers  the  ad¬ 
vertising  business  both  a  challenge  and 
an  opjwrtunity.  The  challenge  is  two¬ 
fold;  first  to  the  business  man  who  ad¬ 
vertises,  and  second,  to  the  advertising 
man  who  prepares  and  directs  his  cam¬ 
paigns.  Business  men  must  have  the 
courage  to  maintain  their  advertising 
appropriations  in  the  face  of  the  present 
business  recession.  The  time  to  advertise 
is  when  sales  are  hard — contrary  to  the 
general  practice  of  advertising  chiefly 
when  business  is  good  and  sales  are 
easy.  The  advertising  man,  on  the  other 
hand,  must  have  the  courage  to  cut  out 
all  unnecessary  frills  and  to  make  his 
copy  produce  direct  results.  The  busi¬ 
ness  man  has  the  right  to  expect  that 
his  advertising  bring  in  some  definite 
orders  as  well  as  build  up  good¬ 
will.  Those  who  manage  advertising 
must  bear  this  in  mind.  Also  they  must 
cut  out  all  waste  and  extravagance,  and 
make  evei^  dollar  count.  Some  forms 
of  institutional  advertising  cannot  bring 
immediate  results,  and  this,  of  course, 
does  not  mean  that  they  should  be  dis¬ 
continued.  In  general,  however,  adver¬ 
tising  should  pay  as  it  goes. 

“Advertising  likewise  offers  two-fold 
opportunities;  first,  it  enables  individual 
business  men  to  meet  effectively  the  un¬ 
usually  severe  competition  of  the  pres¬ 
ent  period ;  and  second,  it  renders  the 
country  a  great  economic  service.  The 
value  of  wisely  directed  advertising  in 
overcoming  sales  resistance  is  too  well 
known  and  too  fully  proved  to  require 
further  comment.  From  a  purely  selfish 
standpoint,  it  pays  to  keep  up  one’s  ad¬ 
vertising,  as  thousands  of  individual  ex¬ 
periences  have  proved.  The  general  eco¬ 
nomic  benefits  to  the  country  as  a  whole, 
however,  are  just  as  real,  but  are  not  so 
generally  recognized." 


Proffitt  Promoted 

J.  R.  Proffitt,  for  the  past  several 
years  manager  of  sales  promotion  of  the 
Mode-Modeled  Division  of  VVestcott 
Hosiery  Mills,  Dalton,  Ga.,  has  been 
appointed  director  of  advertising  of  the 
Fabrimode  Costume  Hosiery  Division  of 
the  Westcott  mills  and  will  have  under 
his  direction  the  advertising  and  sales 
promotion  of  all  style  groups  of 
Fabrimode  Costume  Hosiery  both  in  this 
country  and  abroad.  The  acount  is 
handled  by  the  Calvin  Stanford  .Adver¬ 
tising  Agency,  Atlanta. 


French  Jenkin*  Join*  Bement 

French  Jenkins,  formerly  vice-presi¬ 
dent  of  Conely,  Kappes  and  Curtis,  De¬ 
troit  agency,  has  joined  the  Detroit  office 
of  Austin  F.  Bement,  Inc.,  as  an  ac¬ 
count  executive.  La  Choy  Food  Pro¬ 
ducts,  ^  Inc.,  of  Detroit,  manufacturers 
of  Chinese  food  specialties,  has  named 
Bement,  Inc.,  _  as  advertising  counsel. 
General  magazines  and  newspapers  will 
be  used. 


Pickering  Join*  WiUon,  Inc. 

Harold  B.  Pickering  has  been  ap¬ 
pointed  manager  of  the  industrial  divi¬ 
sion  of  Edwin  Bird  Wilson,  Inc.,  New 
York.  During  the  past  ten  years  Mr. 
Pickering  has  been  associated  with  the 
Gage  Publications,  James  F.  Newcomb 
Company  and  Rickard  &  Co. 


New  Client*  For  Utica  Agency 

Advertising  accounts  of  the  Golf  Tee 
Company  of  Amsterdam,  N.  Y.,  and  the 
Smith-Lewis  Fibre  Can  Corporation,  of 
Lowville,  N.  Y.,  are  being  handled  by 
Devereux  &  Smith,  Inc.,  advertising 
agency  of  Utica,  N.  Y. 
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Doing  Free  Lance  Work 

Jerry  Bryant  and  Ivy  Ostrow,  until 
recently  in  the  advertising  department 
f)f  the  .American  Chinaware  Corpora¬ 
tion  in  Chicago,  as  art  director  and 
copywriter,  respectively,  are  now  free 
lancing,  with  headquarters  in  Tribune 
Tower  in  the  offices  of  the  Thos.  R. 
I'erguson  .Advertising  agency,  special¬ 
ists  in  l)ank  advertising. 


New  Chicago  Firm 

The  General  Financial  Advertising 
Corporation,  712  Federal  street,  Chicago, 
has  been  incorporated  to  conduct  a  gen¬ 
eral  advertising  business.  The  com¬ 
pany  was  capitalized  at  S.50,000.  The 
incorporators  are  Joseph  J.  Milosh, 
Charles  H.  Carlstrand  and  James  H. 
Rook. 

Steel  Firm*  Merge 

The  Sivyer  Steel  Casting  Company. 
We.st  Milwaukee,  Wis.,  and  the  Nugent 
Steel  Casting  Company,  Chicago,  have 
consolidated  and  will  continue  under  the 
name  of  the  first  concern.  The  Buchen 
Company,  Chicago,  which  handled  the 
account  of  both  companies,  will  place 
the  advertising  of  the  consolidated  firm. 


New  Chicago  Agency 

The  Langdon  Broadcasting  Company, 
38  South  Dearborn  street,  Chicago,  has 
been  incorporated  under  the  state  laws 
of  Illinois  to  conduct  a  general  adver¬ 
tising  business.  The  incorporators  are 
Everet  Lewy,  M.  B.  Lewy  and  C.  F. 
langdon. 


Agencie*  Merge 

The  Duke  Hutchinson  advertising 
agency,  7.5  liast  Wacker  drive.  Chicago, 
has  been  consolidated  with  the  F.  W. 
Bond  Company,  429  South  Ashland  boule¬ 
vard,  the  two  organizations  to  be  oper¬ 
ated  as  the  F.  W.  Bond  Company.  Mr. 
Hutchinson  becomes  vice-president  of 
the  new  organization. 


St.  Loui*  Agency  Add*  Client 

The  Wedler-Shuford  Co.  of  St.  Louis, 
manufacturers  of  automotive  acces¬ 
sories  and  seat  covers,  has  appointed 
B^pecher-Cale-Maxwell,  Inc.,  Interna¬ 
tional  Office  hnilding,  St.  Louis,  to  di¬ 
rect  its  advertising. 


Philadelphia  Agency  Move* 

John  Falkner  Arndt  &  Co.,  Phila¬ 
delphia.  recently  completed  removal  of 
their  offices  to  larger  quarters,  on  the 
same  floor  of  the  Lewis  Tower,  L5th 
and  Locust  streets. 


Yuli  Promoted 

T.  H.  Yuli,  formerly  head  of  Federal 
Advertising  Agency,  Ltd.,  Montreal, 
which  was  amalgamated  recently  with 
McConnell  &  Fergusson.  Ltd.,  has  just 
been  elected  a  director  of  the  latter  com¬ 
pany. 


Agency  Di**oIve* 

Cook,  Thomas  &  Cash,  Chicago  ad¬ 
vertising  agency  formerly  of  360  North 
Miciiigan  avenue,  has  gone  o'ut  of  busi¬ 
ness. 


Buffalo  Agency  Move* 

Addison  Vars,  Inc.,  has  moved  its 
Buffalo  office  from  12^  Main  street  to 
the  recently  completed  Vars  Building  at 
Delaware  avenue  and  Tiipper  street. 

Radio  Agency  Organixed 

Roy  Marks  and  Joe  Jacobs,  Boston 
advertising  men.  have  formed  the  United 
Radio  Advertising  Agency  in  Boston 
with  offices  in  the  Metropolitan  Building. 


Gale  db  PieUch  Named 

The  Frank  Adam  Electric  Company, 
St.  Louis,  has  appointed  Gale  &  Pietsch, 
Inc.,  advertising  agency  of  Chicago  and 
New  York  to  handle  its  account. 


Handling  Watt*  Regulator  Copy 

The  Watts  Regulator  Company  of 
Lawrence,  Mass.,  have  appointed  F.  J. 
Low  Company,  New  York,  to  handle 
its  account. 


First  Paper  in  Texas  in  National 
Advertising  Lineage  1929 


▼  ▼  EST  TEXAS,  the 

territory  served  by  the  Star-Tele¬ 
gram  and  Record-Telegram,  con¬ 
tains  the  world’s  largest  known  oil 
reserves.  It  produces  90%  of  all 
Texas  wheat,  and  all  of  its  grain 
sorghums.  Its  cotton  production 
has  doubled  in  six  years.  .4nd  the 
extent  of  its  livestock  production 
is  indicated  by  the  fact  that  Fort 
Worth’s  packing  industry  repre¬ 
sents  the  largest  industrial  unit  in 
the  Southwest.  These  resources 
produce  three-quarters  of  a  hillion 
dollars  of  new  wealth  annually... 


^  of  a  billion  dollars 
in  new  wealth 

Three-quarters  of  a  billion  dollars  of 
new  wealth  annually,  and  West  Texas’ 
spending  power  is  $200  greater  per 
person  than  the  national  average  .  .  . 
a  commercial  Happy  Hunting  Ground 
where  advertising  shots  bring  down  rich 
game ! 

West  Texas’  population  is  increasing  at 
the  rate  of  100,000  new  buyers  each 
year.  It  is  feeling  the  healthy  develop¬ 
ment  of  the  greatest  influx  of  farm 
population  since  the  historic  trek  to 
W^estem  Canada  in  the  nineties.  And  it 
is  but  30%  developed! 

It  is  a  territory  you  need  to  cultivate. 
A  territory  in  which  you  may  direct 
125,000  advertising  arrows  each  day, 
straight  into  its  most  responsive  homes. 

In  West  Texas  there  is  no  paper  more 
widely  read  than  the  Star-Telegram  and 
Record-Telegram  .  .  .  and  its  circulation 
has  been  built- without  the  aid  of  pre¬ 
miums,  contests  or  promotional  schemes 
of  any  nature.  No  wonder  the  Star-Tele¬ 
gram  and  Record  -  Telegram  leads  the 
state  in  national  advertising  lineage! 

Fort  Worth  Star -Telegram 

JFort  morth  i^ecorD-f eif$raTn 

AMON  a.  CABTER  A.  E.  SHUMAN 

PrMident  and  PabU*her  Vice-President  and  Adv.  DIrecter 

Charter  Member,  Audit  Bureau  of  Circulations 


/Vote  Over 
125,000 

Net  Paid  Circulation 
Daily  or  Sunday 
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The  Flash  From 
Kansas  Says: 


FIVE  CAPPER  PUBLICATIONS 

ADOPT 

INTERTYPE  IDEAL  NEWS  FACE 


IT  began  with  newspapers,  but  the  success 
of  Intertype  Ideal  News  Face  has  spread 
to  all  kinds  of  publications  as  well  as 
newspapers. 

System,  Building  Age,  People’s  Popular  Monthly,  Den¬ 
tal  Survey,  and  many  other  magazines  are  now  using  the 
naturally  legible  Intertype  Ideal  News  Face  in  addition  to 
many  hundreds  of  progressive  newspapers. 

So,  naturally  the  news  from  the  famous  Capper  Plant  in 
Topeka,  Kansas,  that  five  of  the  Capper  Publications  would 
be  in  Intert3^c  Ideal  News  was  in  line  with  the  trend  of  the 
times. 

THE  CAPPER  PLANT  IS  USING  INTERTYPE 
IDEAL  NEWS  ON  THE  TOPEKADAILY  CAPITAL, 
CAPPER’S  WEEKLY,  CAPPER’S  FARMER,  KAN¬ 
SAS  FARMER,  AND  CAPPER’S  MAGAZINE. 

Just  as  is  the  case  with  many  other  plants  using  Ideal 
News  Face,  the  Capper  plant  at  Topeka,  Kansas,  does  not 
yet  use  Intertype  machines.  You  don’t  need  Intertypes  to 
use  Intertype  faces. 


If  you  are  seeking  greater  reader  interest  for  your  news¬ 
paper  you  should  investigate  Ideal  News  Face  because 
here  is  a  news  face  that  has  proven  its  legibility  on  all  kinds 
of  publications  printed  on  all  kinds  of  paper  with  all  kinds 
of  presses.  Readability  depends  upon  legibility  and  greater 
legibility  means  greater  reader  interest. 

Ideal  News  matrices  make  sharper  and  clearer  stereos. 
Ask  any  stereotyper  who  has  worked  with  other  news  faces 
as  well  as  Ideal  News  Face. 

Therefore,  for  real  all-’round  economy,  you  should  write 
to  the  nearest  Intertype  office  for  the  Ideal  News  Broadside 
of  Facts. 


^  Stan  cl  a  rcl  izecJ^ 


I  N  T  E  RT  Y  P  E' 


INTERTYPE  CORPORATION:  360  Funnan  Street,  BROOKLYN,  NEW  YORK 
Chicago,  130  North  Franklin  Street;  New  Orleans,  816 -Howard  Avenue;  San  Fran^ 
cisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80 
Federal  Street;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto; 

London  and  Berlin.  Distributors  throughout  the  world. 


■  JUST  50  OF  THE  HUNDREDS  OF  REPRESENTATIVE  NEWSPAPERS  USING  INTERTYPE  IDEAL  NEWS  FACE  ■ 


New  York  Times 
New  York  Sun 
Wall  Street  Journal 
Wall  Street  News 
Chicago  American 
^icago  Herald-Examiner 
Women’s  Wear  Daily 
^bany  Times  Union 
Elmira  Telegram 
Utica  Observer-Dispatch 


Detroit  Free  Press 
Detroit  Times 
Pontiac  Dally  Press 
New  Orleans  Times  Picayune 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Camden  Daily  Courier 
Jersey  City  Journal 
Canton  (Ohio)  News 
Cleveland  Plain  Dealer 


Dayton  News 
Indianapolis  Star 
Davenport  Times 
Denver  Post 
Stockton  Record 
Bridgeport  Times  Star 
New  Britain  Record 
Macon  Telegraph 
Portland  (Maine)  News 
Duluth  News  Tribune 


Minneapolis  Journal 
Minneapolis  Daily  Star 
Kansas  City  American 
Omaha  World-Herald 
Milwaukee  Times 
Carolina  (N.  C.)  Times 
Dallas  Times  Herald 
Galveston  News 
Galveston  Times 
Galveston  Tribune 


Waco  News  Tribune 
Waco  Times  Herald 
Seattle  Daily  Times 
Spokane  Press 
Milwaukee  Sentinel 
Portland  Oregonian 
Mobile  Register 
Augusta  (Ga.)  Chronicle 
Montgomery  Journal 
Topeka  Daily  Capital 


intertype  wide  tooth  matrices  are  smooth-running  on  all  line  composing  machines 


Set  In  Intertype  MeiUeval  Bold  and  Eatonian  Oothir 
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COMPLETING  51ST  YEAR 
ON  NORFOLK  DAILY 

John  L.  Degge  of  Virginian  Pilot  Still 
Actire  at  76— Sold  Paper*  to 
Federal  Officer*  During 
Ciril  War 

John  L.  Degge,  dean  of  Virginia  news¬ 
paper  men,  is  rounding  out  the  seventy- 
sixth  year  of  his  age  and  his  fifty-first 


John  L.  Degge 

year  as  newspaper  reporter,  still  grind¬ 
ing  out  copy  for  the  Norfolk  Viryinian- 
Filot,  a  newspaper  whose  growth  he  has 
watched  from  its  very  beginning. 

Colonel  Degge,  as  he  is  known  in  Nor¬ 
folk,  was  l)orn  in  1854.  He  saw  the 
Confederate  soldiers  march  out  and  the 
Federal  forces  take  possession  peace¬ 
fully.  He  remembers,  too,  that  on 
Christmas  in  1864  his  tips  as  a  paper 
boy — distributing  the  now  defunct  Nor¬ 
folk  Day  Book — From  the  Federal  head¬ 
quarter’s  officers  and  men  amounted  to 
^5,  and  $25  in  those  days  was  a  small 
fortune,  especially  to  a  10-year-old  boy. 

In  January,  1879,  he  first  turned  to  re¬ 
porting  as  a  means  of  earning  a  liveli¬ 
hood. 

On  Nov.  6,  1928,  the  day  Vir¬ 
ginia  went  Republican  for  the  first  time 
since  Reconstruction  days,  through  which 
he  had  lalxjred,  he  celebrated  his  golden 
wedding  anniversary.  That  day  his  wife, 
a  staunch  Democrat,  went  to  the  polls 
and  cast  her  ballot  for  A1  Smith,  while 
he  was  out  working  for  Hoover. 

He  was  working  with  Harry  P. 
Moore — still  a  fellow  staff  worker — when 
the  latter  broke  the  story,  on  Dec.  17, 
1903,  of  the  first  flight  of  the  Wright 
Brothers  at  Kitty  Hawk,  N.  C..  and  he, 
while  not  actively  engaged  on  the  story, 
received  the  first  information  of  the  fall 
in  1922  of  the  dirigible  Roma,  in  which 
more  than  50  persons  lost  their  lives. 

Colonel  Degge  led  the  fight  that  gave 
free  text  books  to  Norfolk  public  school 
children  and,  incidentally,  to  school  chil¬ 
dren  in  several  other  cities  of  the  State. 

CIRCULATION  DRIVE  IN  BROOKLYN 

The  Brooklyn  Daily  Times  is  conduct¬ 
ing  a  circulation  campaign  through  its 
carriers,  who  will,  as  a  result  of  their 
efforts,  receive  a  total  of  1,277  prizes. 
The  campaign  is  divided  into  four  peri¬ 
ods,  two  of  which  have  been  completed, 
prizes  being  awarded  at  the  end  of  each, 
and  grand  prizes  at  the  end.  Prizes  in¬ 
clude  Washington  tours,  cash  awards  and 
merchandise  prizes.  The  contest  started 
Jan.  27  and  ends  March  31.  E.  S.  Dob¬ 
son  is  circulation  manager  of  the  Times. 

50  YEARS  ON  PAPERS 

Henry  A.  Rowley,  a  printer  on  the 
Hudson  (N.Y.)  Daily  Star  and  Hudson 
Press,  was  recently  presented  with  $50 
by  the  newspaper  management  in  recog¬ 
nition  of  his  having  passed  his  50th 
year  in  the  service  of  newspapers. 


ADOPTS  NEW  TYPE  DRESS 

The  Minneapolis  Tribune  evening, 
morning,  noon  and  pink  editions,  has 
appear^  in  a  new  type  dress,  and  where 
formerly  the  paper  was  called  the  Min¬ 
neapolis  Morning  Tribune  and  the  Min¬ 
neapolis  Evening  Tribune,  the  name  has 
been  changed  to  the  Minneapolis  Tribune, 
the  right  hand  ear  designating  the  edi¬ 
tion,  morning  or  evening. 

PRAISES  PUBLISHERS 
FOR  CO-OPERATION 

Federal  Trade  Comiiii**ioner  Say* 

New*paper*  and  Adverti*ing  Agen- 

cie*  Helped  in  Campaign  to  Curb 
Di*hone*t  Copy 

By  George  H.  Manning 

Washington  Correspondent,  Editok  &  Publisheb 

Washington,  D.  C.,  Feb.  20. — Pub¬ 
lishers  and  advertising  agencies  have  ex¬ 
tended  to  the  Federal  Trade  Commission 
"a  very  gratifying  cooperation”  in  its 
efforts  to  curb  dishonest  and  misleading 
advertising,  according  to  Commissioner 
William  E.  Humphrey. 

Substantial  progress  has  been  made. 
Commissioner  Humphrey  believes,  in 
cleaning  up  the  advertising  columns  and 
for  this  progress  he  is  disposed  to  give 
the  publishers  and  advertising  agencies 
the  major  credit.  “They  have  unani¬ 
mously  approved  of  what  we  are  trying 
to  do  and  they  have  been  helping  us  in 
every  way  possible,”  the  Commissioner 
said,  and  added: 

“Of  course,  the  newspaper  editors  and 
publishers,  as  well  as  the  advertising 
agencies  realize  as  well  as  we  do  that 
the  value  of  a  publication  as  an  advertis¬ 
ing  medium  depends  upon  the  public’s 
feeling  that  the  publication  is  reliable. 
Faith  in  the  publication  is  one  of  the 
important  things  that  the  publisher  sells. 
A  few  misleading  or  dishonest  advertise¬ 
ments  may  do  a  great  deal  of  damage  to 
a  publication’s  reputation,  and  the  evi¬ 
dence  clearly  indicates  that  publishers 
generally  have  welcomed  the  commis¬ 
sion’s  activities  in  behalf  of  eliminating 
ad  copy  on  which  the  advertiser  docs 
not  make  good.  Without  a  single  excep- 
tiMi,  publishers  have  cooperated  with  the 
Commission  in  this  work  and  this  fact 
is  a  splendid  tribute  to  their  integrity.” 

Commissioner  Humphrey  made  this 
comment  when  asked  if  substantial 
progress  had  been  made  in  the  campaign, 
which  he  practically  originated,  for  the 
elimination  of  advertisements  in  which 
extravagant  claims  are  made  for  the 
products  advertised.  While  he  refrained 
from  making  an  exposition  of  the  re¬ 
cent  stipulations  negotiated  with  a  promi¬ 
nent  tobacco  company,  in  which  the  latter 
agreed  to  discontinue  certain  forms  of 
advertising  in  merchandising  cigarettes, 
the  Commissioner  clearly  indicated  that 
the  Federal  Trade  Commission  will  take 
a  lively  interest  in  testimonial  advertis¬ 
ing  from  now  on. 

This  does  not  mean  that  the  Commis¬ 
sion  is  going  to  make  a  general  check 
of  the  advertisers  u.sing  the  testimonial 
in  their  advertising  copy.  It  does  mean 
that  where  complaints  are  filed  with  the 
Commission  it  will  investigate  them 
carefully  and  the  principles  outlined  in 
the  cigarette  case  will  be  applied.  The 
outstanding  feature  of  that  stipulation, 
insofar  as  it  dealt  with  the  testimonial 
ad,  is  that  the  paid  testimonial  must  be 
marked  as  such  so  that  the  person  who 
reads  the  advertisement  will  know  at 
once  that  the  person  making  the  indorse¬ 
ment  has  received  for  it  a  consideration 
of  value. 

MARKS  50TH  ANNIVERSARY 

Announcement  of  the  purchase  of  a 
site  on  which  a  new  plant  will  be 
erected,  and  issuance  of  a  52-page  spe¬ 
cial  edition  marked  the  golden  anniver¬ 
sary  of  the  LaPorte  (Ind.)  Herald- 
Argus  Feb.  5.  The  special  edition 
carried  a  facsimile  of  a  congratulatory 
message  from  President  Hoover  to  H. 
A.  Lindgren,  publisher,  and  Charles  A. 
Beal,  editor.  The  new  plant,  it  was 
announced,  will  be  erected  within  the 
next  18  months. 


BROOKLYN,  N.Y. 

(Third  City  in  America) 

AND 

Whjt  Irnnklgn 
§tattbarJ»  Ininn 

BROOKLYN— 

The  largest  borough  in  New  York  City — Fourth  in 
industry  among  the  cities  of  the  country — First  port 
in  America  in  value  of  imports  and  exports — Its  203,- 
021  workers  earn  in  excess  of  $266,500,000.00  yearly 
— Savings  Bank  deposits  in  1928  amounted  to  the 
huge  total  of  $1,040,620,346.00. 

WITH  98.7%  OF  ITS  READERSHIP  IN 
BROOKLYN  CITY  HOMES,  POURS  A 
CONCENTRATED  STREAM  OF  CIR¬ 
CULATION  ON  THIS  ENORMOUSLY 
RICH  AND  RESPONSIVE  MARKET 

-AND- 

THE  STANDARD  UNION 

During  Year  1929 

Gained  Over  800,000 
Lines  of  Advertising! 

Advertising  Record  for  1929 

Standard  Union  GAINED  821,892  lines 

Brooklyn  Times  . Lost  16,168 

Brooklyn  Elagle . Lost  1,014,700 

(Figure*  by  N.  Y.  Evening  Post  Statistical  Dept.)  , 

Standard  Union  figuret  are  for  six  days  against  six 

#tanJiarii  lintnu 

** Brooklyn* s  Fastest  Growing  Newspaper** 


Boston 

Philadelphia 


New  York 
Chicago 


Detroit 
San  Francifco 


/ 


eadline  news 


the  press 


The  last  form  is  on  the  press— dead¬ 
line  news  is  ready  for  an  expectant 
public.  The  big  job  now  is  for  the  press 
to  make  its  run.  Keen  editors,  crack  re¬ 
porters,  far-flung  news  agencies  mean 
little  if  your  paper  doesn’t  get  into  the 
hands  of  its  readers  on  time. 


With  deadline  news  on  the  press  no 
one  can  afford  to  worry  about  the  possi¬ 
bility  of  drive  and  control  failure.  And 
no  one  does  worry  when  the  equipment 
is  General  Electric  with  its  unfailing 
dependability. 


For  more  than  a  quarter  of  a  century, 
G-E  equipment  has  been  engineered  to 
every  type  and  size  of  plant.  More  im¬ 
pressive  than  ever,  is  the  list  of  over  200 
representative  newspapers  using  G-E 
equipment  in  their  pressrooms. 


htorized  Power 

•fitted  to  every  need 


Meral  electric 


GJ  N  ERAL  ELECTRIC  COMPANY.  SCHENECTADY.  N.  Y..  SALES  O  E^S  I_N  P  RJ  NC  I  P  A  L  C 
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A.  P.  MOORE,  PUBLISHER 
AND  DIPLOMAT,  DIES 


Former  Owner  of  Pittsburgh  Leader 
and  U.  S.  Ambassador  Started 
His  Career  as  a  Copy 
Boy 


Private  funeral  services  were  held, 
Feb.  18,  in  l^)s  .\nReles  for  Alexander 
P.  M<x>re,  newly  appointed  United 
State  Ambassador  to  Poland  and  for- 


The  late  Alexander  P.  Moore 


merly  newspaper  publisher  who  died  in  the 
California  Lutheran  Hospital  Monday 
after  a  short  illness.  Following  the 
service  the  body  was  placed  aboard  a 
train  for  Pittsburgh,  where  it  will  be 
interred,  Sunday,  Feb.  2.1,  alongside  that 
of  Mr.  M(x)re's  wife,  the  former  Lillian 
Russell. 

The  last  rites  were  read  by  the  Rev. 
Hugh  Walker  of  the  First  Presbyterian 
Church.  Among  those  at  the  bier  were 
Miriam  Culbertson  and  Kleanor  Schu- 
Ix-r,  cousins  of  tbe  former  publisher ; 
William  Randolph  Hearst,  J.  P.  Emge, 
a  former  newspaper  associate  of  Am¬ 
bassador  Moore;  Mrs.  Kmge,  Charles 
Chaplin  and  Marion  Davies. 

Ambassador  .M(X)re  was  ()3  at  the  time 
of  his  death  and  ha<l  spent  44  years  in 
Pittsburgh  journalism  with  a  brief 
period  as  publisher  of  the  AV«'  i'ork 
Daily  Mirror  and  the  Boston  Advertiser . 
after  which  he  served  as  l’niu*d  States 
.Ambassador  to  Peru.  One  of  the  high 
points  of  his  diplomatic  career  was 
reached  during  his  tenure  of  this  post  in 
the  distinguished  service  he  rendered  in 
helping  to  effect  a  settlement  of  the  trou¬ 
blesome  Tacna-.Arica  dispute  between 
Peru  and  Chile. 

.As  a  reward  for  his  work  toward  the 
solution  of  the  46-year-old  quarrel,  he 
was  decorated  by  the  Peruvian  govern¬ 
ment  with  the  Order  of  the  Sun,  the 
highest  award  l)estowed  by  that  country. 

His  first  diplomatic  appointment  was 
as  Ambassador  to  Spain  in  1923.  Presi¬ 
dent  Harding  named  him  for  this  p<ist. 
President  Coolidge  appointed  him  to  the 
Peruvian  Ambassadorship  and  his  recom¬ 
mendation  by  President  Hoover  for  the 
portfolio  of  Poland  was  approved  by 
the  Senate  Tan.  29,  less  than  a  month 
ago.  Illness  prevented  him  from  filling 
this  post. 

Am.bassador  Moore  was  born  in  Pitts¬ 
burgh,  Nov.  10,  1867,  and  entered  news¬ 
paper  work  at  the  age  of  12,  when  he 
became  a  copy  bov  on  the  old  Pittsburgh 
Telegraph.  A  short  time  later,  when  the 
Telegraphed  merged  with  the  old  Chron¬ 
icle.  and  became  the  Chronicle  Tele¬ 
graph,  he  became  a  reporter.  He  wrote 
sports  for  a  while,  but  drifted  into  polit¬ 
ical  writing. 

It  was  while  covering  the  city  hall 
heat  that  his  good  fortune  began.  There 
he  came  into  contact  with  C.  L.  f  Chris! 
Magee,  political  boss,  and  with  Senator 
William  Flinn.  The  friendship  which 
resulted  obtained  for  him  the  backing 
of  these  two  political  powers,  and  with 


Col.  Oliver  S.  Hershinan,  in  1900,  at  the 
age  of  33,  Mr.  Moore  bought  the  old 
Pittsburgh  Press.  Mr.  Moore  was  man¬ 
aging  editor,  while  Col.  Hershman  took 
over  the  business  direction.  The  paper, 
or  control  of  it,  was  purchased  from  Coi. 
T.  J.  Reenan. 

'llie  two  men  ran  the  Press  until  1904, 
when  Mr.  Moore  bought  the  Pittsburyn 
Leader,  retaining  his  interest  in  the 
Press.  For  many  years,  after  the 
acquisition  of  the  i^eader,  Mr.  Moore's 
name  remained  on  the  masthead  ot  the 
I’ress. 

.About  1920,  .Ambassador  Moore  s<dd 
out  this  interest  in  the  Press  to  Col. 
Hershinan.  in  1923,  he  sold  the 
Leader. 

Once,  since  then.  Ambassador  Moore 
made  a  brief  attempt  to  resume  news¬ 
paper  work,  when  he  purchased  the 
Boston  .Advertiser  and  the  New  York 
Mirror  from  William  Randolph  Hearst 
in  March,  1928.  His  return  to  tne 
journalistic  tield  was  short-lived.  He 
retained  the  papers  only  a  brief  periixl, 
and  again  took  up  his  diplomatic  career. 


WILLIAM  A.  READE 


President  of  Ludlow  Typograph  Com¬ 
pany  Dies  Suddenly  at  63 

William  A.  Reade,  president  of  the 
Ludlow  Typograph  Company,  died  sud¬ 
denly  at  his  home  in  Evanston,  Ill.. 
Tuesday,  Feb.  18.,  at  the  age  of  63.  He 
organized  the  company  of  which  he  was 
the  head  and  develop^  from  its  incep¬ 
tion  the  Ludlow  typesetting  system  now 
used  by  the  newspapers  throughout  tlu 
world  for  the  composition  of  advertising 
and  by  commercial  printers  for  job  com¬ 
position. 

Born  in  Digbton,  Mass.,  he  later  made 
his  home  in  Cleveland  where  he  began 
the  development  of  the  Ludlow.  For  the 
last  12  years  the  organization  has  been 
located  in  Chicago.  Mr.  Reade  had  a 
host  of  warm  friends  throughout  the  in¬ 
dustry  and  was  greatly  beloved  by  all 
the  memliers  of  his  own  organization. 
He  was  active  in  business  up  to  the  day 
of  his  death.  He  had  no  children  and  is 
survived  by  his  wife,  Mrs.  Edith  Reade. 


JOSEPH  H.  BRAGDON 

Joseph  H.  Rragdon,  43,  publicaJ[ion 


director  of  the  Textile  World,  died  Feb. 
19  of  pneumonia  at  his  home  in  New 
Rochelle,  N.  Y.  Mr.  Rragdon  joined 
the  Textile  World’s  predecessor,  the 
Te.vtile  .Manufacturer’s  Journal,  which 
his  father  founded,  in  1911.  He  was  a 
member  of  the  executive  committee  of 
the  Mcflraw  Hill  Publishing  Conqwny, 
a  past  president  of  the  Associated  Rusi- 
ness  Papers,  a  vice-president  of  the  New 
York  Business  Publications  .As.sociation, 
a  member  of  the  board  of  governors  of 
the  .American  Federation  of  Advertisers, 
and  of  the  New  A’ork  .Advertising  CTub. 


©bituarii 


Robert  HENKEL,  publisher  of 
the  Indianapolis  Daily  Lrve  .Stock 
Journal  and  formerly  owner  of  newspa¬ 
pers  in  various  Indiana  cities,  died  last 
week  at  his  home  in  Indianapolis  after  an 
attack  of  pneumonia.  Before  coming  to 
Indianapolis  Mr.  Henkel  was  owner  of 
the  Rracil  (Ind.)  Daily  Times,  an  even¬ 
ing  newspaper  which  he  established.  He 
al.so  had  owned  a  newspaper  at  Craw- 
fordsville. 

Lko  S.  Ruppin,  80,  editor-publisher  of 
the  Soutinvestern  Hebrew,  Houston,  and 
previously  connected  with  the  Jeivish 
Herald,  died  recently  in  Houston. 

Ei.woon  T.  Wvmax,  67,  of  Warwick, 
R.  I.,  former  editor  and  publisher  of 
the  Watervillc  (Me.)  Mail,  and  later 
superintendent  of  schools  in  Waterville 
di^  there  recently. 

EitWARn  .A.  Dautv,  43,  former  St. 
l»uis  newspaper  man  and  at  one  time 
editor  of  the  Cairo  (Ill.)  Bulletin,  died 
last  week  at  his  home  in  Bellville,  Ill., 
of  pneumonia. 

William  Walsh,  28,  of  the  Corner- 
brook  (Newfoundland)  Humber  Her¬ 
ald,  and  formerly  of  the  Sydney  (N.S.) 
Record,  died  recently  in  Cornerbrook. 


W.  H.  Frk.nckr,  73,  for  many  years  a 
proofreader  on  tbe  Xorfolk  Virginian- 
Pilot.  and  more  recently  editor  of  the 
Virginia  Beach  Weekly,  died  recently  at 
a  Norfolk  hospital. 

Harry  F'loyd,  a 
man  of  Dublin,  Ga. 
home  in  that  city.  He  was 
lK*r  of  years  managing 
Dublin  Courier-Herald. 

Mrs.  Bridget  M.  Shea,  mother  of 
James  .A.  Shea,  of  the  editorial  depart¬ 
ment  of  the  Worcester  (Mass.)  Evening 
Post,  died  recently  at  her  home  in  Wor¬ 
cester. 

Mrs.  Catheri.ne  O’Farreli.,  70, 
mother  of  .Albert  O’Farrell,  sports  editor 
of  the  Eremont  (().)  .\les.tenger,  died 
last  week. 

W.  E.  VN’ard,  pioneer  Western  editor,  ton. 
died  Feb.  8  at  Dunsmuir,  Cal.  He  was 
formerly  publisher  of  the  Plumas  Na¬ 
tional  Bulletin  of  Quincy,  Cal.  He  had 
lieen  retired  several  years,  living  at 
Dunsmuir  with  a  grandnephew. 

W11.LIA.M  .A.  Shobkr,  a  veteran 
printer  of  50  years’  standing  in  point  of 

service  in  the  Cincinnati  Enquirer  com-  .  .  _ 

posing  room,  died  Feb.  8  at  his  home  Manchester  (Va.)  _ 

near  Cincinnati.  South  Richmond  died  recently 

•Mrs.  Minnie  Monahan,  mother  of 
Harold  Hartley,  Sunday  edlti>r  of  the 
Toledo  Times,  died  last  week  at  her 
home  in  Zanesville,  O. 

William  J.  Seidel,  Jr.,  17,  youngest 
memlier  of  the  Wheeling  (W.A'a.)  In¬ 
telligencer  editorial  staff,  died  at  tbe 
Ohio  A’alley  (ieneral  Hospital,  there, 

Feb.  12. 

John  W.  Lewis,  formerly  editor  of 
Huntingburg  (Ind.)  Argus  and  post¬ 
master  at  Huntingburg,  was  burned  to 
death  Feb.  9  at  jasner,  Ind.,  when  his 
car  was  overturned  in  an  accident. 

Stanley  C.  Rorthwick,  United 
States  Marshal  for  the  southern  district 
of  Ohio,  died  suddenly  at  Dayton,  re¬ 


cently,  where  he  was  attending  Fedcr,! 
Court.  Mr.  Rorthwick  was  a  vS 
newspaper  man  and  was  at  one  titnt 
with  the  Brooklyn  Eagle  and  the  JVfle 
He  was  appointed  United 
States  marshal  by  President  Harding  !n 
1923.  * 

Fireman  L.  Landfji,  61,  chief  of  the 


York  Herald. 

veteran  newspaper 
died  Feb.  9  at  his 

for  a  num-  . 

editor  of  the  mailing  department  of  the  Roiipor  (Me ) 

Daily  News  since  the  start  of  the  paper 
41  years  ago,  died  suddenly  Feb.  13,  at 

Gilbert  Hartwell  Rf.nfjict,  83 
founder  and  editor  of  the  Ellcm^U 
(X.V.)  I^ress  and  later  editor  of  the 
Saratoga  (N.Y.)  Sun,  Kingston  (\Y) 
Leader  and  Catskill  (N.Y.)  Dailx\\lail 
died  at  his  home  in  .Albany,  Feb.  Ig’ 
More  than  50  years  ago  he  was  chief 
clerk  to  the  public  printer  at  Washing. 

Will  H.  Bl'llock,  owner  and  editor 
of  the  Monticello  (Ha.)  News,  died 
Feb.  15,  after  a  brief  illness.  He  was 
a  native  Floridian,  going  to  Monticello 
from  Lakeland,  and  had  published  the 
News  for  twelve  years. 

Ben  P.  Owen,  70,  one  of  the  organ¬ 
izers  and  for  many  years  eilitor  of  the 
.Manchester  (Va.)  News-Leader,  now 


ELMER  E.  BATES 

Elmer  E.  Bates,  Cleveland  newspaper 
man,  died  this  week  at  Madison.  Ohio, 
aged  seventy.  For  many  years  he  was 
on  the  staff  of  the  Cleveland  Press,  and 
conducted  a  sports  and  general  news  col¬ 
umn  under  the  heading  of  “The  Little 
Old  Man’’  which  was  widely  read  because 
of  its  humor  and  human  interest. 


CHARLES  H.  WRIGHT 

Charles  H.  Wright,  for  40  years  a 
Rochester  newspaper  man  and  former 
city  editor  of  the  old  Rochester  Post  Ex¬ 
press  and  old  Rochester  Times,  died  in 
Rochester  F'eb.  14,  after  an  operation.  He 
was  67  years  old. 


Improved 

BURGESS 
DRY  MATS 


Their  smooth  back  and  special 
will  sive  you  plates  with  that  "nickel 
type"  appearance  and  wonderful 

Burgess  Improved  Dry  Mats  come  k 
to  you  scientifically  mill-conditioned  m 
to  give  you  the  shrinkage  you  de-  B 
sire.  Always 

Burgess  Improved  Dry  Mats  have 
fine  body,  stayback  will  not  fracture 
regardless  of  caliper  so  that  many  ^^B 
plants  now  purchasing  from  us 
^^^B  much  thinner  mats  than  they  have 

ever  dared  to  use  before.  ^^^B 

^^B  Thin  mats  easy  to  work  with  and 
iron  easily  in  the  casting  box, 

^B  thus  doing  away  with  many  aggra- 
vating  troubles  experienced  by 
B  every  stereotyper. 

W  Writeforsamplesnow,givingtypeof 
f  casting  box  and  shrinkage  desired. 

STEREOTYPE  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago 
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The  Best  Isnt  Too  Good 

For  Your  Composing  Room! 


Hand  composition  of  single  types  alone  pro¬ 
vides  that  flexibility  in  the  selection  of  the 
proper  sizes  of  appropriate 
Space  ornaments,  and 

Selling  assembly  in  relation  to 

Typography 

be  occupied,  without  which  good  typography 
cannot  be  attained.  The  pulling  power  of 
attractive  advertisements  helps  you  sell  space. 


It  has  been  demonstrated  many  times  by  tests 
made  on  "live”  copy  during  actual  composing- 
room  operation  that  no  method 
of  setting  display  in  advertise¬ 
ments  is  so  fast  as  hand  work. 
When  type  and  spacing  material 
cast  on  the  Monotype  are  available  as  needed 
the  best  typography  is  combined  with  the 
fastest  speed  in  production. 


Fastest 
Typesetting 
On  Display 


Newest 
and  Best 
Type  Faces 


All  of  the  traditional  and  modern  faces  now 
generally  used  for  display  advertising  are 
available  to  Monotype  users,  in 
practically  all  sizes  up  to  72 
point:  Monotype  Sans-Serif 
Light,  Monotype  Sans-Serif  Bold, 
Monotype  Sans-Serif  Lined,  Bodoni  and  Italic, 
Bodoni  Bold  and  Italic,  Ultra  Bodoni  and 
Italic,  the  Caslon  family,  Cheltenham  family. 
Century  family.  Cloister  Bold  and  Italic, 
Goudy  Old  Style  and  Italic,  Garamont  and 
Italic,  Garamond  Bold  and  Italic,  numerous 
Gothic  faces,  Goudy  Bold  and  Italic,  Goudy 
Cursive,  Goudy  Handtooled  and  ltalic,Goudy 


When  You 
Install 
the 

Monotype 
System 
You,  Too, 
Will  Have 
These 

Advantages 


Heavyface  and  Italic,  Goudy  Heavyface  Con¬ 
densed,  Kennerley  and  Italic,  Kennerley  Bold 
and  Italic,  Bookman,  and  many  others.  And 
more  than  five  thousand  ornaments,  borders, 
special  characters,  fractions,  figures,  etc. 

Monotype-equipped  newspapers  always  give 
the  best  service  to  advertisers.  There  is  always 
type  in  the  cases  and  material 
racks  are  full.  A  dozen  men,  if 
needed,  may  go  to  work  on  one 
ad,  each  unhindered  by  the  rest. 

Advertisers  get  proofs  when  promised,  cor¬ 
rections  are  easily  and  quickly  made,  editions 
always  go  out  on  time. 


Service 
to  Your 
Advertisers 


Other 

Monotype 

Advantages 


In  addition  to  these  advantages  the  Monotype 
System  provides  ample  reserve  resources  to 
meet  "peak  loads”  and  unex¬ 
pected  demands;  continuous 
production  with  a  minimum  of 
non-productive  time,-  an  un¬ 
limited  supply  of  new  type,  borders,  orna¬ 
ments,  rules,  leads  and  slugs  at  all  times;  the 
greatest  volume  of  display  lineage  at  the  low¬ 
est  cost;  a  dependable  system  of  advertising 
composition,  and  complete  non-distribution 
throughout  all  operations. 

We  will  be  glad  to  show  you  how  you  can 
enjoy  these  Monotype  advantages  if  you  will 
let  us  know  that  you  are  interested.  A  line  to 
us  gets  the  information,  with  no  obligation  on 
your  part. 


OTHER  SYSTEMS  TRIED  AND  FOUND  WANTING — During  the  past  year  or  two  a  number  of  representative  daily  newspapers  have 
returned  to  the  use  of  Monotype-cast  type  for  setting  display  advertisements  after  thorough  trial  of  all-slug  systems  had  shown  them  to 
he  not  so  fast  nor  so  efficient  as  the  Monotype  System.  The  Monotype  System  sells  itself  through  its  economy  of  time  and  money. 

LANSTON  MONOTYPE  MACHINE  COMPANY 

Monotype  Bldg.,  Philadelphia,  Pa. 

MoAolypt  A<lvcrtitin9  Facet"  Sent  Free— Send  for  your  copy  of  a  portfolio  containing  specimen  sheets  of  Monotype  type  faces  now  generally  used  in  display  advertising. 

( Jomi>oaedl  n  Monotype  Sans-Serif  Liftht.  No.  329,  and  Bold.  No.  330,, 
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READERS  WAILED  WHEN 
STOCKS  WERE  BANNED 

Seattle  Time*  Flooded  With  Com¬ 
plaints  When  Table*  Were 
Dropped  Out  for 
Three  Day* 


By  I^y  Felton 

What  is  the  value  of  the  stock  table 
during  these  days  of  the  uncertain 
market?  Has  the  fact  that  speculation 
went  into  a  semi-coma  following  the 
collapse  in  November,  lessened  the  value 
of  the  table  carried  daily  and  would 
readers  seriously  miss  it  if  it  were 
dropped  out? 

The  Seattle  Times  wanted  to  know — 
and  determined  to  find  out  in  the  usual 
way — by  leaving  it  out.  So  the  Times, 
which  long  had  prided  itself  on  its  com¬ 
plete  report,  including  the  closing  quota¬ 
tions  of  the  New  York  Stock  Exchange 
and  the  curb  as  well  as  the  bond  list, 
appeared  Monday  and  Tuesday  preced¬ 
ing  Lincoln’s  birthday  virtually  without 
any  stocks  in  its  home-delivered  editions. 
The  bond  market  was  quoted  in  full. 

Executives  leaned  back  and  waited  to 
see  what  happened.  They  didn’t  have  to 
wait  long. 

Harry  H.  Cahill,  circulation  manager, 
came  in  from  the  street  about  5  o’clock. 

“How  are  things  going?  ’’  he  inquired 
of  his  secretary.  “Any  kicks  on  ac¬ 
count  of  the  stocks?” 

“Yes,  a  few,”  she  told  him. 

He  waited  until  6  o’clock.  The  kicks 
had  become  more  numerous.  They  were 
mostly  from  women  who  wanted  to  know 
why  their  paper  was  not  complete — ^why 
the  stocks  had  been  dropped  out.  Cahill 
went  home  to  dinner.  After  all,  it 
wasn’t  so  bad,  he  thought. 

Tuesday  evening  the  complaints  were 
slightly  in  excess  of  those  of  Monday 
before  the  dinner  hour.  About  8  o’clock 
Mr.  Cahill  tried  to  get  the  office.  In 
spite  of  the  fact  that  the  Times  has 
one  of  the  most  complete  office  telephone 
exchanges  in  Seattle,  he  couldn’t  get  a 
trunk.  So  he  climbed  into  his  car  and 
drove  to  the  office.  The  head  operator 
learned  he  was  there. 

“Every  trunk  is  full  and  we’ve  got  a 
waiting  list  a  mile  long,”  she  told  him. 
“They  want  to  know  why  we  didn’t  print 
the  stocks  today.” 

Cahill  waited  around  awhile.  Then 
he  went  home— to  get  away  from  the 
landslide.  Wednesday  there  w’as  a  con¬ 
ference.  Thursday  the  Times  announced 
in  a  lead  editorial  on  its  financial  page, 
that  beginning  that  day  and  continuing 
ad  lib  the  full  stock  table  would  be 
carried. 

“One  of  the  amusing  incidents  of  the 
■“siege,’  ”  said  Mr.  Cahill,  was  a  telephone 
call  we  received  from  a  butler  in  a  home 
•w'here  both  master  and  mistress  were 
away  for  the  winter. 

“The  edition  of  the  Times  that  is  de¬ 
livered  to  Mr.  Brown’s  home  must  l)e 
complete ;  it  must  carry  all  the  stock 
quotations,  advised  the  butler.  Proving, 
•w'e  took  it,  that  he  had  been  doing  a 
little  gambling  himself. 

“The  women  had  their  inning  before 
dinner.  The  rush  that  came  afterward 
was  when  the  man  of  the  house  reached 
for  his  paper  and  found  the  tables 
missing. 

“Stocks  may  be  down  but  they’re  far 
from  dead  and  we  are  going  to  keep  on 
printing  them,”  Mr.  Cahill  concluded. 


ESTABLISHES  SPEED  RECORD 

A  new  record  for  an  airplane  flight 
from  Roosevelt  Field.  L.  L.  to  Rich¬ 
mond,  Va.,  was  established  Feb.  17  by 
a  plane  carrying  copies  of  the  New 
York  Times  on  the  first  leg  of  a  special 
delivery  service  to  Florida.  John  Yeo¬ 
mans.  the  pilot,  flew  the  distance  in 
three  hours.  The  usual  time  for  the 
flight  is  three  and  a  half  hours  and  the 
former  lowest  record  was  three  hours 
and  10  minutes. 


CONVENTION  DATES  CHANGED 

Dates  for  the  1930  meeting  of  the 
Arkansas  Press  Association  at  Pine 
Bluff  have  been  changed  from  May 
8-9  to  May  22-23. 


PROBE  IN  NEW  PHASE 


Public  Utilitie*  Investigation  Take* 
Up  Financial  Angle 

Having  completed  the  lengthy  inquiry 
into  the  propaganda  activities  of  the 
utilities  companies  included  in  its  major 
investigation,  the  Federal  Trade  Commis¬ 
sion  will  hold  its  first  public  hearing  on 
the  financial  phase  on  Monday,  Feb.  24, 
when  examination  of  the  American  Gas 
and  Electric  Company  will  b^in. 

This  organization,  according  to  the 
commission,  is  a  holding  and  manage¬ 
ment  company  with  ten  subsidiary  oper¬ 
ating  companies  supplying  the  public  of 
nine  states  with  electric  light  and  power. 
The  company  has  been  active  since  1907. 


RAN  WEEKLY  ONE  WEEK 
—THEN  RAN  AWAY 

Guest  Editor  of  Mas*.  Art  Colony's 
Paper  Get*  Permission  to  Vent  His 

Spleen  on  Luminaries  —  Urgent 
Business  Then  Calls  Him 

The  Proznnectown  (Mass.)  Advocate 
which  for  61  years  has  been  published 
each  week  from  the  tip  end  of  Cape 
Cod,  turned  over  its  issue  of  Feb.  13 
to  a  guest  editor  from  the  ranks  of  the 
intelligensia  who  have  adopted  the  town 
as  their  retreat. 

As  the  result  was  reported  in  dis¬ 
patches  to  the  daily  newspapers  the  edi¬ 
tion  he  turned  out  was  so  loaded  with 
burning  personals  that  members  of  the 
literary  and  artistic  colony  rushed  out 
on  the  streets  with  blood  in  their  eyes 
and  the  guest  editor,  Arthur  Robinson, 
took  the  next  train  to  New  York. 

The  guest  editor  produced  a  paper 
in  the  typographical  style  of  the  New 
York  Morning  Telegraph  without 
column  rules,  with  generous  use  of 
flashy  box  headings  and  double  and  tri¬ 
ple  column  matter.  He  topped  the  time 
honored  heading  of  the  Advocate  which 
reproduces  a  panorama  of  the  old  fish¬ 
ing  village  with  a  Hearstian  ribbon  say¬ 
ing  “Kill  Next  Summer’s  Mosquitoes 
Now.” 

Native  Provincetowners  were  ignored 
for  the  most  part  while  the  editor  de¬ 
voted  himself  to  a  semi-facetious  report 
of  the  town  meeting,  to  paragraphs  on 
art  and  music,  and  to  a  column  of  per¬ 
sonals  labeled  in  a  box  “P-ss-s-s-T.”  It 
was  these  personals,  according  to  report, 
which  caused  the  stir  in  town.  One 
called  the  town  the  “Woolworth  literary 
center  of  the  country”  and  the  others 
referred  to  Mary  Heaton  Vorse,  Frank 
Shay,  Susan  Glaspell  and  others  of  the 
colony  in  the  style  set  by  F.  P.  A.’s  old 
“Gotham  Gleanings.” 

Altliough  the  editor  was  represented 
as  seeking  anonymity  he  co'uldn’t  resist 
signing  one  story  with  his  name  spelled 
l)ackwards. 

Conmientators  among  other  Cape 
C(xl  editors  complimented  Guy  C.  Hol¬ 
liday  and  Guy  R.  Miller,  publishers  of 
the  Advocate,  for  the  journalistic  enter¬ 
prise  and  the  attention  it  attracted.  At 
the  same  time  they  discounted  the  re¬ 
ported  pungent  force  of  the  personal 
paragraphs.  One,  the  Falmouth  Enter¬ 
prise,  remarked  that  if  the  guest  editor 
really  fled  from  town  he  was  “a  timor¬ 
ous  soul”  and  that  the  publishers  had 
better  reason  to  be  pleased  with  their 
adventure,  than  the  guest  editor  with  his 
handiwork. 

Mr.  Holliday,  the  editor  of  the  Ad¬ 
vocate,  said  that  Robinson  had  been  in 
Provincetown  all  winter  and  begged  for 
the  privilege  of  getting  out  one  issue 
all  by  himself  and  just  as  he  pleased. 
He  was  granted  his  request. 

Mr.  Robinson  said  he  was  connected 
with  McClure’s  Magazine,  and  pre¬ 
viously  wrote  for  the  New  York 
American. 


BLETHEN  PROMOTED 

F.  A.  Blethen,  son  of  Col.  C.  B. 
Blethen,  editor  and  publisher  of  the  Se¬ 
attle  Times,  has  been  relieved  of  his 
duties  as  manager  of  the  Times’  commer¬ 
cial  division  and  made  first  assistant  in 
the  office  of  the  publisher.  L,  C.  Snyder 
succeeds  him  as  commercial  manager. 


"MATT" 
MORLEY 

says: 


^^One  thing  we  like  about 
Morley  Mats  is  their  uniform¬ 
ity.  This  means  a  whole  lot  to 
the  stereo  room.  Knowing  that 
every  mat  is  alike  has  saved  us 
a  lot  of  time  and  bother. 
Doesn’t  seem  like  much,  but  to 
the  stereo  man,  it’s  a  great  help.^^ 

Morley  Mats  are  made  to 
maintain  uniformity.  It  is  our  aim 
to  keep  them  so.  If  you  have 
difficulty  in  this  respect  with  the 
mats  you  are  using  we  will 
gladly  go  over  your  problems 
with  you. 

Write  for  further  inform(3tion 

I  MORLEY  BUTTON 

MANUFACTURING  COMPANY 

I  PORTSMOUTH,  NEW  HAMPSHIRE 

MORLEY 

MATS 

! 

I _ 
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Making  the  Composing  Room 
More  Efficient 


Authorities  on  efficient  composing 
room  operation  agree  that  it  is  wise 
to  purchase— or  cast  in  advance— an 
ample  supply  of  type.  With  the 
Ludlow  system  an  unlimited  type 
supply  is  always  available  without 
preliminary  labor  expense. 

It  is  further  agreed  that  an  ample 
supply  of  type  should  be  purchased 
or  cast  and  carried  in  storage  out¬ 
side  the  cases  in  order  to  provide 
reserve  against  any  shortage.  With 
the  Ludlow  system  there  is  always 
unlimited  reserve  without  prelim¬ 
inary  labor  or  expense. 

It  is  further  agreed  that  it  pays  to 
purchase  or  cast  and  carry  in  stock 
an  extensive  supply  of  spaces  and 
quads  in  a  wide  variety  of  point  sizes. 
With  the  Ludlow  system  a  handful 
of  spaces  in  two  sizes  only  provides 
the  same  unlimited  facilities. 

It  is  the  concensus  of  qualified 
opinion  that  it  pays  to  maintain  con¬ 
stant  case  inspection  and  case  laying 


service  as  an  insurance  against  type 
shortage.  Ludlow  cases  provide  al¬ 
ways  100  per  cent  facilities  without 
this  labor  and  expense. 

It  is  generally  agreed  that  it  pays 
to  distribute  types  of  24  point  and 
above,  and  to  do  this  continuously 
in  order  to  insure  against  possible 
type  shortage.  With  the  Ludlow  sys¬ 
tem  there  is  no  labor  consumed  in 
non-chargeable  distribution. 

With  the  Ludlow  system  these 
items  of  expense  are  eliminated  en¬ 
tirely  from  the  operating  statement. 
And  the  one  remaining  process- 
composition —  is  done  faster  and 
more  effectively  by  the  Ludlow,  in¬ 
cluding  distribution,  than  by  any 
other  method  of  display  compo¬ 
sition,  not  including  distribution. 

All  these  considerations  point  to 
the  Ludlow  system  as  the  logical 
choice  of  the  publisher  interested 
in  more  efficient  composing  room 
operation  and  lower  costs. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Illinois 


THIS  ADVERTISEMENT  IS  SET  IN  LUDLOW  STELLAR  BOLD 
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LAVARRE  GETS  ORDER 
AGAINST  J.  H.  WEBB 


Obtains  Injunction  Restraining  Latter 
from  Interfering  With  His 
Conduct  of  Columbia 
Daily 


(By  telegraph  to  Editos  &  Publishes) 

Columbia,  S.  C.,  Feb.  20. — The 
much  litigated  Hall-LaVarre  case  twice 
reached  the  South  Carolina  Supreme 
Court  within  the  last  week  and  in  both 
instances  the  orders  are  returnable  on 
March  10  when  the  court  reconvenes 
here.  Under  an  action  in  the  original 
jurisdiction  of  the  court  the  Piedmont 
Press  Association  on  Tuesday  received 
an  injunction  enjoining  the  Columbia 
Record  Publishing  Company,  J.  T.  Webb, 
Jr.,  president  and  court  commissioner, 
and  State  Senator  James  H.  Hammond, 
elected  by  Webb  as  secretary  and  treas¬ 
urer,  from  interferring  with  the  publica¬ 
tion  of  the  paper. 

William  LaV'arre.  in  securing  the  in¬ 
junction  signed  by  Chief  Justice  Richard 
C.  Watts  and  Associate  Justices  T.  P. 
Cothran  and  Eugene  S.  Blease,  forestalls 
any  efforts  on  Webb’s  part  in  the  State 
courts  to  regain  control  of  the  paper  until 
March  10,  when  the  rule  to  show  cause  is 
returnable. 

The  order,  however,  provided  that  ap¬ 
plication  may  be  made  by  Webb  and  his 
associates,  for  a  modification  on  four 
days’  notice.  The  order  was  based  on 
LaVarre’s  summons  and  complaint  recit¬ 
ing  the  history  of  the  lease  the  Piedmont 
Press  holds  for  the  Record  plant. 

An  investigation  into  the  financial  con¬ 
dition  of  the  twelve  signers  of  the  57,500 
bond  for  LaVarre  probably  will  be  held 
at  an  early  date.  Federal  Judge  J.  Lyles 
Glenn  intimated  at  Chester,  S.  C.,  the 
same  day,  after  he  had  heard  protests 
from  Webb’s  counsel  that  the  bondsmen 
did  not'  hold  sufficient  property  to  serve. 

This  bond  was  filed  Wednesday  with 
the  clerk  of  the  United  States  court  at 
Charleston,  S.  C. 

On  Saturday,  Feb.  15,  LaVarre  and 
his  attorneys  went  to  Chester,  S.  C.,  to 
post  the  $7,500  supersedeas  bond  before 
Federal  Judge  J.  Lyles  Glenn,  as  re¬ 
quired  by  Judge  Glenn  in  an  order 
handed  down  in  Columbia  the  preceding 
Wednesday. 

The  supersedeas  was  granted  by  Judge 
Glenn  after  he  had  ordered  LaVarre  re¬ 
moved  to  Georgia  where  Federal  Judge 
Bascom  S.  Deaver  had  ordered  him  to 
appear  on  a  rule  to  show  cause  why  he 
should  not  be  cited  for  contempt  of 
court,  on  charges  made  by  J.  T.  Webb, 
Jr.,  court  commissioner.  Webb  told 
Judge  Deaver  that  he  had  been  ejected 
from  the  plant  of  the  Columbia  Record 
while  he  was  attempting  to  carry  out 
the  court  orders. 

Leases  to  the  Piedmont  Press  .Associa¬ 
tion,  of  which  he  is  president,  are  the 
foundation  for  LaVarre’s  contention  that 
he  violated  no  court  order  to  remaining 
in  control  of  the  Record. 

Chief  Justice  Richard  C.  Watts  of  the 
South  Carolina  state  courts  also  on 
Saturday  issued  a  rule  to  show  cause  on 
the  Spartanburq  (S.C.)  Herald-Journal 
OTmp^y  officials  why  a  temporary  in¬ 
junction  barring  LaVarre  for  interfer¬ 
ence  with  the  Spartanburg  papers  should 
not  be  superseded.  The  order  is  return¬ 
able  March  10. 

Judge  T.  J.  Mauldin  had  granted  the 
temporary  injunction  restraining  LaVarre 
from  the  plant  and  later  had  refused  to 
dismiss  the  injunction,  ordering  it  to  re¬ 
main  in  force  until  further  orders  from 
him.  He  required  a  $20,000  bond  to  he 
posted  by  the  paper  company,  now  con¬ 
trolled  by  Webb  and  operated  by  C.  O. 
Hearon  and  W.  W.  Holland,  from  whom 
the  two  papers  were  purchased  by 
LaVarre  and  Hardd  Hall  last  spring. 

The  $7,500  bond  posted  to  supersede 
Judge  Glenn’s  removal  order  was  ccMi- 
tested  by  Webb’s  counsel  at  Chester, 
Monday,  February  17. 


SPONSORS  ATHLETIC  CONTEST 

The  Salt  Lake  City  Deseret  News  has 
arranged  to  bring  the  “Junior  Olympic 
Games’’  to  Salt  Lake  City.  Every  Njy 
tmder  16  years  of  age  in  the  mountain 
states  will  be  eligible  to  participate. 


EVENING  WORLD  STAFF  DINES 


Annual  Dinner  of  New  York  Daily’s 
Staff  Held  at  McAlpin 

The  annual  staff  dinner  of  the  New 
York  Evening  World  was  held  Saturday, 
F'eb.  15,  at  the  Hotel  McAlpin.  Martin 
Green  of  the  Evening  World  staff  was 
toastmaster.  A  feature  of  the  evening 
was  the  distribution  of  an  eight-page  tab¬ 
loid  called  the  Evening  Whirl  which  car¬ 
ried  burlesque  pictures  of  John  Tennant, 
managing  editor,  and  other  members  of 
the  staff.  Mr.  'Tennant  was  pictured  as 
bartender  behind  an  old  fashioned  bar. 

The  committee  in  charge  of  the  dinner 
included  Max  Fischell,  Richard  Freyer, 
Martin  Hunter,  William  Keegan,  Frank 
Roth,  H.  T.  Smith  and  Robert  Wilkes. 
Joaquin  B.  Calvo  was  chairman. 


CARL  FRUH 

Carl  Fruh,  60,  well  known  newspaper 
sketch  artist  and  cartocmist,  died  sud¬ 
denly  last  Sunday,  Feb.  16,  of  angina 
pectoris,  in  a  doctor’s  office  in  Chi¬ 
cago.  He  had  lived  in  Chicago  for  two 
years,  doing  some  special  assignment 
work  for  the  Evening  Post  and  serving 
on  the  staff  of  the  Abendpost,  German 
language  paper.  He  was  at  one  time 
connected  with  the  New  York  World 
art  staff. 


INTERTYPE  MOVES  TO 
NEW  BUILDING 


Factory  and  General  Office*  United 
Under  One  Roof  in  New  Brooklyn 
Waterfront  Structure — Company 
Ha*  Four  Floor*  and  Ba*ement 


The  Intertype  Corporation  moved  its 
two  manufacturing  plants  and  its  exec¬ 
utive  offices  into  the  new  Trade  Facilities 
Building  at  360  Furman  street,  Brooklyn, 
last  week.  The  move  brings  all  branches 
of  inter  type  production  and  service  to¬ 
gether  at  a  central  point  with  accommo¬ 
dations  for  rail  and  water  shipments.  The 
company’s  quarters  occupy  about  five 
acres  of  space  on  four  floors  of  the  build¬ 
ing  with  additional  space  for  storage  in 
the  basement. 

Steamship  docks  are  located  close  to 
the  building  and  five  railroad  sidings 
enter  it.  Finished  Intertype  machines  are 
loaded  directly  on  freight  cars  within  the 
structure.  Motor  trucks  are  raised  to  the 
second  floor  by  elevators  and  loaded 
directly  from  the  factory  floor. 

The  matrix  department,  formerly  sit¬ 
uated  in  separate  quarters  some  distance 
from  the  main  plant,  is  now  directly  con¬ 
nected  with  the  manufacturing  unit.  In¬ 
creased  facilit'ies  have  been  provided  for 


inspection  and  testing.  The  patenu  and 
research  division  together  with  a  schorf 
for  instructing  beginners  in  the  care  and 
operation  of  line  composing  machines  sS* 
on  the  third  floor.  The  12th  floor  of  the 
building  is  given  over  to  Intertype’s  typo- 
graphic  department  and  a  model  prin^ 
plant  equipped  with  Miehle  presses  * 


CARTOONIST  LUNCHEON  HELD 

A  cartoonists’  luncheon  was  held  at  the 
Advertising  Club  of  New  York  Feb  19 
Edwin  S.  Friendly,  business  manager  of 
the  New  York  Sun,  was  chairman  of  the 
committee  in  charge  of  arrangements 
and  James  Wright  Brown,  president  of 
the  club,  presided.  Those  invited  to  the 
luncheon  were  Milt  Gross  and  H.  T. 
Webster  of  the  New  York  World;  C 
Kessler,  Bell  Syndicate :  Maurice  Ketten] 
Ne7v  York  Evening  World,  and  Robert 
Ripley  and  Winsor  McKay,  King  Fea¬ 
tures  Syndicate.  Rube  Goldberg  acted 
as  master  of  ceremonies. 


RECORD  LUDLOW  PROFITS 

At  the  annual  meeting  of  stockholders 
of  Ludlow  Typograph  Company  held 
Feb.  11  at  Chicago,  it  was  announced 
that  both  total  sales  and  total  profits  for 
the  year  1929  were  the  highest  in  the 
history  of  the  company  and  that  net 
profits  amounted  to  $503,8(^.50. 


Matter  of 

BlJISmESS  {STRATEGY 


History  shows  us  that  the  world’s  most 
decisive  battles  have  been  won  by  strategy. 
The  wise  "General”  in  business  or  war — is  the 
leader  who  is  always  observant  of  the  changing 
phases  of  a  situation. 

Advertisers  have  changed!  Today  circulation 
and  lineage  records  are  not  enough  to  get  the 
business.  Shrewd  advertisers  want  to  know  the 
ability  of  your  readers  to  buy  their  merchandise. 
They  want  to  know  the  buying  and  reading 
habits  of  your  market. 

A  Knight  Certified  Study  of  your  market  will 
enable  your  representatives — both  local  and  na¬ 
tional — to  lay  down  a  barrage  of  bunkless  facts 
that  will  get  the  business.  And,  incidentally,  will 
bring  your  advertisers  greater  results. 

Let  us  show  you  how  and  why  Knight  Service 
will  be  a  paying  investment  for  you  as  it  has  been 
for  more  than  eighty  publishers. 

Dictate  your  request  now! 

EMERSOIV  R.  KNIGRT,  IIVC 

Certified  tJ^iarket  Studies 

ARCHITECTS  AND  BUILDERS  BUILDING 
INDIANAPOLIS,  INDIANA 


Editor  &  Publisher  The  Fourth  Estate  for  February  22,  1  930 


55 


WHITE 

)  Matrix 


Contrast 


Contrast  Provides 


Saving  thousands  of  dollars 
for  Publishers  by  simply  en¬ 
abling  their  composing-machine 
operators  to  SEE  what  they  set! 


HE  first  typewriter  was  an 
writing  machine. 


^  invisible 
You  could  not  see  what  you 
were  writing.  Errors  were  nu¬ 
merous — too  numerous,  in  fact, 
to  be  practical.  So  the  type¬ 
writer  was  redesigned  as  a  vis¬ 
ible  writing  machine.  And  ever 
since,  it  has  been  a  practical  and 
efficient  unit. 

The  first  composing  machine  was 
designed  primarily  to  reduce  man¬ 
ual  labor.  It  succeeded.  But  it, 
too,  was  an  invisible  machine.  The 
operator  could  not  see  what  he 
was  setting  unless  he  leaned  for¬ 
ward  and,  with  a  squint,  noted 
the  “indentification”  characters 
punched  on  the  backs  of  the  shin¬ 
ing  brass  matrices. 

It  was  impossible  to  redesign  com¬ 
posing  machines  to  make  them 
“visible,”  so,  from  the  standpoint 
of  visibility,  they  remain  today  ex¬ 
actly  the  same  as  the  day  they  first 
appeared. 

Then  along  came  BLACK  & 
WHITE 


LIST  OF  USERS 


New  York  Herald  Trib¬ 
une 

New  York  Sun 
New  York  World 
New  York  News 
New  York  Journal 
Wall  Street  Journal 
New  York  Times 
New  York  American 
Journal  of  Commerce 
New  York  Mirror 
Jewish  Daily  Forward 
Utica  Observer  Dispatch 
Baltimore  American  & 
News 

Baltimore  Sun 
Boston  American 
Boston  Globe 
Boston  Herald  Traveler 


Bloomington  Panta- 
graph 

Detroit  News 
Cincinnati  Enquirer 
Toledo  News  Bee 
Press  &  Plate,  Cleve¬ 
land 

Cleveland  Plain  Dealer 
Toledo  Blade 
Akron  Times  Press 
Marion,  O.,  Star 
Rochester  Times-Union 
Washington  Star 
Providence  Journal  & 
Bulletin 

Milwaukee  Journal 
Janesville,  Wis.,  Gazette 
Indianapolis  Times 
Daily  Times 

New  Philadelphia,  O. 
Evangelistic  Publishing 
House,  Cleveland,  O. 
German  Baptist  Publi¬ 
cations,  Cleveland,  O. 


Pittsburgh  Post  Gazette 
Philadelphia  Inquirer 
Philadelphia  Bulletin 
Chicago  Daily  News 
Chicago  Tribune 


touchad  photo. 


■a  simple  but  patented 


MATRIX  CONTRAST  CORPORATION 


{Sole  Licensees  of  the  Percy  L.  Hill  Black  &  White  Patents  No.  1466437,  held  valid  by  U.  .V. 
District  Court,  Eastern  District  of  New  York.  Infringers  will  be  vigorously  prosecuted.) 
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FORD  SEEKING  TO  BUY 
FIRST  FUGHT  STORY 


SOUL  CRIES  FOR  NEWSPAPER  WORK 


WritM  to  H.  P.  Moore  of  Norfolk 
Virgiiiioa-Pilot  Who  Wrote 
Item  in  Pencil  When 
n  Cab 


Harry  P.  Moore,  marine  reporter  for 
the  Norfolk  (Va.)  Virginian-Pilot,  is  in 
receipt  of  a  letter  from  Henry  Ford, 
E>earborn,  Mich.,  relative  to  the  original 
copy  of  the  first  story  on  the  first  air¬ 
plane  flight  in  the  world.  Mr.  Ford  is 
n^otiating  for  the  story  for  his  collec¬ 
tion  of  Americana. 

Moore  was  only  19  years  of  age  when 
the  story  broke.  He  was  a  cub  reporter 
on  his  present  paper  at  the  time  and  his 
feat  was  a  true  incident  of  the  well- 
known  story  where  the  cub  scoops  the 
staff’s  stars.  Through  his  many  con¬ 
nections  he  got  wind  of  what  was  going 
on  down  at  Kill  Dtevil  Hill,  N.  C.  Al- 
tho^h  the  Wright  brothers  had  clothed 
their  venture  in  secrecy,  Moore  shot  the 
news  around  a  tongue-in-cheek  world  the 
next  morning.  Several  papers  whom  he 
queried  sent  him  sarcastic  refusals  of 
the  story,  he  says. 

The  original  copy  which  the  autom^ 
bile  manufacturer  wants  is  written  in 
longhand  with  a  lead  pencil. 

Lait  Recuperates  From  Illness 

Jack  Lait,  of  King  Features  Syndicate, 
has  returned  to  his  desk  after  a  16-day 
illness  with  neuritis.  Robert  Ripley, 
the  “Believe  It  or  Not”  artist,  is  on  a 
speaking  tour,  having  recently  addressed 
organizations  in  Qeveland  and  Akron, 
and  now  being  headed  for  New  England. 
A  one-column  cartoon  feature,  “Nutty 
News,”  by  Edward  Anthony,  was  an¬ 
nounced  1^  the  syndicate  this  week. 


Knight  Joins  Tribune  Syndicate 

“Tack”  Knight,  cartoonist,  has  joined 
the  staff  of  the  Chicago  Trilmne,  and  is 
drawing  a  new  strip,  “Little  Folks.” 


The  glamor  newspaper  work  holds 
for  one  budding  writer  was  told  in 
the  following  letter  received  by  the 
editor  of  the  Colorado  Springs  (Col.) 
Gazette  and  Telegram,  and  printed  in 
the  paper’s  cdumn,  “Have  You 
Heard  ?” 

“Dear  Sir  —  I  do  not  write  a  com¬ 
pelling  letter  nor  an  imploring  letter. 
I  take,  perhaps  too  boldly,  an  inde¬ 
pendent  stand  before  you  and  bare 
everything  singly,  directly. 

“My  destiny  is  fixed.  Not  youthful 
enthusiasm,  but  calm  sober  thought  has 
brought  me  to  this  conclusion.  My 
destiny  is  fixed,  and  it  is  concerning  it 
that  I  turn  to  you. 

“I  am  a  writer.  Yes,  one  of  the  thou¬ 
sand  other  budding,  and  choked  too, 
writers  of  this  country.  Like  the 
thousand  others,  I  face  ^e  trifling  yet 
serious  problem  of  an  existence.  I 
plan  to  solve  the  problem  to  my  advan¬ 
tage,  to  your  advantage,  and  perhaps  to 
the  advantage  of  others,  and  whether  I 
do  or  not  depends  solely  on  you.  I  love 
my  work,  which  is  already  studded  with 
a  few  literary  and  poetic  achievements, 
I  love  my  work,  the  work  for  which  I 
was  made,  the  work  for  which  my  soul 
cries  out,  and  you  can  give  it  me. 

“Would  you  want  to  employ  on  your 
staff  someone  who  could  supply  you  with 
stories  and  pwms  day  in  and  day  out? 
Would  you  like  to  add  to  your  news¬ 
paper  the  ingenuity  that  only  an  inspired 
mind  could  supply? 

“What  would  you  gain  in  return? — 
Financially  your  gain  is  large.  With 
stories,  pMms  and  interest  assured  in 
your  publication  you  will  obtain  more 
readers;  your  increased  circulation  will 
win  you  more  advertisers,  and  you 
know  the  rest.  Then  again,  you  will  be 
securing  an  efficient  man  for  your  staff. 
In  addition,  you  are  granting  an  author 
a  chance  to  make  the  world  a  place  not 
only  for  finance,  but  for  art  and  beauty 
and  gaiety  as  well. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


In  speaking  of  efficiency  and  dependability  you  have 
only  to  mention  the  CUSHMAN  OFFSET  MOTOR. 

You  will  be  amazed  at  its  wonderful  performance  when 
applied  to  your  linotype  or  intertype  machines. 

Insist  on  having  your  machines  equipped  with  them. 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 


“Give  me  one  chance.  Name  any 
subject,  and  I  will  write  a  story  or 
poem  concerning  it  which  you  nay 
judge.  I  will  put  on  paper  something 
which  I  think  might  be  more  convinc¬ 
ing  th^  this  mere  medley  of  words. 
Then,  if  y<m  are  satisfied,  we  will  dis¬ 
cuss  the  minor  question  of  salary,  or  a 
yearly  contract  with  payment  per  story, 
or  any  method  which  you  may  suggest. 

“Now,  I  ask  you  to  take  the  matter 
in  a  personal  light,  far  removed  from 
the  profit  which  you  or  others  may  gain. 
Are  you  losing  anything  to  give  an  un¬ 
known  something  for  which  his  heart 
longs,  with  which  his  happiness  will  be 
multiplied,  and  by  which  the  world 
may  benefit  also?  I  wonder? 

“I  await  your  answer,  and  hope  for 
encouragement.” 

Ledger  Has  New  Feature 

A  daily  feature,  “Who  Are  You?” 
giving  histories  of  common  American 
names,  was  announced  this  week  by  the 
Ledger  Syndicate,  Philadelphia.  Ruby 
Haskins  Ellis,  D.  A.  R.  genealogist,  is 
the  author. 


promnmt  people,  has  been  announoH 
Kelly-Read  Features,  508  St  PaS^.^ 
Rochester,  N.  Y.  The  draiff 
made  by  C.  R.  Miller. 

CONDUCTING  HISTO^  CONTEST 

The  Chicago  Tribune  is  conductinr . 
contest  to  produce  the  best  histw/J 
the  United  States  m  500  words, 
award  $2,100  in  prizes  for  the  10  ^ 
histones.  The  contest  in  inspired 
report  that  Former  President  Cboli^ 
IS  writing  a  history  of  the  United  St^ 
in  m  words,  to  be  carved  upon  the 
of  Mount  Rushmore,  in  the  Black  H3U 
of  South  Dakota. 

WINS  HERO  MEDAL 

Ivan  Gould  of  Waukegan,  Ill  n 
year-old  carrier  for  the  Chicago  Tnbmt 
was  presented  with  the  Ralston  medal 
for  heroism  at  a  special  service  at  the 
Waukegan  Methodist  Sunday  school  m 
Feb.  16.  The  Ralston  Hero  gZuV 
sion  of  St.  Louis  awarded  the  medal  to 
(^ould  for  saving  the  life  of  anothr 
youth  when  the  truck  in  which  they 
were  riding  crashed  into  a  steam  shovel 
on  a  railroad  track. 


Feature  Tells  “Lucky  Breaks" 

A  two-column  daily  cartoon  feature, 
called  “Lucky  Breaks,”  and  presenting 
the  lucky  happenings  that  marked  the 
turns  toward  success  in  the  lives  of 


PROMOTING  BLADE  CARRIERS 

The  Toledo  Blade  is  running  a  series 
of  pictures  of  its  carriers.  T^e  photos 
are  accompanied  by  brief  sketches  list¬ 
ing  their  activities  and  telling 
each  does  with  the  money  he  earns 
carrying  papers. 


In  response  to  many  inquiries 
announcement  is  made  that 

THE  BUSINESS  BIOGRAPHY  OF 

JOHN  WANAMAKER 

FOUNDER  AND  BUILDER 
by  Joseph  H.  Appel 

may  be  purchased  through  any  book  store 

SECOND  PRINTING  WITHIN  A  WEEK 

Macmillan,  the  publisher,  announces  that  the  first 
printing  of  the  book  was  exhausted  within  a  week 
and  that  a  second  printing  is  now  on  the  press. 


“  .  .  .  far  from  the  conventional 
biography  .  .  .  unique  among  books 
of  this  character  .  .  .  biography  of 
a  merchant  prince  ...”  Harry 
Hansen,  New  York  World. 

“  .  .  .  offers  a  wealth  of  material 
on  modern  merchandising  methods, 
business  campaigns,  business 
‘dramatization’  and,  most  import¬ 
ant  of  all,  advertising  ..."  Wil¬ 
liam  So  skin.  New  York  Evening 
Post. 

”...  contribution  to  American 
biography,  rich  in  information  and 
insight  .  .  .  absorbing  story  ...” 
Philadelphia  Public  Ledger. 

”...  draws  on  the  writings  of 
Mr.  Wanamaker  .  .  .  book  is  not 
only  biographical,  but  also  auto¬ 
biographical  ...”  New  York 
T  imes. 


“  .  .  .  unusual  glimpses  of  Mr. 
Wanamaker  .  .  .  enabled  the  writer 
to  portray  Mr.  Wanamaker  almost 
photographically  ...”  Evening 
World. 

”...  may  well  become  the  biog¬ 
raphy  of  the  year,  as  it  is,  to  our 
knowledge,  the  only  book  ever 
chosen  by  two  separate  book  clubs 
as  their  book  of  the  month  .  .  . 
Bookmarkers,  by  Business 
Libraries,  Inc. 

•“  .  .  .  thick,  distinguished  book 
.  .  .  vividly  he  traces  the  man  . . . 
New  York  Herald-Tribune. 

”...  history  of  a  great  American 
business  institution  .  .  .  persons 
and  human  observations  .  .  • 
New  York  Sun. 


Telephone  and  mail  orders  filled  by  the 
Wanamaker  Personal  Service — 

$5  postpaid 

Telephone  GRA  mercy  6200 

WANAMAKER’S  BOOK  STORE,  FIRST  FLOOR,  OLD  BUILDING 
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EorroRS  QUIZ  doctor 

ON  PROPAGANDA 

Speaker  Before  Witconein  Prose  Assn. 
Fsib  to  ConTince  Newspaper  Men 
Who  Assail  Medical  Group's 
Publicity  Methods 

When  Dr.  Arthur  J.  Cramp,  director 
of  the  bureau  of  investigation  of  the 
American  Medical  Association,  spoke  be¬ 
fore  the  Wisconsin  Press  Association  in 
Milwaukee  last  week  on  “Objectionable 
Medical  Advertising,”  he  was  met  by  an 
attack  on  the  part  of  the  editors  on  ob¬ 
jectionable  medical  publicity. 

As  soon  as  he  had  finished  his  revela¬ 
tions  of  fake  patent  medicines  that  thrive 
on  newspaper  advertising,  delegates  be¬ 
gan  to  prod  him  on  the  publicity  material 
sent  out  by  medical  societies  and  added 
a  few  jabs  on  the  physicians’  ethical  ob¬ 
jections  to  appearing  in  advertising 
columns. 

The  controversy  that  followed  threat¬ 
ened  to  take  up  the  entire  morning’s 
program  of  the  convention  on  Friday 
until  John  A.  Kuyper,  editor,  De  Pere 
lomul-Democrat,  presiding,  finally  put 
an  end  to  the  debate. 

“The  state  medical  society  sends  us 
health  articles,”  one  editor  pointed  out. 
“Do  you  know  where  they  go?  Into 
the  waste  basket.  It’s  all  publicity.  The 
doctor  can  pay  for  advertising.” 

“Newspapers  pay  for  syndicated  health 
articles  by  doctors,”  Dr.  Cramp  an¬ 
swered.  “Yet  none  of  that  syndicated 
material  for  which  you  pay  is  more  valu¬ 
able  than  the  material  sent  out  by  your 
medical  society,  which  you  throw  away.” 

None  of  the  editors  supported  the 
quack  medical  advertising,  but  others 
joined  in  criticizing  the  fajlure  of  the 
physicians  to  use  advertising.  One 
elaborated  on  Dr.  Cramp’s  claims  in  be¬ 
half  of  the  medical  society  handouts  by 
asserting  that  “the  best  way  to  settle  this 
argument  is  to  use  the  material  sent  by 
the  doctors  at  your  discretion.  If  there’s 
publicity  in  it,  cut  it  out.  If  the  article 
promotes  the  public  good,  publish  it.” 

At  the  closing  session  of  the  three-day 
convention,  on  Saturday,  a  proposal  to 
ask  the  state  medical  society  for  confi- 
demial  information  on  remedies  adver¬ 
tised  ill  newspapers  was  tabled  after 
editors  insisted  their  offices  were  already 
flooded  with  too  much  propaganda. 

The  proposal,  submitted  as  a  resolu¬ 
tion,  cited  the  “improvement  in  advertis¬ 
ing  that  has  come  through  the  efforts  of 
editors  and  advertising  men,  not  through 
the  medium  of  laws  or  reformers.”  It 
would  have  sought  information  “con¬ 
cerning  the  actual  content,  probably  value 
and  objectionabl  characteristics  of  more 
popular  patented  medicines.” 

On  presentation  of  a  resolution  to 
create  a  Wisconsin  circulation  audit  bu- 
CMu  to  remove  uncertainty  from  the 
circulation  of  state  country  newspapers, 
the  officers  were  authorized  to  take  pre¬ 
liminary  steps  in  organizing  such  a  bu- 
rMu.  An  accountancy  firm  will  be  em¬ 
ployed  to  audit  the  weeklies’  circulation 
books;  findings  will  be  certified  by  the 
association  secretary,  and  the  figures  will 
be  sent  to  national  advertising  agencies. 

Present  officers  were  reelected.  They 
ve;  Mr.  Kuypers,  De  Pere,  president; 

^'•^"lorman,  Burlington  Stand- 
i^d-Democrat,  secretary  and  A.  F.  En- 

Rice  Lake  Chronotype,  vice-presi- 

Among  other  speakers  were  D.  F. 
numham,  Waupaca,  County  Post,  edi- 
I  »  assemblyman,  on  “Publication 
^ws;  Ralph  Kingsley,  editor  of  the 
^fnosha  News  and  president  of  the 
isconsm  Chamber  of  Commerce,  on 
Wow  Helping  Wisconsin  Helps  Its 
^'''Wjs;”  William  Mauthe,  chair- 
\r  conservation  commis- 

5»n;  Maynard  Brown,  of  the  school  of 
University;  S.  F. 
ni.v,'*  ,s*er  Printers’  Federation, 
m  .Uerbert  C.  Hotaling,  sec- 

.  of  National  Editorial  Association, 
of  M*".'  Hotaling,  officers 

for  .association,  discussed  plans 

convrn^  Editorial  Association 

convention  in  Milwaukee,  June  16-18. 


Aa  all  of  the  bonds  of  this  istue  have  been  told,  this  advertisement  appears  only  as  a  matter  of  record. 

$2,000,000 

Seattle  Times  Company 

Publisher  of  The  Seattle  Daily  Times  and  Seattle  Sunday  Times 

61%  Eighteen-Year  Sinking  Fund  Gold  Debenture  Bonds 

This  Closed  Issue  will  constitute  upon  issuance  the  Company’s  only  funded  debt. 


Dated  Febraary  1,  1930 


Maturing  February  1,  1948 


PriAclpal  And  semi-annual  interest  (Aufust  Ist  and  Febniary  Ist)  will  be  payable  at  the  office  of  the  Trustee, 
the  First  Seattle  Dexter  Horton  National  Bank,  Seattle.  Washingtem,  without  deductlMi  for  the  Federal 
Income  Taxes  not  In  ensess  of  2%.  Coupoo  btmds  reglsterable  as  to  principal.  In  denominations  of  $1,000 
and  $500.  Redeemable  In  whole  or  In  part  on  any  interest  payment  date  on  thirty  days'  published  notice 
at  the  price  of  103  and  accrued  Interest  up  to  and  including  February  1st.  1942.  and  thereafter  at  the  call 
price,  diminished  by  H  of  14&  each  succeeding  year  after  February  1,  1942. 

The  following  is  summarized  from  the  letter  of  Colonel  C.  B.  Blethen,  President  of  the  Company, 

to  the  underwriters: 


HISTORY  AND  BUSINESS  The  first  issue  of 
the  present  Seattle  Daily  Times  was  published 
on  August  10,  1896.  This  newspaper  was 
founded  by  Colonel  Alden  J.  Blethen,  and  upon 
his  death  in  1915,  Colonel  C.  B.  Blethen,  his 
son,  succeeded  to  the  management.  It  has  been 
the  policy  of  the  management  to  conduct  both 
the  Daily  and  Sunday  Times,  so  as  to  make  the 
broadest  appeal  to  the  public,  and  its  success 
can  be  measured  by  the  fact  that  these  papers 
reach  approximately  85%  of  the  families  of  the 
city  of  Seattle.  The  papers  also  have  a  wide 
circulation  throughout  the  surrounding  terri¬ 
tory,  The  Associated  Press  membership  for 
the  evening  daily  service  of  Seattle  is  owned 
exclusively  by  the  Seattle  Times  Company. 

Successful  from  the  start,  it  has  built  up  a 
circulation  which,  for  the  past  two  years,  has 
averaged  over  100,000  copies  sold  per  day. 
The  advertising  lineage,  which  is  the  principal 
source  of  revenue,  has  shown  a  consistent  and 
steady  growth  from  13,037,108  lines  for  the 
year  1923  to  16,831,878  lines  for  1928,  and  the 
1929  figures  are  486,570  lines  higher. 

PURPOSE.  The  proceeds  from  the  sale  of 
these  $2,000,000  bonds,  together  with  the  pro¬ 
ceeds  of  sale  of  preferred  stock  and  other 
junior  securities,  will  be  used  in  the  acquisition 
of  the  interests  of  the  Blethen  family,  with 
the  exception  of  Colonel  C.  B.  Blethen. 

MANAGEMENT  AND  OWNERSHIP.  The  un¬ 
usual  success  of  the  Seattle  Times  is  largely 
due  to  the  fact  that  it  is  the  only  locally  owned 
and  controlled  newspaper  in  Seattle.  The  con¬ 
trol  and  principal  ownership  will  be  vested  in 
Colonel  C.  B.  Blethen,  who  will  remain  as 
editor  and  publisher  and  who  will  personally 
continue  to  manage  the  business.  A  minority 
interest  is  being  purchased  by  Messrs.  Bernard 
H.,  Joseph  E.  and  Victor  F.  Bidder  of  New 
York  City.  The  Rldder  brothers  are  the  third 
generation  of  publishers.  The  association  of 
Colonel  Blethen  and  Bidder  Brothers  brings  to¬ 
gether  two  of  the  oldest  families  of  newspaper 
publishers  and  owners  in  the  United  States. 
Bidder  Brothers  own  substantial  interests  in 
ten  newspapers  in  the  United  States,  among 


which  are  the  Journal  of  Commerce  of  New 
York,  the  Long  Island  Daily  Press,  the  St. 
Paul  Dispatch,  and  the  St.  Paul  Pioneer  Press. 
They,  like  Colonel  Blethen,  have  devoted  their 
entire  careers  to  journalism  and  are  recognized 
as  being  among  the  foremost  newspaper  own¬ 
ers  and  operators  in  this  country.  It  is  the 
plan  of  the  owners  to  continue  the  policies  and 
traditions  of  the  Seattle  Times  which  have  ac¬ 
counted  for  its  popularity  and  success. 

EARNINGS.  The  annual  net  earnings  of  Seat¬ 
tle  Times,  Incorporated,  (the  predecessor  cor¬ 
poration,  all  of  the  capital  stock  of  which  is 
to  be  acquired  by  Seattle  Times  Company), 
after  adjustment  in  respect  of  certain  non¬ 
recuring  items,  for  the  two  years  and  ten 
months  ended  October  31,  1929,  after  deprecia¬ 
tion  and  all  taxes,  except  Federal  Income  taxes 
(based  on  audit  of  earnings  as  certified  by 
Price,  Waterhouse  &  Co.)  were:  1927,  $348,- 
811.14;  1928,  $466,640.98;  and  for  the  first  ten 
months  of  1929,  $398,335.67.  The  average  net 
earnings  based  on  above  figures,  were  $428,- 
395.56,  or  over  three  times  the  maximum  an¬ 
nual  interest  requirements  of  $130,000,  and 
over  two  times  the  combined  annual  interest 
and  sinking  fund  requirements  of  $190,000  on 
this  issue  of  bonds.  The  figures  given  above 
have  not  been  adjusted  to  give  effect  to  an 
increased  scale  of  management  compensation 
commencing  February  1930.  The  earnings 
have  steadily  increased  over  a  long  period  of 
years  and  are  expected  to  show  still  greater 
increases  through  operating  economies. 

CAPITALIZATION.  This  Closed  Issue  of  $2,- 
000.000  principal  amount  of  6%%  18-Year 
Sinking  Fund  (Jold  Debenture  Bonds  will  con¬ 
stitute  upon  issuance  the  Company’s  only 
funded  debt.  It  will  be  followed  by  .$1,000,000 
of  7%  Preferred  Stock,  20,000  shares  of  Class 
A  Common  Stock,  and  1,000  shares  of  Class  B 
Common  Stock,  representing  a  total  equity 
junior  to  these  bonds  of  approximately  $3,- 
000,000. 

SINKING  FUND.  A  cumulative  Sinking 
Fund,  which  will  operate  semi-annually  com¬ 
mencing  July  1,  1930,  will  retire  the  entire 
issue  by  maturity. 


Price  98  and  accrued  interest,  to  yield  about  6.65% 


First  Seattle  Dexter  Horton  Securities  Co. 

Seattle 

First  Securities  Corporation 

Saint  Paul 


Dean  Witter  &  Co. 

San  Francisco 

Wells-Dickey  Company 

Minneapolis 


The  information  given  above  while  not  guaranteed  was  obtained  from  sources  which  we  consider 

reliable. 


/ 
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»UR  OVN  VORljD 
or  LetTfcRS  . 


T  ITTLE,  flimsy,  irregular  and  vacil- 
lating,  the  early  American  magazines 
put  up  a  struggle  for  existence  that  in 
many  respects  parallels  that  of  the 
pioneer  newspapers.  Their  story,  in 
complete  and  interesting  detail,  is  set 
forth  in  “A  History  of  American  Maga¬ 
zines,”  by  Frank  Luther  Mott,  director 
of  the  University  of  Iowa  school  of 
journalism,  published  by  Appleton.  The 
book  contains  848  pages  and  costs  $10. 
It  w'as  issued  this  week. 

The  volume  covers  the  years  1741  to 
1850,  thus  raking  over  old  ground  that 
few  in  this  generation  are  familiar  with. 
But  looking  back  over  those  years,  the 
author  sees  the  enthusiasms  and  depres¬ 
sions  of  the  pioneer  magazine  editors 
with  clarity,  and  presents  his  findings 
in  a  sharp,  analytical,  and  vastly  enter¬ 
taining  manner.  What  life  there  was  in 
the  old  periodicals,  he  is  at  great  pains 
to  bring  out,  and  the  minutiae,  upon 
which  a  book  such  as  this  might  rise  or 
fall,  are  chosen  with  an  eye  on  their 
entertainment  value  as  well  as  their  place 
in  the  total  work. 

Magazines  were  started  in  the  old 
days,  Mr.  Mott  says,  without  much 
thought  of  success;  the  enthusiasm  of 
their  editors  was  their  one  raison  d'etre. 
But  it  cost  money  to  produce  even  the 
puniest,  and  although  the  editors’  en¬ 
thusiasm  may  not  have  waned,  the 
publications  were  short-lived.  It  is  a 
curious  thing,  now’adays,  to  note  that, 
aside  from  getting  subscribers  and  then 
getting  them  to  pay,  one  of  the  biggest 
difficidties  encountered  was  the  lack  of 
interest  on  the  part  of  contributors,  so 
that  it  was  necessary  to  wheedle  and  ca¬ 
jole  to  get  them  to  send  their  stuff  along. 

The  author,  of  course,  makes  no  com¬ 
parisons  with  present-day  magazines,  but 
the  reader  is  at  once  cognizant  of  the 
early  beginnings  of  many  of  the  “popu¬ 
lar”  types  of  modern  periodicals.  There 
is,  for  instance,  the  American  Moral  and 
Sentimental  Magazine  (1797-98),  which 
was  “calculated  to  form  the  understand¬ 
ing  and  improve  the  heart,”  with  “frag¬ 
ments”  containing  phrases  telling  of  “the 
conscious  blush  crimsoning  her  counten¬ 
ance”  and  so  on.  The  line  from  this 
publication  is  direct,  with  each  decade’s 
“Fanny  Fetn”  and  “Pansy,”  down  to 
the  “heart”  and  “confession”  magazines 
that  crimson  the  stands  of  1930.  And 
would  the  advice  “to  be  lovely  you  must 
be  content  to  be  women,”  which  appeared 
in  Webster's  Magazine  150  years  ago, 
sound  anachronistic  today?  You’ll  find 
the  same  sentiment  not  only  in  many 
types  of  contemporaneous  magazines,  but 
in  nearly  every  newspaper’s  women’s 
page.  However  that  may  be,  there  cer¬ 
tainly  is  no  accounting  for  the  verse  of 
that  day;  magazine  verse  today  may  be 
bad  enough  in  spots,  but  surely  no  editor 
in  the  length  and  breadth  of  the  land 
would  print  a  “Liberty  Song”  with  a 
refrain  of  “Huzza!  huzza!  huzza!  huzza! 
for  free  America”  as  did  the  editor  of 
the  Royal  American  Magazine  in  1774. 

But  these  observations  are  taken  from 
the  surface  material  of  the  book.  Mr. 
Mott  treats  all  conceivable  aspects  of 
his  subject' — circulation,  finance,  editing, 
contributors,  special  departments,  and  so 
on.  A  clear  chronological  order  is  pre¬ 
served  throughout,  with  an  all  inclusive 
index.  And  there  are  chapters  on  many 
of  the  outstanding  periodicals  of  the 
times,  chapters  on  the  Dial,  the  Godey’s 
Lady’s  Book,  the  New  York  Reznezo, 
and  many  others.  It  is  impossible  to 
imagine  how  the  subject  might  be  en¬ 
larged  upon  without  becoming  tiresome. 

The  book  flap  says  that  another  volume 
on  the  same  subject  is  now  in  prepara¬ 
tion,  evidently  covering  the  field  from 
1850  on.  We  can  only  hope  that  in  it 
Mr.  Mott  will  preserve  the  zest  and 
spice  that  has  made  this  volume  not  only 
informative,  but  also  entertaining.  It  is 
a  book  you  will  read  slowly,  but  you 
won’t  miss  a  chapter,  and  you’ll  dote  on 
the  pictures. — J.  W.  P. 


COMEWHAT  like  the  best  presents 
that  come  in  smallest  packages,  an 
article  entitled,  “Newspaper  Work: 
Some  Inefficiencies  Corrected,”  is  con¬ 
tained  in  a  small  magazine  known  as 
"The  Printing  Industry”  for  January. 
This  article,  signed  by  Edward  H.  Ed¬ 
wards,  is  worth  the  attention  of  every 
editor  and  publisher  and  he  would  do 
well  to  demand  the  copy  of  the  magazine 
which  probably  rests  in  some  cranny  in 
the  composing  room. 

It  is  an  age-old  story  of  the  sins  of 
editors  and  copy-readers  in  sending  illeg¬ 
ible  copy  to  the  printer  and  resting  upon 
his  good  judgment  to  get  it  right.  The 
author  bluntly  points  out,  with  several 
excellent  specimens,  the  lack  of  proper 
co-operation  between  the  news  and  com¬ 
posing  rooms  which  is  eating  up  the 
pride  and  profits  of  the  publisher. 

The  printer  is  willing  to  go  on  taking 
the  blame  for  “typographical  errors”  as 
long  as  there  is  some  excuse  due  to 
speed  and  other  factors  in  present-day 
news-editing,  but  Mr.  Exlwards  is  not 
willing  that  the  problem  of  bad  hand¬ 
writing  should  continue  without  some 
efforts  at  solution. 

Apparently  Mr.  Edwards  either  has 
had  considerable  experience  himself  with 
chirographic  freaks  or  has  made  a  far- 
reaching  study  of  the  situation.  He 
cites  numerous  examples,  even  mentiem- 
ing  such  names  as  Murat  Halstead  of 
the  Cincinnati  Commercial  and  George  D. 
Prentice  of  the  Louiszdlle  (Ky.)  Journal. 
Of  the  latter  it  was  said,  we  are  told,  that 
he  could  not  read  his  own  manuscript  un¬ 
less  he  began  at  a  sentence  where  he  knew 
what  he  had  intended  to  say. 

Four  exhibits  of  copy-reading  are  sub¬ 
mitted  by  Mr.  Edwards  in  a  plea  to 
^itors  to  demand  a  course  in  handwrit¬ 
ing  for  men  on  the  desk.  The  exhibits 
are  such  as  might  be  found  in  almost 
any  composing  room.  A  single  glance 
at  them  will  make  any  editor  realize 
why  editions  are  going  in  late  many  times. 
— J.  H.  W’. 

*  * 

^ALIFORNI.A  and  gold  have  been 
^  synonyms  since  the  ’49’er  set  out 
and  national  advertisers  usually  find  per 
capita  sales  highest  on  the  Pacific  Coast. 
“The  California  Legend”  in  the  February 
Atlantic  gives  the  impressions  this  rich 
romantic  territory  made  on  Earnest  Elmo 
Calkins,  the  well-known  advertising  man, 
who  has  recently  been  telling  in  the 
Atlantic  what  he  thought  of  European 
highways  and  inns,  of  French  and  Italian 
national  traits.  Hospitality  and  courtesy 
are  the  Californian  virtues  he  notes  first 
— particularly  in  connection  with  motor 
traffic.  Next  are  co-operation  and  col¬ 
lectivism,  which  he  traces  to  a  pioneer 
spirit  and,  more  specifically,  to  the  ne¬ 
cessity  of  joint  action  to  get  irrigation — 
and  he  comments  on  Californian  co-oper¬ 
ative  advertising  and  selling.  Then  he 
lauds  Californian  originality,  as  exempli¬ 
fied  in  architecture,  both  in  its  lines  and 
its  color.  The  advertising  psychologist 
makes  the  audacious  (or  it  is  tiresome?) 
remark  that  Californians  “like  to  kid 
themselves  .  .  .  call  an  earthqu.ake  a  fire, 
and  grow  angry  if  visitors  do  not  adopt 
their  locution,”  but  closes  with  these 
words :  “You  may  deplore  the  Califor¬ 
nian’s  attitude;  you  may  think  that  he 
Ixiasts  too  much,  that  he  talks  like  a 
prospectus ;  but  you  must  admit  that  he 
has  the  goods.” — R.  W. 

*  *  * 

WH.\T  are  the  sources  of  revenue  for 
the  average  weekly?  What  return 
does  the  publisher  of  the  weekly  news¬ 
paper  get  on  his  investment?  How  much 
space  is  devoted  to  news,  how  much  to 
advertising  These  are  some  of  the  ques¬ 
tions  which  W.  Clement  Moore  and  Her¬ 
man  Roe  try  to  answer  in  their  pamphlet, 
“The  First  National  Survey  of  the 
Weekly  Newspaper  Publishing  Business 
of  the  United  States”  (National  Editor¬ 
ial  Association,  St.  Paul,  Minn.,  $2). — 
H.  J.  B, 
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A  FEW  USERS 
OF  THE  STA-HI 

New  York  Sun  (4) 

New  York  American 
Chicago  Daily  Times 
St.  Louis  Post-Dispatch 
Kansas  City  Journal-Post 
Joplin  Globe 
San  Antonio  Express 
New  Orleans  Item 
Des  Moines  Register- 
Tribune 

Pontiac  Daily  Press 
Butte  (Mont.)  Post 
(Tubular) 

Tacoma  Times 
Vancouver  (B.  C.)  Sun 
Bellingham  Herald 
Oregon  Journal 
Arizona  Republican 
New  York  News  (5) 
Baltimore  Sun 
St.  Louis  Star  (2) 

Kansas  City  Star  (2) 
Capper  Publications 
Oklahoma  City  Times 
Huntsville  Times 
New  Orleans  Times- 
Picayune  (2) 

Dayton  Journal-Herald 
Denver  Post  (2) 

Salt  Lake  Tribune 
Seattle  Star 
Victoria  (B.  C.)  Times 
Portland  News 
Portland  Oregonian  (2) 
Los  Angeles  Record 
Boston  Post 

Long  Beach  Press-Tele¬ 
gram 

Lincoln  (Neb.)  Star 
Pasadena  Star-News 
Philadelphia  Bulletin  (3) 
San  Francisco  Chronicle 
Vancouver  (B.  C.)  Star 
Seattle  Times 
Tacoma  News-Tribune 
Hearst  Newspapers 


^^THE  STA-HI 

Electric 

DRY  MAT  FORMER 

The  man  who  wrote  the  above  comment  is 
an  authority  on  newspaper  production. 
Other  well-known  production  experts  among 
the  newspapers  listed  below  will  pve  you 
equally  favorable  opinions  of  the  STA-HI 
DRY  MAT  FORMER, 

They  will  tell  you  how  they  condition  their 
mats  to  insure  better  molding  with  much 
less  pressure  .  .  .  how  all  conditioning  is  re¬ 
moved,  and  the  mat  FORMED,  by  the  elec¬ 
tric  heating  and  vacuum  features  of  the 
STA-HI  machine  .  .  .  how  this  process  in¬ 
sures  a  perfect  contour,  without  high  spots 
or  low  spots  and  without  buckling  under 
maximum  shrinkage  ,  .  .  how  the  STA-HI 
eliminates  make-overs  and  loss  of  mats  and 
plates  .  .  .  how  it  saves  wear  on  plates  and 
press  because  better  plates  require  less  im¬ 
pression  .  .  .  how  it  improves  the  quality  of 
presswork,  with  blacker  solids  and  freedom 
from  white  holes  and  dark  spots  in  the 
printed  page  .  •  .  and  how  the  STA-HI  saves 
time  and  simplifies  dry  mat  routine. 

STA-HI  ELECTRIC  DRY  MAT  FORMER 

1.  Insures  a  perfect  EVEN-ALL-OVER 
stereotype,  from  any  grade  or  make  of 
dry  mat. 

2.  Handles  maximum  shrinkages  without 
buckles -or  other  printing  defects. 

3.  Eliminates  make-overs  and  loss  of  mats 
and  plates  due  to  improper  treatment  ot 
mats  after  molding. 

4.  Insures  better  presswork,  with  less  wear 
and  fewer  blanket  replacements. 

5.  Simplifies  and  speeds  up  the  routine  be¬ 
tween  mat  molding  and  casting  operations. 

It  will  pay  you  to  investigate.  Complete  in¬ 
formation  will  be  sent  by  mail,  on  request 

STA-HI  Newspaper  Supply  Company,  I"'- 
52  West  34th  Street,  New  York,  N,  Y. 

Los  Angeles,  Calif.  Rutland.  ® 

6724  Hollywood  Blvd.  417  Oregonian  BiuKUnS 
Seattle,  Washington 
1235  Westlake  Avenue.  N.  ,,5 
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Jacking  Up  Salesmen 
While  Yon  Lie  Down! 

Are  you,  Mr.  Publisher,  telling  your  salesmen  to  work  harder  now 
that  linage  has  ceased  to  hunt  you  up  as  often  as  it  did  a  few 
months  ago?  If  you  are  a  business  man,  the  answer  is,  ‘^‘Yes”! 
You  are  telling  them  it’s:  ‘‘Now  or  never”,  “work  or  walk”;  and 
anything  else  you  believe  will  scare-up  and  capture  more  agates. 

How  about  your  own  work-shirt?  Maybe  you  can  get  out  and  do 
some  selling  yourself.  But  you  could  spend  months  and  not 
make  contacts  in  half  the  places  where  your  bread  and  butter 
comes  from. 

You  can  “get  to”  all  your  worthwhile  national  accounts,  prospects 
and  their  advertising  agencies  once  a  week  in  Editor  &  Pub¬ 
lisher  because  it  “gets  to”  paid  subscribers  who  hold  95%  of 
your  chances  for  linage  gains  in  their  own  hands. 

Reducing  or  Stopping  Your  own  Promotion  Advertising  right  now 
is  lying  down  while  you  “jack-up”  your  Salesmen  for  more 
calls,  more  agates. 

Let  your  Promotion  stand  up  and  fight  as  your  salesmen  are  fight¬ 
ing — harder  than  ever. 

When  you  quit  you  are  very  close  to  being  quiet  and  when  you  are 
quiet  in  this  business — you’re  through. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  IVew  York  City 
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DAILY’S  STAFF  SIGNS 
2,000  SUBSCRIBERS 


AccoaBtinc  Department  Wina  Inter* 
Departmental  Contest  Conducted 
for  Four  Weeka  by  Albany 
Timea-Union 


More  than  2,000  subscriptions  were 
obtained  by  employes  of  the  Albany 
(N.Y.)  Times  Union  in  an  inter-depart- 
mental  contest  which  lasted  four  weeks, 
ending  Feb.  IS.  First  place  in  the  num¬ 
ber  of  subscriptions  obtained  was  won  by 
the  members  of  the  accounting  depart¬ 
ment  staff,  who  turned  in  more  than  half 
the  total. 

The  contest  was  instigated  by  H.  H. 
Fris,  publisher  of  the  Times-Union,  at  a 
meeting  of  department  heads  on  Jan.  14. 
Under  the  direction  of  William  Loftus, 
Sr.,  circulation  manager,  and  John  Boyle, 
his  assistant,  the  contest  started  Jan.  15, 
with  each  department  head  calling  on 
memtwrs  of  the  staff  to  co-operate.  A 
bulletin  was  issued. 

Each  department  obtaining  200  points 
in  the  contest  was  awarded  $100  in  ca:^ 
and  for  all  points  above  200,  fifty  cents 
per  point  was  paid.  Points  were  credited 
on  Uie  basis  of  one  point  for  each  sub¬ 
scription  to  the  daily  paper  only;  one- 
quarter  of  a  point  for  the  Sunday  paper, 
and  one  and  one-quarter  points  for  daily 
a^  Sunday  combined.  Each  subscrip¬ 
tion  must  be  for  a  period  of  nine  weeks 
or  more. 

According  to  the  approximate  figures 
announced  this  week  by  Mr.  Fris,  the 
accounting  department,  of  which  Mc¬ 
Henry  Browne  is  the  head,  won  the  con¬ 
test  with  1,100  subscriptions,  of  which 
920  were  for  the  daily;  80  for  Sunday, 
and  100  for  daily  and  Sunday  in  com¬ 
bination.  The  display  advertising  de¬ 
partment,  headed  by  William  Glass,  re¬ 
ported  40O  subscriptions.  The  circula¬ 
tion  department  was  third  with  350,  and 
the  editorial  department  led  by  George 
O.  Williams,  was  fourth  with  180.  The 
comipsing  room  staff  contributed  50; 
classified  department,  45 ;  drivers  and 
mailers,  30. 

Two  members  of  the  accounting  de¬ 
partment  team  turned  in  more  than  300 
subscriptions  each.  Individual  prizes 
were  awarded  t*  W.  J.  Slingerland, 
credit  manager,  high  man,  and  to  G.  J. 
Welch,  assistant  chief  accountant. 

James  T.  Healey,  financial  editor,  led 
the  editorial  team,  getting  a  total  of  108 
subscriptions. 

Interest  was  sustained  during  the  con¬ 
test  by  daily  news  letters  issued  by  the 
circulation  directors.  These  bulletins 
told  of  the  day-by-day  progress  of  vari¬ 
ous  teams  aud  of  the  efforts  of  indivi¬ 
duals.  Many  of  the  letters  were  illus¬ 
trated  with  cartoons. 

“The  results  of  the  contest  are  more 
than  I  had  expected,”  Mr.  Fris  declared. 

“My  original  suggestion  was  that  every 
employe  solicit  the  people  he  does  busi¬ 
ness  with,  the  mailman,  grocer,  barber, 
garage  man,  etc.  As  it  developed,  these 
people  in  turn  and  their  friends  again 
went  out  and  obtained  subscriptions  to 
help  somebody  on  our  staff  to  get  points 
in  the  department  contest.  It  has  proved 
to  be  one  of  the  most  successful  circula¬ 
tion  stunts  I  have  ever  experienced.” 


FAINT  FIGHT  BALLYHOO 
VEXES  GARDEN 


(Continued  from  page  7) 


brides  and  blood  kin,  could  partake  of 
board  and  bed  at  the  very  nominal  rate 
of  $20  a  week,  or  less,  depending  on  how 
the  parties  of  the  second  part  felt  about* 
such  obligations. 

“In  return  for  this  and  especially  in 
view  of  the  generally  known  fact  that 
it  is  impossible  to  partake  of  board  and 
bed  anywhere  on  the  beach  during  the 
month  of  February,  which  is  the  peak 
month  of  the  resort  season,  for  less  than 
$20  per  day,  the  millionaires,  it  develops, 
feel  that  Ae  writers  have  not  been  as 
cotuiderate,  and  certainly  not  as  fluent, 
as  it  was  hoped  they  might  be. 

“At  any  rate,  there  have  been  com¬ 
plaints  from  the  main  office  in  New  York 
to  the  publicity  directors  here,  and  I  fear 
that  if  something  is  not  done  with  great 
haste  to  dislodge  the  headlines  about 
hockey  matches,  tennis  rankings  and  in¬ 
door  sports  in  the  metroiwlitan  papers 
in  favor  of  such  soul-stirring,  pulse¬ 
jumping  items  as  ‘Sharkey  Shows  Spteed 
in  Brief  Workout,’  etc.,  the  millionaires 
will  resolve  on  a  less  extravagant*  pdicy 
in  their  future  treatment  of  visiting 
journalists. 

“I  suppose  from  the  standpoint  of  fair 
play  the  millionaires  have  a  squawk  com¬ 
ing,  because  accommodatiixis  of  any  sort* 
on  the  beach  are  very  limited,  and  it  must 
be  distressing  to  turn  a  hotel  over  to  the 
writers  at  a  trifling  cost,  if  any,  and  then 


see  them  turn  their  critical  attentions  to 
golf  courses,  race  tracks  and  night  clubs, 
in  practically  none  of  which  are  the  mil¬ 
lionaires  financially  interested.” 

Other  melodies,  harsh  to  the  ears  of  the 
fight  promoters,  have  been  sounded  dur¬ 
ing  the  past  few  weeks  in  the  daily  press 
of  Manhattan.  One  of  these  sour  notes 
came  from  Burris  Jenkins,  Jr.,  Evening 
World  cartoonist,  who  recently  pictured 
several  suggestions  for  insuring  the  suc¬ 
cess  of  the  Sharkey-Scott  show.  Bathing 
beauties,  whippet  races  and  golf  lessons 
staged  in  the  ring  were  mentioned  by 
Mr.  Jenkins  as  possible  inducements  to 
the  cash  customers,  and  he  also  thought 
it  would  help  matters  if  Camera  were 
imported  to  face  the  entire  card,  or  if  the 
ring  were  pitched  on  a  float  just  off  the 
beach.  This,  he  thought,  would  make  it 
easier  for  Scott  to  dive  and  would  prove 
more  convenient  to  bathers. 

“We  expect  to  get  the  bills  for  the 
expenses  of  our  men  in  Miami,”  Vincent 
G.  Byers,  managing  editor  of  the  New 
York  Evening  Post,  declared  when 
queried  this  week  by  Editor  &  Pub¬ 
lisher.  Jack  Kofoed  of  the  sports  staff 
has  been  in  Florida  for  some  time  on 
vacation  and  has  picked  up  the  fight  story 
in  his  stride,  Mr.  Byers  said.  Tim  Byrne, 
sports  editor,  who  left  New  York  last 
week,  will  cover  the  big  scrap  and  take 
a  bit  of  a  vacation. 


Press  association  executives 
that  they  were  accepting  any 
froin  the  Garden  in  connection  withT 
Florida  party.  Frank  Getty,  spWi* 
tor  of  United  Press,  declared^-rS*. 
year  the  Unit^  Press  in  makiii 
to  cover  the  fights  adopted  a^icTS 
paying  any  and  all  expenses  of 
spondents  and  accepting  nothing  frcm 
the  Garden  but  the  necessanrworkS 
press  tickets.”  ™ 

Mr.  Getty  will  leave  for  Miami 
day,  Feb.  Other  U.  P.  iSs  S 
cover  the  international  bouts  and  stnri* 
will  be  cabled  to  South  America  aS 
Europe.  Morris  DeHaven  Tracy  ^ 
in  Florida  for  the  association,  is  cover- 
ing  fight  news  and  general  stories 
Barry  Farris  of  International  News 
Service  said  James  Kilgallen,  the  I  Ni 
man  to  cover  the  fight,  is  not  stayine  « 
the  Dade  Hotel  and  all  his  expenses  are 
being  paid  by  the  Hearst  news  service. 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  declared:  “TTie  As¬ 
sociated  Press  did  not  last  year  or  ever" 
and  is  not  this  year  looking  to  the  Madi¬ 
son  Square  Garden  Corporation  to  bear 
the  expenses  of  its  men  in  gathering  the 
news  of  any  enterprises  of  the  Garden 
management  and  such  reportorial  ex¬ 
penses  have,  of  course,  been  borne  by 
the  A.  P.  in  all  instances  in  conformity 
with  its  practice.” 


\emember  ^way  b 


SHAVING  MUGS  BORE  THEIR  OWNERS’  NAMES? 


Even  the  shaving  of  hogs  has  undergone 
vast  changes  since  the  day  of  the  mono* 
grammed  or  nanie>labeled  shaving  mug. 

In  the  early  years  of  the  packing  indus¬ 
try  the  removal  of  bristles  from  hog  car¬ 
casses  was  hy  slow,  tedious  and  most  im¬ 
perfect  hand  scraping.  It  involved  a  great 
deal  of  effort  as  well  as  labor  cost. 

The  first  step  toward  the  use  of  mechan¬ 
ical  methods  for  this  purpose  was  an  up¬ 
right  scraping  device  equipped  with  flexible 
steel  knives  which  scraped  off  the  bristles 
as  the  hog  carcass  was  pulled  up  through  it. 
But  this  was  still  a  comparatively  crude 
method.  Improvement  followed  improve¬ 
ment.  “Do  it  better,  quicker,  more  eco¬ 
nomically,**  is  an  ever-alive  Armour  and 
Company  watchword. 


Today  huge  machines,  equipped  with 
“slappers,**  render  Mr.  Hog  a  tonsorial 
service  that  is  art  itself.  Not  only  does  this 
amazing  ^^Hog  Polisher**  make  possible 
tremendous  savings  in  labor  costs;  not 
only  does  it  do  a  well-nigh  perfect  job  of 
dehairing  .  .  .  but  the  massaging  action  of 
the  “slappers**  establishes  a  new  standard 
for  cleanliness  and  sanitation  in  the  skin 
treatment  of  pork  products. 

Modem  hog-scraping  methods  are  just 
one  of  thousands  of  marks  of  the  new 
Armour  and  Company.  Down  through  the 
years  since  the  shaving  mug  days  many 
changes,  many  improvements  have  lined 
the  path  of  this  packing  industry  pioneer. 
Collectively  they  have  resulted  in  a  vastly 
better  service  in  an  every-day  public  need. 


thusiasm  was  explained  by  Joe  Williams 
in  his  column  of  Feb.  17,  as  follows: 

“I  am  told  that  the  millionaires  are  at 
a  loss  to  understand  why  all  the  t'op 
lines  of  recent  date  in  the  metropolitan 
sports  pages  have  not  been  devoted  to 
the  sweating  and  snorting  virtoosity  of 
the  Messrs.  Scott  and  Sharkey,  who  are 
to  meet  in  what  is  technically  called  the 
main  go. 

“It  seems  that  the  millionaires  took  out 
a  lease  cm  a  hotel  in  the  beach  district 
and  turned  it  over  to  the  writers,  or  to 
such  writers  as  felt  disposed  to  reside 
there,  and  arrangements  were  made  by 
which  the  guests,  including  wives,  new 
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More  Evidence  of  NewEnglands  Ginwdi 

Department  Store 

'  Sedes  Index 
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EPARTMENT  store  sales,  admittedly  a  good  index  of  retail  buying,  have  shown  true  improve¬ 
ment  from  1921  on.  On  the  chart,  index  numbers,  with  1924  as  the  basic  year,  are  used.  Nine¬ 
teen  hundred  and  twenty-seven  showed  a  6  per  cent  increase  over  1924  and  17  per  cent  over  1921. 
Clearly  this  indicates  that  the  people  of  New  England  have  kept  their  purses  open  in  proportion  to  their 
prosperity. 


New  England  continues  to  grow.  Its  diversity  of  industry,  versatility  of  labor,  ready  availability  of 
capital  —  these  are  New  England's  economic  corner-stones.  Its  prosperity  rests  on  an  industrial  and  com¬ 
mercial  foundation  created  by  generations  of  mechanical  and  constructive  achievement. 

No  national  advertiser  interested  in  developing  markets  for  his  product  can  afford  to  ignore  the  consuming 
power  of  New  England.  This  ever  growing  and  expanding  market  should  continue  to  remain  on  the  top 
of  his  preferred  list  and  the  newspapers  listed  below  deserve  preferred  consideration  because  they  have 
contributed  greatly  towards  the  growth  and  prosperity  of  this  great  and  important  market. 


MASSACHUSETTS— PopuUHon,  3,852.356 


*AttM>oro  San . (E) 

IBotton  Globe  . (MAE) 

tBoiton  Transcript  . (E) 

•Boston  Post  . (M) 

•Boston  Post  . (S) 

•Brockton  Enterprise  ....  (E) 

•Fhchburf  Sentinel  . (E) 

^STerhill  Gazette  . (E) 

•Lawrence  Eacle-Tribune 


Circu¬ 

lation 

5.905 

298,963 

38.714 

385.057 

328,972 

24.372 

11.974 

16.205 


2.500 

lines 

.04 

.50 

.25 

.60 

.55 

.08 

.055 

.07 


(MftE)  25,445 

TLTun  Item  . (K)  17,546 

'^^®well  Courier-Citizen  and 

Ereninf  Leader  ...(MftE)  17.686 

•N^  Bedford  Standard 

. (MftE)  31,940 

Bedford  Sunday 

Standard  . (S)  25.696 

North  Adams  Transcript.  (E)  10,461 

n^eld  Bsfle . (E)  19,093 

Salem  News  . (E)  21.634 

Gazette . (E)  9,478 

**®J*aater  Telegram  and 

Beaninf  Gazetu  ...(MftE)  185.626 

’^•tceater  Sunday  Telepam 


.10 

.065 


.07 


.10 

.05 

.055 

.09 

.045 

.28 


(S)  53,004 


lO.OOC 
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.55 


.045 

.06 


.10 

.04 

.06 


.035 

.25 


CONNECTICUT— PopuUtion.  1.380.631 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

tBridfeport  Post-Telecram 

.15 

.15 

(EftM) 

49.451 

tBridgeport  Post  . . . . 

....(S) 

25.096 

.10 

.10 

•Hartford  Courant  ... 

...(M) 

42.131 

.10 

.10 

•Hartford  Courant.  ... 

.,..(S) 

61,051 

.15 

.15 

•Hartford  Times  .... 

....(E) 

59,449 

.15 

.15 

fMiddletown  Press  ... 

....(E) 

8,616 

.05 

.03 

fNew  Haven  Refister. 

.(EftS) 

55,761 

.16 

.15 

•New  London  Day... 

....(E) 

14.072 

.06 

.05 

tNorwich  Bulletin  . . . 

,...(M) 

14,057 

.09 

.07 

•Norwalk  Hour  . 

....(E) 

7.270 

.045 

.045 

tSeuth  Norwalk  Sentinel. .  (E) 

5.887 

.045 

.035 

•Stamford  Advocate  .. 

....(E) 

12,317 

.065 

.055 

MAINEl — Population,  768,014 

•Portland  Press-Herald  Express, 

Sunday  Telecram  ..(MftE) 

63,915  .29 

.16 

NEW  HAMPSHIRE— PopuUtion.  443.683 

•Concord  Monitor-Patriot.  .(E) 

6,642  .05 

.03 

tKeene  Sentinel  . (E) 

4,179  .036 

.025 

•Manchester  Union-Leader 

(MftE) 

32.125  .15 

.12 

RHODE  ISLAND— PopuUden. 

CIren- 

larion 

604,387 

2.500 

lines 

10,800 

lines 

fPawtucket  Times  . . . 

. (E) 

30.296 

.09 

.00 

•Providence  Bulletin  . 

. (E) 

79.784 

.20 

(B).27 

•Providence  Journal  . 

....(M) 

45,874 

.12 

(B).27 

•Providence  Journal  . 

....(S) 

83.027 

.20 

.20 

fProvidence  News  ... 

. (E) 

26.832 

.08 

.08 

•Westerly  Sun . . 

..(EftS) 

5,640 

.04 

.04 

fWoonsocket  Call  . . . 

. (E) 

16,043 

.06 

.06 

VERMONT — Population,  352,428 

•Barre  Times  . 

.(E) 

7,429 

.04 

.03 

tBrattld>oro  Reformer  ... 

.(E) 

3,629 

.035 

.02 

•Burlincton  Free  Press... 

(M) 

16,181 

.06 

.06 

tRutland  Herald  . 

(M) 

13,372 

.055 

.055 

fSt.  Johnsbury  Caledonian. 

Record  . 

.(E) 

4,766 

.03 

.02 

•A.  B.  C.  Publishers’  Statement, 

Oct.  1, 

1929. 

tGovemment  Statement,  Oct.  1,  1929. 
(B)Combinatian  rate  Daily  Journal  and  Em.  BoBetim. 
(c)  Combinatioa  rate  arith  Eye.-AaBaricaa. 


.21 
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WHAT  OUR  READERS  SAY 


MR.  LOWRY’S  DOUBT 

To  Editor  and  Puhlisher: — I  believe 
you  will  be  interested  in  a  condition  which 
all  chain  store  advertisers  come  in  con¬ 
tact  with;  viz.,  many  newspapers  require 
daily  insertion  to  obtain  the  minimum 
local  rate.  (By  daily  insertion,  I  mean 
one  or  two  inches  of  space.) 

Inasmuch  as  I  have  asked  many  for 
the  reason  behind  this,  and  have  as  yet 
received  no  satisfactory  answers,  I 
thought  perhaps  you  might  broadcast 
for  an  answer  through  the  columns  of 
your  medium. 

You  can  readily  understand  that  from 
our  standpoint  we  cannot  hope  to  change 
the  rate  selling  policies  of  these  many 
unreasonable  mediums,  but  you  as  a 
neutral  bystander  may  be  able  to  obtain 
a  satisfactory  statement  from  at  least 
one  of  them. 

Montcximerv  Ward  &  Co. 

R.  K.  Lowry,  Advertising  .Manager, 


RIGHTO! 

To  Editor  &  Publisher:  Under 
“Shop  Talk  at  Thirty”  in  your  issue  of 
Feb.  IS,  I  note  you  “doubt  if  one  jour¬ 
nalism  student  in  fifty  could  rate  100%” 
in  the  Scripps-Canfield  Bulletin  ques¬ 
tions  printed  in  your  interesting  columns. 
As  long  as  one  question  (and  answer) 
remains,  no  one  can  be  rated  thus. 

The  question,  “How  many  standard 
8-column,  21 -inch  pages  will  50,000 
agate  lines  of  advertising  fill  ?”  is  an¬ 
swered  :  “Between  22  and  23  pages.” 

After  a  night  of  check,  double-check 
and  triple-checking,  my  figures  show  21 
pages.  2  columns,  20  agate  lines  in  50,000 
agate  lines. 

What  sav  you — or  the  Scripps-Can¬ 
field  people? 

G.  H.  Hummel, 

Publisher,  IVesl  Springfield  (Mass.) 

Nnvs. 


Fditoii’s  Note: — Mr.  Htimmcl  is  riirht.  The 
acTipps-Cenfield  answer  should  have  been  ap¬ 
proximately  21 H  pages. 

RADIO  ACCURACY 

To  Editor  &  Publishfji:  I  have  been 
making  a  painstaking  investigation  since 
the  publication  of  your  interesting  piece 
alwut  the  last  minute  change  in  the  Etr- 
ning  Post  radio  program  for  the  Roches¬ 
ter  Civic  Orchestra  over  WJZ  at  10 
o’clock  Monday  evening.  Our  program, 
you  record,  announced  that  the  orchestra 
would  play  the  prelude  to  Act  HI  from 
“Lohengrin,”  but  it  did  not  do  so  when 
the  hour  came. 

Our  radio  editor  reports  to  me  that 
such  instances  of  last  minute  changes  in 
radio  programs  “are  very  rare.”  It  is 
true  that  we  W’ere  not  notified  of  this 
change.  But  our  experience  is  that 
nearly  all  the  radio  broadcasters  are  very 
punctilious  in  announcing  changes  when 
the  time  element  permits.  In  the  partic- 
uar  instance  about  which  you  wrote,  sta¬ 
tion  WJZ  which  picked  up  the  program 
from  station  WH.AM  advises  us  that  it  is 
making  formal  complaint  to  the  Roches¬ 
ter  station. 

Thank  you  very  much  for  your  article. 
It  made  us  acquainted  with  one  more 
danger  of  inaccuracy. 

Julian  S.  Mason, 
Editor,  New  York  Evening  Post. 


THE  CLASSIFIED  PROBLEM 

To  Editor  &  Publisher:  The  earnest 
nation-wide  study  of  the  decline  in  classi¬ 
fied  advertising  seems  to  me  to  have 
overlooked  what  is  a  basic — if  not  the 
basic — cause  of  the  decline.  That  is  the 
de-popufarization  of  classified  advertis¬ 
ing  that  has  been  going  on  since  the  war 
and  which  now  represents  an  almost 
complete  accomplishment  of  that  unde¬ 
sirable  result.  The  method  of  this  de¬ 
popularization  is  grouped  into  three 
movements. 

First — Classified  advertising  was  built 
up  as  a  popular  department  of  the  news¬ 
paper.  It  was  sold  at  one  cent  a  word, 
which  is  a  price  any  mind  can  grasp  in¬ 
stantly.  The  public  patronized  it  in  tell¬ 
ing  the  world  its  wants.  The  transac¬ 
tion  was  cash,  with  no  expensive  collec¬ 


tion  organization  necessary  and  very  lit¬ 
tle  solicitation.  It  therefore  was  a  cheap 
department  in  which  prices  could  be  kept 
low  because  of  low  costs.  Further  than 
that,  while  classification  maintained  its 
popular  character,  it  was  a  valuable  cir¬ 
culation  asset.  This  was  due  to  the 
popular  nature  of  its  contents,  for  the 
public  always  can  write  more  interest¬ 
ingly  than  either  the  professional  edi¬ 
torial  or  advertising  writer  when  the 
public  is  not  self-conscious  but  is  writ¬ 
ing  for  earnest  self-expression  as  was 
the  case  with  these  advertisements. 

The  growth  of  circulations  on  a  large 
scale,  due  to  causes  with  which  we  all 
are  familiar,  and  better  business  methods 
led  to  a  general  national  increase  in 
classified  rates,  an  unwise  procedure  be¬ 
cause  it  overlooked  the  circulation  value 
of  these  pages,  the  fact  that  the  innate 
strength  of  the  department  lay  in  its 
popular  cheapness,  and  the  inability  of  a 
considerable  group,  that  advertised  prin¬ 
cipally  when  in  personal  difficulties  of 
some  sort,  to  pay  for  more  than  one  in¬ 
sertion,  if  that.  This  started  a  forcing 
out  of  the  individual  amateur  advertiser 
for  economic  reasons.  The  effects  of 
this  are  covered  in  the  third  movement 
of  the  three. 

Second — Classified  advertising  clientele 
of  the  amateur  sort  has  grown  old  since 
the  world  war  period.  It  was  our  opin¬ 
ion,  covering  a  great  many  years  of  ex¬ 
perience,  that  the  bulk  of  these  amateur 
advertisers  were  between  the  ages  of  25 
and  35.  The  lush  prosperity  of  the 
years  since  the  war  resulted  in  an  ab¬ 
sence  of  necessity  to  advertise  on  the 
part  of  this  group  to  a  considerable  ex¬ 
tent  and  also  the  failure  of  advertising 
managers  to  go  after  this  patronage,  it 
being  easier  to  obtain  classified  advertis¬ 
ing  from  professional  sources — used  car 
dealers,  real  estate  men,  etc.  All  this 
set  up  book-keeping  and  credit  costs  that 
further  emphasized  unfavorably  the  net 
return  from  this  advertising,  thereby  en¬ 
couraging  higher  rates.  Thus  the  clien¬ 
tele  of  the  amateur  sort  grew  older, 
thereby  naturally  diminishing,  while  the 
younger  group,  from  which  recruits 
were  necessary,  was  unfamiliar  with 
what  the  generation  before  them  under¬ 
stood  thoroughly.  In  this  connection,  the 
effect  of  the  general  rise  of  rates  should 
not  be  forgotten. 

Third — The  forcing  out  of  the  ama¬ 
teur  advertiser  for  economic  reasons  and 
the  break-down  of  the  recruiting  system 
led  to  losses  or  to  other  circumstances 
that  spurred  solicitation  of  the  profes¬ 
sional  classified  advertisers.  This  was  in 
many  cases  financially  successful  be¬ 
cause  of  higher  rates  and  in  spite  of  in¬ 
creased  costs  due  to  solicitation,  book¬ 
keeping,  and  credit  charges.  But  it  had 
a  further  deleterious  effect.  It  materially 
reduced  reader  interest  in  classified  ad¬ 
vertising  because  the  professional  adver¬ 
tiser  is  not  as  interesting  as  the  amateur 
in  stating  his  wants.  This  has  had  recog¬ 
nition  my  many  newspapers  who  have 
inserted  in  their  classified  columns  fea- 


C/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 
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COLUMNIST’S  PET  MOUSE 
RECEIVES  A  LETTER 

CHARLES  F,  DANVER,  whose 
daily  column,“Pitt8burgbesqae,” 
appears  in  the  Pittsburgh  Post- 
Gazette,  some  time  ago  adopted  a 
stray  mouse  which  the  printers’ 
boys  were  about  to  drown,  and 
christened  it  Oscar. 

Last  week  Oscar  received  a  letter 
from  Newark,  N.  J.  It  bad  no  ad¬ 
dress  except  a  pen  sketch  of  a 
mouse,  the  outline  of  a  mouse-trap, 
and  the  name  of  the  city.  It  was 
postmarked  Feb.  11,  and  was  de¬ 
livered  the  next  day. 


tures  such  as  cross-word  puzzles,  car¬ 
toons,  and  similar  things.  Other  influ¬ 
ences  of  a  similar  kind  doubtless  will 
occur  to  any  one  familiar  with  this  field. 

The  whole  character  of  classified  ad¬ 
vertising  has  changed  in  the  last  decade 
and  I  am  free  to  confess  that  I  do  not 
see  how  it  can  be  restored,  although  de¬ 
vices  such  as  making  a  low  charge  for 
over-the-counter  cash  business  have  been 
considered,  backed  up  by  intelligent  cam¬ 
paigns  to  interest  the  amateur  advertiser. 
If  the  popular  nature  of  the  advertising 
can  be  restored  and  the  advertising  sold 
for  cash  on  a  carefully  calculated  small 
margin  of  profit  over  production  costs, 
the  benefit  to  newspapers  would  be  felt 
along  the  whole  line — in  display,  in  cir¬ 
culation,  and  in  that  intangible  asset,  the 
closer  personal  contact  of  publication 
and  its  public. 

William  S.  Hunt, 
Newark  (N.J.)  Sunday  Call. 


H.  M.  YOUMANS  RETIRES 

H.  M.  Youmans,  79,  president  of 
lYaukcsha  (Wis.)  Daily  Freeman,  an¬ 
nounced  his  retirement  last  week  after 
59  years  in  journalism.  H.  A.  Youmans, 
editor  of  the  Freeman,  succeeds  his 
father  as  president. 


ATTENTION 
Mr.  Circulation  Manager 

Many  of  you  remember  my 
Dad,  Barney  Yokel.  He  was  the 
Pioneer  Booster  of  Newspaper 
Circulation. 

I  have  heen  in  the  game  all  my 
life  and  know  what  produces. 
Under  my  personal  direction, 
our  firm  is  supplying  original, 
copyrighted  ideas  which  are 
showing  wonderful  results. 
They  are  not  premiums  but 
Circulation  Stimulators.  It  will 
pay  you  to  write  me  personally 
for  full  information. 

DAVID  YOKEL 
A.  W.  DEANS,  INC., 
Times  Building,  New  York,  N.  Y. 


Cline  'Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Raleigh  Times 

Raleigh,  N.  C. 

Ask  them  about  it 

CUNE  ELEC.  MFC.  CO. 
Chicago i  111  Wost  WashlngtoB 
Street 

New  Yorkt  47  West  34th  St. 
Saa  FraacUeet  First  National 


Bank  Building 


DUTTON  RE-ELECTED 

W.  R.  Dutton  of  Seneca  was 
elected  president  of  the  Missouri  Re- 
publican  Editorial  Association  at  a  meet¬ 
ing  in  St.  Louis,  Feb.  12.  Other 
re-elected  were:  Oliver  B.  Davis, Afopu- 
field  M irror,  vice-president ;  Mrs.’  Dorm 
Hollenbeck  Farley,  West  Plains  Jounwl 
recording  secretary,  and  Charles  W 
Fear,  Jefferson  City  Missouri  Trade, 
Unionist,  secretary.  Mr.  Fear  was  hon¬ 
ored  for  the  ninth  time. 


REPORTER  INJURED 

Dan  Fogle,  reporter  for  the  Chicago 
Daily  News,  suffered  injuries  to  hh 
legs  when  a  loaded  suburban  train  on 
the  Chicago  &  North  Western  railroad, 
on  which  he  was  coming  to  work,  was 
sideswiped  by  an  empty  train  backing 
out  of  the  station.  In  spite  of  his  in¬ 
juries,  he  went  to  the  Daily  News  office 
first  to  write  a  story  of  the  collision, 
then  was  taken  to  a  hospital  for  treat¬ 
ment. 


Stereotypers*  Supplies 

Gummed  Packing  Felts,  all 
Gauges 


Stereotypers’  Blankets  of  all 
Kinds 


Clark’s  Patented  Auto  Plats 
Steel  Pouring  Sheets  and 
SAW  BELTS 


Matrix  Shears  &  Steel  Work 
Benches 


Stereotype  &  Press  Room  Puts 
Dry  Mat  FACING  FLUID 


Automatic  &  Hand  Packing  Felt 
Pasters  &  Moisteners 


American  Publishers  Supply 

P.  O.  Bo*  131 
West  Lynn,  Mms. 


The  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretory- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill- 
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FACTS  Which  Tell  The 
EMPIRE  STATE’SMostConvincingStory 

New  York  State  is  a  great 
market  for  electrical  appli¬ 
ances.  Electric  light  and  power 
now  are  being  used  by  the 
households  and  factories  in  the 
State  of  New  York  at  a  rate 
that  shows  an  increase  of  80 
per  cent,  above  the  consump¬ 
tion  rate  of  1920. 

Demand  for  electric  energy 
averaged  1,048  kilowatt  hours 
per  capita  in  the  state  during 
1927,  according  to  estimates  of 
production  by  public  utility 
plants  made  on  the  basis  of  re¬ 
ports  to  the  U.  S.  Geological 
Survey.  In  1921  the  per  capita 
demand  was  582  kilowatt  hours 
for  each  resident  of  the  state. 

The  increased  use  of  electrical  energy  in  any  community  indicates  an  advancing 
standard  of  living,  according  to  economists.  This  is  because  electric  energy  is  being  con¬ 
sumed  in  the  home  in  increasing  quantities  to  lessen  the  burden  of  household  tasks  and 
to  make  the  hearth  more  comfortable  for  the  family. 

The  per  capita  production  virtually  equal  to  demand  in  New  York  is  shown  by  the 
record  as  follows: 


DEMAND  FOR  ELECTRIC  ENERGY 
IN  NEW  YORK  STATE  GROWS  80  % 


Kilowatt 

Hours 

1.000  "t 


750 


500 -f 


250 -f 


Per  Capita  Production 
^  Electric  Energy 


1920  *921  1922  1923  192A  1925  1926  1927 

Copyright  i^ze  Bv  Int  Chamber  ^  COMME.RCt  ^  STATE  ^  N(w  YoRm 


Percentage 

Year  Per  Capita  Increase  from  1920 

1927 . 1,048  80% 

1926 .  1,003  72 

1925 .  920  58 

1924 .  842  45 

1923 .  802  38 

1922 .  691  19 

1921 .  582  00.0 

1920 .  664  14 


If  you  want  more  information  on  the  New  York  State  market  as  an  outlet  for  elec¬ 
trical  appliances,  we  recommend  that  you  write  to  the  newspapers  listed  below. 


'Albany  Evening  News . 

...(E) 

Circu¬ 

lation 

44.948 

2,500 

Lines 

.13 

10,000 

Lines 

.13 

•Albany  Knickerbocker  Press . 

...(M) 

31.774 

.12 

.12 

•Albany  Knickerbocker  Press . 

...(S) 

50,808 

.17 

.17 

•Amsterdam  Recorder-Democrat  . . . 

...(E) 

8,192 

.05 

.05 

Auburn  Cituen*Advcrtiter  Journal. 

...(E) 

10,211 

.065 

.055 

•Brooklyn  Daily  Eagle . 

...(E) 

85,222 

.25 

.25 

•Brooklyn  Daily  Eagle . 

...(S) 

96,871 

.25 

.25 

•Buffalo  Courier  Express . 

...(M) 

130,099 

.25 

.25 

•Buffalo  Courier  Express  . 

...(S) 

188,823 

.30 

.30 

•Buffalo  Evening  News . 

...(E) 

167,699 

.30 

.30 

•Buffalo  Evening  Times . 

...(E) 

112,227 

.24 

.24 

•Buffalo  Sunday  Times . . 

....(S) 

207,735 

.24 

.24 

•Coming  Evening  Leader . 

...(E) 

9,415 

.05 

.05 

•Elmira  Star-Casette  Advertiser.... 

(EftM) 

34,273 

.11 

.11 

•Geneva  Daily  Times . 

...(E) 

5.972 

.04 

•  .04 

•Olovarsville  Morning  Herald  ft 

Johnatown  Leader  Republican. .  (Eft M) 

13,276 

.06 

.06 

*Ithaca  Journal*Ncwi  . 

...(E) 

7,990 

.05 

.05 

^Jamtatown  Uominr  Post . 

...(M) 

12,586 

.04 

.035 

Circu- 

2,509 

10  009 

lation 

Lines 

Linas 

•Long  Island  City  Daily  Star . 

...(E) 

30,202 

.15 

.09 

•Newburgh-Beacon  Daily  News..,, 

...(E) 

16,125 

.09 

.09 

tThe  Sun,  New  York . 

...(E) 

303,997 

.70 

.65 

•New  York  Tiroes . 

...(M) 

428,005 

.90 

.882 

•New  York  Times . 

...(S) 

706,927 

1.20 

1,176 

•New  York  Heraid-Tribune . 

...(M) 

312,528 

.75 

.735 

•New  York  Herald-Tribune . 

,...(S) 

419,488 

.80 

.784 

•New  York  World . 

...(M) 

332,295 

.595 

.50 

•New  York  World . 

...(S) 

527,290 

.72 

.69 

•New  York  Evening  World . 

...(E) 

292,567 

.595 

.58 

•Niagara  Falls  Gazette . 

...(E) 

23,957 

.08 

.08 

•Poughkeepsie  Star  and  Enterprise. 

...(E) 

14,470 

.06 

.06 

tRochester  Timea-Union  . 

...(E) 

78,078 

.23 

.22 

•Troy  Record  . 

(MftE) 

24,505 

.07 

.07 

•Utica  Observer  Dispatch . 

...(E) 

36,255 

.09 

.09 

*A.  B.  C.  Publisher’s  Statement,  Oct  1,  1929. 
fCoTemment  Statement,  Oct  1.  1929. 


to  add,  is  complete  in  publishing  the  fluence  as  a  moral  force.  I  sometimes  of  all  the  news  in  the  most  mod 
news.  In  some  respects  the  press  of  recognize  a  disposition  to  back  down  or  modem  methods,  sustained  an^[  p 
today  is  better  than  the  press  of  the  to  suppress  or  distort  news.  The  press  strengthened  the  institutional’s 
individualistic  era.  However,  I  believe  is,  I  think,  becoming  too  commercial,  force  and  influence.” 
that  I  have  noticed  a  tendency  to  pay  disregarding  the  more  vital  conations  Mr.  Johns  was  born  in  St.  C 
less  attention  to  policy  and  principles.  which  exist.  There  isn’t  the  insistence  Mo.,  Dec.  27,  1857.  He  was  a  r\ 
“The  press  is  in  a  transitional  stage,  on  honor  and  principle  that  there  should  of  the  group  of  editors  which 
There  is  a  weakening  of  the  influence  of  be.  Weakening  of  the  moral  force  I  the  Orient  last  year,  and  on  his 
the  press  with  regard  to  the  public  regard  as  the  worst  of  the  modern  tend-  was  honored  by  Mr.  Pulitzer.  A 
service  and  common  weal.  Undoubtedly,  encies.  date  editor  he  still  joys  in  the  n 

there  is  a  tendency  to  stress  the  ccmi-  “If,  I  believe,  there  is  any  one  thing  of  journalism.  And  he  laughs  a 
mercial  aspect.  In  general  outline  I  see  that  is  paramount,  it  is  preservation  of  ally  as  ever  when  any  one  cal 
an  inclination  towards  standardization  of  self-government — the  Constitution,  Bill  “Old  Fundamentalist.”  He  nevi 
the  press.  Notwithstanding  that  the  of  Rights,  state  rights,  individual  rights,  old,  and  never  will  be,  but  alwa' 
newspaper  has  improved  in  many  ways.  The  policy  of  the  Post-Dispatch  in  up-  and  will  be  Fundamentalist — in  thj 
It  has,  in  my  opinion,  weakened  its  in-  holding  principle  has,  with  publication  liberal  sense. 


ROMANCES  OF  AMERICAN 
JOURNAUSM 


{Continued  from  page  14) 


been,”  Mr.  Johns  stated,  “to  go  after 
anything  wrong.  Whenever  we’ve  had 
the  evidence,  we  have  not  hesitated,  re¬ 
gardless  of  consequences.  Mr.  Pulitzer, 
Sr.,  approved  this  policy.  He  used  to 
say:  ‘Be  fair.  Print  the  facts.  Don’t 
be  abusive.’  We’ve  always  complied 
with  those  orders.  We  attack  the  wrong 
and  the  wrongdoer,  but  refrain  from 
personal  abuse.” 

.Among  the  larger  achievements  in  the 
line  of  public  service  for  which  the  paper 
takes  credit  are :  Successful  campaign 
reorganizing  the  public  school  system  on 
a  bi-i»rtisan  and  non-political  plan, 
which  is  still  in  effect;  building  the  big 
lake  in  Forest  Park  by  public  subscrip¬ 
tion  ;  successful  movement  to  decorate  the 
new  Missouri  State  Capitol  at  Jefferson 
City  with  art  paintings  and  sculptures; 
and  persistently  and  cleverly  presenting 
the  cause  erf  the  public  with  regard  to 
public  service  corporations  and  public 
issues.  The  Post-Dispatch  figured  con¬ 
spicuously  in  evolving  the  plan  through 
which  the  people  voted  $83,000,000  of 
bonds  for  public  improvements  and  gen¬ 
eral  beautification  of  the  city. 

When  Mr.  White  was  in  charge  of  the 
Post-Dispatch,  shoes  and  clothing  were 
distributed  among  poor  children  at 
Christmas.  Mr.  Johns  developed  this 
idea  into  a  great  Christmas  festival.  As 
many  as  10,000  persons  have  partaken  at 
once  of  the  feast  in  the  Coliseum  and  as 
npny  as  5,000  baskets  of  food  have  been 
distributed  among  poor  families  on  a  sin¬ 
gle  Christmas.  As  many  as  10,000  chil¬ 
dren  have  attended  the  celebration  in  the 
one  day  and  each  received  a  few  gifts. 
The  Christmas  festival  has  been  main¬ 
tained  for  thirty  years.  It  was  not  con- 


Where  is  The 
News 

of  Yesterday? 


Hoe  presses  in  the  plaist  (rf  the  Jersey 
Journal  {circulation  approximately 
43,000),  Jersey  City,  N.  J„  using 
Cutler-Hammer  Press  Control  ana 


men,  motors  and  equipment  from  accidents. 
Breaks  in  the  web  are  minimized  because  press 
speed  is  accelerated  through  many  gradual  steps. 
This  safety  instills  confidence  in  workmen  and 
with  the  tension  of  the  deadline  hour  removed, 
a  scoop  in  the  outer  office  is  a  foregone  con¬ 
clusion  in  the  pressroom. 

C-H  Press  Control,  Press  Drives, 

r  Press  Accessories  and  Conveyors 
are  standard  equipment  in  hun¬ 
dreds  of  modern  pressrooms. 
Make  sure  that  the  C-H  trade¬ 
mark  is  on  all  new  equipment  you 
order.  Or  ask  for  the  C-H  booklet 
"Keeping  Pace"  and  see  how  your 
present  system  may  be  made  better. 


YESTERDAY’S  crumpled  newspaper  is 
more  eloquent  than  a  thousand  circulation 
surveys.  It  speaks  one  thing — people  want 
their  news  fresh  and  they  want  it  on  time.  The 
paper  which  accomplishes  this  seldom  has  to 
worry  over  paralysis  of  the  circulation  figures 
or  discrepancy  in  the  yearly  ad  lineage. 

As  important  as  speed  in  getting 
news  is  speed  in  printing  it.  An 
unreliable  pressroom  has  no  place  ^  ^ 

in  today’s  scheme  of  things.  For  Iff 

this  reason  hundreds  of  news- 
paper  plants  throughout  the  coun- 
try  are  equipped  with  Cutler- 
Hammer  Equipment.  The  "safest 
system  in  the  world”  protects 


and  consistent,”  explained  Mr.  Johns,  “in 
standing  up  for  liberty,  particularly  the  I 
principles  contained  in  the  United  States  j 
Constitution.  It  has  been  for  the  people 
and  for  the  Republic,  and  against  corrup¬ 
tion  and  intolerance.  It  opposed  prohibi¬ 
tion  from  the  beginning,  even  prior  to  the 
enactment  of  a  state  or  federal  law.  It  I 
has  fought  intolerance,  as  the  recent  cam- ' 
paign  against  the  Ku  Klux  Klan  illus¬ 
trated.  It  has  insisted  on  honesty  in  gov¬ 
ernment.  It  has  been  particularly  em¬ 
phatic  in  behalf  of  all  forms  of  personal 
liberty.  It  has  concentrated  all  the  power 
of  the  paper  on  the  principles  in  which 
it  believes.  We’ve  had  hard  fights,  hut 
have  waged  them  in  fairness  and  with 
accuracy.  This  sums  up,  briefly,  our 
work.  Naturally,  we  take  pride  in  it.” 

NotwithstMding  the  vigor  with  which 
the  Post-Dispatch  has  conducted  many 
campaigns,  Mr.  Johns  takes  great  satis¬ 
faction  in  the  fact,  that,  as  he  says,  he 
has  never  lost  a  friendship  which  he 
valued. 

The  St.  Louis  editor  connects  in  his 
expen'OTce  the  era  of  pjersonal  journal¬ 
ism  with  that  of  institutional  journalism. 

“There_  are  some  striking  differences 
in  the  daily  press  of  a  generation  or  two 
in  the  past  and  of  the  present  time.  The 
press  used  to  be  individualistic.  It  has 
changed  completely.  Now  the  re-write 
men  are  conspicuous.  Journalism  is 
now  a  system.  However,  there  still 
remain  some  valued  individualists  in  the 
field. 

“Of  course,  the  newspaper  of  today 
covers  all  the  news  of  the  whole  world 
in  the  gathering  process,  and  it  is  right 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1223  St.  Paul  Avenue,  Milwaukee,  Wisconsin 


CUTLER  jaAMMER 


"Newspaper  Press  Control^ Pt^s  Drives<^Dispatch  Conveyoj^ 
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hunches 

One  Dollar  tvill  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


4;T  see  by  the  Tribune”  is  a  standing 
1  three-column  head  over  the  weather 
forecast,  steamship  movements,  road 
bulletins,  building  permits  and  stolen 
automobiles,  in  the  Minneapolis  Tribune. 
—Thora  Eigenmann. 


The  public  keeps  a  close  watch  on  the 
street  car  conductor,  a  reporter  for  the 
Des  .Moines  (la.)  Register  found  when 
three  passengers  “called  him”  when  he 
failed  to  ring  up  a  fare  while  he  was 
"conductor  for  a  day”  on  the  Des  Moines 
street  railway  system.  He  climbed  in  and 
out  of  the  car  176  times  a  day  for  eleven 
railroad  crossings  on  the  line,  made  out 
16  full  reports,  and  performed  other 
regular  duties.  The  regular  conductor 
and  a  car  company  foreman  accompanied 
him. — L.  G.  M. 


Women’s  feet  are  getting  larger,  says 
the  Cleveland  News,  basing  the  state¬ 
ment  on  quotations  from  Cleveland  shoe 
dealers,  but  including  the  entire  country 
also.  In  Cleveland  two  years  ago  sizes 
5  and  Syi  made  up  the  major  part  of 
the  stock;  now  it’s  6s  and  byi.  There 
are  reasons,  of  course,  and  your  local 
dealers  will  discuss  them  for  you. — U. 
S.  V.,  Akron. 


When  was  the  last  time  a  codification 
was  made  of  the  city’s  ordinances? 
Even  though  it  was  made  as  late  as 
five  years  ago,  which  is  seldom  the  case, 
several  of  Ae  measures  will  be  found 
to  be  out-of-date.  Perhaps,  there  still 
are  ordinances  creating  the  saloon  dis¬ 
trict,  and  others  providing  for  their 
hours  of  operation,  etc. — D.  C.  L. 


Every  newspaper  office  gets  frequent 
inquiries  as  to  the  method  of  securing 
copyrights  and  patents.  The  Pontiac 
(Mich.)  Daily  Press  had  a  reporter  get 
the  facts  from  the  local  federal  au¬ 
thorities  and  ran  a  feature  story  which 
was  filed  for  reference. — K.  F.  Z. 


Can  anybody  get  a  “key”  to  your  city, 
from  the  Mayor?  A  checkup  would  re¬ 
veal  that  very  few  persons  have  ever 
had  the  keys  to  a  city  turned  over  to 
them  by  the  Mayor.  Just  who  these 
fortunate  persons  were  should  be  inter¬ 
esting.— D.  C  L. 


There  is  a  story  in  stamps.  Every 
few  months  there  is  a  new  issue,  and 
the  public  is  generally  unaware  of  the 
great  variety  of  special  service  stamps. 
An  interview  with  the  local  postmaster 
will  provide  material  for  an  interesting 
feature  stor>-. — K.  F.  Z. 


2  “OLDEST”  NEWS  MEN 
ON  UTICA  PRESS 


William  Schacktel,  77,  and  William  E. 
Wolcott,  75,  After  Long  Careers 
Still  in  Harness  —  Wolcott 
Covered  Gillette  Murder 


Two  of  the  oldest  newspaper  men  in 
New  York  state  are  employed  on  the 
Utica  (N.Y.)  Daily  Press.  They  are 


William  Scrachtel  William  E.  Wolcott 


William  Schachtel,  77,  and  William  E. 
Wolcott,  75. 

Schachtel  started  his  newspaper  career 
as  galley  boy  for  the  old  Utica  Herald 
in  1869,  later  after  a  series  of  promo¬ 
tions  becoming  city  editor.  He  remained 
in  this  position  until  he  joined  the  Press 
in  1886.  One  of  his  journalistic  coups 
was  a  series  of  articles  written  in  1905 
when  he  exposed  many  property  owners 
who  had  been  permitted  to  let  their  back 
taxes  go  unpaid  as  long  as  they  wished, 
and  then,  when  they  Anally  settled  up, 
had  their  fines  remitted.  Schachtel  still 
covers  meetings  of  the  Common  Council. 

Wolcott  went  to  Utica  with  the  old 
Utica  Observer  in  1882,  later  joining  the 
Herald.  In  1889  he  was  made  city 
editor  of  the  Herald,  remaining  with 
the  paper  until  it  suspended  in  1900. 
For  six  years  thereafter  he  was  editor 
of  the  Utica  Sunday  Journal.  He  joined 
the  Press  as  a  reporter  in  1906,  and  is 
now  librarian. 

His  biggest  story  was  the  trial  in 
Herkimer  of  the  Gillette  murder  case, 
the  murder  that  Theodore  Dreiser  wrote 
about  in  “An  .American  Tragedy.” 


TO  AWARD  CLASSIFIED  CUP 

A  silver  cup  is  to  be  offered  to  the 
Ohio  Publishers’  Association  of  Classi¬ 
fied  Managers  at  its  annual  convention 
to  be  held  next  month  at  Columbus. 
The  trophy  is  to  be  offered  by  William 
H.  Hershey,  classified  manager  of  the 
Cincinnati  Enquirer,  who  is  an  officer  of 
the  association.  It  must  be  won  three 
times  by  an  Ohio  newspaper  before  it 
can  be  permanently  held.  The  award 
will  be  based  on  linage  gains,  greatest 
individual  number  of  advertisements, 
rate  increases  and  general  typographical 
makeup  of  the  classified  sections. 


What  percentage  of  the  men  who  ride 
m  elevators  in  your  town  remove  their 
hats  when  there  are  lady  passengers  ? 
Ap  hour’s  observation  and  interviews 
with  several  persons  concerning  this 
more  or  less  controversial  subject  will 
provide  an  interesting  feature. — R.  W. 


A  Wisconsin  paper  publishes  as  a  daily 
jeature  a  story  by  some  well  known 
local  individual  on  “The  Greatest  Ad¬ 
venture  I  Have  Ever  Had.”— R.  L. 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering.  ^  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

Nempmper  BmUimmt, 
Prt^ueUem,  Oferwtim. 

VnluMioiu, 

♦20  Lexington  Avenue,  New  York 


\ 


SAILS  FOR  EUROPE 

Harry  Salpeter,  literary  critic  of  the 
New  York  World,  sailed  Feb.  15,  for  a 
six  weeks’  tour  of  Mediterranean  coun¬ 
tries. 


298, 2S1 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for  the 
month 

JANUARY,  1930 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per  Sun¬ 
day  for  the  month  of  January. 
1930,  was  195,482. 

Everything  in  Baitimvre 
Rmvotvea  Around 

THE  ema^  SUN 

MoiwiBg  Bvaniiig  Saaday 


Dollar  Pullers 

'  '  ■  ' 

$One  Dollar  will  be  paui  ^  | 

for  each  idea  published,  j) 
Send  clipping  for  payment 

■  I  ' 

CIRCJULATING  libraries  ought  to 
offer  a  field  for  some  cooperative 
advertising.  Line  them  up  for  a  weekly 
campaign,  each  advertisement  to  feature 
some  book  or  books  popular  at  the  mo¬ 
ment.  Such  a  series  should  help  your 
book  page,  or  if  you  have  none,  perhaps 
make  one  possible. — G.  C.  Me. 


Sell  your  home  industries  on  the  possi¬ 
bilities  of  a  series  of  advertisements  in¬ 
viting  visitors  to  their  plants.  The  West¬ 
ern  Stoneware  Company,  of  Monmouth, 
Ill.,  is  carrying  attractive  display  adver¬ 
tisements  two  columns  wide  by  one-half 
column  deep,  in  leading  papers  of  neigh¬ 
boring  cities  to  urge  tourists  and  dealers 
to  visit  their  plant. — R.  T.  C. 


Springtime  is  for  the  repairers  of  heat¬ 
ing  systems  although  a  great  deal  of 
equipment  is  af  that  time  in  need  of  atten¬ 
tion.  Concerns  of  this  type  can  be  en¬ 
couraged  to  use  space  in  the  spring  to 
stimulate  business  to  keep  their  personnel 
busy.  Their  messages  should  stress  the 
economy  of  immediate  repairs  and  re¬ 
placements  and  the  avoidance  of  discom¬ 
fort'  which  frequently  results  during  the 
rush  when  winter  blows  in. — H. 


The  New  Bedford  (Mass.)  Standard 
and  Mercury  is  obtaining  the  good-will 
of  its  many  readers  by  giving  them  free 
of  charge  copies  of  the  state’s  new 
traffic  c^e,  entitled  “Uniform  Traffic 
Code  for  Massachusetts.” — P. 


In  mailing  subscription  statements,  the 
circulation  department  of  the  Hollyvoood 
(Cal.)  Citizen  encloses  a  coin  mailing 
card  for  remittances.  Space  is  provided 


MDmiy 

Work  now  under  way  ^ 
by  the  RCA- Victor  Co.  ffl. 
for  plant  expansion  ^ 
to  cost  m 


i  $11,320,000  j 

S  — makinz  Camden  the  Radio  I 

—  Manufacturing  headquarters 

I  of  the  World  | 

—  A  prosperous  market,  rapidly  § 
£  expanding,  which  can  be 

E  covered  at  ONE  COST  | 
E  through  the  | 

COIRiERPOST 


iNalional 


Story,  Brooto  A  Flnl>y| 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  omy  those  who  meet 
your  requirements. 

If  you  expect  a  vacan^,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  DL 

NO  CHARGE  TO 
EMPLOYERS 


for  various  denominations  of  coins  and 
the  paper  flap  that  folds  over  the  coin 
spaces  explains  that  “This  card  is  pro¬ 
vided  to  save  you  the  trouble  of  writing 
a  check  for  the  small  amount  due.” 
Blank  space  is  provided  for  name  and 
address  of  sender. — H.  J.  A. 


March  1  is  moving  day  for  many  per¬ 
sons  in  every  city.  Why  not  begin  now 
to  see  transfer  and  storage  firms  about 
advertising,  perhaps  with  copy  urging 
complete  advance  preparations  for  mov¬ 
ing  and  even  suggesting  moving  a  few 
days  before  the  first  of  March  where 
possible? — L.  G.  M. 


RING  JOINS  ENQUIRER 

Danford  D.  Ring,  late  of  the  Chicago 
Herald  &  Examiner,  was  appointed  city 
circulation  manager  of  the  Cincinnati 
Enquirer  last  week  by  Walter  Hoots, 
the  recently  appointed  circulation  man¬ 
ager.  Mr.  Ring  began  as  a  carrier. 


Advertisers  wh*  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news- 
,  papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-five  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N. 

DAVENPORT.  IOWA 


Amm  Trlbon* 

Boon*  Itam-BeDUb- 
Uoui 

BurUngtOQ  OsMUa 
BurUnitoo  Bxwk-Ey« 
Carroll  Dallj  Hermld 
CMUr  Bapida  Qaaatta 
A  Bapublloaa 
CentarrUla  lowadan 
A  CtUMO 
CUntoo  Herald 
CouDoll  Blulla  Non- 
pareU 

Craaton  Nawa-Adrar- 

Uaar 

Daranpoit  Damaorat 
A  Laate 
Dafenport  Tliaea 
Dubuqua  Telatraph- 
Hetald  and  Tlmaa 
Journal 

Fort  Dodia  Meaaan- 
ter  A  Chioalala 


fV>rt  »*-**i—  Deao- 
orat 

Iowa  City  Praaa  Clt- 
laan 

Keokuk  Oata  Oty 
UaiahalUoita  Xlmaa- 
BapubUean 
Maaon  Oty  Olabe- 
Oaietta  A  Tlmaa 
Muaoattna  Journal  A 
Newa-Trlbuaa 
Newton  Nana 
Oelneln  Dally 


Oakalooaa  BaialS 
Ouumna  Oaoriar 
Perry  Chief 
Sioux  Oty  Jonmal 
Sioux  Oty  Trtbuaa 
Waahinitan  Jaunal 
Watarlao  Brmlag 
Oaoriar 

Watarlao  Trlbona 


THE 

RESTORE 

PLAN 

— prerenU  type 
metal  troubles  by 
tbe  laboratory 
method  of 
anticipatinf  it  I 
Linotype  Intertype 

Stereotype 

Monotype  Thompeen 


BOOKLET  ON  REQUEST 

Merchant  &  Eyant  Co. 

PHUADELPMA 

Maanfaeturera  af  llaartaa  Traa  MaSab 
Stack  fa  pSfapfa  CMaa 


^  ROTO-„ 

Gravure 

Sections 

jbr 

Newspapers 
b  Magazines 

STANDARD 

GraVurc  Corporation 
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Promotion 


HALVORSEN  NEWSPAPER 
STUrnNG  MACfflNES 

are  now  in  use  from  coast  to  coast  by  the 
follotrlng  leading  newspapers: 

Cblea^o  TrIbuM  New  York  Tlmoo  Boeton  Foot 

Seonlc  Tlmoo  Hartford  Courant  Detroit  News 

Saint  Paul  Dispatch  New  York  Herald  Tribune 

Saint  Paul  Dally  Newa  Springfield  Bepubllcan 

Milwaukee  Journal  Memphis  Commercial  Appeal 

Philadelphia  Inquirer  San  ^andsco  Chronicle 

lUrmindham  Newa  Sydney  (Auatralla)  Sun 

if  pou  want  to  cut  tha  coat  of  stuffing  papero  and  Aotw 
thorn  doUporod  in  bettor  condition  to  diotrlbutoro  and 
roadoro,  write  ue  for  full particulare 

NONPAREIL  MACHINE  COMPANY 

36  South  Throop  Street.  Chicago 


Cablo  Addmaa  NENa 
WorcMtar,  Mnaa. 


Supplies  and  Equipment 


Rare  Opportunity  for  one  with  experience  ud 
HuHLcleiit  capital  for  Initial  payment,  geml- 
weekly  and  job  plant;  excluaive  fertile  Held: 
Pennsylvania;  splendid  e<|uipnieDt;  (roasiiif 
m.dOO;  return  to  owner  27%;  Initial  payment 
$20.0U0.  J.  It.  Shale.  Times  Bulldina,  New 
Vork, 


FOR  MEDIUM  SIZED  NEWSPAPERS 


CIRCULATION 


jI  New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  45K 


Famous  Uur$ 

Journal.  Pottsvillc  Pa. 

Times-Wurld,  Roanoke, 
Virg^inia 

News  Leader,  Richmond, 
Virginia 

News-Pilot,  San  Pedro 
California 

Union-Tribune.  San 
Diego,  California 

Outlook.  Santa  Monica, 
California 

Press,  i^ringheld,  Mo. 

Times.  Tacoma.  Wash. 

Times,  Toledo,  Ohio 

Washini^ton  Mat  Service, 
Washington.  D.  C. 

Hollister  Press,  Wilmette, 
Illinois 

News,  Wilkes-Barre,  Pa. 

Kings  Syndicate,  New 
York  City.  N.  Y. 

Globe,  Bethlehem.  Pa. 

Daily  Times,  beaver.  Pa. 

Polish  Union  Daily, 
Chicago,  Illinois 

Item,  Mt.  Carmel,  Pa. 

Post,  Baltimore,  Md. 

Commercial  Color, 

St.  Louis.  Mo. 

Afro-American.  Balti¬ 
more,  Maryland 

Sunday  Independent, 
Wilkes-Barre.  Pa. 

Her^d-News.  Juliet.  111. 

Western  Newspaper 
Union,  Buffalo.  N.Y. 

Western  Newspaper 
Union.  Baltimore,  Md. 

Globe.  Joi^in,  Mo. 

Western  Newspaper 
Union,  Pittsburgh,  Pa. 

Progressive  Matrix  & 
Stereo  Co.,  Chicago,  Ill. 
iZ  Machines) 

Spokesman-Review, 
Spokane,  Wash. 

News-Tribune,  Tacoma 
Washington 


Akron  Electro  Co..  Akron, 
Ohio 

Daily  Pantagraph, 
Bloomington,  111. 

Western  Newspaper 
Union,  Boston,  Mass. 

Partridge  &  Anderson. 
Chicago,  Ill. 

Hodge  Mat  Service,  Cin¬ 
cinnati,  Ohio 

Western  Newspaper 
Union,  Cleveland,  Ohio 

M'chigan  Stereo  t  o.  (J 
Machines),  Detroit, 
Mich. 

Dispatch,  Dallas,  Texas 

Western  Newspaper 
Union.  Dallas,  Texas 

Times-Union,  Albany, 
N.  Y. 

Post,  Denver,  Colo. 

Herald.  Everett.  Wash. 

Times- Record.  Fort 
Smith,  Ark. 

News- Press,  Glendale 
California 

Telegraph,  Harrisburg, 
Pa. 

Times,  Huntsville.  Ala. 

News,  Hollywood.  Calif. 

News  Sentinel.  Knoxville, 
Tenn. 

State  Journal,  Lincoln. 
Nebr. 

Sun.  Long  Beach.  Calif. 

Odhams  Press  (Z  Ma¬ 
chines),  l.>ondon,  Eng. 

Sentinel.  Milwaukee.Wis. 

Press,  Mobile,  Ala. 

Press,  Muncte,  Ind. 

Western  Newspaper 
Union,  New  York  City 
{Z  Machines) 

World-Her^d,  Omaha, 
Nebraska 

Leader,  Oklahoma  City, 
Oklahoma 

Post.  Pasadena.  Calif. 


Send  for  the  GOSS  45R  folder.  It  tellt  ALL  of 
the  itartUng  points  of  new  merit,  convenience, 
economy,  performance. 


GOSS  PRINTING  PRESS  COMPANY 

^  Paulina  Street 

CHICAGO  tAN  rSANCIiCO 


The  Cherlea  Pertlowe  Company,  Oeeldatil 
Bldg.,  Indianapolis,  Inrltea  tbe  attsntloa  of 
publlsben  desiring  Increased  clrcnlatlon  to  Us 
endless  commendations  and  endoriemtoti  of 
leading  A.B.C.  publishers  everywhere  ippasrlnc 
In  every  Issue  of  EDITOR  &  PI' BUSHES.  The 
PARTLOWE  PLAN  campaign  Is  being  used  yetr 
after  year  by  more  real  newspapers  than  ill 
other  circulation-building  services  combined— in 
evidence  in  Itaelf  of  Ite  Indieputible  worth  ud 
of  its  outstanding  superiority.  Tbe  only  clm- 
Intlon-bulldlng  organization  In  Newspiperdom 
which  Is  a  member  of  the  Better  BoiIdmi 
Burean  and  which  furnlabea  publlsbera’  iffldiTiti 
of  exact  results  of  Its  every  cttnptign.  Wire  | 
collect  or  write  for  free  Pertlowe  snrvty  lad 
analysis  of  your  field. 

The  W,  8.  Kendall  Company,  164  N.  Bailey  | 
Ave.,  Louisville,  Ky.  —  Superior  Clrcnlatlon  j 
Builders  —  Creators  and  sole  owners  of  The  | 
Kendall  Plan.  j 

Small  Dailiea.  weeklies,  find  satisfying  rennltn  , 
In  Rainbow  Circulation  Campaigns.  No  “bnck-  I 
fires"  here.  H.  C.  Morlious.  Knickerbocker  f 
Bldg.,  42nd  st.,  Broadway,  New  Yorlb _ j 

{Continued  on  following  page) 


BLANKETS 

of  all  kinds  for  all  makes  of 

Rotary  Newspaper  Printiiig 
Machines 

Automatic  Elfficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 

You  can  save  waste  paper,  inertts* 
production  and  obtain  better  print¬ 
ing  when  your  machines  »*• 
properly  blanketed. 

We  specialize  in  the  manofart^ 
of  Newspaper  Printing  Blanw 
and  carry  a  complete  line, 
ing  all  widths  and  thicknesees. 

New  England  Newspaper 
Supply  Company 

Worcester.  Mas^.  U.  S.  A 


For 


1930 


Use  Editor  8C  Publisher 
to  Carry  Your  Message 


NEWSPIAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS — 40.000  per  hr.  The  heavient 
and  moat  productive  high  speed  unit  press.  Equipped  with  latest  quick 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Autoplate  and 
dry  mat  equipment.  All  materials,  steels,  bronzes,  etc.,  of  the  latest 
approved  mechnnical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  Tbe  full  36.000  running 
apeed  with  single  plates.  All  stereotype  costs  (material  and  labor)  cut  In 
half.  Economy  for  tbe  growing  moderate  sized  daily.  Dnit-dcslgned ;  built 
in  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  size  can,  by  adding  unita,  be 
Increased  In  Its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  amaller  dailiea  and  weekllea. 
Prints  from  the  roll  and  cute,  foldt  and  delii'ers  perfected  newspapers. 
6,  8.  10.  12.  14  or  16  pages  complete  in  one  operation.  Speed  5,000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writa  oa  year  press  nnda—Lat  as  help  pea  sofas  poor  pressrsom  problems-  ■ 
Oar  sfo#  Is  at  pear  seroice 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 


Berry-Mingle  Co.,  Inc. 


Designers  ant)  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


Printing  Production  Enginmcra 

Flatiron  Building 

178  Fifth  Ave.  at  8Srd  St. 
Talapboaei  Algenquta  1630 


OREGON  GROUP  ELECTS 
FELSHEIM  PRESIDENT 

Two  Hundred  Attend  Annual  Con¬ 
ference  in  Portland  —  Minister 
Tells  of  Crimelest  News- 


A  wide  range  of  subjects  of  interest 
to  both  daily  and  weekly  papers  were 
discussed  by  the  annual  Oregon  News- 

_  paper  Conference 

held  under  the 
auspices  of  the 
Uni  v  e  r  s  i  t  y  of 
Oregon  last 
week.  Nearly  200 
Oregon  news¬ 
paper  men  and 
women  attended, 
and  at  the  clos- 
ing  session 
elected  L.  D. 
Felsheim,  editor 
of  the  Bandon 

- Western  World, 

L.  D.  Felsbeiu  as  president,  and 

George  S.  Turn- 
bull  of  the  University  of  Oregon, 
secretary. 

Dr.  John  Henry  Nash  of  San  Fran¬ 
cisco,  noted  art  printer,  was  a  special 
guest  speaker.  He  advocated  establish¬ 
ing  on  the  Pacific  Coast  a  museum  of 


fine  printing  similar  to  the  annual  Book 
Fair  at  Leipzig,  Germany. 

Another  California  speaker  was  John 
B.  Long,  manager  of  the  Newspaper 
Publishers  association  of  that  state.  He 
described  the  success  there  of  a  method 
of  publicity  control,  which  was  recently 
adopted  by  the  Oregon  association.  The 
association  aims  to  see  that  the  news¬ 
papers  receive  worthy  publicity  without 
wading  through  a  mass  of  worthless 
material. 

An  analysis  of  the  editorials  and  edi¬ 
torial  policies  of  Oregon  papers  was 
presented  by  R.  G.  Callvert,  managing 
editor  of  the  Portland  Oregonian.  He 
noted  vast  improvement  in  the  past  de¬ 
cade  in  this  phase  of  state  journalism, 
cautioned  editors  to  keep  their  editorials 
short  and  to  see  that  they  are  set  in 
readable  type. 

Considerable  interest  centered  in  a 
paper  by  Benjamin  K.  Kimber,  former 
minister  and  publisher  of  the  Grants 
Pass  Bulletin.  He  told  how  his  paper 
had  dropped  the  publication  of  crime  and 
scandal,  specializing  on  cheerful  news 
and  had  at  the  same  time  increased  its 
circulation.  Clinton  P.  Howe,  editor  of 
the  Canyon  City  Blue  Mountain  Eagle, 
urged  that  the  country  weekly  should 
not  be  content  with  the  placidity  of 
“good  enough,”  but  should  be  mentally 
restless  and  unshackled  by  precon¬ 
ceived  thought. 

While  the  recent  stock  market  crash 
had  affected  newspaper  business  some¬ 


what,  it  is  not  serious  because  there  is 
no  fundamental  trouble,  but  resulted 
from  the  over  enthusiasm  of  buyers,  de¬ 
clared  Simeon  Winch,  business  manager 
of  the  Oregon  Journal.  A  solution  of 
the  problems  facing  newspapers  today 
lies  in  cooperation,  he  said. 

B.  F.  Irvine,  editor  of  the  Oregon 
Journal,  presided  at  the  annual  banquet 
at  which  the  editors  were  the  guests  of 
the  Eugene  Chamber  of  Commerce. 
Siieakers  at  the  banquet  were  Ralph  J. 
Benjamin,  Portland  News;  Robert  M. 
Mount,  Portland  Advertising  Club;  Les¬ 
ter  Adams,  Portland  Telegram;  Mar- 
karet  Clark,  journalism  student,  and  Dr. 
Arnold  Bennett  Hall,  president  of  the 
University  of  Oregon. 

Claude  E.  Ingalls,  publisher  of  the 
Corvallis  (Ore.)  Gazetter-Times,  was 
elected  president  of  the  Oregon  mem¬ 
bers  of  the  Associated  Press  at  their 
meeting  held  in  conjunction  with  the 
Oregon  Newspaper  Conference  at  Eu¬ 
gene.  L.  J.  Smith,  Portland  correspond¬ 
ent  of  the  A.P.,  was  re-elected  secretary. 

GEORGE  HEARST  APPOINTED 

George  Hearst,  publisher  of  the  San 
Francisco  Examiner,  and  son  of  William 
Randolph  Hearst,  has  been  appointed  by 
Governor  C.  C.  Young  of  California  as 
liaison  representative  between  the  state 
department  of  public  works  and  the 
aviation  industry.  Mr.  Hearst  will  have 
the  task  of  coordinating  enforcement  of 
air  and  highway  transportation  statutes. 


Classified 


EDITOR  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordw) 

1  Tima  — .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordsr) 

1  Tima  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  ths  line 

White  space  charge  at  sams  rats  per  lb. 
per  insertion  as  sarned  by  frequsBcv 
insertion.  Minimum  space,  three  Um 
The  Editor  A  Publisher  reserves  ths  riiht 
to  classify,  edit  or  reject  any  copy.  ' 

BUSINESS  OPPORTUNmK 


Exelnsivs  Evening  Dallies,  80.  Callfomit;  lyln. 
did  profits,  growing  rapidly;  reasoniblt  price 
Two  Illinois,  one  Hicblgan.  Money  makect 
Cberlee  M.  Veesey,  Wrigley  Bldg.,  Chicago. 

Forty-two  DsUies — Our  Middle  West  Ilitlafi 
now  inriude  forty-two  dally  newspaper  p^«pe^ 
ties,  beuldee  many  large  weeklies  and  t  few 
semi-weeklies.  All  our  transactiona  sre  handled 
in  a  quiet,  esreful,  business-like  manner.  We 
invite  inquiries  from  those  financially  pteptrtd 
to  buy.  Clyde  H.  Knox,  Board  of  Trade  Bk^., 
Kansas  City,  Mo. 


NEW  YOIK 
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u  - 

aRCULATION 

EMPLOYMENT 

Promotion 

Help  Wanted 

0^ osmpsigns— dailies,  weeklies— net  4.000  to 
mflOO  subscriptions.  Only  organisation  with 

S«eMftU  drives  in  4  S.  Y.  City  boroughs. 
Ho^  D*  St®!*®"  C’  Brooklyn,  N.  Y. 

College  Woman  to  take  full  charge  of  travel 
magazine.  Must  be  familiar  both  editorial  and 
layout  work.  State  qualifications,  experience 
and  salary  expected.  E-605,  Editor  A  I’ubliaber. 

1  K  Stswsrt  Company,  El  Cortes  Bldg.,  Santa 
UoBlct  California.  An  efficient  circulation 

tailding  organization  accepting  only  bonaflde 
^riMlos  (paid  in  fuU  by  subscriber).  Write 
or  wire,  without  obligation,  for  Held  survey. 

wanted  for  Maasaebusetts  dally  in  community 
of  20.000.  Good  pay  and  steady  position  for 
man  who  is  experienced  and  can  show  results 
and  is  willing  to  work.  E-307,  Editor  A 
Publisher. 

BUir  A  Austin,  circulation  builders.  222  West 
Greenwich  St.,  Reading.  I’enn.  Orlglnatora  of 
galeimanship  Cliili  Campaigns.  Telephones: 

Offlee  2-1331;  residence,  81-9240. 

Copy  Writer  and  layout  man,  experienced, 
wanted  on  afternoon  daily.  Central  I’ennsyl- 
vania  town  of  45,000.  State  age,  experience 
and  salary  expected.  E-599,  Editor  A  Publlaher. 

Newspaper  For  Sale 

Situations  Wanted 

EMPLOYMENT 


EMPLOYMENT 


Bit  weekly,  progperoim  mig.  leuier,  lenirui 
weet.  Should  bo  tiirnod  Into  dally.  Can  buy 
whole  or  part  intereat:  reaaonable.  C.  M. 
Vettey.  WrlRley  Bldii..  CbicaKo. 

Circulation  Lease  Wanted 

Wanted  to  Leaie.  the  rimilatiun  of  a  morninf, 
eTenint  or  Sundu.v  newapaiier  In  a  city  with  a 
population  of  1’0,000  or  more.  Can  fumiab 
eicellent  guaruntee.  What  have  you  to  offer? 
Edll9,  Editor  &  rubliaher. 


EDITORIAL 


Children’s  Page 


Editorial  Circulation  and  adrertiiing  depart- 
meota  feel  atlmulun  of  our  local  pages  for  and 
by  children.  Pays  for  itself.  I'artlea  regularly, 
Scboola  and  special  groups  co-operate.  Junior 
Feature  Syndicate,  11  W.  42nd  St.,  New  York. 


European  Features 


Mniic  eritie  of  leading  New  York  daily,  travel¬ 
ing  abroad.  May  to  October,  and  visiting  chief 
cities  for  opera  and  festivals,  desires  supple¬ 
mentary  commisaion  for  any  type  of  newspaper 
work.  Experienced  news  and  feature  writer. 
B-M8,  Editor  A  Publisher, 


Syndicate  Features 


“8o  Eye  Ear,’*  live  feature— qiilpa,  travel  Itema, 
current  comment.  Tnlike  any  column  you’ve 
•een.  Wide  appeal.  to  daillee, 

weekly.  Henry  li.  Henson,  Cleveland  News, 
CleTelaod.  0. 


Features  Wanted 


Human  Intereat  articles,  “sob”  editorials 
wanted  for  woman’s  column  in  new’spapers. 
B-60G,  Editor  &  Publisher. 


EMPLOYMENT 


Help  Wanted 


ddvertUiag  Salesman,  Only  real  producer  need 
apply.  Liberal  commlasion.  City  of  60,000. 
Act  quickly.  Write  E-.594.  Editor  A  Publisher, 
An  Economic  Organixation  in  New  York  City 
with  businees  afflltationa  seeks  man  around 
thirty  years,  who  has  had  good  newspaper  ex¬ 
perience,  Including  editorial  or  executive  duties, 
preferably  In  New  York  State.  Editorial  writer, 
Mnaging  editor  of  ainall  dally,  or  telegraph 
editor  of  larger  daily  would  lit  well  into  i>osl- 
tlon.  Salary  {,1,300.  The  |>08ltlon  baa  a  future, 
osy  work.  In  agreeable  aurruundings,  In  a 
human  offlee.  This  la  not  a  publicity  position. 
«  will  Include  preparation  of  addreoses  and 
r””*  ,?***"*  offlee  management.  Write  fully 
“  strict  confldence.  including  education,  expe- 
«nd  religious  afflllaUons. 

Editor  A  Ibihllsher,  _ 

**f®!!**  l^snager. — Advertising  Manager — Gen- 
«1  Exeratire — To  ttike  entire  charge  evening 
j'ew  England  newspaper.  City  of  30,000.  Must 
accomplishment  and  come  well 
|»^mended.  Write  fully  stating  experience, 
“laty  required.  E  610,  Editor  A  Publlaher. 

f®'' 

nitr’„  experienced  (Cath- 

^  preferred).  £-614.  E<lltor  A  Publlaher. 

Building  Campaign  Field  Men  and 
mi^lf  r^r*’  of  the  ever  increasing  de- 

off»r.d^°I  aervlce,  an  unusual  opportunity  is 
cnlsti™i*.''?"**’j ®^  high-grade  newspaper  clr- 
atad*  ^.h  .k  •'*y»®tlslng  men  to  become  afflll- 
latton  hnlla!!?*  lafSeat  permanent  clrcu- 

nn  1^  organUatlon.  If  you  cannot 
LOWE  •■**•<>  PART. 

‘“/apablllty,  determlnatlon-to- 
''oaollneaa  In  character 
time  bablta,  please  don’t  waste  our 

able  but  <•>  our  line  preter- 

tralalM  easentUl  for  thorough 

■andid  ’rli®*’  ®“®  direction  is  de- 

t*<iulrrt  .’**  yefotoooea  and  bona 

•all  all  Pfo™*”™)-  In  writing 

axpecJrt  *»  first  letter,  aalaiy 

Paaalble  ’  e^eTn^”  ^  ^®“  aaaUable  and.  If 
taraid  '  Photograph  which  wlU  be  re- 

CharUa  address  Immediately  The 


Situations  Wanted 


Accountant  experienced,  desires  to  make 
change.  Know  newspapers,  purchasing,  collect¬ 
ing,  offlee  details;  render  intelligent  reports. 
Salary  and  bonus.  Write  E-&68,  Editor  A 
Publlaher. 

Accountant — Business  Manager.  Know  circula¬ 
tion,  claaalded,  collectiona,  offlee  details,  audit¬ 
ing  and  cost  accounting.  Married,  family.  12 
years  experience.  Good  references.  U-5S5, 
Editor  A  Publisher. 


Advertising  Executive 

Years  of  practical  experience  in  Newspaper 
Advertising  and  Management.  A-1  salesman, 
copy  writer  and  a  good  leader  of  men.  Have 
capably  managed  ataffa  of  ten  to  Bfty  men  with 
gratifying  reaulta.  Know  bow  to  contact  adver- 
tlaera  and  gain  confidence  of  both  local  and 
national  advertisers.  Have  thorough  knowl¬ 
edge  of  modern  promotion  ideas  and  merchan- 
dialng  problems.  Excellent  recommendations 
from  all  former  employers.  Will  go  most  any¬ 
where  if  position  pays  an  adequate  salary. 
Addres  for  interview.  Editor  A  I'ublisher,  Box 
0-579, 


Advertising  Salesman! 

Manager  I 
Active 

Of  uunusiinl  ability,  open  for  connection 
through  combination  of  circumstances  beyond 
his  control. 

QL’ALlFirATlONS: 

1st.  Y'ears  of  practical  experience  with  news- 
I)a|>eni  in  advisory  capacity  and  selling,  giving 
iiim  poise.  Judgment  and  ability  to  auecessfully 
till  any  exeeutlve  position. 

2nil.  Has  a  personality  that  makes  friends 
through  sineerity  with  advertisers,  and  keeps 
them. 

3rd.  Excellent  salesman,  enthusiastic,  diplo¬ 
matic  and  a  good  leader  of  men  —  has  a  crea¬ 
tive  mind  and  very  capable  in  developing  sales 
arguments  for  sales  staff. 

4th.  Has  originated  and  oarrietl  to  sureesa- 
ful  eonoliision  many  special  advertising  sections 
and  yearly  pages,  pru<liielng  thousands  of  dol¬ 
lars  of  Inereaaetl  revenue  and  linage. 

r>th.  A-1  recommeudations,  married,  age  3.5. 
Salary  commensurate  with  his  exi)erience  and 
ability.  Will  go  anywhere. 

Write  or  wire  T.  W.  Powell,  1736  Catalpa 
R«id,  Cleveland,  Ohio. 

Advertising  Salesman,  live,  energetic  ambitious, 
with  over  eight  years’  experience,  desires  posi¬ 
tion  with  real  future.  Now  employed.  Age  30. 
Protestant.  American  l)orn.  Will  go  anywhere 
and  get  business.  Write  E-595,  Editor  & 
Publisher. 

Advertising  Man — 23,  experienced  salesman,  ex¬ 
pert  on  copy  and  layouts,  A  creator  of  ideas. 
Good  contact  man  and  a  real  go  getter  that  can 
produce.  E-61I,  Editor  A  Publlaher. 

Artist — Layouts,  retouching,  roto,  cartoons  and 
ad  drawiuga.  Ten  years  experience.  Desire 
change.  E-5S4,  Editor  A  Publisher. 

Business  Manager  .now  employed,  desires 
change;  excellent  references;  capable;  married; 
family.  D-956,  Editor  A  I*ubliiber. 

Circulation  Manager — Several  years’  experience, 
excellent  record  dallies  six  to  twenty  thousand. 
Member  I.C..M.A.  Real  producer  by  up  to 
minute  promotion  metlioda.  E-676,  Editor  A 
I^ubliaber. 

Circulation  Manager  wants  poaltlon  on  daily 
10,000  to  25,000  circulation.  Know  all  details 
of  carriers,  newsstand  and  outside  promotion. 
E-573,  Editor  A  Publlaher. 

Otroulation  Manager — 15  years  experience. 
Know  boy  work,  promotion,  distribution,  every 
phase  of  circulation,  thoroughly.  Practical, 
aggressive,  economical.  E-583,  Editor  A 
I’ublisher. 

Circulation  Manager  with  a  consistent  record 
of  achievement,  over  a  period  of  twelve  years, 
for  economy  of  operating  the  department  and 
Increased  circnlatlon,  now  employed,  la  dealrous 
of  making  a  change  to  a  field  where  there  la 
a  desire  for  circulation  expansion.  Thoroughly 
familiar  with  all  phases  of  circulation  main¬ 
tenance  and  promotion.  Can  fumiab  excellent 
references  as  to  character  and  ability.  Mod¬ 
erate  salary  to  Mart  with  Increase  npon  prov- 
in  worth.  B-592,  Editor  A  Publisher. 


Situations  Wanted 


Circulation  and  Promotion  man,  competent, 
wants  position  with  progressive  newspaper. 
Well  qualified  with  12  years’  experience  in  all 
departments  of  circulation.  B-5U6,  Editor  A 
Publisher. 

Circulation — Mr.  Publlaher,  let  me  assume  the 
resiKtnsibility  of  your  circulation  department. 
15  years’  experience  in  highly  competitive  Helds. 
Forceful  personality  anil  initiative.  Unusually 
succeasfnl  carrier  promotion.  Highest  retei- 
encea.  E-602,  Editor  A  Publisher. 

Circulation — Street  Sales  Manager— Age  27, 
Handle  any  aituation.  References.  E-617, 
Editor  A  I’ublisher. 

Circulation — Mr.  I’ublisher,  if  your  paper  needs 
a  high  claaa,  etfleient.  capable,  circulation  man¬ 
ager  or  assistant,  let  me  bear  from  you.  Age 
20,  married,  10  years  circulation  experience. 
Understand  all  details  of  boy  promotion,  car¬ 
rier,  street  sales,  dealers  and  mail.  Know 
offlee  system  and  routine.  Now  employed  as 
Circulation  Manager  on  Northwest  paper.  Am¬ 
bitious  for  furtlier  opportunity  only  reason  for 
changing.  Mbilniuin  salary  $4,000  per  year. 
E-612,  Editor  A  I’ublisher. 

Circulation  Manager — Country  circulator,  12 
years'  experience,  thoroughly  familiar  home  de¬ 
livery,  promotion  work.  Five  years  travelling 
representative  New  York  daily,  southern  and 
eastern  territory.  Accept  position  anywhere. 
E  618,  Editor  A  Publisher. 

Classified  Manager— Used  to  tackling  tough 
Jobs;  young;  married;  proven  producer;  10 
years’  experience  tliree  large  papers;  showed 
35%  revenue  increase  last  year  on  present  Job; 
highest  references.  E-604,  Editor  A  I’ublisher. 

Classified  Manager,  thoroughly  trained  on  a  na¬ 
tionally  known  iiiediiiin  in  a  highly  competitive 
metropolitan  field.  Display  experience.  College 
graduate.  E-607,  Editor  A  Publisher. 

Classified  Manager — 35,  married,  experienced, 
good  record,  desires  connection  Bast.  For  de¬ 
tails  address  E-558,  Editor  A  Publisher. 

City  Editor,  young  man,  college  graduate,  now 
employed  on  ainall  city  dally,  wishes  position 
on  editorial  staff  of  nieddiuin  sslxed  newsiiaper. 
Experlenee  Includes  all  branches.  Unusual 
references.  E-.'iOl,  Editor  A  Publisher. 

Editor — .35,  married,  long  experience  on  medium- 
sized  daillee,  eager  for  new  connection.  Seek¬ 
ing  opportunity  rather  than  a  Job.  Would  con¬ 
sider  house  organ  or  trade  Journal.  Has  hotel 
and  railroad  background.  E  589,  Editor  A 
I’ublisher. 

Editorial — New  York  dally  and  weekly  experi¬ 
ence.  KlHcieiit  make  up  man,  copy  reader,  head 
writ«>r,  reporter.  E-I3)6,  Editor  A  Publisher. 

Efficiency  and  Promotion, — Executive  desires  a 
newspaper  eoiinectloii  directly  as.soelated  with 
the  publisher  of  a  struggling  dally  or  with  a 
dniiiiiiant  luediiiiu  requiring  development  of 
lucrative  deiairtiueuls. 

Applicant  is  .ruling,  active  and  well  grounded 
In  the  fundaineiitals  of  newspaper  piiblishlna, 
having  a  repiitatioii  us  a  gisid  manager  and 
urgaiii/er.  (Jualilied  tliroiigh  experience  to  intel¬ 
ligently  direct  departnienta  of  a  newspaper  witii 
miniiiiiini  expenditure  assuring  maxiinum  re¬ 
sults.  Address  E-661,  Editor  A  Publisher. 

Executive — With  12  years  diversified  experience 
as  Auditor,  OlHoe  Manager  and  Ruslneas  Man¬ 
ager,  desires  new  connection.  Conscientious 
worker  with  splendid  record  of  achievement. 
Age  .38.  Highest  credentials.  Address  E-~i82, 
Editor  A  Publisher. 

Feature  Writer,  experienced.  New  York  resident 
wants  part  time  or  special  assignments.  E-564, 
Editor  A  Publisher. 

Feature  Writing,  reporting,  free  lance  or  steady 
position.  Experience  New  York  newspapers  and 
magazines.  E-608,  Editor  A  Publisher. 

Managing  Editor,  46  years  eld,  bow  h  Weet, 
desires  same  [losition  In  East  6r  New  Bngland 
on  paper  re<|ulrlng  energy  and  experience. 
Request  confidential  eorreepondeaca  with  owner 
having  such  need  that  proposition  nay  be  fully 
outlined,  and  niy  experience,  ability  aad  integ¬ 
rity  fully  Investigated  and  poesibty  pereonal 
visit,  80  that  change  may  be  Bade  fa  early 
spring.  Hare  good  connection,  desire  closer 
reaidence  to  aged  motber.  B-A0>,  Bdltor  A 
Publlaher. 

National  Advertiaing — Want  to  represent  ont-of- 
town  paper  in  thia  city.  Hard  work  gets  re- 
BUlts.  E-Pi09,  Editor  A  Publisher. _ 

Managing  Editor  desires  change.  Capable;  wide 
experience;  now  bolding  important  position. 
E-547,  Editor  A  PublUbes. 

Managing  Editor,  young,  married,  aggresaive. 
fast,  sober,  responsible.  Capable  organiser. 
Expert  makeup.  Ten  years’  experience,  cities 
large  and  tmall.  Employed  metropolitan  field. 
Desire  connection  city  under  100,000  by  July  1. 
E-560,  Editor  A  Publisher. 

Mechanloal  Superintendent — Experienced  and 
efficient  producer.  Member  Typographical 
Union.  B-598,  Editor  A  Publisher. 

News  Editor  or  Copy  Bsader,  first  class;  10 
years’  experience.  B-W6,  Bdltor  A  PabUsbor. 


Press  Photographer — 10  years  New  York  expe¬ 
rience,  now  employeil,  is  si'eking  out  of  town 
eonneotlun.  E-58.S,  Editor  A  Publisher. 


Publisher,  well-known,  who,  in  a  large,  over¬ 
crowded  and  Btrenuously  contested  city,  has 
built  up  a  daily  newspaper  from  practically 
nothing  to  a  point  where  it  was  recently  sold 
at  a  high  price,  is  now  open  for  another  ety. 
gagemeiit.  Thoroughly  familiar  with  all  depart¬ 
ments  of  the  biiBineaa  and  always  has  been 
able  to  get  results  at  low  cost.  Would  consider 
place  as  publisher,  general  manager  or  buaineas 
manager  of  any  dally  newspaper  which  has  a 
real  field.  Can  make  aubatantlal  Investment  If 
deairiKl.  Compensation  to  be  in  proportion  to 
the  value  of  the  work  which  is  to  be  dons. 
E-593,  Editor  A  Publisher. 


Reporter,  26,  furnish  news  camera,  married, 
now  employed,  start  on  abort  notice.  E-574, 
Editor  A  Publisher. 

Sports  Editor,  young,  experienced  writing  all 
siMirta,  coliimniat,  desires  change  In  location. 
Regularly  employed.  Rest  references.  E-580» 
Editor  A  Publisher. 

Sports  Writer — With  six  years’  experience  and 
acqiiuliited  witli  all  brunches  of  sports,  desires 
cliange.  References.  E-615,  Editor  A  Publisher. 


MECHANICAL 

Equipmant  For  Salo 


For  Sale;  Camphell,  7-column  quarto  presa  com 
plete  with  motor,  starter  equipment;  A-1  condl- 
tion,  $2.'M>.00.  The  I’elliam  Sun,  Pelham,  N.  Y, 

For  Sale— Factory  rebuilt  R.  Hoe  2-apced  chain 
drive  dry  mat  roller  with  motor  diulpment. 
Price  reasonable.  Tlie  Goss  Printing  Press  Com¬ 
pany,  Chicago,  Illlinols. 

For  Sale — Eleven  fonts  7  pt.  Ideal  News  with 
Bold  Face;  all  In  A-1  condition.  Reason  for 
sale,  changing  to  larger  face  same  aeries.  Each 
font  sorted  to  full  scheme  No.  5,  B-556. 

Editor  A  Publlaher. 

Photoengraving  equipment  for  sale.  Completa 
plant  or  any  part.  Milea  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


Equipment  Wunted 

Wanted  to  Buy— Hoe  pneumatic  steam  table, 
wet  mat  roller  with  fiusli  ImmI,  iron  form  tables 
ami  .s-eolumn  stereo  eliaaes.  John  Griffiths, 
Inc.,  150  Nassau  .St.,  New  York. 


Young  Men 

interested  in  investing  $10,000  or 
more  (fully  secured)  and  services, 
may  find  their  opportunity  in  Edi> 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  us  in  confidence  giv> 
ing  detailed  experience  and  require- 
ments. 

SERVICE  in  the  South 

HARWELL  «  BUGGY.  Inc. 

Newepaper  Broken 

Comer  Bldg.  Birmingham,  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Business  Established  in  1899 

350  Mmdiaon  Ata.  N«w  York 


